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Italian Reliquary, XV Century, of Silver-Gilt, with Ivory Plaque, in the Metropolitan 
Museum of Art 








The Jewelers’ Circular, with which are consolidated American Horological Journal, The Jewelers’ Weekly and The Jewelers Review. 
Published weekly and copyrighted, 1928, by the Jewelers Publishing Corp., 11 John Street, corner Broadway, New York. Entered as 
second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscription, $4 per year in U. S. 














THE CURTAIN RISES ON A 
NEW CAMPAIGN FOR 
FAIRFAX 
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Above is a new and dramatic presentation of Fairfax, 
appearing as full pages in these important National 
Magazines for March: Asia, VANITY Fair, HOUSE & 
GARDEN, VOGUE, COUNTRY LIFE, THE SATURDAY EVENING 
Post March 3, Town & Country, LIFE and TIME. 


GORHAM’S LARGEST CAMPAIGN (And—we predict the most successful) 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R. 
DURGIN DIVISION, Concord, N. H. 
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(Continued from the issue of Jan. 19) 
Head Ornaments 


I have barely touched upon head orna- 
ments, contenting myself, so far, with 


Head of the School of Gold and 





By W. Augustus Steward 


Silversmithing, L. C. C, 
as we can judge, rather prolifically on 
the foreheads of the dead. 
Egyptian Bandeau and Diadem 
The metal bandeau and diadem form 














GOLD FUNEREAL DIADEM, MYCENZ&AN, IN THE BRITISH MUSEUM 


indicating their inception and the fact 
that they became, and remain, symbols 
of authority and rank with crowns, coro- 
nets, and tiaras, which are worn upon 
ceremonial occasions. Among the As- 
syrians diadems were worn by officers 
of the court and certain priests, appar- 
ently to indicate their office. I call to 
mind some wonderful bandeaux of gold 
in the British and other museums with 
which the women of ancient Greece 
decorated their foreheads. Indeed, the 
various types of head ornament must 
have developed from a simple but use- 
ful band or fillet. During the Mycenzan 
period, 1800-1100 B. C., the development 
had resulted in diadems of considerable 
size covered with elaborate decoration, 


have been persistently recurrent since 
the time when they were in common use 
in the countries of the East from whence 


the History of Goldsmithing™ 


Central School of Arts and Crafts, London 


design apparently based upon the lotus. 
Among the treasure of Dahshur (already 
referred to) was found a coronet which 
had been worn by a princess of the XII 
dynasty, 3400-3300 B. C. The design of 
this had been based upon the same motif, 
but the units had been considerably con- 
ventionalized and made to look more 
lyre-like; this was essential to the con- 
struction since in the first instance the 
motif was for surface decoration, and 
in the second supplied the modeled or 
cut-out units such as one might find in a 
modern diamond mount. The ornament 
is given a coronet-like appearance by the 
repetition of eight units set upright 
upon the rosettes which form the con- 
nections of the chain-like band. These 
upright units are set with red jasper, 
green felspar and lapis lazuli. 

A fine but somewhat strange speci- 
men of Egyptian goldsmith’s work is the 
diadem found entangled in the hair of 


GOLD CLASP OF THE FOURTH OR THIRD CENTURY B. C., NOW IN THE 
BRITISH MUSEUM 


we derive our knowledge and inspira- 
tion. On a remarkable head of Nofert, 


PART OF SILVER WREATH, LATE GREEK OR GRAECO-ROMAN PERIOD 


the Greeks, however favored smaller 
golden ornaments and used them, so far 


*All rights reserved by the author. 


sculptured over six thousand years ago, 
the wig is evidently shown as kept in po- 
sition by means of a band or fillet which 
bears a simple, but pleasingly decorative 


the Egyptian Queen Aah-Hotep of the 
XVIII dynasty (1570 B. C.). In the 
center is a box-like arrangement, deco- 
rated with a checker of blue and red 
pastes, which forms the setting for a 
cartouche. It is flanked on either side 
by a couchant sphinx. 


Greek Bandeau and Stephané 


The gold strips for head decoration 
made by the Greeks show quite a variety 
of patterns made by repeating, with a 
punch or simple press, a unit such as a 
double S-like turn, a bead or pear shape, 
or a rosette. Some rosettes and other 
units are very elaborate, and the tools, 
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whether simple or complex in design are 
very interestingly used’. There is also 
in the British Museum a gold-plated dia- 
dem bearing in low relief a design with 
interlacing festoons and chimera. It is 

















UPPER: CENTER OF GOLD DIADEM, 
FOURTH: CENTURY B. C., BEST GREEK 
PERIOD. LOWER: CENTER PIECE OF 
FINE TWIST WIRE FROM MELOS. 
FOURTH AND THIRD CENTURY B. C. 


of the seventh century B. C., i.e., 2700 
years ago. 

An interesting gold Stephané’ or dia- 
dem of the third century B. C. is to be 
seen in the British Museum. Illustrated 





A SYCHIAN HEAD ORNAMENT 


above is the central portion. It was 
made by soldering a triangular plate— 
upon which a row of tongue pattern and 
thick beaded wire has been soldered— 
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on to a band, the ends of which are 
rounded and have loops for attachment 
to the hair. At the apex of the triangle 
is soldered the head of Helios. The 
flowers and tendrils which are appliqué, 
are presumably conventionalized from 
the convolvulus. 

One of the most delicate head orna- 
ments which came from Magna Grecia 
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seen impressed upon several gold strips 
of the Mycenean period (1800-1100 
B. C.), when a remarkable and intensely 
interesting civilization existed quite dif- 
ferent in every way to the classic epoch 
which followed it. 


Ladies’ Hairdressing 
While discussing ornaments for the 





A GRECIAN GOLD DIADEM, ROSETTES ON NECKLACE OF THE FOURTH 
CENTURY B. C. 


is in the British Museum. It was made 
in the third-second century B. C. So fine 
is its conception and execution that it is 
difficult to adequately describe it, while 
photography would barely give an idea 
of its exquisite character. It must have 
been a wonderful ornament when it left 
the craftsman’s hands. A circular tube 
made up of four sections—embossed on 
the front with a bead-and-reel pattern— 
is strengthened with a thick headed wire 
above and below and carries open work 
plates upon which are fastened, by 
means of wires, “an immense number of 

















DIADEM WITH FILIGREE, FINEST GREEK PERIOD, THIRD CENTURY B. C., NOW 
IN BRITISH MUSEUM 





1The use of simple press tools, and the 
simulation of gold by covering a base metal 
with a film of the precious is not new. There 
is ample proof that when, about 80 years 
ago, criticism was aroused for employing 
such methods there were fairly hoary prece- 
dents for the application of those means to 
the production of jewelry for the many. We 
see the employment of “repetition tools’ or 
“stamps” largely used on Greek pottery. I 
was recently looking at some remains of 
Samian ware and it was apparent that not 
only was the same mold used to make ub 
the ornamentation on different pieces of pot- 
tery, but the potter was not particular as to 
sizing up his figures, so that they appeared 
fairly right, and he had no compunction in 
using figures so large as to overlap the bor- 
der and out of all proportion to the others 
he used on the same object. 

2The Greeks described the diadem as 
Ampyx or Stephané according to whether 
the ornament was more or less raised. 


minute flowers (myosotis and others) in 
some cases filled in the center with blue 
enamel. Along the top are the remains 
of a line of small palmettes similarly 
fastened and decorated with dark en- 
amel.” In the center is a figure of Eros, 
which the museum authorities state 
probably belonged to an earring. 
There is also in the British Museum 
a pale gold Greek diadem bearing in the 
center decoration depicting lions attack- 
ing men and the sides, which have a 
milled border, are filled with a series of 
linked spirals. It was made between 
the 10th and eighth centuries B. C. This 
spiral kind of decoration is also to be 


head, it is interesting to note that hair- 
dressers until a short time since had a 
difficulty in getting away from Greek 
traditions, and you would have found, 
three or four years ago, in walking 
through the city, women who provided 
a complete historical picture illustrating 
the styles prevalent in ancient Greece 
and Rome. Today bobbed, and particu- 
larly shingled, hair has somewhat robbed 
us of the possibility of designing fine 
head ornaments, though the bandeau 
certainly looks well upon bobbed hair— 
but the Eton crop! 








Bankruptcy Schedules of E. J. 
Staebler, Portsmouth, Ohio, Show 
Liabilities of $42,078 and Assets 
of $26,935 


CINCINNATI, OHIO, Jan. 28.—The fail- 
ure of E. J. Staebler, bankrupt jeweler 
at Galia and Gay Sts., Portsmouth, Ohio, 
was for quite an amount, according to 
the schedule of liabilities and assets filed 
in the United States District Court in 
this city. Staebler listed his liabilities 
at $42,078.60 and assets at $26,935.45. 
The latter consists of real estate valued 
at $6,800; stock in trade, $11,500; house- 
hold goods, $467; tools, etc., $50; other 
personal property $200; debts due on 
open accounts, $6,899. Staebler said 
$1,017.15 is exempt from the latter 
group. 

The M. Schwab Jewelry Co. of Cincin- 
nati is the largest unsecured creditor 
with a bill of $2,572. In the list of 
liabilities Staebler showed that un- 
secured claims amounted to $28,365.44. 








Joe Masiokas will conduct a jewelry 
store in a part of the building at 217 N. 
Tremont St., Kewanee, IIl. 
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Overtime in January 


Having been forced to work our whole 
Deltah factory overtime four nights a week 
since September first, we rather welcomed 
the beginning of the year with the idea that 
we might let down a bit for a short time 
at least. Contrary to these expectations, 
although we must admit without regrets— 
we have found business in such large vol- 
ume that immediately after New Year’s we 
were forced to go back to overtime sched- 
ule. While it is rather unusual to work 
extra hours this time of the year, it is never- 
theless an indication of the status of the 
pearl business and the excellence of the 
new 1928 Deltah line which we have named 
“The Greatest Line Deltah Has Ever 
Shown.” 


Again in Vogue—Seed Pearls 
Frame Jewelry 


Fine jewelry encircled by lines of seed 
pearls is again a great vogue and will be 
shown by leading jewelry manufacturers 
this Spring. Beautifully designed rings, 
featuring rare, semi-precious or Hope stones, 
are surrounded by a line of real seed 


pearls. Brooches and pendants, many 
similarly set, also carry out the seed pearl 
idea. 


Deltah Crystals a Fine Jeweler’s 
Item 


The new line of Deltah reproductions 
of genuine crystal and other stone neck- 
laces, now being featured by wholesalers, is 
an item worthy the attention of all good 
Jewelers. 


Made from the finest quality high-refrac- 
tion glass, beautifully cut and fully pol- 
ished in the same manner as a fine dia- 
mond, these necklaces represent the high- 
est standard of the cutter’s art. 


In addition to Deltah white crystal, there 
are necklaces of Deltah topaz, Deltah ame- 
thyst, Deltah aquamarine and Deltah rose 
crystal. 


Ensemble sets comprised of these neck- 
laces with lovely pierced clasps and drop 
earrings to match are also available. 


* * * * 


Deltah boosters predominated at the 
Chicago Wholesalers 50th Annual Ban- 
quet Commemorating Their 50th Anni- 
versary, held at Palmer House, January 
19th. We were represented by Jake Levin, 
still the same old Deltah enthusiast, M. 
S. Taube, new mid-West representative, and 
S. Levinson, new North-West representa- 
tive. 


— 

























Always Complete 


Emerald shipments from the far-flung 
Ural mines are consigned regularly to the 
HELLER Offices in New York and Paris 

. Heller Emerald assortments constant- 
ly replenished by the entire production of 
the world’s largest single source of supply 


are always complete and ample. 


HELLER for EMERALDS 


L. Heller & Son, Inc. 


Providence Geneva 
15 West 47th Street, New York 


Paris 
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ess is very simple, and it is enough to 
watch it for five minutes in order to 
understand it thoroughly. 

An old prospector said to me: “There 
are over 1000 prospectors in this field 


alone. You see them everywhere. Their 








PLATINUM NUGGET WEIGHING 
1900 GRAMS 


holes can be seen for 50 versts around.” 

Near the fir-forest I see the prospec- 
tors’ log cabins and dugouts. Women 
build fires in front of them. These fires 
are their kitchens. 








Famous Moving Picture Star 
Started Men Wearing Finger 
Rings 
UST how much styles in men’s ap- 

parel are influenced by the taste 
and idiosyncrasies of moving picture 
celebrities is recently a much debated 
question. Everybody seems to be agreed 
that the colleges set the mode for Amer- 
ican masculinity in general, but where 
do the college youths get their ideas for 
special variations in the male garb? 

Some, who back exclusively the Prince 
of Wales as a fashion leader, insist that 
London with the help of Oxford and 
Cambridge, rules men’s wear as rigidly 
as the British Navy rules the sea, but 
there are many others who insist that 
the influence of American movie heroes 
is quite as powerful. As examples, they 
point to the run on hair pomade and 
brilliant scarfs presumably started by 
the late Rudolph Valentino, and to the 
new and rapidly growing crop of small, 
chic mustaches blossoming throughout 
the country in the wake of John Gilbert 
pictures, 

And now comes the assertion of a 
New York jeweler that to the veteran 
movie actor, Francis X. Bushman, un- 
doubtedly belongs the credit of reviving 
ithe style of finger rings for men. 

Today, a jewel box is as important 
a feature in the equipment of the well- 
dressed man as it is in that of the smart- 
ly-dressed woman. In it he keeps a fair 
assortment of jewelry for every occa- 
sion, including his diamond and plat- 
imum or pearl and platinum dress studs 
and accessories, an extra watch or two 
and at least a half-dozen different rings, 


ee 
_*From National Jewelers Publicity Ass’n, 
Newark, N. J. 
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scarf pins and sets of cuff links. Some- 
times he wears the links and the ring 
that best match his tie and shirt, and 
again he selects the stones that reflect 
the color of his suit—topaz with brown, 
amethyst or carnelian with blue, star 
sapphire with almost anything. 

But only recently has it been so. In 
that seemingly remote age only a dec- 
ade ago, when the pictures of Francis 
X. Bushman and Beverly Bayne were the 
chief attraction in moving picture thea- 
ters from coast to coast, jewelry played 
a paltry part in even the smartest mas- 
culine costume. The wrist watch was 
barely making its first appearance in 
the war zone and was still largely 
shunned by men at home as effeminate. 
Gold watches displayed on chains were 
strictly utilitarian in aspect, devoid of 
delicate carving or jewels. There were 
large gold collar buttons. which daily 
got lost—at least in the comic strips. 
Cuff links were of heavy gold, too, 
sternly simple in form. And very few 
rings were worn—occasionally a signet 
ring or a massively set diamond. 

It was at this drab period that Fran- 
cis Bushman, like most movie celebrities, 
felt the need of holding his large fol- 
lowing of fans, by outstanding individ- 
uality. Having reached the pinnacle of 
popularity, it was necessary or at least 
desirable to stay there, and this could 
be done most effectively only by always 
staying a little in advance, keeping a 
bit different, from his scores of imita- 
tors. True, the Bushman profile was 
hard to imitate, but after all this was 
slight gain if the Bushman apparel re- 
sembled that of everybody else. 

Little help could be obtained from the 
prevailing masculine mode, because ac- 
cessories at that time were appallingly 
few—how few Bushman did not realize 
until in doing a costume picture he had 
occasion to investigate the male costume 
of other ages. Then he immediately saw 
that moving picture actors would really 
be much better off if they had lived in 
the more picturesque period of the great 
Italian merchant princes or, like Moli- 
ére, in the atmosphere of quiet gran- 
deur created by the Marquise de Pom- 
padour. In those days a man not only 
wore as many rings and watches as he 
liked without being considered guilty 
of vulgar display, but he also had a 
large collection of snuff boxes, memo- 
randum pads, watch cases and card 
cases, all extremely decorative, from 
which he could draw to embellish his 
costume. 

In viewing the photographs of these 
charming 18th century accessories, Bush- 
man wondered why color and design 
should have been eliminated from the 
male garb of the 20th century. Why 
should a man be limited to dark blue 
serge for fashionable day wear? Why 
should ties be so inanely conventional in 
design? Why should the luster and color 
of jewels be confined to the feminine 
wardrobe ? 

Rings, especially! Where could you 
find an American man wearing a fine 
ruby or emerald ring, much less one 
containing a colored semi-precious 
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stone? Well, he knew where one soon 
could be found! And, closing his cos- 
tume book with a snap, he immediately 
set forth in search of a friend, who was 
a jewel expert. Together they worked 
out a good masculine design for a ring 
for Bushman’s little finger, and he then 
ordered it made in various colored 
stones, including topaz, carnelian, agate 
and amethyst. As it happened, the 
amethyst ring which is the one the actor 
is wearing in his favorite photo- 
graph, was the first one finished, and so 
became the first masculine little finger 
ring, so far as is known, to appear in 
modern times. 

In the relatively few years that have 
elapsed since then, of course, Bushman 
has seen a complete recrudescence of 
the decorative-accessories-for-men idea 
which he believed to have been com- 
pletely his own back in the days when 
he was the chief star in the movie 
firmament. Finger rings are now so 
widely associated with men’s wear that 
no one remembers the start they gave 
American movie fans who first beheld 
one on their favorite’s little finger. 

Bushman now has a grown son who 
owns and wears all of the colors and 
embellishments his father longed for 
and didn’t dare force upon a conserva- 
tive public. 

“T thought I was rather daring,” said 
the actor recently, “when I introduced 
the wearing of a ring on a finger that 
had long remained unadorned. In fact, 
I was fully prepared for a loud charge 
of ‘effeminacy’ from fans imbued with 
the idea that masculinity was synony- 
mous with drab severity, but I seem to 
recall only one protest, and that was 
from a maiden lady. The men, appa- 
rently, liked the innovation. 

“Now, of course, when I see the light 
blues and greens and even shades of 
pink that are accepted as a matter of 
course in men’s clothing, I wonder that 
we endured the pall of unadulterated 
dark blue, gray and black for so long. 
Today, the color of the stone in my ring 
not only blends with my suit, but so do 
my colored enameled cuff links, my belt 
buckle and my enameled cigarette case. 
Well-dressed men are now as particular 
about these matching accessories as 
women are with theirs. 

“I may add that there are still a num- 
ber of shirt manufacturers who seem 
unaware of this. They put out shirts 
with cheap pearl buttons attached to 
the cuffs of the shirt in a way that 
makes it impossible to wear separate, 
colored cuff links. As a rule, I think 
that American ready-made men’s wear 
is as fine as any you can buy in 
London, but I have my shirts especially 
made because I want to wear my own 
selected cuff links and not chipped pearl 
buttons.” 








After a serious illness, Frank G. Olin 
has taken up his work again at W. F. 
Newhall & Son, jewelers, Lynn, Mass., 
with whom he has been connected for 
many years. Mr. Olin is receiving the 
congratulations of his many friends 
upon his complete recovery. 
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The News From England 
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The Vogue for Imitation Jewelry—New Type of Safety Glass— 
Confidence Men Rob Brighton and London Jewelers by 
Clever Schemes—West London Police Arrest 
Burglars—Trade Conditions in Sheffield 


LONDON, Jan. 17.—The vogue for imi- 
tation jewelry has now become world- 
wide, the jewelry ranging from the at- 
tractive looking glass (imitation dia- 
mond) ornaments produced by the 
Czechs to the more elaborate and expen- 
sive pieces made in Birmingham and 
elsewhere and incorporating the precious 
metals, colored synthetic gems and the 
like. A lot of this imitation jewelry is 
now used in Britain, much of it being 
imported. Imitation pearl necklaces are 
sold in huge quantities and four or five 
of the most palatial of the Regent St. 
shops now devote their windows exclu- 
sively to beautiful looking strings of 
factory made “pearls” ranging very low 
in price. Czecho-Slovakian imitation 
jewelry finds a ready market, in the 
East and in the United States. The 
change of fashion whereby synthetic 
jewelry is now correct with the new 
dresses and costumes has helped the in- 
dustry enormously. In the past year the 
Czechs have been much busier in the 
imitation jewelry industry. The corre- 
spondent of the Times at Prague says a 
large number of factories and many 
thousands of workers are now busy. 
Raw materials, principally crude glass 
bars, are purchased by weight, the fin- 
ished goods being sold the export houses. 

A few years ago there were 19 cutting 
establishments in northern Bohemia for 
the “chatons” trade. Four more of 
these factories have been added in re- 
cent years. The cutting is done auto- 
matically except in the older establish- 
ments, but even in these machinery has 
been installed whereby the hand work is 
assisted and output increased by 20 per 
cent. 

Japan is said to have become a 
strong competitor in this type of imita- 
tion jewelry and is making inroads on 
the markets in India and China former- 
ly held by the Czechs. The latter’s 
trade with the United States and Britain 
is, however, on the increase. 

* * * 


A company manufacturing a new type 
of safety glass which, in addition to its 
usefulness to the motor car industry, is 
said to be a valuable medium for jewel- 
ers’ windows, is making an issue of stock 
to the public. The Safetex Safety Glass 
Co. produces this glass from sheet glass 
Y a secret process. When subjected to 
violent concussion it gives protection 
against the danger of flying fragments, 
It is said. It cannot be smashed in the 


ordinary way, but is exactly similar to 
Plate glass in appearance and clarity of 
vision. Its cost is said to be not greatly 
m excess of glass of the shatterable 
The “Triplex” glass concern, of 


type. 


course, established several years, puts 
out a non-splinterable glass which wii! 
withstand a rifle bullet fired at short 
range. 

* * * 

The London sales that are an annual 
feature in January are attracting hun- 
dreds of women seeking bargains in 
jewelry, especially of the imitation order 
now so popular with the modern dress. 
“Pearl” necklaces, the sales show, are 
still the most popular medium despite 
the growth of bijouterie in paste and 
colored stones. The “choker” and three 
strand variety are much in demand. The 
retailers of the crystal jewelry of the 
real rock type predict a run on this form 
of decoration this year. Uncut crystal, 
they say, has risen in price. 

* * * 


A Brighton jeweler handed a diamond 
and sapphire ring to a man this week 
on the assumption that the latter was an 
old customer of his father who had just 
retired from management. The pros- 
pective purchaser wished to select a 
ring and wanted to handle and examine 
one in particular. The young jeweler 
was loth to hand over the ring although 
he could not deny that the other might 
be an old customer. While they were 
talking in the shop the jeweler’s father 
passed the door. The customer hurried 
out saying he wanted to have a chat 
with him. He returned 10 minutes later, 
and the jeweler’s son let him have the 
ring. Needless to say the other made 
off with it. Later it was learned the 
“customer” was a stranger to the jewel- 
er’s father and had not spoken to him 
when he hurried out after him. Appar- 
ently the affair was cleverly timed to co- 
incide with the passing of the retired 
jeweler. The police are investigating 
the alleged theft. 

* * * 


A reward of $5,000 is being offered by 
Tyler & Co., the Holborn Viaduct as- 
sessors, for information leading to the 
recovery of some $40,000 worth of plat- 
inum-set jewelry stolen from the estab- 
lishment of Georges Block, a leading 
Strasbourg jeweler. The police have 
reason to think the jewelry has reached 
London for disposal. The stolen jewelry 
included earrings, brooches, pendants, 
bracelets and finger rings. 

* * * 


James R. Ogden & Sons, Ltd., the 
pearl and diamond merchants of Duke 
St., St. James’s, were this week victim- 
ized by a cool and plausible man who 
posed as a hotel guest and obtained one 
or two pieces of jewelry for his wife 
to see before making a selection. The 
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supposed customer called at the jewelry 
establishment and gave the name of an 
old customer of the firm as a recommen- 
dation. He saw Mr. Ogden himself and 
explained that he wanted something 
worth around $5,000 as a present for his 
wife. He inspected various articles, 
finally selecting a $4,400 diamond ring 
and a $6,000 diamond bracelet which he 
requested should be sent to a club and 
shown to his wife who would be having 
tea there. Just before the jewelry store 
closed the firm received a telephone mes- 
sage from the caller to the effect that 
his wife would not be going to the club 
and could the jewelry be sent to the 
hotel in Piccadilly where they were stay- 
ing. Mr. Ogden took the jewels along 
himself and met the customer in the 
hotel lounge. After chatting for some 
time the husband went upstairs to see 
if his wife had finished dressing. Re- 
turning, he said it was rather awkward 
(she had not finished her toilet) could 
he take the ring and bracelet for her to 
see. Suspecting nothing wrong, Mr. Og- 
den handed the jewelry to the man for 
the wife’s inspection. Of course, he 
failed to come downstairs again, and in- 
quiry at the office elicited the informa- 
tion that there was no person of the cus- 
tomer’s description or name staying at 
the hotel. The policé have a good de- 
scription of the man. 
* _ * 


The west London police took into cus- 
tody this week two men who are charged 
with attempting to break into the 
jewelry store of James Crichton, St. 
Martin’s Court, W. C. A patrolman no- 
ticed the front railing gate of the 
jewelry store had been wedged open 
with paper and that the door of an ad- 
joining restaurant was ajar. Getting 
into the basement the officer saw one of 
the prisoners trying to scale a window. 
In the rear of the: premises the other 
prisoner was found hidden in a cup- 
board. He struggled when arrested and 
had to be struck by the officer. The case 
of both men is continued. 

* * « 


“Choker” necklets of double-faceted 
beads made from rock crystal of natural 
color are in demand now, while the 
single row brilliant necklace is increas- 
ing in popularity since the leaders of 
fashion are going to favor this type of 
necklace during 1928. The fashion for 
this type of single row ornament came 
to London late in 1927. A single row 
paste bracelet also promises to have a 
vogue this year. Lapis lazuli is being 
much used these days for ornamenta- 
tion purposes with hat and gown of new 
design. Lapis and enamel are carried 
out in attractive designs on the hat 
brooch and belt buckle. The colors 
match with the hat and dress tints. With 
a Mephisto cap of emerald green felt 
an emerald crystal necklace is now worn, 
the gloves toning with this color. 

* * - 


Diamond shares in London are much 
improved in tone this week due, it is 


said, to active buying in Johannesburg 


and Kimberley. The diamond industry 
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is slowly righting itself, helped by the 
restriction measures taken by the Union 
government in connection with alluvial 
diamond output. More stability is prom- 
ised for the industry during 1928 as a 
result of these South African govern- 


ment measures. 
* * * 


Sheffield is inclined to think that this 
year will be a good one for the cutlery 
and electro-plate trades. The present 
outlook in silver and electro-plate is 
even better than in cutlery. There is 
now a large demand for electro-plated 
spoons and forks and case goods of the 
medium sort as well as of the best 
quality. Most firms making silver, elec- 
tro-plated articles and cutlery are do- 
ing an increasing business this month, 
normally a very slack one for Sheffield. 
This fact, together with the business 
done in November and December, last 
year, lead the manufacturers to con- 
clude that better times for them are 
ahead. 








Department of Commerce Issues Re- 
vised Edition of Publication on 
Trade Association Activities 


WASHINGTON, D. C., Jan. 30.—The 
Department of Commerce has issued a 
revised edition of its publication on 
Trade Association Activities to bring 
the work up to date and “to indicate,” 
says Secretary of Commerce Hoover in 
a foreword, “the successful service of 
trade associations in public interest.” 
Secretary Hoover continues: 

“In the field of scientific and economic 
research, in statistics, in simplification 
and standardization of commodities, in 
the promotion of arbitration in commer- 
cial disputes, in the development of 
foreign trade, and in scores of other 
directions trade associations have made 
a most valued contribution to our eco- 
nomic progress. 

“While our industry and commerce 
must be based upon incentive to the 
individual, yet the national interest re- 
quires a certain degree of cooperation 
between individuals in order that we 
may reduce and eliminate industrial 
waste, lay the foundation for constant 
decrease in production and distribution 
costs, and thereby obtain the fundamen- 
tal increase in wages and standards of 
living. 

“Trade associations, like many other 
good things, may be abused, but the in- 
vestigation of the Department of Com- 
merce shows that such abuses have 
become rare exceptions. Within the last 
few years trade associations have rap- 
idly developed into legitimate and con- 
structive fields of the utmost public 
interest and have marked a fundamen- 
tal step in the gradual evolution of our 
whole economic life.” 

Secretary Hoover’s theme is further 
developed in a chapter on public rela- 
tions in which a striking similarity is 
hoted between the trade paper and the 
trade association “in that each exists 
to serve a specific trade or industry in 
such a way as to promote its welfare 
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and to further its position among others 
and before the public. 

“This similarity is evidenced by the 
fact that in a number of cases trade 
associations have come into existence 
through the efforts of trade papers, and, 
vice versa, some trade papers have been 
organized and promoted by trade as- 
sociations. 

“In intratrade information the asso- 
ciation executive has the opportunity to 
make the fundamental policy or idea 
of the association synchronize with the 
activities of the various members. In 
this connection an association publica- 
tion or a well-edited trade paper pub- 
lished independently of the association, 
but in sympathy with its general aims, 
can be of real value as a factor in pro- 
moting public relations.” 

The legal status of the statistical 
activities of trade associations is dis- 
cussed in a chapter contributed by Nel- 
son B. Gaskill, former member of the 
Federal Trade Commission. 

_ “The fight for the legality of statis- 
tical service has been won,” declares Mr. 
Gaskill, “but there is another step to be 
taken. The law does not attempt to 
regulate business practices or business 
conduct except in minor particulars. It 
confines itself to restricting the diminu- 
tion of an otherwise unlimited scope of 
initiative and action. The business of 
regulation pertains with peculiar fitness 
to the trade association as a medium of 
self-government. The extent to which 
this process may go and the direction 
it may take seems to be already outlined. 

“The basis of this self-imposed regu- 
lation is agreement on a stated princi- 
ple of action rather than on a specific 
form of action. The agreement must be 
free from coercion, constraint, or un- 
due pressure of any kind. It must be 
uncontrolled assent freely given. This 
implies the slow process of education, 
the strongest element in which is the 
force of example.” Conspicuous ex- 
amples of the process of voluntary self- 
regulation, says Mr. Gaskill, are the 
trade practice conferences conducted un- 
der the auspices of the Federal Trade 
Commission, simplification and stand- 
ardization of product under the pro- 
cedure set up by the Department of 
Commerce, and the creation and success- 
ful operation of bureaus and committees 
for the adjustment of trade disputes. 

“Here the whole matter of jurisdic- 
tion and authority rests in agreement 
: . and in the last analysis the legal 
standing of such an agreement must de- 
pend upon its quality as a regulation 
of commerce rather than a restriction 
upon it. This field must broaden its 
scope and draw nearer and nearer to 
the complexities which confuse the law- 
maker, because only by this method can 
governmental intervention be avoided 
in the regulation of commerce, which the 
ever-increasing complexity of life de- 
mands. Whatever it may need in the 
way of police support or even coopera- 
tion from governmental sources will be 
developed in due course and can be more 
readily fitted to an ascertained need than 
to an anticipation. The matter of sta- 
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tistical service is most emphatically a 
phase of this field of voluntary self- 
regulation.” 

The Commerce Department’s publica- 
tion outlines the organization problems 
of trade associations and the way in 
which these are commonly met. It also 
discusses methods of financing associa- 
tion. activities. The service of trade 
associations in promoting uniform cost 
accounting is described. Other chap- 
ters disclose that cooperative research, 
cooperative advertising, and industria] 
standardization owe much to the trade 
association. Another chapter concern- 
ing public relations, trade relations and 
arbitration covers a field in which the 
trade association has been of great value 
to its members and to the public by do- 
ing away with trade abuses and unethi- 
cal practices. Credit and insurance bu- 
reaus and traffic service are described 
and succeeding chapters treat of trade 
associations in connection with the in- 
dustries which they represent. 

The contact of industry with the Gov- 
ernment has been maintained to a very 
large extent through the trade associa- 
tions and an appendix to the volume 
outlines the large number of these con- 
tacts through which industry has drawn 
a vast amount of factual information 
and from which the Government hag 
drawn many suggestions and much guid- 
ance in its dealings with business. 








Robbers Visit Reidsville, N. C., Store 
and Escape with Money and 
Jewelry 


REIDSVILLE, N. C., Jan. 30.—One nighi 
recently between 9 and 10 o’clock, 
thieves forced an entrance into the 
Weaver Jewelry Co.’s store on South 
Seales St., and escaped with $90 in cash 
and about $1,200 in jewelry consisting 
mostly of diamonds, watches and rings. 

Entrance to the building was gained 
by breaking down a rear door, the thief 
passing through the storage room at the 
rear into the main jewelry department. 

D. O. Weaver, proprietor of the store, 
went to supper about the usual time and 
later returned to the store to put away 
the most valuable articles of jewelry 
and close up the business for the night. 
When he reached the store, he discov- 
ered the robbery and gave the alarm 
but no trace of the robbers has been 
found. The lights were still burning ir 
the store and the thief carried away al! 
the diamonds that had been on display 
in the window during the day. The safe 
had not been locked for the night and 
the money was easily removed. Severa! 
cases in which rings were kept were 
thrown aside near the rear door after 
the rings had been removed. 








The Bureau of Foreign and Domestic 
Commerce announces that a firm in 
Durango, Mexico, is seeking novelty 
jewelry. The File No. 28697 has been 
given to this request and further details 
will be given by the Bureau at Washing- 
ton, D. C., or any of its branches if the 
writer mentions this number. 
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Paris Jewelry Fashion Notes 





Imitation Carved Wood Jewelry in Vogue—Artificial Flowers 
Made of Gold, Silver and Jewels—Jeweled Watches Popular 
—Vogue for Shawls Calls for Brooches and Pins— 
Smoked Crystal Fashionable 


(By L. REID, Special Correspondent) 


MONG the various types of imitation 
jewelry, gilt “carved wood” jewelry 
is much seen. Used for the mounts of 
fans, for umbrella handles, for paper- 
knives, for buckles to fasten the gown 
at the waist, for ornaments for hats, for 
ornaments for card cases, etc., it is very 
suitable. Somewhat less suitable for 
pendants, it nevertheless makes quite 
good ornaments. Carved, usually in 
very high relief, this wood is gilded or 
silvered over and well known actresses 
are using fans with these mounts, os- 
trich feathers dyed blue or red going 
very well with the gilt wood mount. For 
pendants, a highly conventionalized 
flower pattern is usually seen, in gilt, 
picked out in blue or scarlet, or merely 
veined in these tints. 
+ * * 


Sautoirs, of all kinds are being used 
for bracelets, being wound round the 
arm a number of times. Gilt bead brace- 
lets are seen as well as gilt bead sau- 
toirs, used in this manner. Ivory beads 
and squares, beautifully carved, are 
used as sautoirs and as bracelets indis- 
criminately. Mother of pearl is being 
increasingly used for fan mounts and 
sticks. Lace fans are becoming very 
popular and almost invariably have such 
mounts. 

a * ca 

Among what may be called ecclesias- 
tical jewelry, tiny crosses in enamel, in 
black and white, black and gold or white 
and red are seen. On a black founda- 
tion, the cross stands in high relief in 
white, and the ornament is hung round 
the neck with a slender chain. 

* * * 


Dutch glass, with silver mounts, is 
much used. Some of it is in neutral 
violet tints, very faint and subdued, 
looking almost as if dregs of wine had 
been left in the glass, which is stained 
deeper at the bottom of the round bellied 
goblet. The foot is eight-sided. With 
oxidized silver mounts this ware is most 
successful and gives an air of opulence 
to a dining table that is hard to beat. 

While there is a big sale for shaded 
and tinted glass, to fit into silver mounts, 
much crystal, all-white excepting for a 
touch of color, in the body of the glass, 
apparently accidental, is seen. When 
ruby is introduced, or sapphire blue, it 
looks as if the gems in question were 
embedded in the white crystal at inter- 
vals. Frosted designs in the thickness 
of the crystal are also a new mode for 
glass cake dishes and various other ob- 
jects for the table, that are invariably 
fitted into silver mounts. These mounts 


are very often quite plain, but also have 
conventionalized flowers running up 
handles and stems. 

* * * 


Small or large scarfs, the latter re- 
tained during the evening, the former 
removed on entering the ballroom or 
foyer of the opera are becoming more 
and more popular. Highly convention- 
alized flower patterns are practically 
the only ornament for these shawls, says 
a designer. The wearing of such shawls 
leads to a demand for somewhat showy 
bracelets, and as many as possible, as 
the arm as it emerges from beneath 


either the big or small scarf requires a © 


finish. 
* * * 

At a very important social function 
it was remarked that practically no 
women came into the room with a drap- 
ing of gauze, a lace shawl or a silk shawl 
draping the décolleté and bare arms. 
Below. on the forearm, bracelets were 
worn in profusion, a somewhat recent 
feature being carved gold bracelets, of 
the serpent order. but without heads or 
tails, just bits of “snake” so to speak, 
twined round and round the arm, as 
often as possible. 

* * * 

Artificial flowers, for wearing on the 
shoulder, or at the waist are no longer 
made in silk or in muslin, but are seen 
in gold, silver, in frosted silver and in 
jewels, these being used for centers, or 
as dewdrops, hanging from petals. 
These flowers are worn on mantles, 
coats, to close the collar, to close furs 
or feather boas, on evening gowns and 
on evening cloaks, even with the all- 
enveloping shawl. 

* * * 

Shoes, cut out more and more deeply. 
are sometimes outlined in diamonds, a 
single line running round the top of the 
slipper. Sometimes a strap of diamonds 
passes round the ankle to hold the slip- 
per in place. Walking shoes should 
match the gloves, in leather and in tint, 
the handbag and the leather handle of 
the umbrella being of the same material 
and shade. 

mk * * 

The old-fashioned hook. for passing 
over the arm, is seen for umbrellas 
again. In composite to resemble ivory, 
amber or some pebble, it recalls old 
times. 

* * * 

Much black and white is seen for eve- 
ning gowns. Tulle is very fashionable 
again, lending itself to all kinds of treat- 
ment. Black and white mixtures are 
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seen, but all black or all white is the 
great vogue. A black gown is merely 
a background for jewelry, of course. 

* * * 

The jeweled flat or globular watch, to 
hang from the waist amid the other ob- 
jects of the chatelaine is becoming very 
popular. Some antique watches set with 
turquoises, that form a band round the 
edge of the watch, kept very bulky, are 
in great demand. These antique watches 
are also imitated and find a brisk sale. 
Some are set with half a dozen rows of 
diamonds, in old silver. Others have 
miniatures on the back of the case, and 
sometimes on the face of the watch, be- 


. sides the setting of gems around the 


timepiece. 
* * * 

The Paris season will be greatly af- 
fected by the incidence of the shawl. The 
women who go to the Opera Frangaise 
or Opera Comique on gala nights either 
wear a fur coat, a luxurious affair that 
is taken into the box, on account of the 
danger of loss, or come to the theater 
wrapped in one of the immense shawls, 
with the deep fringe, which covers them 
almost completely and that actually falls 
below the hem of the gown. This fashion, 
which has become a perfect “rage,” no 
one being seen in an ordinary theater 
wrap anymore than they would venture 
into the orchestra seats in a coat and 
skirt, will affect the choice of jewelry. 
In the first place, the fringe and fre- 
quently the material of the shawl, being 
likely to catch in the type of jewel that 
has pointed ends, it is clear that rounded 
edges and ends will become more and 
more popular. In fact, the brooches used 
to pin these shawls in place, are often 
circular or oval, just as the shawls worn 
by the great-grandmothers of these 
same women were kept in place by 
brooches of the same shape for similar 
reasons. Sometimes in one material 
sometimes in another, these shawls are 
in a variety of colors and tones, while 
the shawl with the great gaudy flowers, 
just like that worn of old, is frequently 
seen. The most successful are resurrec- 
tions from old presses, where they have 
been kept for a century or more, in lav- 


- ender, by careful ancestor worshipers. 


Sometimes they can be found with the 
accompanying brooches and earrings, 
just as they were worn a hundred years 
ago. 

* * * 

With old-fashioned gowns, with tucks 
and pleats, smoked crystal sautoirs are 
seen. They are particularly suitable with 
distinctive colors such as royal blues and 
deep pinks. Beryl is used for necklaces 
and for parures generally, while tur- 
quoises, loved by the grandmothers of 
the present wearers, is very popular. 
Rhinestone pebbles are much seen this 
winter, while carved coral is also worn. 
Mysterious Chinese inscriptions increase 
the interest of the square, the cylinder 
or ball in white or pink coral, worn with 
an all-white gown. Antique jewelery of 
all kinds is having a great hit and the 
possibilities of picking up carved amber, 
or amber sautoirs, made of beads black 
with age—which is the dream of many a 
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SPRING NOVELTIES—You will find in the Orienta Line 
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woman today—is becoming more and 


more remote. ee ai 

It is difficult to say whether long ear- 
rings or creole earrings are the more 
popular. Gold earrings, or platinum ear- 
rings, flat, the metal set with rows of 
diamonds, are very popular. For the 
diamond shows no signs of going out of 
fashion, although the vogue for the false 
pearl is beginning to wane somewhat. 
This change is practically imperceptible, 
but there are signs that the demand, still 
very great among some classes, is by no 
means the same among those who can 
afford to go in for something better. 

x * * 


Smoked or dull crystal is very fash- 
ionable, not worn alone for the most 
part, as a piece forms a link in a chain, 
that recurs, at intervals. Rings are 
made of gold, with a square or rectangle 
of smoked crystal, with a jewel inset. 
Links of smoked crystal, flat and some- 
what clumsy, are seen among the gold 
or silver links of a pendant, introducing 
a somewhat baroque note. Two great 
links of smoked crystal, maybe an inch 
in length, are used to close a bracelet of 
links in onyx or in black enamel, a silver 
strap passing through the links and thus 
keeping the bracelet in place. 

oa * 7 

Tiny watches are worn pinned on the 
breast, as pendants and even as 
brooches. Naturally these watches are 
incased in diamonds or other stones, 
while the back, which is frequently 
turned outwards, is more beautiful than 
the front. The frosted back is divided 
into two halves, sometimes and pearls 
inset in the one half, the other remain- 
ing plain. Diamonds are inset, in ir- 
regular patterns and sapphires, blue and 
white, are also used. Rubies, that have 
been so largely advertised as the coming 
stone, are seen, but not to the extent 
that might be expected, for since the 
Great War, woman does exactly what 
she likes and not what dressmaker and 
jeweler say. For the backs of watches, 
however, an occasional ruby among the 
diamonds, is particularly effective. 

* * * 


During the gift season, watches have 
been set in card cases, in cigarette cases, 
in handbags and in jewel cases. These 
fancy watches keep time more or less ac- 
curately, and as they are difficult to 
wind, owing to their small size, they are 
more used for ornament than for telling 
the hour. Very different is the watch 
set into the thermometer or barometer, 
that is wound up regularly by the prop- 
erly appointed person. 

* * * 

In general, jewelry is becoming less 
regular, various depths being seen, in 
the same ornament. It is a matter of 
varying levels, and in this way, designs 
become more and more complicated as 
time goes on. Naturally a bracelet set 


with diamonds, in varying levels, throws 
out many lights and is in many ways 
more decorative than one kept flat. At 
the same time it is dubious whether any- 
thing so effective as a flat necklace of 
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fine gems has ever been invented. How- 
ever, modes must vary, and today the 
necklace, as well as the bracelet, is be- 
coming broader. The necklace often 
gives place to the “dog collar,” to enable 
the designer to add width and thickness 
to the jewel. Knots and links, some fiat, 
others standing out, like a Creole ear- 
ring, fitting one into the other, form 
these compact and thick bracelets, which 
are a mass of gems, on varying levels. 
It would be difficult to count the number 
of fine diamonds required for a single 
ornament, although the size sometimes 
runs small. With all the ornaments of 
this kind platinum is the only setting, 
gold having been left for the all-gold 
ornament, which is slowly but surely 
ousting the all-white ornament from its 
place. 








Paris Jewelry Designers Fea- 
turing Crystal in Modern 
Jewelry 


RYSTAL is the temporary keynote 

of modern jewelry. French master 
designers are using it in a multiplicity 
of forms for chains and pendants, rings 
and earrings and many brooch forms 
that are such an important part of 
modern jewelry. 

A lovely and frequently seen chain of 
strung crystal beads supports a large 
crystal ring from which a pear-shaped 
crystal “pearl” is suspended. Chain and 
large ring are joined by small crystal 
slides, the pendant giving the effect of 
being carved from a single piece of 
crystal. 

Crystal rings for both men and women 
are shown in many forms. Mountings 
of onyx and gems are frequent. Fouquet 
has a lady’s crystal ring with a round 
topaz surrounded by small diamonds 
and an oblong topaz set in a thin line 
of jade on crystal. Another big house 
shows an emerald set in a ring of jade. 
The majority of such rings, however, 
are plain crystal with a square or circle 
of onyx set in them. Some have carv- 
ings instead of settings. 

One of the prettiest ideas for watch 
pendants recently developed is the crys- 
tal ring suspended from a slender black 
silk cord. It has jeweled slides for the 
cord and a small diamond encrusted 
watch which is meant to be worn with 
the open face next the individual. 

Crystal circlets are the newest earring 
form and are much seen, not only as 
earrings, but also as ornaments sewed 
to the new cap-fitting spring hats. 

Hat jewelry becomes more and more 
elaborate. Women are making the 
widest use of the new brooches of ultra- 
modern design on their hats. On a 
simple clese-fitting black felt hat it is 
not unusual to see brooches set with 
amethyst, topaz, aquamarine or jade. 
These pins are large and an integral 
part -of the milliner’s design. Milliners 
and jewelers are working as closely in 
conjunction as dressmakers and jewelers. 

An amusing novelty introduced by a 
Parisian jeweler is a dinner ring with 
detachable center stone which can be 
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changed to match the wearer’s gown. 
The colored stone is affixed in a square 
border setting of small diamonds. These 
rings are called detachable and are 
having some success. 








Interesting Lecture on Silver to Be 
Delivered Before Women’s Club 
of Passaic, N. J. 


Passaic, N. J., Jan. 27.—There is con- 
siderable interest in the city in the forth- 
coming lecture to be delivered at the 
“Monday Afternoon Club,” one of the 
most important women’s clubs of the 
city, in the auditorium of the Collegiate 
School at Kent Court, Feb. 6 at 3.00 
p. m. The lecture is to be on “Period 
Silver” and will be delivered by George 
E. Ball of the Gorham Co., Providence, 
R. I., who for many years has been 
known as one of the trade’s experts on 
design. 

Mr. Ball has been connected with the 
silverware industry for many years and 
was in charge of the departments of 
leading silversmiths, including the Whit- 
ing Manufacturing Co., Reed & Barton 
and Gorham Co. and was one of the 
judges at the St. Louis Exposition. Be- 
sides being a student of design, he is the 
author of many articles on the subject, 
including “Silver and _ Civilization,” 
which appeared in the issue of THE 
JEWELERS’ CIRCULAR, Feb. 6, 1924. 


Death of Wm. H. Manchester 


Former Well Known Salesman for Eastern 
Manufacturers, Succumbs to 
Long Illness 











PROVIDENCE, R. I., Jan. 30.—William 
H. Manchester, for many years identified 
with the jewelry industry of this city as 
a traveling salesman and, for a time 
interested in a manufacturing concern, 
and for the past 11 years associated with 
the Weybosset Jewelry Co., corner of 
Weybosset and Mathewson Sts., died 
yesterday at his home, 15 Harvard Ave., 
after an illness of several months’ dura- 
tion. He was in his 56th year, and is 
survived by his widow, Mrs. Loraine A. 
Manchester, a sister, a niece and two 
nephews. 

Mr. Manchester was born in Paw- 
tucket, R. I., May 14, 1872, the son of 
George and Annie (Thornton) Man- 
chester, and after attending the public 
schools entered the jewelry industry, 
taking a position as clerk in a manufac- 
turer’s office. After a few years he ac- 
cepted a position as a traveling sales- 
man and for a number of years was 
on the road for various concerns. 
Eleven years ago he became associated 
with the retail business of the Weybosset 
Jewelry Co. with which he was connected 
at the time of his death. 

He was active in Masonic organiza- 
tions, being a member of Nestelle Lodge, 
No. 37, Providence Royal Arch Chapter 
No. 1, Calvary Commandery No. 13 of 
Knights Templar, the several bodies of 
the Scottish Rite and of Palestine 
Temple, Ancient Arabic Order, Nobles 
of the Mystic Shrine. Funeral services 
will be held tomorrow afternoon. 
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American Jewelers Protective 
Association 


Officers and Directors Elected at Annual Meeting Held in 





New York 


The annual meeting of the American 
Jewelers Protective Association was held 
on Wednesday, Jan. 25, at the organiza- 
tion’s headquarters, 17 W. 45th St., New 
York. President M. D. Rothschild 
presided and the only business trans- 
acted was the reading of the president’s 
report and the election of officers and 


20 directors. 

After the meeting was called to order 
President Rothschild delivered his an- 
nual address, which was as follows: 


Report of President Rothschild 


1927 has been a busy year for the Amer- 
ican Jewelers Protective Association and, be- 
eause of our many activities, I can only touch 
on the more important happenings. 


CAMPAIGN FOR RETAIL COOPERATION 


In the spring, a special committee of five 
retail jewelers mapped out a campaign and 
sent a communication to over a thousand of 
their fellow retailers throughout the United 
States. This called attention to the extent 
of smuggling of valuable jewelry by return- 
ing tourists and suggested that any informa- 
tion regarding smuggling which came to the 
retailer, be forwarded to the office of the 
American Jewelers Protective Association in 
order that it might be investigated by the 
Customs officials and, if found to be accurate, 
acted upon. Assurance was given that under 
no circumstances would the name of the in- 
formant be divulged to the Government or to 
anybody. 

As a result of the work of this committee, 
a number of reports on smuggling have 
reached us from retailers with the result that 
there has been a good percentage of recov- 
eries and awards made by the Government, 
ranging in amount from $300 to $3,400 in 
these cases. 

If those retailers who are seriously affected 
by the great volume of tourist smuggling will 
awaken to the necessity of protecting them- 
selves through the giving of accurate infor- 
mation, the detection and money punishment 
of even a small percentage of the great num- 
ber of wealthy tourists who make it their 
business to buy costly jewelry abroad and 
smuggle it into the United States, will serve 
to greatly reduce this dishonest practice. 

As mounted jewelry of every kind pays a 
duty of 80 per cent it is a foregone con- 
clusion that practically every purchase of 
valuable jewelry of which delivery is made 


to the purchaser abroad is smuggled into 
the United States. 
The collector of the port of New York 


makes it his practice to exact the legal duty 
plus 100 per cent fine on all smuggled jew- 
elry. For instance: if a tourist smuggles 
jewelry valued at $1,000, the duty assessed 
is $800, and in addition there is the added 
fine of 100 per cent on the duty paid value, 
or another $1,800, totalling $3,600. 

_ It is obvious that one lesson of this kind 
is all that any tourist needs; and besides, 
there is often very disagreeable publicity. 
Our association hopes that the present prac- 
tice of generally abstaining from giving pub- 
licity to these cases will be discontinued, and 
that most, if not all of such cases will be 
promptly published by the Government. 


COMMERCIAL SMUGGLING 


Commercial smuggling continues to be our 
principal - problem. We are making some 
progress in our repeated efforts to induce the 
Government to form a special diamond squad 
Whose sole business will be the detection of 
commercial smuggling. 

We are informed that the secretary of the 
Treasury has made a request to the Bureau 
of the Budget for a special fund which is to 
€ used to pay the expenses of such a dia- 
mond squad; and as the Customs officials 
Seem to be very much in earnest this time, 
ag have hopes that the appropriation will 
e made and the squad promptly organized. 

To be actually effective this squad should 
consist of at least five or six young men 
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selected for their intelligence and capacity 
for the intensive work which this squad must 
do to be successful. The squad must be 
mobile and any of its units must be ready 
to go to any part of the United States or 
to any foreign country on short notice. 

It is important that the special agent in 
charge of this squad be a man of great 
experience in connection with diamond smug- 
gling, and that he be given sufficient power 
and discretion to properly carry on the diffi- 
cult work of catching the commercial, as well 
as the tourist, smuggler. 

Lastly: The compensation of the members 


of this squad should be adequate and a 
liberal allowance should be provided for 


necessary expenses. 
HEARING IN WASHINGTON 


There has recently been a hearing at 
Washington before a subcommittee of the 
House Committee on Ways and Means, at 
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which the jewelry industry had a _ unique 
opportunity to bring to the attention of this 
committee of Congress and the people of 
the United States the great extent of the 
smuggling of diamonds into this country 
and the fact that all government efforts to 
stop it have been notably unsuccessful. 

The Consul General at Antwerp, George 
S. Messersmith, has made an intensive study 
of commercial diamond smuggling and for 
several years has done his utmost through 
his reports to the Department of State to 
assist the Treasury Department in trying to 
check this evil. 

Mr. Messersmith was in this country but 
was booked to sail for Antwerp with his 
family on Dec. 31. As our hearing before 
Congressman Bacharach’s sub-committee 
could not be had before Jan. 6, we requested 
Mr. Bacharach to ask the Secretary of State 
to instruct Mr. Messersmith to postpone his 
return to Antwerp in order that he could 
testify. The Secretary of State complied 
with Mr. Bacharach’s request and Mr. Mes- 
sersmith willingly changed his plans, ap- 
peared before the sub-committee on Jan. 6, 
and gave the committee a very complete 
and startling picture of the diamond smug- 
gling situation. 

Mr. ‘Messersmith stated that he believed, 
from reliable data which he had collected. 
that half of the diamonds brought to the 
Jnited States in recent years did not pay 
any duty at all. 

We are certain that the committee was 
impressed with the seriousness of the situa- 
tion as outlined by Mr. Messersmith, espe- 
cially as the Treasury officials who heard 
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Mr. Messersmith and testified after him did 
not in any way controvert his statement to 
the effect that 50 per cent of the cut dia- 
monds are being smuggled into the United 
States and the Government of the United 
States is absolutely helpless under existing 
conditions to check the smuggling. The 
Treasury officials who testified after Mr. 
Messersmith were E. W. Camp, Commissioner 
of Customs; Philip Elting, Collector of the 
Port of New York, and John W. Ronerts, 
Special Agent. 

Mr. Messersmith stated in substance that 
it was his conviction that no measures which 
the Government could take would properly 
check or reduce commercial smuggling of 
diamonds except a reduction of the duty on 
cut unset diamonds from 20 per cent to 10 
per cent and a return to the free importation 
of rough diamonds, instead of the present 
duty of 10 per cent on rough. 

For the jewelry industry, the following 
men, besides your president, testified before 
Mr. Bacharach’s sub-committee: Walter N. 
Kahn on behalf of the Diamond Cutters’ 
Manufacturing Association of America; 
Frank Jeanne of William S. Hedges & Co., 
on behalf of the diamond importers; Andries 
Meyer on behalf of the Diamond Workers 
Protective Union of America; Conrad J. 
Brotherly on behalf of the American Na- 
tional Retail Jewelers Association. 

I am pleased to state that at this hearing 
the Commissioner of Customs paid a tribute 
to our organization in the following words: 

“IT would like at this time to go on 
record as thanking Mr. Rothschild and 
his organization for materiaily aiding the 
customs in the furnishing of information 
on which seizures have been made.” 


I wish also to acknowledge our indebted- 
ness to the Hon. Isaac Bacharach and his 
fellow committee men for the courteous hear- 
ing which we received, and to Mr. Messer- 
smith for the assistance which he has ren- 
dered to our industry. 


PROPOSED AMENDMENTS 


The hearing in Washington had as its basis 
two proposed amendments to the administra- , 
tive sections of the Tariff Act of 1922 which 
we presented to the committee for its con- 
sideration and approval. 

The first amendment enlarges the power 
of the President to change tariff rates so as 


to meet unfair and ruinous competition in 
any industry which is economically and 
properly organized. The full text of this 


proposed amendment follows: 

“Whenever the President shall find as a 
fact that any kind of article is being ex- 
tensively and constantly smuggled into 
the United States, the effect or tendency 
of which is to destroy or substantially 
injure an industry efficiently and econom- 
ically operated in the United States, he 
shall, when he finds that the public inter- 
est will be served thereby, by proclama- 
tion specify and declare decreased duties 
and shall have the power in such case 
of smuggled articles to remove raw mate- 
rial from the dutiable to the free list if 
that be necessary to maintain the proper 
differential between the manufactured 
article and its raw material. 

“Thirty days after the date of such proc- 
lamation or proclamations such changes 
in duties and classification shall take 
effect and such increased duties shall be 
levied, collected and paid on such articles. 
and such raw materials shall be removed 
from the dutiable to the free list, when 
imported from any foreign country into 
the United States or into any of its pos- 
sessions (except the Philippine Islands, 
the Virgin Islands and the islands of 
Guam and Tutuila). 

“That to assist the President in making 
any decisions under this section, the 
United States Tariff Commission is hereby 
authorized to investigate any charge that 
certain articles are being extensively and 
constantly smuggled into the United 
States on complaint under oath or upon 
its initiative.” 

If this amendment is written into the law 
and the President, after receiving a fact 
finding report of the Tariff Commission, exer- 
cises his power, the duty on cut precious 
stones can be reduced to 10 per cent and 
—_— precious stones transferred to the free 
ist. 

In the opinion of Mr. Messersmith and 
of our most important diamond importers 
and cutters such a change in the tariff would 
immediately reduce commercial diamond 
smuggling to a minimum; and, with a com- 
petent diamond squad in operation, comrmner- 
cial diamond smuggling would be reduced 
to an occasional attempt by some importer 
’ personally bring in his diamonds duty 
ree. 

The risk of 
would, however, be too 


incurring a prison sentence 
great for most of 


the dealers who smuggle today to continue 
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smuggling, if the duty on cut diamonds were 
reduced to 10 per cent. They are now in- 
sured against loss of the goods, run prac- 
tically no risk of detection and have an ad- 
vantage of 12 to 14 per cent over their hon- 
est competitors; and it is this advantage 
which is the great inducement to smuggle. 

The Bacharach hearing attracted attention 
throughout the country and we are certain 
that Congress, the press and the people of 
this country have thus finally obtained a 
new and true slant on the diamond smuggling 
situation. 

What we are asking for will not affect any 
industry but ours; the revenues will prob- 
ably be increased ; honest diamond importers 
will be able to continue in business with a 
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chance of making some money; and last, 
but not least, the American diamond cutting 
industry, which promised so well but which 
has been suffering under the blight of the 
smuggler, will revive and grow strong again. 

Our second proposed amendment, which 
was commended at the hearing by the Com- 
missioner of Customs, is to make the ap- 
propriation for the payment of moieties or 
awards a continuous and indefinite one. This 
will assure the payment of all awards to in- 
formers without special appropriations. 

It often takes many months before awards 
are paid, and we shall urge the Treasury 
officials to devise ways of expediting such 
payments. 


ADVERTISING AND ITS RESULTS 


During the past year we have spent a 
considerable sum of money for advertising 
in the steamship papers, in Vogue and in the 
New York Times, and much information of 
smuggling to be attempted as well as smug- 
gling accomplished came to us as a result. 

In 1927 we reported 125 cases to the Gov- 
ernment. From these cases there were re- 
coveries which aggregate $100,961. This 
figure does not include recoveries made in 
several pending cases, the amounts of whieh 
have not been determined. There are cer- 
tain to be further recoveries from the cases 
reported in 1927, and we have already heard 
of three since Jan. Ist. 


IN RE FLORENT LAMOT 


In one of our latest cases, that of Florent 
Lamont, the diamonds seized by the Govern- 
ment are not yet appraised but will probably 
amount to over $50,000. 

Lamot was the second electrician on the 
S. S. Lapland and had made a business of 
carrying diamonds for some time. He was 
caught on the pier, searched, and some 
diamonds were found in receptacles in the 
heels of his shoes. Other packages were 
found in his quarters on ship board and 
thereafter five persons were arrested for con- 
spiracy to smuggle. It is clear that some of 
those persons have been regularly smuggling, 
one of them having papers on his person 
which indicated that he had received 56 lots 
in 1927, totaling about $300,000. 

Lamot pleaded guilty and the other five 
conspirators are facing indictment and trial. 
We are assured that the United States At- 
torney will do everything in his power to 
oo that the principals involved get jail sen- 
ences. 
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IN RE LIEB RITTERMAN 


This case was brought to your attention 
in our annual report for 1927. 

Ritterman, a known diamond carrier, was 
caught at St. Albans, Vermont, on Jan. 28th, 
1926, and $122,500 wortn of diamonds were 
seized. He was tried on March 11, 1926, 
convicted and sentenced to a year and a 
day in Atlanta penitentiary. 

After he had started serving his term, his 
lawyers filed an appeal with the United 
States Circuit Court of Appeals. 

The Circuit Court reversed the decision of 
the trial court on a technicality and Ritter- 
man was released from prison on _ $5,000 
bail and he promptly left this country. 

The Government appealed from the de- 
cision of the Circuit Court to the Supreme 
Court of the United States and that body 
made short work of the technical reasons 
for the reversal by the Circuit Court and in 
a simple, broad, common-sense opinion, af- 
firmed the decision of the trial court. 

The decision rendered in the Ritterman 
case by the Supreme Court will make it 
easier in the future for the Government to 
secure conviction of smugglers. 

While Ritterman has skipped his bail and 
owes the Government the remainder of his 
jail term, we believed that the Government 
would promptly proceed to the forfeiture of 
the diamonds and their sale by the United 
States Marshal. Instead of this, we learned 
with dismay that the Antwerp owners of the 
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goods had in some inexplicable manner suc- 
ceeded in convincing the treasury officials in 
Washington that they were the innocent vic- 
tims of Ritterman’s actions: that (to use the 
language of one of the Treasury officials), 
Ritterman had been practically guilty of 
conversion in carrying the diamonds from 
Canada into the United States. 

It is almost unbelievable that experienced 
officials should have permitted themselves to 
be so imposed upon; but the fact remains 
that 90 per cent of the smuggled diamonds 
were returned to the Antwerp firm on the 
payment of $40,000. 

If the Antwerp firm was really innocent, 
on what theory did our Government exact 
more than twice the amount of the legal 
duty for the return of the goods? 

When we found out accidentally that the 
Government was giving consideration to the 
pleas for the return of the smuggled goods, 
we asked to be heard on behalf of our in- 
dustry. We were informed that the matter 
was then closed. 

The effect on other smugglers here and 
abroad of the return of these smuggled 
diamonds has been to make them bolder in 
their operations. 

Ten per cent of the diamonds seized from 
Ritterman remain in the hands of the Gov- 
ernment and will be sold at Burlington, Vt., 
by the United States Marshal shortly. 

Marshals’ sales of diamonds in this and 
other districts have left much to be desired. 
Last spring we appealed to the Collector of 
the Port of New York for certain reforms 
which he quickly brought about and which 
resulted in two auction sales at which much 
higher percentages of the appraised value of 
the goods were obtained than had hitherto 
been the case. 
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SMUGGLING IN EUROPE 


During his trip abroad in 1927, your presi- 
dent took advantage of the opportunity to 
visit Antwerp and Amsterdam for a persona} 
investigation of the diamond smuggling sit- 
uation. 

From information received from most re- 
liable and well posted sources there, he found 
the smuggling situation a more serious men- 
ace to honest American diamond merchants 
than he had expected. 

Diamond smuggling abroad is now a wel) 
organized business. Carrying groups or syn- 
dicates are most successfully competing 
against the Government by delivering cut 
diamonds in the United States at rates vary- 
ing from 6 to 8 per cent. 
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With a reduction of duty on cut gems to 
10 per cent and with rough on the free list 
it is certain, as we have already pointed out, 
that most of the commercial diamond smug- 
gling will cease, while the serious volume 
of tourist smuggling can be greatly reduced 
through the operation of the diamond squad, 
and the cooperation of the retail dealers in 
this country. 


SPECIAL FUND 


A small group of diamond importers and 
cutters have contributed a special fund tor 
the expenses connected with the efforts we 
are making to get some consideration from 
Congress. 

We trust that our efforts will be success- 
ful; but, in the meantime we appeal to every 
dealer, whether he be importer, cutter cr 
retailer, to support the American Jewelers 
Protective Association morally and finan- 
cially. 

The amount of money which we receive 
from annual dues is entirely inadequate to 
meet our expenses, notwithstanding the fact 
that no officer receives any compensation. 
We ought to have at least double our present 
membership. 

In concluding this very long report, I wish 
to acknowledge my debt to my fellow officers 
and directors, to our assistant secretary, and 
to the trade press. 


The election resulted in the _ selec- 
tion of M. D. Rothschild, president; 
Rolland G. Monroe, first vice-president; 
Frank Jeanne, second vice-president; 
William I. Rosenfeld, third vice-presi- 
dent; Arthur Lorsch, secretary, and 
Otto D. Wormser, treasurer. A. H. 
Abbot was appointed assistant secretary. 

The directors elected for 1928 include: 
Godfrey Eacret, Shreve, Treat & Eacret, 
Inec., San Francisco, Cal.; Lawrence D. 
Frank, Lawrence D. Frank, Inc.; Frank 
Jeanne, Wm. S. Hedges & Co., Inc.; 
William F. Juergens, Juergens & Ander- 
sen Co., Chicago, Il].; Walter N. Kahn, 
L. & M. Kahn & Co.; Emil W. Kohn, 
Theodore A. Kohn & Son; Arthur 
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Lorsch, Albert Lorsch & Co., Inc.; Wil- 
liam E. Marcus, Jr., Marcus & Co.; 
Walter P. McTeigue, Walter P. Mc- 
Teigue, Inc.; Rolland G. Monroe, R. G. 
Monroe & Co., Inc., Mayers, Osterwald 
& Muhlfeld, Inc.; Julius S. Oppenheimer, 
Oppenheimer Bros. & Veith; Lee Reich- 
man, Reichman Bros.; William I. Rosen- 
feld, Wm. I. Rosenfeld & Co.; Meyer D. 
Rothschild, New York; Simon Sichel, 
Fichberg & Co.; Marcel N. Smith, Smith 
Patterson Co., Inc., Boston, Mass.; 
Nathan J. Stern, Stern Bros. & Co.; 
Emile Tas, United Diamond Works, 
Newark, N. J.; Lewis Van Wezel, S. L. 
Van Wezel; Otto D. Wormser, New 
York. 








Pays Moral Debt 


Jacob Gordon, Boston Jeweler, Who Met 
with Financial Reverses Fourteen Years 


Ago, Pays All Creditors in Full 


Boston, MaAss., Jan. 30.—After 14 
years Jacob Gordon, a jeweler of this 
city, has paid a moral debt, thereby cre- 
ating one of the biggest surprises in the 
jewelry trade in its history. 

The story is this. In 1914 Mr. Gor- 
don, a cash buyer of jewelry, went to 
New Haven to inspect the stock of a 
jewelry store about to cease business. 
He valued the stock on the shelves and 
in the cases and purchased it to auction 
it off. When the deal was completed 
and Gordon was about to begin his auc- 
tion sale the building owner told him 
that he prohibited auction sales in his 
building. 

Stock on shelves and in cases, to be 
sold at auction, was worth one price in 
1914. Stock that had to be moved and 
sold at retail was worth another. Gor- 
don had invested heavily in the deal and 
he lost. He was forced into bankruptcy. 
It was a heavy blow to Gordon, for until 
that time he had been successful and his 
credit and name were established. Al- 
most overnight the success of a lifetime 
crumbled. He was ruined. 

The jewelry trade knew Gordon, but, 
when his failure became known, 
shrugged its shoulders and felt sorry. 
But Gordon faced the music. He went 
through the hearings and the court pro- 
ceedings of bankruptcy. He was or- 
dered to pay 16 cents on the dollar and 
he paid it. His legal obligation was 
discharged. 

Gordon began all over again. He 
knew jewelry. He was a good business 
man. He had failed once. He would not 
fail again. He got capital together, 
bought jewelry and sold it at auction. 
Year after year his business grew. Suc- 
cess attended his efforts, and Gordon 
came into the news again. 

The creditors who received 16 cents 
ym the dollar received letters inclosing 
checks. Another New Haven jewelry 
dealer had been buffeted about on the 
sea of business. He is now a traveling 
salesman. He had toured his district 
looking for orders and returned, disap- 
pointed and downhearted without the 
volume of business that he had hoped to 
bring back. ‘When he returned home 
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recently he found a check awaiting him, 
a check for more than $800, the differ- 
ence between 16 cents on the dollar, the 
legal obligation, and the full amount of 
the bill, which Gordon considered a 
moral obligation. 

“T hope,” said Gordon in a letter to 
the ex-dealer, “that it gives you as 
much pleasure to receive this letter as 
it does me to send it.” 

Two New Haven newspapers received 
checks for advertising accounts crossed 
off the books 14 years ago. Dealers in 
New York and New Haven were amazed 
to receive checks paying them in full 
for obligations contracted in 1914. Some 
concerns had gone out of business. Gor- 
don had them traced to locate the own- 
ers in order that he might discharge an 
obligation which, under the law, does 
not exist. 

Today Gordon has the satisfaction of 
knowing that he played fair and square. 
Letters from hard-headed business men 
have been received, telling Gordon how 
they feel about him and just how they 
feel about what he has done. 

Jacob Gordon is married, has three 
children and lives in Brookline. He re- 
fuses to talk about what he has done, 
but his friends cannot be restrained 
from talking, and it is they who have 
brought to the jewelry world the fact 
that Gordon has “paid in full.” Those 
who have received checks from $100 to 
$1,000 to settle a forgotten score are 
proud of Gordon’s achievement and they 


do not fail to express it everywhere . 


they go. 








Jewelry Case Stolen 





Canton, O., Salesman Leaves Valuable 
Articles in His Automobile and Thieves 
Take Advantage of Opportunity 


MASSILLON, OHIO, Jan. 27.—Daring 
theft of a jewelry case containing ap- 
proximately $13,055 worth of watches, 
diamond necklaces, scarf pins and other 
merchandise, the property of Manuel 
Castro, Canton jewelry salesman from 
his automobile parked in a downtown 
street is puzzling police of a half-dozen 
cities. 

Castro reported the theft to police 
shortly after he discovered the merchan- 
dise was missing. He had gone into a 
store. leaving his sample cases in the 
car, locking the doors of the machine. 
When he returned to the car several 
minutes later he discovered the door 
open and the sample case missing. Two 
other cases containing smaller amounts 
of jewelry were undisturbed. 

Police are working on the theory that 
Castro had been followed in another car 
by the thieves who had a duplicate key. 








Adam Hartman, a jewel setter at 
Toledo, Ohio, was the subject of an in- 
teresting sketch published recently in the 
Toledo, Ohio, Blade. The article stated 
that Mr. Hartman estimates that he has 
handled $2,500,000 worth of diamonds. 
He has been in the jewelry business for 
47 years. 


49 


Trade Abuses Discussed 





Pittsburgh Retail Jewelers Hold Interesting 
Meeting at Chamber of Commerce 


PITTSBURGH, PA., Jan. 28.—An attack 
on trade abuses was made at a gather- 
ing of Pittsburgh retail jewelers held in 
the Chamber of Commerce Thursday 
night and presided over by J. Alexander 
Hardy of the Hardy & Hayes Co., Mr. 
Hardy declaring it to be the largest 
meeting of jewelers to discuss business 
problems he had ever attended in Pitts- 
burgh. 

The call for the gathering was issued 
by Thomas J. Apryle of Johnstown, 
president of the Pennsylvania Retail 
Jewelers’ Association under the direc- 
tion of the Jewelers’ Better Business As- 
sociation and many merchants were not 
only present but also their leading sales- 
men. The gathering continued in ses- 
sion until nearly midnight. 

The jewelers aimed their guns at the 
tactics employed by the “bootleggers,” 
those men who do not have any par- 
ticular business place, but sell dia- 
monds and watches from the person, 
claiming that they are in position to 
undersell the retailer. The question of 
giving discounts also was discussed at 
great length, together with various tac- 
tics employed by the trade in general. 
The subject of discounts, in any event 
has been a question that has been in the 
minds of some jewelers for a long period 
of time. Some of the leading houses do 
not give a discount under any circum- 
stances, although repeatedly requested 
to do so, but this is not a practice, it is 
stated, being generally followed by the 
trade. 

Numerous jewelers talked on the sub- 
jects at issue, these including J. Lough- 


_ Tey Roberts of the John M. Roberts & 


Son Co., August Loch, of the August 
Loch Co., Bartley J. Doyle, who made 
the principal address of the evening, and 
quite a number of other jewelers who 
debated many questions which arose 
when the gathering was turned into a 
general forum. 

The meeting authorized Chairman 
Hardy to name a committee to take up 
the various grievances enumerated at 
the gathering and he named J. Loughrey 
Roberts, chairman; Park Stewart of the 
August Loch Co., Abe DeRoy of Jos. 
DeRoy & Sons, Paul S. Hardy of the 
Hardy & Hayes Co., and Horace Bickel 
of W. W. Wattles & Sons, all of whom 
had participated in discussions at the 
gathering. 

Mr. Roberts met with his committee 
yesterday. The work of the committee 
has been divided into territories. A 
chapter of the Jewelers Better Business 
Association will be organized here. Mr. 
Roberts says a semblance of an organi- 
zation will be kept together so as to be 
able to take up questions as they arise. 
As the subject was thoroughly discussed 
at the recent gathering the organization, 
he says, will await further developments. 








F. S. Mayers, Quincy, Mass., has 


moved to Roslindale, Mass. 
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JEROME RICHHEIMER 


Emerald Cut and Marquise 


DIAMONDS 


SAPPHIRES 
EMERALDS 
STAR SAPPHIRES 


The entire stock of Marquise and Emerald 
Cut diamonds purchased from the Estate of 
Louis J. Schoolhouse 
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European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and 
Amsterdam as Reported by Correspondents of 
“The Jewelers’ Circular’ 


AMSTERDAM, Jan. 20.—From reports 
in different sections of the diamond mar- 
ket it has been learned that there has 
been a fair amount of business trans- 
acted during the first part of the cur- 
rent month which is an encouraging 
harbinger of better business during the 
coming year. This condition is unusual 
in view of the fact that during the first 
few weeks of the new year, the market 
in this center is usually quiet. The 
presence of representatives of many 
American firms has given a stimulating 
effect to the market for polished stones. 
There have also been a number of 
European buyers here of late. Regard- 
ing the prices for cut stones, it can be 
stated that during the last six months 
of 1927, various rumors which were in 
circulation at that time had some de- 
trimental effect on the prices of certain 
grades of goods, but the firm stand 
adopted by the Diamond Syndicate has 
swept all of this difficulty aside and with 
the passing of the Precious Stones Bill 
by the South African Government, con- 
ditions in the diamond market have im- 
proved greatly and a strong upward 
tendency is noted. The restricted output 
of rough diamonds to be stipulated in the 
future by the South African Govern- 
ment will have a very decided tendency 
to increase the price of all grades of 
diamonds during the course of the year. 
It is, therefore, an indisputable fact that 
buyers will have to pay more for the 
diamonds, aside from the fact that cer- 
tain sizes and weights are very scarce at 
the present time. This is particularly 
notable in large stones and the fine 
quality small gems. There has been a 
good demand for “roses” ranging from 
100 to 150 to the carat suitable for the 
Paris market. This branch of the in- 
dustry which was isolated for a long 
period again came to the fore recently 
and this has had a good effect upon the 
market and has been warmly welcomed 
by a large number of retailers and small 
rough diamond dealers, chiefly depen- 
dent upon the activity of the market for 
rough. Employment for diamond work- 
ers is reported to be normal at the 
present time. 
* * * 

LONDON, Jan. 22.—The market in this 
center shows its usual characteristics 
just at this time which is stocktaking 
period and, consequently, not a great deal 
of business among manufacturing jewel- 
ers or mounters can be expected just 
now. So far as the Christmas business in 
this center is concerned, it is reported 
that the majority of jewelers, especially 
those in the West End of London, did not 
enjoy as brisk a Christmas trade as was 
‘expected. It is a well known fact that 
at the present time the jewelry concerns 
are selling a large number of articles 





of minor importance while the more im- 
portant diamond set pieces meet with 
lighter demand. Whether the tendency 
at the present time for people of means 
to purchase luxurious cars is a con- 
tributing factor in the decrease in the 
sale of diamonds or not, it is difficult to 
state. On the other hand, it has been 
said that the English public does not feel 
inclined to invest its savings in 
diamonds, as is the vogue on the Con- 
tinent and also in America among the 
middle and working classes. The East 
End of London firms report an exception 
to this general rule. This condition de- 
veloped because of the fact that that 
section is populated in great part by 
people of foreign origin who are still in- 
clined to follow the customs of their 
native countries and grasp the oppor- 
tunity to buy diamonds as an invest- 
ment. During the past fortnight, some 
inquiries have been made for medium 
quality “roses” in very small sizes which, 
it may be stated, are getting scarce in 
this market as few diamond cutters are 
working here and the supply of “roses” 
now on the market are mostly of the 
larger sizes. The rough market con- 
tinues to be very steady and prices for 
the consignments of Premier diamonds 
shown by the Syndicate, last week, were 
reported by Amsterdam and Antwerp 
importers to have been very high. Ac- 
cording to information in this market 
this condition will continue and indica- 
tions point to still higher prices. 
* * * 


Paris, Jan. 20.—In this market it is 
reported there is at present a slow but 
steady flow of business and although con- 
ditions were not brisk during the Fall 
yet in view of the conditions, there is 
no over amount of stocks in the hands 
of jewelers at the present time. Jewel- 
ers are now in a receptive mood for buy- 
ing in expectation of higher prices in the 
future. At the present time there is a 
fair demand for “roses” for both the 
home and export markets and Paris is 
leading at the present time in the sale 
of this class of gems, a revival of which 
has been noted of late and which is 
pleasing news to cutters and dealers in 
Amsterdam and Antwerp where these 
stones are cut. There is also a better 
demand for pearls in medium qualities 
and in connection with this it may be 
stated that a fair supply of barouche 
pearls were recently purchased in this 
market and that a fair quality produced 
a satisfactory price. So far as the mar- 
ket for colored stones is concerned, 
emeralds and good quality sapphires are 
still meeting with a ready market, es- 
pecially the former, wherein a fair 
amount of business was done during the 
week. With the advent of the Riviera 
season which usually brings a contingent 
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of tourists from foreign countries, es- 
pecially from America, the trade is now 
in an optimistic mood concerning busi- 
ness prospects for the Spring. 








Last Honors Paid 





Funeral Services for the Late John J. 
O’Neill, Providence, R. I., Held Last 
Saturday 


PROVIDENCE, R. I., Jan. 28.—Funera)} 
services for the late John J. O’Neill, 
former Councilman from the Third 
Ward and for many years identified with 
the manufacturing jewelry industry in 
this city, were held this morning at 8:30 
o’clock from his home, 172 Oakland Ave. 
followed by a solemn high requiem mass 
at St. Pius Church. Mr. O’Neill died 
Wednesday, having retired from busi- 
ness four years ago on account of il 
health. 

Born in Boston, in 1869, Mr. O’Neil} 
came to this city with his parents when 
10 years of age and attended the Im- 
maculate Conception parochial school 
and the Providence public schools and 
after graduation from the grammar 
grade he entered the jewelry business. 
After a few years he formed a partner- 
ship in June, 1907, with Louis H. Block 
and as O’Neill & Block began business 
at 45 Page St. The business was in- 
corporated on July 25, 1913, under the 
laws of Delaware with an authorized 
capital of $15,000. The concern experi- 
enced numerous vicissitudes, having a 
fire in the plant on June 5, 1917, and 
their office and safes robbed of some 
$5,000 worth of goods and samples on 
the night of Sept. 17, 1919. 

These matters weighed upon Mr. 
O’Neill’s mind and he suffered a ner- 


‘vous breakdown from which he never 


fully recovered. After several months 
he was able to resume his duties but 
only for a short time, when he had an- 
other breakdown and in February, 1923, 
withdrew from the concern, his partner 
buying his interests. Since then Mr. 
O’Neill has engaged in no business al- 
though he several times opened negotia- 
tions to resume the manufacture of 
jewelry. 

Twenty-five years ago he married 
Miss Margaret Martin of this city, who 
survives him as does a son and one 
daughter. Mr. O’Neill took an active 
interest in the politics in his ward, being 
chairman of the Democratic Ward Com- 
mittee for several years and for one 
year, 1903, chairman of the Democratic 
City Committee. He represented his 
ward in the Common Council from Jan. 
7, 1907, to Jan. 4, 1909, and from Jan. 3, 
1910, to Jan. 2, 1911. He was a member 
of Providence Lodge No. 14, Benevolent 
Protective Order of Elks, of the Antlers 
and of the Oakland Village Improvement 
Society. 








Rystrom’s jewelry business has been 
incorporated with a capital of $10,000. 
The incorporators are Edith M. Ry- 
strom, Ida S. Rystrom and Martin J. 
Rystrom. 
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> ARNSTEIN BROS. & CO. 
zuish to announce that they have 
this day admitted as a general 
| partner in their firm, 
Mr. Alexander Max Arnstein, 
son of their late partner, 
Mr. Max Arnstein 





20 WEST 47th STREET 
New York, February 1, 1928 
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OSCAR. HEYMAN & BROS 


NANUFAC TURERS OF FINE DIANOND JEWELRY 
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The BUYERS’ DIRECTORY 


Price One Dollar 


The Jewelers Publishing Corp., 11 John St., New York 
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Bold Window Robbery 


Theft of $3000 Ring from Boston Jewelry 
Store Had Evidently Been Carefully 
Planned 


BosTon, MAss., Jan. 29.—One of the 
boldest “crash and grab” robberies in 
this city was staged in Newspaper Row 
last night at 7:30 by an unidentified 
man who broke the plate glass window 
of Frank A. Andrews, Inc., 276 Wash- 
ington St., seized a diamond ring valued 
at $3,000, and made a clean getaway. 

The break was made with great pre- 
cision. Inside the brightly-light store 
were four clerks, scores of persons were 
passing along Washington St., teamsters 
and truckmen of the Boston Post were 
busy only a few feet away, and a few 
doors away were half a dozen newsboys 
crying editions which featured less spec- 
tacular crimes. 

No customers were in the store at the 
time, so that the clerks were busy with 
the stock. Bernard F. Gately was stand- 
ing behind the counter near the show 
window, John Lee was a little nearer 
the rear, Edward A. Plant in the middle 
of the store outside the counter, and 
Miss Margaret J. Maloney was in the 
eashier’s office. 

The thief approached, carrying in his 
pocket a heavy porcelain base of an elec- 
tric switch, about five inches square 
and several inches thick. He suddenly 
stepped to the Washington St. window 
of the store and swept the back of his 
right hand in a rough circle across the 
glass. A diamond which he wore on one 
of his fingers cut a rough groove in the 
glass, about 12 inches in diameter. Look- 
ing from the sidewalk, it framed the 
most valuable object on display, a 
woman’s ring, white gold and platinum, 
with three diamonds. This ring was dis- 
played on a little cushion, separated by 
some inches from the other rings in the 
window. These were less valuable, but 
together they were worth several thou- 
sand dollars. 

Almost with the same motion he used 
in cutting the glass, the thief took the 
porcelain switch base from his pocket, 
and with a quick movement of his wrist, 
hurled it at the window. It landed in- 
side the grooved circle, which came away 
in a neat break, the rest of the window 
cracking, but not breaking. 

Inside the store the clerks looked up 
at the crash. They saw a cloud of glass 
dust. Through this cloud came a hand 
and arm. The head and body could not 
be seen through the mist of glass par- 
ticles. With one quick clutch the hand 
seized the $3,000 ring; and without at- 
tempting larceny of any other rings, the 
thief withdrew his arm and turned to- 
ward Water St. 

“Get the gun, Ed,” cried Gately to 
Plant, as he ran from behind the coun- 
ter. The weapon could not be located 
quickly, and Gately sped unarmed out 
the door to Washington St. Running to 
the corner of Water and Washington 
Sts., he saw a man in a blue overcoat 
and a green hat jump into a coach au- 
tomobile of a low-priced make. 
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The thief had no sooner got on the 
running board than the machine was off. 
Gately strained his eyes to make out 
the license number, but could not read 
it. It was learned later that a coach of 
the same make had been stolen a short 
time previously. 

No policeman was in sight on Wash- 
ington St., so Gately ran up School St. 
to Tremont, where Patrolman William 
Foss was on traffic duty. Acquainting 
Foss briefly with the facts, Gately hailed 
a taxicab and started off with the po- 
liceman for the East Boston ferry. 

The escaping car had last been seen 
turning from Water St. north into Con- 
gress St., which led Gately to the sup- 
position it might have been headed for 
the ferry. They stopped several cars 
of the type sought, and caught one on 
the ferry, but all the drivers proved to 
be innocent. 








Swindler Sent to Prison 





Man Who Absconded with Memorandum 
Goods Obtained from Philadelphia 
Jewelers Is Arrested and Convicted 


PHILADELPHIA, PA., Feb. 1.—One 
“memorandum sharp” in this city has 
discovered that jewelers have long 
memories and now is starting on a 
three year sentence during which he will 
have a chance to think it over. His 
name is Samuel Bloch. 

In 1921, Bloch, who for some time had 
cultivated the acquaintance of several 
wholesale jewelers on Sansom and ad- 
joining streets, induced Michael Ballen, 
diamond broker. now president of the 
Sansom Street Business Men’s Associa- 
tion, to let him have on memorandum a 
pair of diamond earrings valued at $850, 


telling Mr. Ballen he had a possible cus- | 


tomer who would pay a good price for 
them. On the strength of the jeweler’s 
knowledge of Bloch’s family connections, 
he was allowed to take the earrings and 
for several days Bloch kept in touch 
with Mr. Ballen, each time telling him 
the sale was almost consummated. 

At the same time, using the same tac- 
tics, he obtained a diamond mounted 
ring valued at $1,000 from J. M. J. Cos- 
tello and another. valued at $650, from 
Louis Wallen. After giving them the 
same assurances he had Mr. Ballen, 
Bloch failed to appear on a certain day 
and make settlement as he had promised, 
and inquiry at his home and other 
places revealed that he had left the citv 
suddenly, leaving no address. Search 
for the man was kept up for several 
months but no trace of him was obtained 
and members of his family professed 
themselves to be equally in the dark as 
to where he was. Mr. Ballen had a war- 
rant issued for him but the police also 
were unable to find him. 

That the wholesale jeweler, who has 
been swindled never forgets was demon- 
strated a few days ago when Mr. Wallen 
happened to be on south Broad St. and 
saw Bloch, nattily dressed and appear- 
ing prosperous. The jeweler, making 


certain it was the man, called a police- 
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man and had Bloch arrested. Events 
moved swiftly in the case, for after the 
three jewelers had stated their case to 
the District Attorney, the case was pre- 
sented at once to the grand jury which 
happened to be in session and Bloch was 
indicted and within a day or _ two, 
brought before Judge Davis for trial. 
Testimony of the three jewelers and the 
memorandums Bloch had signed were 
sufficient and he was found guilty and 
sentenced to three years in the county 
prison. 

While the jewelers have not received 
either the goods or the money for them, 
they feel satisfied in having justice done 
to a swindler after a long wait and be- 
lieve the prompt conviction and sen- 
tence of the man will be a warning to 
others who have the belief the memo- 
randum swindle is easy. Bloch, it ap- 
pears, was under the impression his 
crime occurred so long ago that his vic- 
tims had forgotten about him and prob- 
ably would not prosecute in any case. 
He has found out his mistake. 








Cleveland 24 Karat Club 





Members Discuss Advertising Campaign and 
Appoint Nominating Committee at 
Luncheon Meeting 


CLEVELAND, OHIO, Jan. 30.—The first 
of the Wednesday luncheon meetings of 
the Cleveland Twenty Four Karat Club 
in 1928 was held in Parlor E. of the 
hotel Statler with a fair attendance. 
President H. Bruce McCague presided. 
There was a discussion of the present 
auction ordinance which it was felt was 
not as effective as it might be in some 
instances. 

The advisability of a State auction 
law was talked over and this will be 
taken up at a future meeting. 

The question of cooperative advertis- 
ing was also brought up, and president 
McCague pointed out that an effort had 
been made at Christmas to have such a 
campaign but the necessary cooperation 
of the large downtown stores had been 
solicited too late and the plan had not 
gone through. 

It was suggested that early this 
spring the matter be revived and placed 
before the trade before they had planned 
the expenditure of their advertising ap- 
propriations, so that such cooperative 
advertising could be included. No for- 
mal action was.taken on the matter and 
the new administration will take it up. 

President McCague appointed the fol- 
lowing members to act as a nominating 
committee to select officers and trustees 
for the coming year: A. T. Heuter, 
chairman and Messrs. Schnauffer and 
Straka. The annual meeting of the or- 
ganization will be held in Parlor B. on 
the second floor of the Hotel Statler on 
Friday evening, Feb. 3. Dinner will 
precede the meeting. 








Harrison Jewelry Co., 23 Campbell 
Ave., W., Roanoke, Va., has been moved 
to 307 S. Jefferson St. Morris Harrison 
is the proprietor. 
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and Other Fancy Shapes 


| Samuel Lenkowsky & Sons 


| 
} Importers of Diamonds 


10 West 47th St. New York, N. Y. 
AMSTERDAM PARIS ANTWERP 
9 Tulpstraat 12 Rue de la Victoire 76 Rue du Pelican 
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Direct Importations from the Best Cutters 
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Industrial Survey 





Value of Production in New England 
Jewelry Industry Has Increased but 
Number of Establishments Has 
Decreased 


Boston, MAss., Jan. 30.—An indus- 
trial survey of the jewelry industry in 
New England has just been conducted 
. by the New England Council. The sur- 
vey shows that the value of products has 
increased, although the number of es- 
tablishments has decreased. The indus- 
try is concentrated in Rhode Island and 
Massachusetts, with the latter increasing 
its share in the New England output. 

The survey includes establishments 
whose annual sales average $300,000 and 
run from $7,000 to more than $1,000,000. 
The average plant has been in operation 
30 years and only 10 per cent of this 
group started business within the last 
six years. The original management 
has been changed by 44 per cent of the 
concerns reporting. 

Favorable labor conditions are re- 
ported as this region’s greatest attrac- 
tion, although accessibility of raw 
materials and nearness to markets were 
also reported. Branch plants are not 
numerous. Most of the raw materials 
are bought in New England. 

Half of the establishments reporting 
have no employes on a piece work basis 
and the general average for the group 
is 21 per cent. Several concerns, how- 
ever, have as many as 85 per cent of 
their workers on an incentive wage 
basis. 

The seasonal periods in this industry, 
as indicated by the number of employes, 
show a variation of 11 per cent between 
the summer and late fall months. 
Preparations for the holiday season 
make November the month of maximum 
employment. About 10 per cent of the 
companies have developed supplementary 
products, while others make more or 
less standard stock during the dull 
periods. 

Improvements are reported for a wide 
range of manufacturing practices, with 
accident prevention, production control, 
organization and executive control, cost 
accounting, maintenance, relations with 
workers, standardization of products, in- 
spection and elimination among the most 
important. 

The general sales trend has been up- 
ward since 1921, decidedly so from 1923. 
About 60 per cent of the manufacturers 
sell a majority of their products outside 
of New England, the proportion of the 
total output sold outside being 72 per 
cent. Declines in sales have been at- 
tributed to change in demand, and in- 
creases to development of new products. 

Some firms pay salaries and others 
commissions, with the two sometimes 
combined; the number of salesmen 
averages from three to eight, with ter- 
ritories covered three or four times an- 
nually, in some instances more often. 
Branch offices in leading cities are used 
te some extent. The cost of selling for 
the group averaged 7.4 per cent of the 
total value of products. 
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Seventy-five per cent of the output of 
the concerns bear a brand or trademark. 
The channel of distribution in use by 65 
per cent of the concerns is through the 
wholesaler or jobber. A smaller pro- 
portion report that sales are made 
direct to retailer or to other manufac- 
turers. 








Ohio Retail Jewelers 


Annual Meeting to Be Held in Cincinnati 
in Connection with Fall Pageant 


CINCINNATI, OHIO, Jan. 28.—The 
meeting for 1928 of the Ohio Retail 
Jewelers’ Association will be held in 
Cincinnati during the last week of 
August or the first week of September, 
according to word received at the Cham- 
ber of Commerce in this city from Jack 
Moore, secretary. Directors of the as- 
sociation held their meeting at Akron, 
Monday, and following considerable talk 
about changing the annual meeting 
place from Cedar Point, where it is 
usually held, the directors decided to 
accept the invitation that had been ex- 
tended by Cincinnati. 

Their session will be held in connec- 
tion with the Fall Fashion Pageant and 
large exhibition that is being planned by 
the Wholesale Division of the local 
Chamber of Commerce. J. Harvey Phil- 
lips, of the Richter & Phillips Co., chair- 
man of the division, suggested the idea 
as a means of bringing a great many 
more visitors to the Queen City to wit- 
ness the pageant and exhibit. The 
pageants draw a vast number of out- 
of-town buyers to Cincinnati and with 
the added incentive of a jewelers’ con- 
vention it is likely that the visiting list 
will be swelled to larger totals. 

It is also possible that Mr. Phillips 
might be able to carry out his pet proj- 
ect of a special jewelry exhibit which 
was planned in Cincinnati last fall but 
was postponed. The idea of a special 
jewelry exhibit met with favor among 
a majority of manufacturers and whole- 
sale houses but because of the short 
space of time it was thought best to wait 
until this year to carry it out. The Fall 
Fashion Pageant will be held in the re- 
modeled wings of Music Hall and the 
models will be under the personal man- 
agement of Ned Wayburn, noted theat- 
rical producer. 

The invitation to the Ohio Retail 
Association to hold its annual meet- 
ing here was extended by Mr. Phil- 
lips as chairman of the Wholesale Divi- 
sion and will bring about greater co- 
operation and publicity for the Queen 
City. The jeweler has been an active 
worker in the Chamber of Commerce 
and devotes a great deal of energy to 
projects that might help Cincinnati on 
to higher things. 











Jewelry valued at $400 was taken by 
burglars who threw a brick through the 
plate glass window of the Thew Jewelry 
Co., Lima, Ohio, recently. The thieves 
escaped detection. The concern has been 
robbed nine times in 15 years. 
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Held Up and Robbed 


Armed Bandits Visit Reading, Pa., Jewelry 
Store, Bind Proprietor and Escape 
with His Cash 


READING, PA., Jan. 30.—While Israel 
Kobrin, aged 40, proprietor of the Ar- 
tistic Jewelry Co., on the third floor of 
641 Penn St., was working at a table, 
two white men, masked, and armed with 
revolvers, entered his establishment at 
6 o’clock Friday evening, ordered him 
to “stick ’em up,” bound his hands and 
got away with $430 in cash, but ignored 
a lot of jewelry which was lying about 
the place, according to a report made to 
the police. 

A city-wide search for the bandits 
was immediately put under way. 
Motorcycle policemen combed the streets 
and detectives visited the foreign sec- 
tions of the city. Red lights were 
flashed and every patrolman was in- 
structed to be on the watch. Up to this 
time, however, no trace of the bandits 
have been found. 

According to the report made by Mr. 
Kobrin to detectives, he was busily en- 
gaged at his work bench when the ban- 
dits entered his place and, before he was 
able to say a word, they poked guns at 
him and proceeded to bind him with a 
clean, white rope, about 16 feet long, and 
ordered him to lie, face down, on the 
floor, he said. 

They took $400 in $20 bills from the 
safe in the room and got $30 out of his 
pockets, as well as his watch and chain, 
but they paid no attention to many 
packages of valuable jewelry in the 
place, police were informed by the vic- 
tim. Included in the articles which the 
hold-up men spurned was a package of 
pearls, ready for shipment to New York, 
a diamond la Valliere and three watches, 
‘Mr. Kobrin said. According to a report 
he made to Detectives Harry Harrison 
and Walter Deem, the contents of the 
safe including ring mountings, imitation 
precious stones and other jewelry were 
scattered about the floor, but nothing ex- 
cept the money was taken. 

He said the men wore gray masks and 
that the voice of one sounded familiar, 
Kobrin advancing the theory that he 
might have been in his shop before 
Christmas on a pretense of business. 

The victim described one of the ban- 
dits as about 22 years of age, five feet, 
seven inches in height and wearing a 
gray overcoat and dark soft hat, while 
the other, he said, was about 20, five 
feet, six inches, and wore a light over- 
coat and gray cap. 

Kobrin said he managed to extricate 
himself from his bonds and notified thee 
police. He resides at 1011 Walnut St. 











Watches disguised as shoulder pend- 
ants or brooches are increasingly shown. 
They are very elaborate at many houses, 
the face of the watch being hidden on 
the under side of the pin. Fringes, 
pendant square cut stones or medallions 
of carved semi-precious substances like 
jade, coral, cornelian and turquoise are 
seen, says a recent note from Paris. 
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during the past five years has been greatly appreciated. 


Ir has encouraged me to enlarge my 
Diamond and Jewelry Lines 


In my new and enlarged quarters at 


48 West 48th St., New York 


will be carried an extensive line of 


Platinum and Gold Mounted Diamond Jewelry 


Let my past service be an incentive to increase your business with me. 


CHARLES GLICKMAN 48 West 4sth St.. New York 
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ruary 1, 1928, Mr. Benjamin J. Rosenbloom will be 
admitted in the membership of this firm 
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Maiden Lane Historical Society 


Annual Luncheon Held Saturday at Chamber of Commerce of 


State of New York—Tablet Dedicated 


Historical facts, in which New York 
abounds, and what is being done to per- 
petuate them, was the subject discussed 
last Saturday at the annual luncheon of 
the Maiden Lane Historical Society, held 
at the Chamber of Commerce of New 
York State, 65 Liberty St., New York. 
While the real purpose of the luncheon 
was to dedicate a new tablet, which is 
to be affixed to the Barthman building, at 
Maiden Lane and Broadway, the mem- 
bers and their guests learned how the 





JOHN W. SHERWOOD, PRESIDENT 


pilferings of a cabbage thief actually 
established the origin of the name of 
Maiden Lane and what other societies 
and museums are doing to interest the 
public, boys and girls particularly, in 
the historical significance of New York. 

The society had as its special guests 
this year the trustees of the Museum of 
the City of New York and the officers 
of the City History Club. Mrs. A. Bar- 
ton Hepburn, president of the latter or- 
ganization delivered an interesting ad- 
dress, while Hardinge Scholle, director 
of the museum, which will be erected 
soon on Fifth Ave., between 1038rd and 
104th Sts., told of the aims of that insti- 
tution. 

The newly dedicated tablet which will 
probably be erected in about a month, 
depicts a scene at Broadway and Maiden 
Lane about 1880. It is of bronze and 
is inscribed: ‘“Broadway-Maiden Lane 
About 1880. Erected by the Maiden 
Lane Historical Society, 1928.” 

After an informal reception in the 
assembly room of the Chamber of Com- 
merce, where visitors had an opportun- 
ity of viewing one of the most interest- 
ing and important collections of paint- 
ings in the world, President John W. 


Sherwood, at 1 p. m., summoned all 
present to the luncheon. 

At 2 o’clock President Sherwood arose 
and spoke as follows: 


ADDRESS OF PRESIDENT SHERWOOD 


“It is my pleasant duty once again to 
greet you my fellow-members and to 
welcome our distinguished guests. 

“It is my pride and I consider it a 
fact worthy of special notice that we, 
business men of Maiden Lane, have suffi- 
cient civic interest and love for our par- 
ticular locality to maintain a Maiden 
Lane Historical Society. 

“We have on previous occasions enter- 
tained and listened to representatives of 
the theater, the Federal Reserve Bank 





ALBERT ULMANN, HISTORIAN 


and others who have come into historic 
touch with the purposes of this society. 

“Today it is our pleasure and our 
privilege to listen to an account of the 
activities of the City History Club, 
which is represented by its gracious 
president, Mrs. A. Barton Hepburn, and 
to hear something of the plan and scope 
of the recently organized and most 
heartily welcomed Museum of the City 
of New York, the young but exceedingly 
efficient director of which, Hardinge 
Scholle, is with us to tell his story. 

“By way of prelude, however, I call 
upon our historian to say a word or two 
about the new Maiden Lane tablet, which 
we dedicate today.” 

In response to President Sherwood’s 
concluding remarks, Albert Ulmann, his- 
torian of the Maiden Lane Historical 
Society, delivered a most interesting ad- 
dress in which he reviewed the history 
of the “Lane” and told how the name 
“Maiden Lane” was actually established. 
Mr. Ulmann spoke as follows: 
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ADDRESS OF ALBERT ULMANN 


Mr. President and Fellow-members: 


[I desire to announce and confess that, 
without your knowledge, consent or authori- 
ty, 1 sailed last June tor Europe. Also with- 
out your knowledge or authority, I con- 
stituted myself a Committee of One to rep- 
resent the Maiden Lane Historical Society 
abroad. Thereupon, having issued the 
proper credentials to myself, signed, sealed 
and delivered them to the proper party, I 
set forth as Minister Plenipotentiary and in 
due course of time arrived in London. I 
must admit that London did not evince any 
signs of excitement upon my arrival. Fur- 
thermore, on one occasion the King, the 
Queen and myself were at the same public 
function, but they did not know anything 
about it. Also I went a number of times to 
Buckingham Palace and looked up at the 
windows, but nobody appeared or paid any 
attention to me. Thereupon I made up my 
mind to disregard the plenipotentiary busi- 
ness and to go about like any other plain, 
everyday, common visitor. 

And so one day, quite by accident, I found 
myself in St. James’ Square, a delightful 
out-of-the-way section, just off Piccadilly, 
similar to our Gramercy Park here in New 





SECRETARY 


JOSEPH D. LITTLE, 


York. It is quite a delightful and dignified 
place, surrounded by substantial old man- 
sions. And, presently I discovered an his- 
toric tablet. As soon as I saw that tablet, 


I felt perfectly at home. Tablets seem to 
send forth a special message of welcome to 
me and make me feel perfectly at home. 
The inscription on this particular table was 
to the effect that three Prime Ministers had 
lived in that particular house; namely Wil- 
liam Pitt, the Earl of Derby and William 
Gladstone. entered the house and was 
met by a small boy, decorated with quan- 
tities of brass buttons and one of those 
queer little round caps which seem to be on 
the point of falling off any minute and make 
people nervous. I informed him that I was 
the special representative of the Maiden 
Lane Historical Society. He did not regis- 
ter any extraordinary symptoms, but 
politely ushered me into a spacious and 
very impressive drawing room, where, I 
am sure, Mr. Gladstone used to prepare his 
great orations. In due course of time I 
was presented to the secretary. When I 
informed him of my mission, he said that 
there was a Maiden Lane in London, but 
that they had no Maiden Lane Historical 
Society as far as he knew, but he seemed 
glad to see me and made me feel at home. 
He informed me that the old house was 
practically the same as it had been in the 
time of William Pitt and was now the home 
of the Foreign Policy Association. The only 
change was that they had added a lecture 
hall. In fact, there was to be a lecture 
that evening. at which a Russian orator 
was to hold forth. If I had been a Russian, 
he told me, I would have been very welcome, 
but they had a rule that only strangers of 
the same nationality as the speaker were 
admitted. I did not ask any questions, but 
T presumed that probablv somebody of a 
different nationality had evidently said 
things or thrown things at some former 
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speaker and therefore they had adopted this 
particular rule. ; 

It struck me that the League of Nations 
did not seem to function very harmoniously 
in this particular instance, but I must ad- 
mit that I have never been more hospitably 
or politely invited to stay away. 

I trust no member of this Society will 
take offense at this action or broadcast it, 
as I should be very sorry indeed to furnish 
Mayor Thompson of Chicago any additional 
ammunition to carry on war against Great 
Britain. 

THE LONDON MUSEUM 


A few days later I visited the London 
Museum. That is indeed a wonderfully in- 
teresting institution. There one finds history 
rendered realistic, impressive, unforgettable. 
There one is greeted by a noble collection, 
housed in a noble palace of the old nobility— 
a collection that transports one back to 
man-made implements, made 50,000, per- 
haps 100,000 years ago, and carries one 
step by step up to man-made products, made 
the day before yesterday. 

Let us get a little better acquainted with 
the London Museum. We find in the first 
place very crude “hand-axes’’, made of flint, 
and other tools and weapons, made by men 
who lived somewhere between fifty and a 
hundred thousands years ago. This is 
known as the OIG Stone Age. Sometime be- 
tween 8000 and 2000 B.C,, men discovered 
the method of polishing their stone axes and 
other implements. This is known as the 
New Stone Age. 

About 2000 B.C. copper and bronze came 
into use and a number of articles, found 
in the River Thames, are on _ exhibition. 
The Bronze Age, as it is called, covers a 
period of about 1500 years, and brings us to 
300 B.C. 

The next step forward was the discovery 
of how to make use of iron, examples of 
which were found in the gravel banks of 
the Thames. The _—_ Age is roughly put 
at about 500 B.C. to 43 A.D. 

In the year 43 A.D. the Romans came to 
England and remained there about 400 years. 
Among the mementos which they left we find 
Roman coins and Roman sandals. It is in- 
teresting to note at this point that we have 
now progressed from crude stone imple- 
ments to copper, bronze, iron and arrived at 
articles made of leather. 

The Romans left England because of 
domestic troubles at home and during the 
next 400 years the Angles and the Saxons 
occupied the territory. Representing this 
period there are swords, spears and the like, 
but particularly interesting are pieces of 
jewelry, gilt brooches and such like. 

About 800, the Vikings came to England 
from Scandinavia and stayed about 200 
years, contributing their quota of relics, 
among which of particular interest is a large 
hand-bell of bronze, which apparently was 
used in connection with religious services. 

The year 1066 marks the arrival of Wil- 
liam The Conqueror and the beginning of 
the Norman period and now we are back 
once more in the stone age, but a new use 
of stone, namely the building of the London 
Tower, stone castles and the rebuilding of 
London Bridge. The Normans’ remained 
about 400 years and then followed the Tudor, 
the Stuart and the Georgian periods. 

And now, presently, we find ourselves in 
the Royal Room face to face with all the 
pomp and_ circumstance of Coronation 
robes, ermine and purple, the crown and the 
jewels, used by Edward VII and Queen 
Alexandra and George V and Queen Mary. 

But more interesting, to me at least, were 
the models of old London street scenes. 
faithful reproductions of old houses and 
landmarks, very conscientiously rebuilt and 
there were school children’ with their 
teachers, learning of the days of Charles I, 
and other periods and seeing what London 
looked like at the time, noting the changes 
that had taken place and discovering the 
origin of street names and other interesting 
historical data. And in this connection a 
vision. eame to mv mind of the Museum of 
the City of New York, showing in the same 
graphic. impressive manner, Manhattan 
Island in the time of the Indians; the time 
when Peter Stuyvesant ruled the destinies 
of New Amsterdam, when there was a 
wooden wall, the old fort, the windmills and 
all the characteristics of New Amsterdam: 
the Colonial period showing Trinity Church, 
the City Hall in Wall Street, the stocks and 
the whipping post and other landmarks and 
features of the colonial town; and again the 
city of about 1810, showing the new City 
Hall with its rear facade of brown stone, 
an economic device because of the thought 
that few, if any, people would travel so far 
uptown as to see the back wall. Also, the 
development along the East side, rather 
than along Broadway. This picture came to 
my mind and the scene of school children 
visiting the Museum and learning history in 
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this new and much more efficient manner 
than in the unimpressive method as of old. 


THE NEW MAIDEN LANE TABLET 


But our story really relates to Maiden 
Lane. After seventeen years we are here 
met to dedicate a new Maiden Lane tablet. 
It tells its own story: there is no need of an 
elaborate inscription. It is unique in so 
far as it presents and perpetuates. in 
memorial bronze the picture of a New York 
street—a street known all over the world 
where precious stones and precious metals 
are joined in artistic expression. And, ap- 
propriately the tablet will be affixed to the 
— building at Broadway and Maiden 

ane. 

HISTORIC MAIDEN LANE CABBAGES 


But a word also as to our first Maiden 
Lane tablet. The inscription tells us that 
in the days when Peter Stuyvesant stumped 
about the town on his wooden leg and closed 
up the night-clubs at 9 o’clock, Maiden 
Lane was known as ’T Maagde Paatje, the 
Maidens’ Path, a lovers’ lane located out 
in the country beyond Wall Street’s wooden 
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THE NEW MAIDEN LANE TABLET 


wall. Having gathered these facts and duly 
prepared them for the tablet, we were dis- 
turbed by a doubt that was thrown upon the 
correctness of our statement. It was as- 
serted by a certain authority that there was 
a Maiden Lane in London and that when 
the Engilsh took possession of New Amster- 
dam they transferred the London street 
name to the Manhattan thoroughfare which 
they did in a number of instances. Of 
course, it became necessary to verify our 
statement. A visit to the City Hall, where 
the original Dutch records were kept proved 
of no assistance, as nobody was able to read 
the original text and an inadequate trans- 


lation, poorly indexed, rendered no help. 
Here, indeed, was a quandary. But: sud- 
denly, unexpectedly and quite by accident 


a reference to cabbages cleared up the en- 
tire:matter. It was a court proceeding. A 
man had been arrested for stealing cab- 
bages. “Did you. not’’, demanded the 
Magistrate, “on such and such a day steal 
some cabbages from the garden of So-and-so 
located in ’T Maagde Paatje?” There _ it 
was—the old Dutch name. And thus, this 
fastidious, considerate, history-loving, far- 
sighted cabbage-stealing pilferer, by select- 
ing Maiden Lane cabbages in preference to 
all other cabbages established the authen- 
ticity of our legend and rendered our in- 
scription proof against all doubt and all 
reproach. 


ADDRESS OF MRS. A. BARTON HEPBURN 
At the conclusion of Mr. Ulmann’s re- 
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marks, President Sherwood introduced 
as the next speaker, Mrs. A. Barton Hep- 
burn, president of the City History Club. 
In opening Mrs. Hepburn explained that 
her society promotes interest in history 
among boys and girls in New York and 
by way of cooperating with the Maiden 
Lane Historical Society will send the 
children downtown to view the tablets 
which the society has erected. By pre- 
senting history in an attractive way, 
Mrs. Hepburn stated, her organization 
has aroused the interest of hundreds of 
boys and girls throughout the city who 
attend weekly lectures at which the 
children hear interesting historical facts 
about their city. These activities, said 
Mrs. Hepburn, make for better citizens 
and the attractive manner in which 
these facts are presented instills a deep 
love for their city in the hearts of the 
children. 


ADDRESS OF HARDINGE SCHOLLE 


Hardinge Scholle, the next speaker 
presented, spoke of the aims of the 
Museum of the City of New York, of 
which he is a director. It will be the 
purpose of the museum, Mr. Scholle said, 
to establish exhibits depicting the past 
and the present of New York city, show- 
ing a complete and comprehensive pic- 
ture of life in the metropolis. The 
museum, Mr. Scholle remarked, is only 
interested in the achievements of New 
York city and in order to present these 
facts to the public will show a chrono- 
logical picture of the metropolis. 


ADDRESS OF DR. GEORGE F. KUNZ 


Dr. George F. Kunz, vice-president of 
Tiffany & Co. and president of the 
American Scenic and Historic Preserva- 
tion Society, spoke briefly, touching on 
many historical features of the city. He 
also gave some reminiscences of Maiden 
Lane, mentioning the names of several 
firms on the “Lane” about the time de- 
picted on the tablet dedicated on Sat- 
urday. 


ADDRESS OF FRANK REXFORD 


The speaking was brought to a close 
by Frank Rexford, director of training 
in civics in the city schools. He spoke 
briefly, merely mentioning that it is his 
duty and that of his assistants to make 
good citizens of boys and girls. The 
historical societies, he remarked, are 
doing a great deal to aid him in his 
work. This talk brought the afternoon’s 
activities to a close. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Jan. 28, 1928 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


OE ee Ore ree $1,294,976.08 
Gold bars paid depositors...... 146,635.87 
BUMIE -Gccec mua Pine eee $1,441,611.95 


Of this the gold bars exchanged for 
gold coins are reported as follows: 


WOM SO oo wits cei acca culondedeate $827,220.22 
pe SAP nen eee een nope 56,617.79 
ie Cee een pene Peay 128,758.79 
ee. Oe ere 123,069.27 
SO Se dala cho ercsscaco aren eric letan ee 97,724.05 
- Bu Goin ddaerel eden cial cicaaiuea 61,585.96 
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Finding odd stones is like chasing odd butterflies. 
But here we’ve bagged the catch for you! We 
can supply you with any type or shape stone at 
very short notice. No matter what your stone 
needs, we are prepared to fill your order. Write, 
phone or wire for memo assortments. 


Diamonds, Pearls, Precious, Synthetic & Imitation Stones 


S. NATHAN @ CO., inc. 


Importers and Cutters 
71-73 NASSAU STREET, NEW YORK 





Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


Optical Journal and Review 


11 John St., New York 
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St. Louis Jewelers Meet and Dine 





Interesting Address Made by Secretary of the National Publicity 
Association Heard with Attention 


St. Louis, Mo., Jan. 28.—Members of 
the St. Louis Retail Jewelers’ Associa- 
tion, held a dinner meeting Wednesday 
of this week at the American Hotel, to 
which more than 50 members of the local 
trade came, to assist in giving a charac- 
teristically warm welcome to a represen- 
tative of the national organization. 

The principal speaker of the evening’s 
program as well as welcome guest was 
John Drake, executive secretary of 
the ‘National Jewelers’ Publicity Associa- 
tion of Newark, N. J. and a pleasing 
feature of the affair was the presence 
of the officers and directors of the Mis- 
souri state association headed by Frank 
Nickl, of St. Louis. These gentlemen 
had a called meeting the same day here 
and were on hand for the dinner in the 
evening and were introduced to the 
members present. 

President Oliver Selle, of the Selle 
Jewelry Co., head of the local dealers 
organization, presided at the meeting 
and after the dinner was over and the 
cigars had been passed, made a charac- 
teristically happy address, welcoming 
the guests of the evening and outlining 
some of his ideas for the work of the 
association for the coming months of the 
year. 

He then called for each one present 
to rise and introduce himself so that 
everyone would feel acquainted and 
know his’ neighbor. He _ specially 
stressed the value of co-operation and 
association among the members and 
pointed out how a spirit of harmony and 
interest in organization activities could 
be made of value to every dealer in the 
trade. He asked that a personal inter- 
est be taken in the work of the associa- 
tion and urged that whenever a dinner 
meeting was held that the trade mem- 
bers make it a point to attend. 

ADDRESS OF JOHN DRAKE 

Mr. Drake, was then introduced and 
gave an interesting address in which he 
outlined the aims and purposes of the 
association with which he is connected, 
showing the dealers how its work was 
done and how it could be made to work 
to the advantage not only of the jewel- 
ry trade as a whole but to individual 
members. 

Speaking for the coming year he told 
of some of the plans of his organization 
and then reviewed some of the notable 
accomplishments of the year which has 
just closed. Speaking of the outlook for 
business for the coming year and the 
probable attitude of consumer buyers he 
explained the potent force of style ap- 
peal. The present trend of growth of 
chain store competition, time payment 
selling, direct-to-user campaigns were 
discussed as to their effects on the re- 
tail jewelry business not to mention the 
appeal of radios, autos and other so- 
called luxuries, all making a direct and 





earnest appeal for a share of the pub- 
lic’s dollar. 

In short the problem of many lines 
today is to get a share of the money in 
current circulation and the jewelry 
trade, must step out in an effective way 
if it expects to hold its own in this 
strenuous competition. 

On account of this, organization is 
more important than ever today and the 


Publicity Association has a stupendous 


task outlined for it and one that is 
worthy of the support of every member 
of the trade. In fact, he felt, that co- 
operation in a personal way is more im- 
portant than ever before and both dealer 
and wholesaler are affected by anything 
that tends to detract from the interest 
of the public in jewelry and kindred 
lines. 

On this account organization should 
be backed up by advertising, the latter 
being a potent agency for keeping an 
industry moving and statistics have been 
compiled that show that lines that have 
slumped in the past few years have in 
many instances been those forced aside 
by trades that have appealed to the 
world with effective advertising. He 
further stressed the value of trade as- 
sociations and organizations, showing 
his hearers that no organization can 
prosper without the earnest support and 
co-operation of its individual members. 
The new competition makes co-operation 
more than ever necessary in the race for 
some of the public’s dollar and industry 
now competes with industry to get its 
share especially in the line of luxuries 
as against necessities. 

An interesting feature of his address 
was his exhibition of various clippings, 
newspaper articles, magazine stories 
and other printed publicity that his as- 
sociation had been able to secure during 
the past year, all of it valuable to the 
jewelry trade and much of it at a com- 
paratively small cost. He explained 
how the members could get some of this 
locally by cooperating with the news- 
papers and trade press association of 
their locality. 

In conclusion he _ showed several 
special suggestions for future bill board 
advertising here, and paid a tribute to 
the local association for its enterprise, 
in the past fall, in launching and putting 
over its three months’ billboard cam- 
paign which featured diamonds for the 
holiday buying season. 

Thursday noon, Jan. 26, Mr. Drake, 
also addressed a luncheon meeting of the 
members of the local wholesale jewelers 
trade at the new City Club. At this 
meeting he gave another interesting talk 
along similar lines, showing how the 
manufacturing and wholesale end of the 
trade could co-operate and share in the 
benefits derived from a united effort on 
the part of all members of the trade. 
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To Meet at Jefferson City 





Directors of Missouri Retail Jewelers Asso- 
ciation Decide to Hold Next Convention 
at State Capital, May 14-15 


St. Louis, Mo., Jan. 28.—Officers and 
directors of the Missouri State Retailer 
Jewelers Association held a meeting 
here this week at the Hotel Statler, 
where an all-day session was spent in 
discussing the affairs of the organiza- 
tion and laying plans for the work of 
the coming season. 

One of the important matters that 
came up for consideration was the selec- 
tion of the city and the dates for holding 
the regular annual convention of the 
jewelers of the State. These matters 
were left to the officers and the board of 
directors of the association to decide at 
the last annual meeting, which was held 
in Kansas City. After considerable dis- 
cussion it was voted to accept the invi- 
tation of the dealer-members from Jef- 
ferson City and the convention for this 
year will be held in that city, which is 
the State capital, the dates determined 
on being Monday and Tuesday, May 14- 
15, 1928. 

It was felt that inasmuch as St. Louis 
and Kansas City had most recently had 
the annual meeting that it would be fit- 
ting to choose the capital city of the 
State, as a means of attracting an at- 
tendance of association members who 
might feel interested in visiting it, espe- 
cially since the completion of the hand- 
some State capitol building, and an ear- 
nest effort will be made to acquaint each 
and every retail jeweler throughout the 
State with the dates of the event and 
urge them to attend this year. 

Headquarters for the association offi- 
cers as well as the sessions of the con- 
vention will be at the new Hotel Mis- 


‘souri, only recently completed and said 


to be the finest and handsomest hos- 
telry in the State outside of St. Louis 
and Kansas City. Ample accommoda- 
tions will be available for all who at- 
tend and the president of the association 
will shortly name a program committee 
which is expected to prepare an inter- 
esting series of talks that will be of 
interest and value to every retail jeweler 
in the State. 

Following the completion of the busi- 
ness sessions of the directors this week, 
the members attended in the evening the 
dinner of the St. Louis Retail Jewelers 
Association, held at the American An- 
nex Hotel and which had as its principal 
speaker, John Drake. 

Those in attendance at the called 
meeting of the board and officers this 
week included: President, Frank Nickl, 
of St. Louis; Vice-president, E. P. Bur- 
man of Springfield; Secretary-Treasurer, 
Frederick Sands, of Kansas City, and 
the following directors: Frederick W. 
Pilcher, of Mexico; H. J. Heinrichs, of 
Jefferson City; Charles E. Tieman, of 
California; Herman Mauch of St. Louis; 
Phillip A. Dallmeyer, of Jefferson City; 
H. L. Raines, of Maryville; J. H. Mace 
of Kansas City and Will G. Drosten, of 
St. Louis. 
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4) This new 10-size model of rare refine- 
ment and beauty, is a real Howard 
() achievement. Since its announcement 
4 in December last its instant appeal to 
This new 10-size Howard is an outstanding example of Howard de- () 
sign. Keystone Extra case, white or green. Butler or engraved back. good taste has been proven by orders. 
No. Retail List 4 ° ° ° ° ° 
1298—17J 3 Position $ 75.00 $ 90.00 ( Its display in appropriate setting, in 
* 1598—19J 5 Position $100.00 $120.00 * P 
1498—21J 5 Position $125.00 $150.00 (\ your window, and in your show case, 
will not only create interest in the 


xS ENED ES xS\ ES ES ES KD’ ES ESEOKO EX watches themselves, but also lend 
something of their fineness to other 
stock than watches. 

Howard advertising, and Howard 
correct time announcements through 
fifteen great radio stations are making 
buyers for retail jewelers who display 
Howard watches. The more models 


you show, the more Howards you'll sell. 





Howard correct time is broadcast at 9:15 Sunday evenings, 
8:30 Monday evenings and 9:00 o’clock other evenings, 
Eastern Standard Time, through the following stations. You 
may rely on Howard accuracy for checking your timepiéces. 
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KEYSTONE WATCH CASE CORPORATION * ESTABLISHED 1653 + RIVERSIOE NEW JERSEY 












































February 2, 1928 


Officers Elected 





Greater Detroit Retail Jewelers’ Association 
Perfects Organization Plans and 
Selects Leaders 


DETROIT, MICH., Jan. 30.—The Greater 
Detroit Retail Jewelers’ Association is 
the name of a new organization that 
has been in process of formation during 
the last few months. Following a pre- 
liminary meeting a few days previous, 
the jewelers met again on Tuesday eve- 
ning, Jan. 24, and after deciding on the 

















WM. P. FENSKE, PRESIDENT 


name also elected the following officers: 
President, Will P. Fenske, of the Will- 
Mart Jewelers; vice-president, Ben 
Stocker; secretary, Howard McCal- 
lough; treasurer, John Schultz. The 
directors are P. C. Sinz, chairman; F. 
E. Connell, J. H. Quinn, of L. Black & 
Co.; A. Forster, Max Mertens. 

A committee to draft by-laws was 








STOCKER, VICE-PRESIDENT 
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named as follows: John Schultz, Will 
Fenske, A. Forster, Howard McCallough 
and E. F. Schneck. 

Albert Kanberg and Garner Sly of 
E. H. Pudrith & Co., wholesalers, were 
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Owners Asked to Send for Watches 
Held by the Horological Institute 
of America 


WASHINGTON, D. C., Jan. 28.—A num- 
ber of watches have been tested in con- 
nection with the examination of watch- 
makers and have been uncalled for to 
date. The owners of these watches are 
requested to write to the Institute, care 
of Bureau of Standards, Washington, 
D. C., with instructions as to return of 

















HOWARD McCALLOUGH, SECRETARY 


present and introduced the retailers dur- 
ing the social period that preceded the 


meeting. 


The next meeting of this new organi- 
zation will be held on the evening of 
Feb. 7, at 8:80 o’clock at the Detroit- 


Leland Hotel. 








Do You Know the Addresses of These 
Watchmakers? 


WASHINGTON, D. C., Jan. 30.—The 
secretary of the Horological Institute of 
America will greatly appreciate learn- 
ing the present addresses of the follow- 


ing watchmakers: 


Name 
Carl M. Barnes 
Elmer C. Becken 
Harold Kier Bor- 
land 
John Harden 
Cooper 
Walter A. 
bertson 
Fred Daniels 
Geo. E. Kelsey 
Ralph E. Morrison 
Arthur M. Mor- 
rissey 
Arnold Paratte 
D. H. Pesavento 
Claude Riley 
F. H. Spriggs 
Howard Spung 
Adolph Sopinski 
Rollin Jean Gray 


Cul- 


Formerly at 
Youngstown, Ohio 
Chicago, IIl. 
Chicago, Ill. 


Long Beach, Cal. 
Batavia, N. Y. 


Houston, Tex. 

New York City 
Los Angeles, Cal. 
Pittsfield, Mass. 


Stockton, Cal. 
Peoria, Ill. 

St. Augustine, Tex. 
Los Angeles, Cal. 
Marietta, Ohio 
Chicago, IIl. 

New York City 


the same. 
Applicant 
John G. Allan 


William Barr 


Percival H. Barto 


C. H. Berggren 


Last Known Ad- 
dress of Owners 

210 W. Main St., 
Alhambra, Cal. 

516 N. Marengo 
Ave., Pasadena, 
Cal. 

c/o Gruen Watch 
Co., Loew State 
Bldg., Los An- 
geles, Cal. 

517-519 Loew’s 
State Theater 


Bldg., Los An- 

geles, Cal. 
William J. Carr 169 Tham St., 

Newport, R. I. 


George A. Clark 


A. C. Ensign 


Geo. M. Gonzalez 


240 Division St., 
Ams.terdam, 
N. Y. 

1411 Allston Way, 
Berkeley, Cal. 

514 W. Temple St., 


Los. Angeles, 
Cal. 
Vernon E. Green 4218 Clay Ave., 
Houston, Tex. 
Clyde E. Hines 309 Center St., 


Fred E. Hughart 
Waldemer S. Kel- 
ley 


‘Paul P. Maire, Jr. 


Louis J. Morris 


O. O. Nydegger 


Fred A. Ohlsen 


Ironton, Ohio 
Hampton, Iowa 
177 Warren St., 

Albany, N. Y. 
218 Courtland, 

Houston, Tex. 
442% E. Orange 

St., Lancaster, 

Pa. 

38 Virginia Ave., 
I n d i anapolis, 
Ind. 

103 N. Third St., 
Marshall, Minn. 


John Speck c/o 117, S. Union 
Ave., Pueblo, 
Colo. 


Fred Stolzenburg 
August C. W. Witt 


324 Pershing Ave., 
Covington, Ky. 
9749 Lorain Ave., 
Cleveland, Ohio 








Market Prices for Silver Bars 
The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 





It is requested that the men them- 
selves or anyone knowing their present 
addresses, communicate directly with the 
secretary of the Horological Institute of 
America, care of the National Research 
Council, 21st and B Sts., Washington, 
BD. C. 


Selling Price 


London U.8.Gov’t New York 
cial 


Date Official Assay Bars Offi 
Jan, 24.... 26% 58% 56% 
“ 26:... 26 59 5654 
fe: Ge. 20 58% 56% 
: Seiecs ae 59 56 
en ee 59% 56Y 
a 26% 59% 57% 
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Warning to Copiers! 


E wish to warn jewelry manufacturers, whole- 

salers and retailers that we have applied for 
patents on our Lido Compact, and that upon their 
issuance we shall proceed to protect our patent rights 
to the fullest possible extent. Lido is a new compact 
with a rigid finger-ring carrier—notably convenient 
and immensely popular. 


Bliss Brothers Co., Attleboro, Mass. 


“The House with Something New All the Time” 


Lido 


A New and Lovely Compact 




















OGhe Buyers’ Directory 





Price, $1.00 





Jewelers Publishing Corp., New York 








321 Fifth Ave. 


Introducing 
GENUINE 


American Jet 
Mined in U.S.A. 


Chokers, Necklaces and 60 inch 
chains; Earrings to match, in but- 
ton or drop style. This material is 
light in weight, finely cut and 
highly polished. 


LEWY & CO. 


at 32nd St. 
Specialists in 


Semi-precious Stone Jewelry 


NEW YORK 
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Another Fraud Stopped 





Federal Trade Commission Forces Dealers 
to Cease Misrepresentation in Sale of 
Jewelry and Filled Watch Cases 


WASHINGTON, D. C., Jan. 27.—Mis- 
representation in the sale of jewelry 
and other articles to the effect that they 
were made wholly or in part of silver, 
gold and platinum and were ornamented 
with sapphires, rubies, pearls or dia- 
monds resulted in a stipulation agree- 
ment between the Federal Trade Com- 
mission and the distributor, whereby 
the latter agrees to cease and desist 
from practices prejudicing reputable 
jewelers. The respondent also agreed to 
refrain in the future from representing 
watches as “14 Kt. White Gold Filled” 
and “Guaranteed for 20 Years,” which 
do not conform to the standards entitling 
them to such designations. The text of 
the stipulation reads as follows: 


Respondent, an individual engaged in the 
‘ gale and distribution in interstate commerce 
of watches, articles of jewelry and other 
merchandise, in competition with other in- 
dividuals, firms, partnerships and corpora- 
tions likewise engaged, entered into the fol- 
lowing stipulation of facts and agreement to 
cease and desist forever from the alleged 
unfair methods of competition used by him 
in the sale of said products. 

Respondent, in soliciting the sale of and 
selling his products in interstate commerce, 
caused said products to be advertised by 
means of catalogs distributed in interstate 
commerce containing printed matter describ- 
ing certain of said products as being com- 
posed in whole or in part of gold, platinum 
and silver and/or as being ornamented with 
sapphires, rubies, pearls and diamonds; 
when, in truth and in fact, said products did 
not contain any gold, platinum or silver 
whatsoever and were not ornamented with 
sapphires, rubies, pearls or diamonds, but 
were composed of metals rather than gold, 
platinum or silver, and were ornamented 
with imitation sapphires, rubies, pearls or 
diamonds. The said catalogs also described 
certain other products as made of ivory or 
of French ivory; when in truth and in fact 
said products were not made of ivory but 
were manufactured so as to simulate ivory 
in appearance; while certain other products 
were described as being made of leather, 
when in truth and in fact they were made 
of a material other than leather. Articles 
described as being imported were not in 
truth and in fact obtained from countries 
outside the boundaries of the continental 
United States, but were procured from 
wholesalers and jobbers located within the 
United States. The aforesaid catalogs also 
contained the following advertising matter: 
“Price ticket reads $50, but you can have it 
for our special bargain price for only 
$14.48," and ‘“‘This string is sold the world 
over for $10.00, but our sale price is only 
$4.98"; when in truth and in fact the higher 
figures aforesaid represented fictitious prices 
much in excess of the prices at which the 
said articles were intended to be sold or 
contemplated to be sold, and much in excess 
of the actual prices at which the said articles 
were sold in the usual course of wholesale 
and/or retail trade. Watch cases described 
in said catalogs as ‘14 Kt. Solid White Gold 
Filled Cases, Guaranteed for 25 years,’’ were 
not of such quality as would justify the use 
of the aforesaid customary mark of war- 
ranty or guarantee recognized by the pur- 
chasing public to designate products pos- 
sessing the quality of wear for the period 
of time represented by said warranty. 

Respondent, in soliciting the sale of and 
selling his products in interstate commerce 
agreed to cease and desist forever from the 
use in his catalogs and other advertising 
matter of the words “Sapphire,” ‘Ruby,” 
Pearl” and “Diamond,” or any of them, 
either independently or in connection or con- 
junction with any other word or words that 
may have the capacity and tendency to mis- 
lead and deceive the purchasing public into 
the belief that the products to which the 
Same refer are in truth and in fact genuine. 

Respondent further agreed to cease and 
desist forever from the use of the words 
Gold,” “Silver” or “Platinum” either inde- 
pendently or in connection or conjunction 
with any other word or words that may 
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import or imply that the products so de- 
scribed are in truth and in fact made in 
whole or in part of the metal or metals 
indicated, and would cease and desist for- 
ever from the use of the words “Ivory’’ or 
‘French Ivory” to describe imitation ivory, 
and from the use of the word ‘‘Leather” to 
describe products not manufactured _ of 
leather, and from the use of the word ‘‘Im- 
ported”’ to indicate or describe products 
which were not imported into the continental 
United States from countries outside the 
boundaries thereof. Respondent further agreed 
to cease and desist from representing and 
describing watch cases sold by him in inter- 
state commerce as “14 Kt. White Gold filled 
and guaranteed for 25 years,’ as a brand or 
label for his said products, and from the 
use of any other word or words that directly 
assert or clearly import or imply that said 
watch cases are gold filled and/or manu- 
factured of gold in the specified standard of 
not less than three one-thousandths of an 
inch in thickness of gold on the outside 
of said cases and not less than one-thou- 
sandth of an inch in thickness of gold on 
the inside of said cases or otherwise con- 
form to that standard of quality known to 
the trade and purchasing public as gold 
filled, or the use by him of any other word 
or words that may have the capacity and 
tendency to mislead and deceive the pur- 
chasing public into the belief that the said 
watch cases are manufactured of gold of 
the aforesaid specified standard known to 
the trade and purchasing public as gold 
filled, and of such quality as would justify 
the aforesaid customary marks, brands or 
labels used as a warranty by the trade and 
recognized by the purchasing npublic to 
designate a product of such quality as to 
wear for the period of time represented by 
said warranty. Respondent also agreed to 
cease and desist forever from describing 
articles of merchandise in his catalogs or 
other advertising matter circu'ated in inter- 
state commerce bv means of any figures, 
fictitious or misleading statements of, or con- 
cerning the prices of said articles of mer- 
chandise, or together with any figures, ficti- 
tious or misleading statements as to the 
value of said articles of merchandise. 
Respondent further agreed that if he 
should in any manner violate the terms of 
this stipulation. the facts herein stated, or 
any of them. shall be deemed to have been 
proved and their truth admitted bv the in- 
troduction of this stipulation in evidence. 








Bill Now in Massachusetts Legislature 
Provides for Employment of 
Women for an Additional 
Seventy-eight Hours a Year 


ATTLEBORO, MAss., Jan. 28.—Among 
the bills that have been filed with the 
Massachusetts legislature of interest to 
manufacturers, especially the manufac- 
turing jewelers of the Attleboro dis- 
tricts, is one that would permit, if 
passed, the employment of women for an 
additional 78 hours in any calendar year 
in excess of the hours of labor permitted 
under the 48-hour law. The bill was 
presented by Senator Clarence E. Kid- 
der of Cambridge and is signed by 13 
petitioners. 

In the distribution of this overtime, no 
woman would be permitted to work more 
than 10 hours on any day, nor more than 
six days, nor more than 54 hours in any 
week. Before the beginning of this 
overtime, employers would have to post 
a notice in each room where the em- 
ployes work or report for duty, and a 
copy of this notice would have to be sent 
to the state commissioner of labor and 
industries. 

The bill further provides that no wom- 
an under 21 years of age would be em- 
ployed in any factory between the hours 
of 9 o’clock in the evening and 6 o’clock 
in the morning, or a woman over 21 
years between the hours of 10 o’clock 
in the evening and 6 o’clock in the 
morning. 
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Death of Charles Anshen 


Retired Providence, R. I., Jewelry Manu- 
facturer Passes on After a Long Illness 


PROVIDENCE, R. I., Jan. 28.—Charles 
Anshen, a retired manufacturing jeweler 
and for 20 years treasurer of the A & 
Z Chain Co., 116 Chestnut St. this city, 
with offices in New York city at 96 
Spring St., died in this city Tuesday, 
Jan. 24, after an illness’ of nearly six 
years. He is survived by his widow, 
Mrs. Edith L. Anshen and a daughter, 
Miss Ruth Anshen, who reside in 
Boston. 

Mr. Anshen came to this country from 
Moscow, Russia, in 1898 and soon after 
formed a partnership with Julius Shea 
and conducted a manufacturing jewelry 
business as Anshen & Shea for about 
two years, separating in February, 1901, 
Mr. Anshen continuing along for some 
time. Early in 1902 Mr. Anshen formed 
a partnership with the late Salind Zet- 
lin and, as the Boston Jewelry Mfg Co., 
which they conducted at 373 Washington 
St. Boston, manufactured mountings for 
the trade. In February, 1905, they es- 
tablished a manufacturing plant in 
Providence, continuing their Boston 
business until June of that year, when 
they disposed of it. 

The A & Z Chain Co. was incorpor- 
ated under the laws of Rhode Island in 
February, 1918, with an authorized 
capital of $50,000 which, on Dec. 1, 1920, 
was increased to $250,000. Upon or- 
ganization under the charter, Mr. An- 
shen was elected treasurer. In Janu- 
ary, 1920, Salind Zetlin died and his 
widow, Mrs. Leta Zetlin, succeeded him 
as president, and their son, Benjamin 
Zetlin, became secretary. In the lat- 
ter part of 1922, the business was re- 
organized at which time Mr. Anshen, 
whose health had begun to fail, with- 
drew. About four years ago he went 
to a local sanitarium where he remained 
until his death. 








Officers of National Wholesale 
Jewelers’ Association to Meet 


in Philadelphia on Feb. 20 


PHILADELPHIA, PA., Feb. 1—An im- 
portant meeting of the officers of the 
National Wholesale Jewelers’ Associa- 
tion has been called for Feb. 20 in this 
city. The session, which will bring 
President Petersen from Buffalo and the 
other officers from their respective cities, 
will be held at the Benjamin Franklin 
Hotel, arrangements having been made 
by George A. Fernley, executive secre- 
tary. 

A number of important matters are 
to come up. The work of the organiza- 
tion during 1927 will be reviewed and 
activities to be carried on during the 
present year will be discussed as well as 
policies for 1928. Officers of the asso- 
ciation plan generally to make the year 
one of the most active in the history of 
the organization and steps to that end 
will be outlined at the meeting which, 
it is expected, will be well attended. 
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‘Only One Complete 
Floor Left! 


and various small units 


Count the floors in this outstanding New 
Jewelry Structure—there is only one com- 
plete floor left—and small units. You can 
see how rapidly a building fills up when 
planned from the tenant’s point of view. 


Here are some of the new tenants—you’ll 


know them all—at 74 West 46th Street: 


S. Van Wezel Marc Viatte 
Goldsmith Brothers W. & P. Jewelry Co. 
Smelting & Refining Yokelson Co. 

0. Louis Beitchman 
Goldblatt & Polsky Kreindel Co. 
A.K.S. Jewelry Co. Edw. Gerardi 
Keller Mfg. Co. Harry Goldstone 
A. Schneider Carl Sternfeld 
Abraham & Cohen H. & J. Block 
Harry C. Ruger M. Brigante 
A. Lamberti 


Better make your appli- 
cation for space at once. 
14 East 
47th St., 
New York 
City 
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Novelties 





ARE 


Made in a _ great 
variety of Solid 
Sterling Silver and 
Sterling Silver enam- 
eled beautifully ef- 


fective. 


GIFTS 


that are lasting, use- 


ee © wg ful, distinctive, and 


mane mann practical. 





Dealers feature THOMAE Novelties 
for greater sales, prestige and profit. 


WRITE US TODAY 


THE THOMAE COMPANY 
Attleboro, 4, Mass. 















































1927-28 Edition 


The 
Jewelers’ Circular 


BUYERS’ 
DIRECTORY 





PRICE ONE DOLLAR 





Jewelers Publishing Corporation 
11 John Street, New York 




































































They’re Off! 


Brimful of 


Enthusiasm! 


They’ve seen the Bulova line for 
1928, with its many new and 
beautiful models. 


They’ve learned the Bulova 1928 
merchandising and sales story, 
crisp and fresh, bubbling over 
with sales-producing ideas. 


Be sure you see the 1928 line of 


BULOVA WATCHES 


Be sure, too, you hear the Bulova 
1928 sales-producing story. 


A post card will bring the repre- 
sentative to you. 
e ¥ i 
BULOVA WATCH COMPANY 
Fifth Avenue New York 


In Canada: 
Bulova Watch Company, Limited, Toronto 
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You select a watch from your jeweler’s tray and place it upon your wrist. “I 
like it! It is beautiful! What is its price?” + + + ra + 
You do not buy a watch every day. When you do, you must make sure of 
so many things! It must be beautiful; you must be proud of its appear- 
ance. Above all things, it must be faithful to its trust, to tell time on 


time throughout the years. + + + + + 


And yet there is only one assurance of such dependability in a watch, 


and that is to know what the same watch is doing for others. — +. 


Right now as you read this message, hundreds of thousands 
of men and women are wearing Bulova Watches: society 
women, meeting important engagements; business executives 

to whom moments are of-priceless value; aviators whose 
courageous flights must be timed to the second. In 
every walk of life, Bulova Watches are guardians 
of time. + ™ + + i 
‘The name “Bulova” on the dial is always your 
assurance of a beautiful timepiece, perfectly 
attuned to its responsibility. Bulova 
3 Watches, from $25 to $2500, vary in 
+ price only as they vary in design 
: —each a dependable timepiece! 
BULOVA WATCH COMPANY 

++ BuLova TOWER + + 


Fifth Avenue, New York 


In Canada: Federal Building 
Toronto, Ont. 


net 


TREASURER 


15 jewel, radium dial. $29.75 
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Bulova National advertising appears in full page color advertisements 
every fourth week in The Saturday Evening Post, and in the Cosmopolitan 
and American Magazines—reaching every worth-while family, nation-wide! 




























OUR assurance of a dependable timepiece / 
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Exposé Proved Effective 


No Further Attempts to Sell Lighters to 
Wholesalers After Story of Scheme 
Worked in Philadelphia Appeared 
in “The Jewelers’ Circular” 


PHILADELPHIA, PA., Feb. 1.—It will be 
a long time before any more high pres- 
sure salesmen of patent lighters will 
attempt the selling game told of last 
week on Philadelphia wholesale jewelry 
houses, for everyone in the city has 
been warned of the peculiar methods 
used to sell one certain make here and 
two of those who were caught by the 
trick have not given up hope of legal 
or other redress. One Chestnut St. 
wholesaler caught by the salesmen’s 
plausible order, already has interviewed 
the head of the New York concern from 
which the goods came and has obtained 
promises of redress. He intends to see 
these promises are carried out and if 
they are not, within a specified time, he 
promises on his part to make things 
interesting for all concerned in the 
scheme, 

Incidentally this wholesaler is on the 
trail of the salesmen for the mythical 
Pittsburgh “novelty house” which the 
salesmen who worked this city claimed 
to represent, for one of them obtained 
from his place a fine watch and chain 
and another piece of jewelry, for which 
he promised to pay when he came after 
the lighters to deliver to the supposed 
convention in Atlantic City on Jan. 10. 
The salesmen never came back and no 
convention was scheduled there on that 
date. 

The wholesaler in question, has been 
doing considerable detective work on his 
own account and has discovered that the 
same scheme was worked in Cleveland 
and in New York. A few words dropped 
by the salesman leads to the belief that 
the game was to have been worked in 
every large city in the country and 
gratification is expressed here that THE 
JEWELERS’ CIRCULAR exposed it so fully 
and has warned the trade generally to 
be on its guard against the scheme. 
With the warning also broadcast to the 
wholesale trade through the National 
Wholesale Jewelers’ Association by Sec- 
retary, George A. Fernley, from its exec- 
utive offices here, and by the Better 
Business Bureau, it is believed that the 
salesmen will get a cool reception if 
they attempt to work it on other whole- 
salers. 

Another wholesale house here has been 
discovered which fell for the scheme but 
for a smaller amount than the three al- 
ready mentioned. Gossip in the trade 
also had it that one of the leading 
wholesale houses in the city had been 
Similarly victimized but inquiry by a 
reporter of THE JEWELERS’ CIRCULAR re- 
vealed this was not so, although one of 
the salesmen had made tentative ad- 
vances to one of its members. At least 
one of the victims of the scheme here has 
not abandoned the idea of a criminal ac- 
tion against the parties responsible and 
said that he has high hopes of “getting” 
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those who engineered the game. An in- 
teresting side light on the affair is the 
fact that the lighters in question are 
announced on sale by a department store 
here for $1 each, this being touted as a 
bargain price. 








Fire Insurance Report 


President William H. Upmeyer Gives Some 
Recent Figures on the Growth of the 
Mutual Insurance Company 


MILWAUKEE, WIs., Jan. 27.—President 
William H. Upmeyer of the National 
Jewelers Mutual Fire Insurance Co. sub- 
mitted an interesting report of the 
standing of the company at the recent 
meeting held in this city. He said: 


The 14th annual report of the secretary to 
the board of directors of the National Jewel- 
ers Mutual Fire Insurance Co., at Milwaukee, 
Wednesday, Jan. 18, 1928, shows a most 
satisfactory condition of business and 
finances. 

The business in force on Dec. 31, 1927, was 
$13,115,555, and this is a gain over one year 
ago of $1,162,600, and the premiums written 
in 1927 were, gross, $141,405.04, the largest in 
the history of the company. 

For 14 years the company has shown a 
consistent rate of growth, each successive 
year surpassing all former years in volume 
of business written as well as premiums. 

“Forty-four States, the District of Colum- 
bia and Alaska contribute to the growing 
business of this, the only company writing 
fire and tornado insurance for jewelers only 
The term jewelers as used here means re- 
tail, wholesale and manufacturing jewelers 
and their employees, all of the latter being 
invited to insure their dwellings and their 
household goods in the Jewelers Mutual at 
the same savings that proprietors of estab- 
lishments enjoy. 

An interesting comparison is the amount 
of business written in the first seven years 
of the company’s existence, just one-half 
of the period in which it has been doing 
business, as compared with the last seven 
years. Just six and one-half times as much 
business was written in the years 1921 to 
1927 inclusive as in the years 1914 to 1920 
inclusive, a true indication of the momentum 
gained in the last seven years. Plans have 
been made to insure this steady and sub- 
stantial growth, which will result in bring- 
ing the big savings to many more jewelers 
each year throughout the country. 


WHAT THE POLICYHOLDERS HAVE 
RECEIVED BACK 


For years the dividends, or savings, to 
policyholders have been 40 per cent of the 
premiums charged, but few jewelers realize 
that much more than this has been paid 
back to the policyholders. 

Besides the $241,458.26 in dividends dis- 
tributed up to Dec. 31, there will be approxi- 
mately $50,000 turned back as dividends or 
savings on the premiums paid in 1927. To 
this must be added $60,000 returned on ac- 
count of reductions in rates, ete., also 
$177,701 paid to policyholders on account 
of fire and tornado losses, showing that of 
every dollar collected 62 cents has been 
returned (or will be), while at the same time 
$100,000 of surplus has been accumulated, 
all of which belongs to the _ policyholders, 
but is he'd in the treasury of the company 
as a protection against assessments, some- 
thing that has never been levied by the 
Jewelers Mutual. 

The figures show that of every dollar col- 
lected for premiums only 26 cents has been 
used for running expenses, 74 cents going 
back to the policyholders or being held as 
surplus funds for their protection. 


JEWELERS HAVE BEEN GOOD RISKS 


When this company was started it was 
predicted that a 10 years’ experience would 
show the average loss ratio to be not over 
25 per cent of the premiums charged. The 
company has now operated for 14 years, 
and while losses have varied from year to 
year, the average is very close to 23 per 
cent of the premiums charged, thus vindi- 
cating the figures given at the beginning of 
the comnany, and proving the statement 
then made that as a fire risk the jeweler 
was a good one. 

This low loss ratio combined with a 
modern expense ratio, due to careful man- 
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agement, has made possible the 40 per cent 
dividends on fire policies and the 20 per cent 
dividends on tornado policies in adaition to 
the accumulaton of assets of $170,000, 
$100,000 of which is a surplus over all liabili- 
ties, the latter consisting almost entirely 
of premiums not yet fully earned by the 
company on Dec. 31. 

In the 14 years up to Dec. 31 the losses 
experienced by the Jewelers Mutual totaled 
324. Our records show that with the ex- 
ception of two or three sustained the last 
of December and not yet adjusted, all losses 
had been paid as quickly as possible and 
usually to the satisfaction of the policy- 
holder. 

The Jewelers Mutual is in touch with lead- 
ing adjusting companies or private ad- 
justers all over the country, and prompt and 
satisfactory service at the time of the loss 
is the rule. 

The amount paid for losses in 1927 was 
$31,085.70, and the unadjusted and unpaid 
losses on Dec. 31 amounted to less than $700. 


HOW MUCH INSURANCE CAN I GET? 


This is a question frequently asked, and 
often the jeweler is surprised to learn that 
he can get perhaps all the insurance he 


needs against fire and windstorm right from 


his own company. 

On frame mercantile buildings, or contents 
of frame (or brick veneer) buildings, in- 
surance can be written up to $24,000, the 
limit on this class. If a mercantile building 
is fire-proof, or solid brick, it or its con- 
tents may be insured up to $30,000, if that 
amount is warranted. The latter figure is 
the largest gross amount the National Jewel- 
ers Mutual Fire Insurance Co. will assume on 
any one risk. 

Besides his store building, stock and fix- 
tures, the policyholder may cover his-dwell- 
ing and household goods up to an amount 
not exceeding $24,000, if needed. Thus it is 
evident that the average jeweler can obtain 
coverage right from his own company suffi- 
cient for his needs, and as the more he 
takes the more he saves, it is on'y natural 
that a jeweler who has once experienced 
the 40 per cent saving should give as much 
business as possible to his own company. 
This is one organization that takes no initia- 
tion fees, no membership dues and no sub- 
scriptions of any kind, but returns substan- 
tial profits to those who join. 








Second Annual Dinner Dance of the 
Ontario Jewelers’ Association 


TORONTO, ONT., Jan. 27.—The second 
annual dinner dance held by the Toronto 
branch of the Ontario Jeweler’s Asso- 
ciation at the Palais Royale, on Jan. 19 
was attended by 350 members of the 
trade and their friends, and proved a 
most enjoyable occasion. A number of 
out of town visitors were among the 
guests, including E. H. Flach, St. 
Thomas, president of the Ontario Jewel- 
er’s Association; Mr. and Mrs. R. L. Mc- 
Gill, and Miss Brown of Galt; Mr. and 
Mrs. J. S. Bliss of Niagara Falls; E. H. 
Newman of Brantford; George Wallace, 
Gus Vila, and Harry Vila of Hamilton. 

Thirty prizes ranging from pearl 
strings to beaded bags, and from dia- 
mond rings to umbrellas, were con- 
tributed by local members of the trade. 
There were also several specialties in- 
troduced including a prologue for .the 
male element and a bowling competition 
for the ladies, in which 50 boxes of candy 
were distributed. 

The event was in charge of a commit- 
tee headed by W. E. Fitzgerald, chair- 
man of the local association, with Alfred 
Roden as Master of Ceremonies, and the 
perfection of arrangements elicited many 
compliments to those in charge. 








College Humor 
She was only a chemistry prof’s 
daughter, so she always had a retort.— 
Pitt Panther. 
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The Late Edwin Shelby 





Funeral of Superintendent of Star Watch 
Case Co., Ludington, Mich., Observed 
With Military Honors—Had Bril- 
liant War Record 


LUDINGTON, MiIcH., Jan. 26.—Last 
honors were paid to Capt. Edwin Shelby 
on Friday afternoon, Jan. 13, when Arch- 
deacon L. R. Vercoe voiced a splendid 
tribute at the funeral services held at 
2 p. m. at Grace Episcopal Church. Com- 
mitment was made in the Rath Mauso- 
leum at Lakeview Cemetery. The body 








THE LATE EDWIN SHELBY 


was moved from the home to the church 
and remained in state from 11 o’clock 
until the funeral services started. A 
guard of Edwin H. Ewing Post No. 76 
American Legion, of which Mr. Shelby 
was a past commander, kept vigil. There 
was also a guard of Seascout Troop No. 
1 of which he was skipper and which he 
organized. Mr. Shelby was killed in an 
automobile accident on Jan. 9 as briefly 
reported in THE JEWELERS’ CIRCULAR. 

Descendant of a long line of southern 
ancestors, Edwin Shelby was born May 
20, 1896, in New Orleans, La. He was 
the only son of Edwin Shelby of Ten- 
nessee and Almira Richardson Shelby, 
whose birthplace was Virginia. 

Spending his boyhood in New Orleans, 
Edwin was graduated from Sewanee 
Military Academy in 1912, and entered 
the University of Illinois. His univer- 
sity life was unusually active. He was 
a member of Alpha Epsilon Chapter of 
Zeta Psi Fraternity, Scabbard and Blade 
Society and various honorary societies 
and won repeated scholarship honors. 
Fulfilling the traditions of numerous 
military forefathers, Edwin’s college 
career was particularly marked along 
military lines, and he finally became 
colonel of the cadet corps, comprising 
more than 2,200 students. 

In 1916 Mr. Shelby was graduated 
with the degree of Civil Engineer, that 
same year coming to Ludington for the 
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first time to attend the student officers’ 
training camp at Lincoln Fields. He 
met here Miss Irene Starke, daughter of 
O. A. Starke, founder of the Star Watch 
Case Co., and at that time was begun 
the romance which led to their marriage 
Nov. 17, 1917. 

Shortly after, the groom enlisted and 
was assigned to various training camps 
until 1918, when he sailed for France. 
There he saw active service with the 
Third Field Artillery, Sixth Division, 
U. S. A. He was made captain July 10, 
1918, at the age of 21 and was said to 
be the youngest regular army captain 
in the World War. 

Following demobilization, Mr. Shelby 
worked in New York as construction en- 
gineer and in 1922 came to Ludington, 
becoming engineer and superintendent 
of the Star Watch Case Co. 

The Star Watch Case Co. was organ- 
ized in 1898 at Elgin, Ill., by Otto A. 
Starke who, previous to that time, was 
connected with the Illinois Watch Case 
Co. In February, 1901, A. W. Church 
joined the company and in 1906 the com- 
pany and plant were moved to Luding- 
ton, Mich. Edwin Shelby joined the con- 
cern in 1923 and was soon appointed 
superintendent. In 1927 O. A. Starke, 
Jr., having completed a mechanical en- 
gineering course at Cornell University, 
also joined the company. 

Mr. Shelby’s death is mourned in 
many circles. Besides the Edwin H. 
Ewing post, No. 76, American Legion, 
he was a member of the “40 and 8”; of 
Ludington Exchange Club; senior war- 
den of Grace Episcopal Church; Izaak 
Walton League of America; National 
Exchange Club; American Society for 
Steel Treating; Elks’ Club; Ludington 
Country Club; Lincoln Hills Golf Club; 
Theta Tau, Engineering Society; and 
other engineering societies. 

Flags were at half mast throughout 
the business district on the day of the 
funeral until the close of the services. 

Surviving Mr. Shelby are his widow; 
two sons, Edwin, aged nine, and Starke, 
aged five; his mother, Mrs. Almira 
Shelby of New Orleans; and three sis- 
ters, Mrs. Marguerite Friedrich of New 
Orleans, Mrs. Sadie Fredrickson of Ok- 
lahoma City and Mrs. C. A. Wright of 
Cleveland, Ohio. 








Loot Jeweler’s Safe 





Burglars Use “Can Opener” to Cut Way to 
Jewelry Valued at $20,006 


Early Saturday morning, burglars 
smashed their way into the jewelry store 
of M. Rosen, 636 E. 169th St., New 
York, and after ripping open the safe 
escaped with jewelry estimated by the 
proprietor to be worth at least $20,000. 

Many of the newspaper reports listed 
Mr. Rosen’s loss at $2,000 but in speak- 
ing to a JEWELERS’ CIRCULAR reporter, 
he stated that this amount was just 
about one-tenth of what the burglars 
had actually taken, not including the 
jobs left by customers. According to 
Mr. Rosen, his loss is not covered by in- 
surance. 


\ 
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The burglary was discovered about 9 
o’clock on Saturday morning by Mr. 
Rosen when he entered his store. A sur- 
vey of the safe indicated that the job 
had been done by experienced thieves, 
who left behind them a complete kit of 
tools, including saws, drills and safe 
crow bars known in the underworld as 
“can openers.” Instead of attacking 
the front of the safe which faces on the 
street, the thieves worked from the back, 
which is hidden by partitions. 


The burglars gained entrance to the 
store by forcing the rear door of a closet 
which is connected with a vacant store 
adjoining the jewelry establishment. Ac- 
cording to Mr. Rosen, the burglars took 
practically everything that was in the 
place. 








To Sell Sultans’ Treasures 





Reported from Paris That Mustavha Kemal 
Will Dispose of Jewels of Former 
Turkish Rulers 


It has been rumored for some time that 
the great treasures in jewels of the 
former Sultan of Turkey were soon to 
find their way to the general market 
either through Paris or London and this 
report was confirmed by a special cable 
to the New York Times from Paris, 
Jan. 30 (which is copyrighted by the 
New York Times Co.), to the effect that 
the Turkish crawn jewels in the posses- 
sion of the government, or, at least, a 
large part of them, were expected to be 
sold in that city. 

According to this dispatch, Mustapha 
Kemal, head of the Turkish government, 
had been sorely pressed for funds and 
was now considering meeting the situa- 
tion by offering the Sultan’s treasures 
stored in the vaults of Angora and Stam- 
boul to the world at large. Reports of 
those who have seen many of these 
treasures have been to the effect that in 
magnificence and value they practically 
beggar description. According to the 
Times’ account, they include unusual 
jewels, such as emeralds, weighing 200 
carats or more which ornamented the 
turbans of the former Sultans; rubies 
the size of chestnuts; daggers with han- 
dles made of single precious stones; 
diamonds of unusual size and pearls 
without number. The dispatch also 
speaks of two diamond and pearl en- 
crusted thrones, one of them as com- 
modious as a couch. 

How many of these jewels will be sold, 
it is not stated, although it is believed 
in Paris that Kemal will sell gems to 
the value of several millions of dollars 
in that city at an early date. 








Master Samuel E. Owen, Jr., seven- 
year-old son of S. E. Owen, St. Peters- 
burg, Fla., won third prize at the St. 
Petersburg Horse Show, given by the 
Jungle Jockey Club, Jan. 26, 27 and 28. 
He is an expert rider. His father is a 
member of the Owen-Cotter Jewelry Co., 
Third St. at Central, St. Petersburg, 
Fla. The boy competed in a class for 
those 15 years of age and younger. 
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Chicago to Have Industrial School 





Announcement Made at Meeting of the Association of Arts and 
Industries That Fund Had Been Subscribed—Project 
Indorsed by Chicago Jewelry Trade 


CHICAGO, Jan. 27.—The dream of an 
Industrial Art School in Chicago has 
been realized. Definite announcement 
to this effect was made by Col. William 
Nelson Pelouze, president of the Associa- 
tion of Arts and Industries, at a meeting 
of that society in the Palmer House 
Wednesday night. 

The goal in the fund to be raised— 
$283,000—was reached when Gustav 
Hottinger, president of the Northwestern 
Terra Cotta Co., contributed $50,000. 
To this fund will be added $100,000 
granted by the Rockefeller foundation. 

Contributions of $50,000 each were 
made by Mrs. Howard Spaulding, Julius 
Rosenwald and Mr. Hottinger. Mrs. 
Edith Rockefeller McCormick donated 
$25,000. Forty others contributed $2,- 
000 each. Solicitation for additional en- 
dowments will be continued and it is ex- 
pected the fund will be well in excess of 
$400,000 when the school opens. 

The establishment of this school re- 
ceived the indorsement of the jewelry 
trade here in the beginning and many 
members of the trade are listed among 
those contributing toward the endow- 
ment. 

The school which will be started next 
fall, will be housed in the two new units 
of the Art Institute built during the 
summer of 1927. When the new addi- 
tion to the institute is completed a large 
part of it will be devoted to the new 
Industrial Art School. 

“The school will train American de- 
signers for service in different indus- 
tries, including furniture, jewelry, print- 
ing, ceramics, textiles, architectural 
modeling, wall paper, interior decorating 
and costume designing,” Col. Pelouze an- 
nounced. 

The purpose of the school will be to 
combine art and technical study and to 
encourage distinctive beauty in: indus- 
trial design. There are two other in- 
dustrial arts schools in the United 
States, one at Philadelphia and the other 
at Providence, R. I. 

Richard F. Bach of the New York 
Metropolitan museum addressed _ the 
meeting last night on the subject of “Art 
as a Selling Point.” 








Bankruptcy Petition Filed Against 
Herman Ortfield, Pittsburgh, Pa. 


PITTSBURGH, PA., Jan. 30—An invol- 
untary petition in bankruptcy was filed 
in the U. S. District Court here last week 
against Herman Ortfield, trading as the 
Banner Loan Office at 814 Wylie Ave. 
The petitioning creditors and_ the 
amounts claimed are: Alex Englander, 
$138; Joseph Bluestone, $50, and Sam 
Ortfield, $750. 

It is stated in the petition filed by At- 





torney John J. McGrath representing the 
creditors that Ortfield has admitted his 
inability to pay his debts and his will- 
ingness to be adjudged a bankrupt. 








Death of Shirley G. Blackinton 


ATTLEBORO, MAss., Jan. 28.—After 
more than a year of intense suffering 
during which he bore his pain with the 
same indomitable courage and_ spirit 
that had ever characterized him as a 
soldier, athlete and staunch home loving 
citizen, death came to Shirley G. Black- 
inton, aged 34 years, veteran of the 
World War, and one of the finest types 
of young manhood in the community, 
Monday evening, Jan. 23 at the Sturdy 
Memorial Hospital, where he had been 
under treatment for several weeks as 
the insidious illness which resulted from 
gas poisoning during the war, gradually 
sapped his splendid constitution. 

News of his death, although not unex- 
pected, brought a deep feeling of regret 
to a host of friends and associates, but 
they too realized that he had gone to 
rest with relief from the interminable 
pain which had come with his sickness. 
The funeral was held Wednesday after- 
noon from the Murray Universalist 
Church with Rev. I. V. Lobdell of- 
ficiating. 


Shirley Goss Blackinton was a native - 


of this city, where he was born in 1893 
son of Amos S. and Susan (Goss) 
Blackinton. He received his education 
in the local public schools, graduating 
from the High School in 1912 and from 
Colby College in Maine in 1916. In 
school he was a keen student and a 
splendid athlete, taking part in all the 
healthy activities of his school and col- 
lege. When the United States entered 
the World War he became a member of 
Company C, One Hundred and Third In- 
fantry of the Twenty-sixth Division, and 
served overseas for 18 months. His 
unit was in the hardest kind of fighting 
on various fronts,-and he had one of the 
finest service records of any young man 
in the Attleboros. He suffered from 
gas attacks during various actions, and 
it was this which gradually undermined 
his health almost 10 years after the ces- 
sation of conflict, leaving him with an 
illness which it was practically impos- 
sible to combat. 

On his return from the service Mr. 
Blackinton resumed his work with the 
Bates & Bacon Co. and was office mana- 
ger for the concern up to the time of his 
last illness. He was active in the af- 
fairs of the American Legion and held 
the office of Junior Vice-Commander 
until last September, resigning at a time 
when his comrades urged that he be- 
come their commander, because of his 
ill health. Besides his membership in 
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the legion he was a member of Ezekiel 
Bates Lodge of Masons, the Company C 
Association and the Phi Delta Theta 
fraternity of Colby College. 

He was married and besides his 
parents he is survived by his widow, 
Mrs. Ruth Blackinton, and two small 
daughters. 








Wins Suit for Insurance 





Harold Finlayson, Buffalo, N. Y., Jeweler, 
Awarded Verdict of $10,000 and Interest 
Against Commercial Casualty 
Insurance Co. 


BuFFALO, N. Y., Jan. 26.—Harold Fin- 
layson, proprietor of Finlayson & Fal- 
coner, manufacturing jewelers, was 
awarded a verdict of $10,000, plus inter- 
est of $1,728, before Justice Samuel J. 
Harris and a jury in Supreme Court 
here today, in his suit against the Com- 
mercial Casualty Insurance Co. to re- 
cover a loss of $14,600 suffered when 
burglars blew his safe on Dec. 7, 1924. 

At the time of the theft of precious 
metals and jewelry the firm of Finlay- 
son & Falconer, was located on the sec- 
ond floor of the building at 5 Wadsworth 
St. For the past two and one-half 
years they have occupied offices in the 
Hurst building, Franklin and Huron 
Sts. 

Entrance to the former factory was 
gained through an unlocked window. 
To reach the window the yeggmen had 
to climb over one roof and then lower 
themselves to a lower roof, where easy 
access to the unsecured window was 
possible. 

The safe crackers knocked the com- 
bination off the safe, and then inserted 
a powerful charge of nitroglycerine. 
They took a rug from the floor and 


‘wrapped it around the safe to muffle 


the sound. The charge was so powerful 
that it tore the safe apart and wrecked 
desks, chairs and other articles of fur- 
niture. 

The plunder consisted of a bar each 
of gold and silver, which were locked 
in a strong box carried off by the “yegg- 
men” and the firm’s entire lot of special 
order jobs which were being rushed 
through for the Christmas trade, in- 
cluding unset stones, white gold, gold 
and platinum mountings. 

After reimbursing his customers, 
which Mr. Finlayson later learned he 
need not have done in the circumstances, 
and taking an inventory, he filed with 
the insurance company a claim for $14,- 
600. The insurance company questioned 
the manner in which this sum was ar- 
rived at and refused to pay the claim. 
The suit, now entering upon its fourth 
year, resulted. It is believed that the 
Commercial Casualty Co. will appeal to- 
day’s verdict, further delaying settle- 
ment of the claim. 

None of the stolen property has ever 
been recovered and no arrests were ever 
made in the case by the local police, who 
contended from the first that the job 
was committed by skilled cracksmen 
from one of the larger cities. 
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Diamond Smuggler Pleads Guilty 





Ship Steward Arrested Last November Confesses Part in Plot to 
Bring in Gems and Names Confederates—Held for 
Sentence in $75,000 Bail—Three Others Arrested 
With Him Held for Trial in $15,000 Bail 


A big dent has been made in the op- 
erations of at least one large diamond 
smuggling ring, is the belief of the 
United States authorities as a result of 
the conviction and confession, last Mon- 
day, of Florente Lamot, assistant stew- 
ard of the Red Star liner, Lapland. La- 
mot, who was one of four men arrested 
last November on the charge of smug- 
gling large quantities of diamonds into 
this country, was up for trial before 
Judge Thomas G. Thacher in the United 
States District Court at New York and 
pleaded guilty to the charge. He was 
held for sentence in $75,000 bail and 
shortly thereafter made a clean breast 
of the various transactions with which 
he was alleged to have been connected, 
to Assistant United States Attorney 
John M. Blake, who has been rigorously 
prosecuting this and other smuggling 
cases for some time. Three others who 
were held with Lamot, Julius Adler, 
Abraham Frank and Charles Goldberg, 
and who have been indicted on counts 
not only of smuggling but conspiracy to 
smuggle and similar charges, were held 
in $15,000 bail each. This was fur- 
nished and they were released. They all 
pleaded not guilty. 

Readers of THE JEWELERS’ CIRCULAR 
will recall the arrest of Lamot which oc- 
curred last November as the result of 
the excellent work done by John W. Rob- 
erts, a United States customs officer, who 
noticed Lamot when he left the ship, and 
saw that he walked with difficulty. Look- 
ing at the steward’s feet, he noticed his 
shoes were apparently much too large 
for a man of his size. He arrested him 
on suspicion and a search revealed a 
quantity of diamonds in the toes and 
heels of both shoes. 

Following information which Lamot’s 
arrest disclosed, customs authorities then 
took into custody Adler, Frank and Gold- 
berg, all of whom denied complicity in 
the smuggling transactions of the stew- 
ard. At the same time, a woman was 
arrested but has since been placed in the 
custody of Customs Agent Roberts pend- 
ing examination of the charge made be- 
fore the United States Commissioner. 
Assistant Prosecutor Blake, who has 
been making a rigorous investigation, 
first pushed the charge against Lamot 
and after his plea of guilty, received 
from him a most elaborate confession 
which implicates not only the men in- 
dicted, but a number of others, some of 
whose names and addresses he has, and 
others who were known by various nick- 
names but whose identity it is expected 
will soon be established. 

According to Mr. Blake, Lamot con- 
fessed that he had brought in no less 


than 55 consignments of diamonds dur- 
ing the past year in packages that av- 
eraged in value about $15,000 each. All 
of them, he said, he had been able to 
deliver without any trouble according to 
the instructions received in Belgium. 
While Mr. Blake did not care to give any 
details of the confession, he admitted 
that Lamot had named many jewelers 
and agents of jewelers, here, who had 
received these goods, as well as some in- 
dividuals, including some women, who 
had got smuggled goods for their own 
personal use. Mr. Blake intimated that 
they could directly trace smuggling of 
$100,000 last year through this agency 
alone but he believed that more would 
be uncovered. 

The Federal prosecutor stated, Tues- 
day, that’ while the sentence of Lamot 
was in the hands of the judge, he did not 
expect that it would be imposed until 
after the other men arrested with him 
shall have been tried. In case of their 
conviction, he expected that all of them 
would be sentenced at once. He said 
that the trial of the other men accused 
would come up very shortly. 

“We are ready,” he said, “to push the 
cases, today, and I should not be sur- 


_prised if the trial came up within a 


week.” 

Speaking of the general situation, Mr. 
Blake said that his office intended “to 
leave no stone unturned to obtain a con- 
viction of everybody implicated in this 
smuggling. It is a most serious situa- 
tion,” he remarked, “because failure to 
stop this diamond smuggling will strike 
at the very life of the diamond industry. 
We understand, here, that the real vic- 
tims of the smuggling are not only the 
government and the competitors but the 
whole diamond and jewelry trade be- 
cause if this smuggling keeps up, the 
legitimate merchant will no longer be 
able to do business. 

Smuggling, he said, has got to be con- 
sidered a very serious crime and prose- 
cuted and punished accordingly. The at- 
titude of the court, he intimated, might 
be judged by the very heavy bail im- 
posed. 


Sunderland & Miller, Inc., 220 W. 
Fifth St., Los Angeles, Cal., have been 
appointed factory representatives for 
the Evans Case Co., North Attleboro, 
Mass.; Homan Mfg. Co. of Cincinnati, 
Ohio; Helvetic I. & M. Corp. of St. Croix, 
Switzerland, and New York. C. A. 
Murphy and S. Klein, formerly with the 
Evans Case Co., are now connected with 
the Sunderland & Miller organization 
as is James B. Macdonald, formerly 
with the Walcott Mfg. Co. of Provi- 
dence, R. I. 
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Gas Fails to Stop Bandits 





Chicago Jewelers Held Up by Thieves Who 
Get $40,000 Loot Despite the Fact That 
Gas Protection Was in Operation 


CHICAGO, Jan. 28.—Confidence in gas 
as a protection against holdup men in 
jewelry stores was somewhat shaken 
today and is completely shattered as far 
as Alfred Friske of Friske-Hoppe Co. 
of 4112 W. North Ave., is concerned. 
Early this morning soon after the store 
was open two holdup men entered and 
with drawn revolvers gave the custom- 
ary salutation of “Hands up.” Mr. Friske 
took a chance and ducked into the back 
room and turned on the gas. The room 
was soon filled with gas but did not in 
anyway disconcert the bandits who pro- 
ceeded leisurely to loot the store, taking 
everything of any value, resulting in a 
loss to this company of about $40,000, 
in as much as they had no insurance 
whatever. 

When the bandits entered the store 
Alfred Friske and the watchmaker, O. 
Kramer, were busy with the customary 
duties of opening for the day. When 
Friske went into the rear room to turn 
on the gas, one of the bandits followed 
him there while the other bandit ordered 
Kramer into the same room. Both men 
were soon securely tied and gagged and 
the bandits then busied themselves with 
the loot. 

A few minutes after the gas was set 
off Mrs. Friske, who was in her home 
above the store heard the sizzling of 
the gas discharge and started downstairs 
to see what the trouble was. One of the 
bandits chased her back upstairs and 
followed her into the flat demanding to 
know where the telephone was. Mrs. 
Friske told him and he pulled the tele- 
phone wires out. Mrs. Friske then ran 
to the third floor and used the phone in 
that apartment to phone the _ police. 
Telephoning the police did not disturb 
the. bandits. They completed their ran- 
sacking and escaped the police. 


Soon after the bandits left Mrs. Friske 
released her husband and Kramer. 








Remaining Ritterman Diamonds to 
Be Sold at Burlington, Vt., 
February 15 


RUTLAND, VT., Feb. 1.—United States 
Marshal A. W. Harvey has officially 
announced the sale at public auction of 
125.92 karats of diamonds, being part 
of the gems seized from Lieb Ritter- 
man, a New York diamond man, two 
years ago. 

The sale, which is by order of the 
United States District Court, will take 
place Feb. 15 at 10 a. m. in the United 
States Court Room at Burlington, Vt., 
and they will go to the highest bidder. 

The diamonds can be inspected at 
Burlington, Feb. 14, by anyone who 
makes an appointment with United 
States Marshal Harvey, whose office 18 
in Rutland. 
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Annual Reports Submitted and Directors Elected at Meeting 
Held in Providence 


PROVIDENCE, R. I., Jan. 28.—The an- 
nual meeting of the Manufacturing 
Jewelers’ Board of Trade was held yes- 
terday afternoon at 4 o’clock at the 
Turks Head Club, this city, with Presi- 
dent Howard C. Baker presiding. The 
business of the meeting included the 








HOWARD C. BAKER, PRESIDENT 


reading and consideration of annual re- 
ports of officers and committees and the 
election of eight directors for a term of 
three years. These with the other 16 
members forming the directorate will 
meet within 30 days and elect a presi- 
dent and other officers for the ensuing 
year. 

On recommendation of the nominating 
committee the following directors were 
elected: Providence, Henry G. Thresher 
of Waite, Thresher Co.; Charles A. 
Mealy of the Hadley Co.; Eugene T. 
Abbott of the Rosenheim Co., Inc.; T. 
Dawson Brown of the Wolcott Mfg. Co., 
and Edgar M. Docherty of the William 
C. Greene Co. 

Attleboro, Joseph Finberg of the Fin- 
berg Mfg. Co. 

North Attleboro, Louis E. Freeman of 
L. E. Freeman Co., and Wallace D. 
Kenyon of the Webster Co. 

This makes the new directorate for 
1928 as follows; with the addition of 
the above: Providence, Alfred K. Pot- 
ter of the Gorham Co.; Howard C. Baker 
of the Baker-Manchester Mfg. Co.; 
Morgan W. Rogers of Parks Bros. & 
Rogers, Inc.; Ellis W. MacAllister of the 
Irons & Russell Co.; James O. Otis of 
Harvey & Otis; Frederick A. Ballou, Jr. 
of the B. A. Ballou & Co., Inc.; Ralph 
K. Stone of the Chapin-Hollister-Stone 


Co.; Archibald Silverman of Silverman 
Bros.; Royal J. Gregg of the Ostby & 
Barton Co. 

Attleboro, Gustave W. Strandberg of 
Sykes & Strandberg; George L. Shepard- 
son of C. A. Marsh & Co., and Lawrence 
E. Baer of the Baer & Wilde Co. 

North Attleboro, Allan A. Gordon of 
the Paye & Baker Mfg. Co. 

Newark, N. J., Thomas Allsopp of 
Allsopp & Allsopp. 

New York, George E. Fahys, Jr. of 
the Alvin Silver Co. 

President Howard C. Baker presented 
his annual report as follows: 

REPORT OF PRESIDENT BAKER 


Again during 1927 the Manufacturing 
Jewelers Board of Trade has been able to 
make another forward step in the line of 
progress. It has improved the service to its 
members and has again increased its surplus. 

During the early part of the year, Fred- 
erick V. Kennon made a thorough and care- 
ful analysis and investigation of our report- 
ing department—with a view to improving 
the service of this department for the benefit 
of our members. His recommendations were 
sound and constructive. As a result of this, 
we have improved the personnel of this 
department and members claim the reports 
we issue have been materially bettered. 

Also, we have bettered and improved the 
rating book which we issue, by adding more 
users of jewelry—thus giving. a bigger field 
for our members to sell. he Board has 
continued its policy of giving 300 credit re- 
ports per year. We have done this in spite 
of the fact that other agencies have found 
it necessary to limit these reports to a 
smaller amount. We have felt, however, 
that as a mutual organization, we should 
make every effort to give the maximum ser- 
vice to our members which has been made 
possible by the dues they pay. 

We have had constant favorable com- 
ments come from our members that the 
efficiency of our collection department has 
enabled them to collect their past due ac- 
counts at a minimum expense. This natural- 
ly gratifies us, as it is with this end in 
view the Board is constantly striving. 

We have continued our policy of appoint- 
ing experienced men on our Creditors’ Com- 
mittees—men who were financially interested 
in the affairs of the debtor. 

We believe this policy has resulted in 
materially increased dividends to the cred- 
itors. To these men, who have worked 
without compensation, we owe our sincere 
thanks. 

I believe that definite progress has been 
made during the past year. and want to 
extend my thanks to the officers, directors, 
committees, and every employee of the Board 
of Trade who have made this possible. 


The annual report of Horace M. Peck, 
as secretary, was an interesting résumé 
of the activities of the Board during the 
past year and was as follows: 


REPORT OF SECRETARY PECK 


The year 1927 ended with the affairs of 
your Association in a generally satisfactory 
condition. We made a small loss in member- 
ship and a slight gain in our surplus. 

Changes made in our Reporting Depart- 
ment during the year resulted in an improve- 
ment in the credit reports and a substantial 
increase in the number of reports written. 

A review of the operations of our several 
departments follows: 


REPORTING DEPARTMENT 


The work of this department was care- 
fully analyzed and changes made that have 
resulted in better service to our members. 
The following figures show the volume of 
bye dy handled in this department during 


70c 


1926 1927 
Inquiries received ........ 27,999 27,442 
Reports written .....<.66. 21,882 23,773 
Reports isetied ©... ..6cccce 99,418 96,208 
Statements requested ..... 29,015 23,088 
Statements received ...... 5,257 4,556 
Daily average inquiries re- 
CONOR os oie ss 0:6)6 04 4 cino ch 94 91 
Daily average reports is- 
WU 5 256. o actlickte alee 331 320 


REFERENCE BOOK 


_ An actual count was made of the names 
in the Reference Book in March, 1927, show- 
ing a total of 35,375. An analysis of this 
total indicates that there are listed 23,601 
retail jewelers, 1237 wholesale jewelers, 





HORACE M, PECK, SECRETARY 


2571 manufacturing jewelers, 2082 watch re- 
pairers and 5884 miscellaneous. The- Ref- 
erence Book has been thoroughly revised 
and the edition to be issued in March, 1928, 
will contain more names than previous edi- 
tions. 

COLLECTION DEPARTMENT 


The following is a summary of the work 
handled in this department during the past 





‘year; 
1926 1927 
Number of collection 
claims handled ..... 10,038 9,791 
Number of failure 
claims handled .... 2,214 1,860 
Pe Ce eee 12,252 11,651 
Amount of collection 
claims handled ..... $996,753 $1,013,902 
Amount of failure 
claims handled ..... 814,831 587,345 





OUBE 6 a6 stuck eviee $1,811,584 $1,601,247 


About 60 per cent of the collection claims 
received were collected without expense to 
our members. 

The following is a classified schedule of 
— business embarrassments reported in 


oi. 


ER: 449 
Wholesale Jewelers ............ 37 
Manufacturing Jewelers ....... 54 
Wholesalers of Watches........ 2 
Wateh Repairers .....6....000% 16 
Department Stores .....0..c02. 13 
Wholesalers of Notions......... 10 
Jewelers’ Tools and Materials... 4 
MEISCOHANG@OUS 6.5.66 oie cnc sess 223 


BUYERS’ SERVICE 


During 1927 we reported the arrival of 
405 jewelry buyers at Providence hotels, 
which shows a slight increase over 1926 
when 370 were reported. 


ADJUSTMENTS AND BANKRUPTCIES 


We are continuing our past policy of 
handling the affairs of financially embar- 
rassed debtors under the supervision of 
creditors’ committees appeinted by our presi- 
dent. This method has proven satisfactory 
and has resulted in fair treatment to the 
debtor and increased dividends to creditors. 
This department: was quite active during 
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1927 and a number of cases were handled in 
a satis.actory manner. 
MEMBERSHIP COMMITTEE 


This committee cooperates with our field 
representative, Mr. Frank Kelley, and has 
been of great assistance in maintaining the 
membership during 1927. The work in this 
department is evidenced by the following 





figures: 

Membership January 1, 1927..... 467 

Regular members admitted...... 44 

Associate members admitted..... 19 2 

Applications pending............ 8 71 
538 


Number of resignations accepted... 62 
Number failed and out of business 16 78 


460 





Total membership January 1, 1928 
NEW YORK AND CHICAGO OFFICES 


Our branch offices in New York and Chi- 
cago have continued to give satisfactory 
service to our members. Complete files of 
eredit reports are maintained at _ these 
branches. 

I desire to express my sincere appreciation 
for the cooperation and assistance given me 
by the directors, officers, and committees. 


if 








Accept Settlement Offer 





Creditors of Al Sturtz, Chicago, Agree on 
25 Cents on the Dollar—Nominal 
Assets Total $46,440 and Liabilities 
Are $89,872 

The creditors of Al Sturtz, Chicago, 
held a meeting last Saturday at the of- 
fice of Goldman & Frier, 15 Maiden 
Lane, New York. About 90 per cent of 
the creditors were present or represented 
and during the meeting, Emil N. Zolla 
was designated as chairman of the cred- 
itors’ committee and attorney for credi- 
tors. 

The figures made known at the meet- 
ing indicated that Sturtz has assets 
totaling $46,440 which represent cash 
in the bank, $32.58, accounts receivable, 
$14,298.34 and merchandise, $31,511.75, 
making the total current assets, $45,- 
842.67. Under the heading of fixed as- 
sets, the concern has furniture and fix- 
tures, worth $700.98, less reserve for 
depreciation of $103.64 making the total 
fixed assets of $597.34. Under current 
liabilities, there are accounts payable to 
trade creditors amounting to $1,338.38, 
notes payable of $88,534.40, making the 
total liabilities, $89,872.78. 

According to a letter sent out to credi- 
tors, it was shown that the report of 
the operations of the debtor’s business 
since its inception indicated the follow- 
ing analysis of losses: Gross losses on 
sales (merchandise sold below cost), 
$8,427.88; gross operating losses, $10,- 
298.06; withdrawals by Al Sturtz (July 
1, 1925 to Dec. 31. 1927), $21,883.13, and 
net miscellaneous losses (bad debts, in- 
terest, etc.), $2,823.70, making the total 
losses $43,432.77. Emil N. Zolla was 
designated as chairman of the creditors’ 
meeting and after considerable discus- 
sion a settlement offer of 25 cents on the 
dollar was accepted and recommended. 
This offer is payable five cents in cash 
and the balance of 20 cents in four notes 
of five cents each, two of which are se- 
cured and the other two endorsed. The 
secured notes are due on June 10 and 
Oct. 10, 1928, while the other two in- 
dorsed notes mature on Jan. 10 and 
March 10, 1929. The January and March 
notes are to be indorsed by parties whose 
financial responsibility shall be approved 
and found satisfactory to the creditors, 
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while the other two notes are to be se- 
cured by having the business of the 
debtor incorporated and the capital stock 
of the company transferred as collateral 
to Emil N. Zolla, trustee, and by such 
other provisions and safeguards as will 
assure the ultimate payment of these 
notes. 








Dawson Acquitted 





New York Diamond Dealer Absolved of 
Charge of Concealing Assets from His 
Trustee in Bankruptcy 


After a trial lasting eight days 
Samuel R. Dawson, wholesale dealer in 
jewelry, watches and diamonds, formerly 
at 170 Broadway, and later at 10 W. 
47th St., New York, was acquitted last 
Friday evening, on a charge of conceal- 
ing assets from his trustee in bank- 
ruptcy. The verdict of not guilty was 
handed up by a jury, sitting before 
Judge Thacher in the United States 
District Court, New York, and came 
after less than three hours’ deliberation. 

The trial of Dawson started on the 
morning of Jan. 20, and during the eight 
days the case was in progress many wit- 
nesses from different parts of the coun- 
try were heard. Dawson, himself, testi- 
fied and also called many members of 
the trade as character witnesses. 

The case revolved largely around the 
disappearance of $43,000 worth of loose 
diamonds which in March, 1926, Dawson 
claimed he missed after a visit to the 
office of Leroy Present, then at 170 
Broadway, but now an inmate of the 
Atlanta Penitentiary, where he is serv- 
ing a sentence for concealing assets 
after his bankruptcy. Dawson told the 
same story on the witness stand, al- 
though Present, who was brought up 
from Atlanta, denied that the diamonds 
had been left in his office. 

Dawson’s story in reference to the loss 
was that on a certain day in March, 
1926, he went to Present’s offices at 170 
Broadway, the same building in which 
Dawson was located; that after a con- 
ference in another room, during which 
time Dawson contended he left his 
gems on the table in Present’s private 
office, he left Present’s place and neg- 
lected to take the gems from the table. 
According to Dawson he did not miss the 
stones until after he had left Present’s 
office and was out of the building. He 
returned to Present’s office and, asking 
a bookkeeper if she had found a package 
of diamonds, was told nothing had been 
seen of the gems. He then left the place. 
Although insured, Dawson stated he did 
not notify the insurance company and 
neither did he tell the police or creditors 
of his loss, claiming that he feared such 
a report would harm his credit. 

One of the principal witnesses for the 
prosecution was Louis P. Galemson, ac- 
countant. The government also called 
a number of alleged customers of Daw- 
son, who testified that they had never 
purchased goods from the defendant. 
Present came up from Atlanta in com- 
pany with a United States Marshal. 
Two bank officials were also among the 
witnesses called by the government. 


February 2, 1928 


Barney Gordon defended Dawson 
while the prosecution’s case was handied 
by Assistant United States District At- 
torney Henry Gerson, who was assisted 
by Herbert A. Wolff and Newman Levy 
of Greenbaum, Wolff & Ernst and Joseph 
Frier of Goldman & Frier. George 
Mintzer, chief assistant United States 
district attorney, was also in attendance 
at many of the sessions. 


Steal Gems During Storm 


Two Robbers Menace Four Men in New 
York Jewelry Shop and Flee in 
Blinding Snow 

Taking advantage of a terrific snow- 
storm last Saturday evening, two thieves 
walked into the jewelry store of Victor 
L’Hote, 510 Madison Ave., New York, 
and after holding up the proprietor. his 
son and two employees, rifled the safe of 
jewelry estimated to be worth $30,000 or 
more. Mr. L’Hote told a JEWELERS’ Cir- 
CULAR reporter that while he estimates 
his loss roughly at $30,000 he believes 
it may total a little more. The jeweler’s 
loss is largely covered by insurance. 

It was about 7 o’clock on Saturday 
evening when the storm was at its 
height and Mr. L’Hote was busy in the 
store that a sedan type automobile drew 
up to the curb in front of his establish- 
ment. Two men jumped out of the ma- 
chine, walked into the store, brandished 
revolvers and ordered Mr. L’Hote to 
walk to the rear of the establishment. 
One of the pair covered Mr. L’Hote and 
his son, Ralph, who was at work on some 
books in the rear of the store and also 
John Schultz, a watchmaker, whose 
bench is located on the balcony in the 
rear of the place. The trio was com- 
manded to march into the rear room 
where they were made to stand facing the 
wall. While one bandit covered the men 
with his gun, the other thief rifled the 
safe of its contents, taking diamond 
jewelry, diamond mounted watches and 
practically every piece which Mr. L’Hote 
had just removed from the show window. 

While the robbery was in progress, 
Paul Quitano, who was also employed 
by Mr. L’Hote, who had gone on an er- 
rand, returned to the store. He was also 
covered by a gun in the hand of one of 
the bandits and ushered to the back 
room. After one man had gathered up 
the loot, the other bandit gave orders 
to the jeweler and his son and employees 
to remain quiet and to give no alarm. 
The men then walked from the store, 
jumped into the waiting automobile and 
in the driving snow had no difficulty in 
making their escape. 

The victims were able to give a good 
description of the one man who covered 
them with the revolver but they could 
not get a clear view of his companion 
who spent most of his time in front of 
the safe. The man who held the gun is 
described as being about 30 years old, 
and weighing about 175 pounds. He was 
well spoken and wore a double breasted 
blue overcoat and as he wielded the gun 
with which he covered his victims with 
his left hand, he is believed to be left- 
handed. 
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Hold Dinner-Dance 





Nearly Two Hundred Members and Guests 
of New Jersey Retail Jewelers Associa- 
tion Enjoy Pleasant Evening 


NewARK, N. J., Feb. 1.—Nearly 200 
jewelers and guests attended the mid- 
winter dinaer dance of the New Jersey 
Retail Jewelers’ Association, Tuesday 
night, at the Down Town Club. Retail- 
ers, wholesalers, manufacturers, jobbers 
and importers, including several New 
Yorkers, were present for the first af- 
fair of the kind the association has 
given in two years. 


An interesting entertainment pro- 
gram included Miss Maze Kay, sou- 
prette, in songs with ukulele; Miss 


Cecil Korman, known as the “Singing 
Gypsy Violinist”; Sherman and Ryan, 
in songs; Miss Florence Fitzgerald, ac- 
robatic contortionist and toe dancer; 
Miss Wanda Goll in popular songs; 
Henry Tanner in a monologue, “A 
Weary Soul on Dry Land”; Miss Trixie 
Hicks and Miss Peggy Hart, songs and 
dances. F. Sherman Dillon was song 
leader and Ernie Cantry was accom- 
panist. 

Attending the affair were: Miss Peggy 
Adams, Mr. and Mrs. Max Alexander, 
Miss Anna Allaban, Mr. and Mrs. Clif- 
ford Allsopp, Mr. and Mrs. R. C. An- 
dres, Mr. and Mrs. William Atz, Mr. and 
Mrs. Henry Aurnhammer. 

William Baird, Mr. and Mrs. L. Bear- 
man, Mr. and Mrs. B. Benson, Mr. and 
Mrs. E. Benson, Norbert Bertl, Sr.; Mr. 
and Mrs. Norbert Bertl, Jr.; Mr. and 
Mrs. A. Bockel, Mr. and Mrs. J. Bolt, 
Mr. and Mrs. W. C. Bratsch, Mr. and 
Mrs. Conrad J. Brotherly, Mr. and Mrs. 
Andrew Burgess, Mr. and Mrs. E. Bush. 

Miss H. Christianson, Mr. and Mrs. 
P. J. Coffey, Mr. and Mrs. D. J. Coffey, 
Miss Alice Coffey, Mr. and Mrs. S. 
Crane. 

Mr. and Mrs. R. K. DeCamp. 

Mr. and Mrs. G. A. Eisele. 

Mr. and Mrs. Bert Farley, Miss J. 
Felein, Mr. and Mrs. F. Fischer, P. A. 
Freeman, M. G. Fredman, Mr. and Mrs. 
T. R. Frost. 

W. L. Glick, Louis Haimann, Mr. and 
Mrs. Richard P. Hartdegen, Mr. and 
Mrs. F. Hewitt, Misses Hubatka. 

Mr. and Mrs. A. J. Jaeckle, Mr. and 
Mrs. E. Jaeckle, Jr.; Miss Eleanor John- 
son. 

Mr. and Mrs. H. Klie, Mr. and Mrs. 
R. L. Klinedinst, Mr. and Mrs. G. D. 
Knecht, Walter Knowles, Mr. and Mrs. 
A. Kost, Jr.; S. Kosher. 

Mr. and Mrs. P. J. La Reussille, Miss 
Gertrude H. Lippold, Mr. and Mrs. 
Alex Loeb, Mr. and Mrs. Carl A. Lund, 
Miss Naomi Lundy, Harry Lawrey, Miss 
Mildred A. Mangus, Roy Pierson and 
guest, W. C. Poole, Mr. and Mrs. T. 
Potter, E. H. Quigley, Mrs. C. A. Quig- 
ley, C. E. Roll. 

Mr. and Mrs. R. Scott, D. Seeler, 
E. S. Shedney, Mr. and Mrs. L. Shep- 
pard, W. O. Siebert, Mr. Staples and 
guest, Robert Stowell, Mr. and Mrs. 
Strauss, Mr. and Mrs. Jean R. Tack 
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Mr. and Mrs. A. Wadsworth, Mr. and 
Mrs. T. Walsh, Mr. and Mrs. W. T. 
Walsh, Mr. and Mrs. W. H. Weldon, 
L. H. Weld, Mr. and Mrs. Jerome Bb. 
Wiss. 





Smoke and Water Damage 





Fire in Nearby Store Causes Loss to Traub 
Bros. & Co., Detroit, Mich. 


DETROIT, MicH., Jan. 30.—Fire of un- 
determined origin eariy Sunday de- 
stroyed tne women’s furnishing store or 
Ames & Co. on Woodward Ave. and also 
caused damage to tne Traub Bros. w Co., 
Detroit, Micn., from smoke and water. 
‘the Traub loss depenas, it is stated, on 
condition of the mercnandise locked in 
the vaults in the basement. This part 
of the store was ftlooded. No fire got 
into the store. ‘lhe piace will be closed 
for a few days, it 1s announced, until it 
1s put in shape ror business again. 


Kenneth L. Matheson, vice-president 
and general manager of Traub Bros. & 
Co., when interviewed by a represenia- 
tive of THE JEWELERS’ CIRCULAR, said 
that owing to conditions at the store he 
was unabie to make any estimate of the 
loss. 

“No fire got into the place,” he said, 
“and our loss will be caused by smoke 
and water. Water niled the basement, 
and this 1s being forced out today. No 
tire damage was done to the sales de- 
partment, but the decorations and fix- 
tures are blackened by smoke and 
drenched to more or !ess extent by wa- 
ter that came in from the adjoining 
building. 

“We are unable at present to tell in 
just what condition. we will find mer- 
chandise that was stored in safes. We 
are closed for a few days so as to clean 
up and find just how we are. Any loss 
that we may sustain is fully covered by 
insurance. 

“The building is owned by the S. S. 
Kresge interests and has been occupied 
by us for the last 35 years. We expect 
to be all cleaned up in a few days and 
then will be open tor business again as 
usual. 

“As things are I am unable to make 
even a guess as to our loss. We are hop- 
ing, however, it will not be as serious 
as at first supposed.” 

Mr. Matheson has no knowledge as to 
how the fire started. There is no watch- 
man at the Traub store, but there was 
one at Ames & Co., the women’s ap- 
parel store next door, in whose base- 
ment the fire started, but he had left 
for home before the fire was discovered, 
it is stated. 

A fire originated in about the same 
place in the Ames store about a year 
ago, but did little damage, being quickly 
extinguished. 

The fire was discovered, it is stated, 
when the flames, which are believed to 
have originated in a locker room in the 
Ames building adjoining the rear ele- 
vator shafts, destroyed the insulation on 
still alarm wires. 


was found. 
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. Traub Bros. & Co. is one of the oldest 
establishments of tne kind in the city. 
lt caters to a high class trade and al- 
ways has done an extensive business. It 
was only a year or so ago that the en- 
tire place was remodeled and redec- 
orated and made exceedingly attractive. 


The jeweiry sales department is on 
the main floor, with omces, etc., on the 
second. In the basement are other de- 
partments, also including a _ fully 
equipped optical establishment. 








Fire and Holdup 


Chicago Building Scene of Much Excitement 
All in Une bay 


CHICAGO, Jan. 31.—The Capitol build- 
ing formerly known .as the ‘Masonic 
Temple, which houses many jewelry con- 
cerns, was the scene of no little excite- 
ment yesterday when a fire on the 12th 
tioor about noon was followed by a hoid- 
up on the 15th floor just before 6 o’ciock. 

While Louis Stein, room 1210, repairer 
and manufacturer, was at .unch, a gas 
torch set fire to a vench. Nathan Stein, 
room 1211, discovered smoke, broke the 
glass in tne door and extinguisned fire 
with the house hose before the fire de- 
partment arrived. The entire building 
was filled with smoke and considerable 
loss of customers’ merchandise resulted. 


Just before 6 o’clock two men entered 
room 1517, occupied by William Dar- 
ress, diamond jewelry manufacturer, 
and poking revolvers through wicket 
torced him to open the door. They 
bound him and a customer, David Water- 
man, and escaped with between $50,000 
and $75,000 worth of diamonds and 
jewelry. Police surrounded the building 
and hundreds were searched but no clue 
Darress carries $50,000 





insurance. 








Creditors Start Bankruptcy Proceed- 
ings Against George B. Barrett 
Co., Pittsburgh, Pa. 


PITTSBURGH, PA., Jan. 31.—An invol- 
untary petition in bankruptcy has been 
filed in the United States District Court 
against the George B. Barrett Co. by 
some of the creditors of that concern. 
Robert C. Sproul has been appointed re- 
ceiver of the company which has a store 
in the Jenkins Arcade on Stanwix St. 


This house is one of the oldest busi- 
ness concerns west of the Allegheny 
mountains, having been founded by the 
late George B. Barrett. The petitioning 
creditors are the First National Bank 
which holds notes for $5,100, $12,300 
and $15,888 indorsed by the George B. 
Barrett Co. and George B. Barrett, 
treasurer; the P. G. Publishing Co. with 
a claim of $147 and the Press Publishing 
Co., $768. 


It is averred by the petitioning credi- 
tors that the Barrett company made 
preferential payments. The law firm of 
Alter, Wright & Barron represent the 
petitioning creditors. 
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Manufacturers’ Salesmen Convene 














Pacific Coast Manager of the Inter- 
national Silver Co. Gives Banquet 
to His Staff with Craig Munson 
as Guest of Honor 


Recently during a series of confer- 
ences with the various selling groups of 
his Pacific Coast organization, E. V. 
Saunders, Pacific Coast manager of the 
International Silver Co., at the Fair- 
mont Hotel in San Francisco, tendered 








plans of the Pine Tree sterling silver 
service, elaborating upon details pre- 
viously given the sales representatives 
in the company’s San Francisco offices, 
Mr. Munson related how in search of a 
sterling silver design, their designer 
called on the curator of the Metropoli- 
tan Museum of Art, New York, who, 
after considerable study, called his at- 
tention to the Pine Tree shilling which 
was issued in 1652 in the State of 
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PACIFIC COAST SALESMEN OF THE INTERNATIONAL SILVER CO. AT 
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a banquet to his entire staff, with Craig 
D. Munson, advertising manager of 
International sterling at their head- 
quarters in Wallingford as guest of 
honor. Mr. Munson, accompanied by 
his wife, made a special trip to the 
Pacific Coast to give Mr. Saunders’ or- 
ganization a first hand story of the con- 
ception, creation and selling plans for 
the company’s newest sterling silver 
service, which they have named the Pine 
Tree. 

Mr. Saunders very cleverly used the 
name of this newest sterling silver ser- 
vice as a motif for the setting of the 
banquet table and as place cards a 
miniature live pine tree was used. With 
Mr. Saunders and Mr. Munson, guest of 
honor, there were 22 present, which in- 
cluded sales representatives and office 
men in the sales, statistical and credit 
department. Those present were as 
follows: E. V. Saunders, C. D. Mun- 
son, L. D. Lumbard, W. D. Brown, F. 
M. Ball, H. C. Capell, Wm. Meinhardt, 
E. G. Jackson, S. A. Maschio, C. C. 
Brooks, P. C. Paulsen, C. W. Mount, H. 
L. Alber, R. E. Plummer, E. M. Ber- 
nard, R. W. Avery, W. P. Rue, P. H. 
Thors, L. A. Schultz, F. C. Plate, J. D. 
Bridges, J. K. Venable. 

During the banquet various members 
of the organization were introduced and 
made comments as to the company’s 
activities on the Pacific Coast. All were 
very much interested in talk given by 
Mr. Munson further outlining selling 


BANQUET 
MUNSON 


Massachusetts, and the use of which re- 
sulted in the Pine Tree becoming the 
first hallmark of sterling silverwares. 
The company’s designer quickly seized 
the idea and the capabilities of a skilled 
artist developed a pattern with the Pine 
Tree as a motif, and on the back of the 
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tips of the handles of the various pieces, 
provided for a replica of the Pine Tree, 
exactly as it is produced on the origina] 
Pine Tree shilling. 

This mark of a Pine Tree will be made 
an important feature of the company’s 
advertising campaign in national maga- 
zines, where the story of the Pine Tree 
pattern will be given to the public. Mr. 
Munson stated that the design of the 
pattern itself was prompted by the mod- 
ern trend in decoration which takes the 
unusual, in both form and color for its 
motifs which seek to break away from 
traditional forms and to turn to Amer- 
ica’s own rich sources of inspiration for 
new decorative themes. 

All those gathered at the banquet 
table were very enthusiastic in their 
praise of the new pattern, and also gave 
evidence of the thoroughly good time 
enjoyed, reflecting the delightful capa- 
bilities of Mr. Saunders as a host, who 
frequently gathers those of his organ- 
ization together, which has resulted in 
the splendid reputation the organization 
has for good fellowship and esprit de 
corps. 

After a week’s visit in San Francisco 
Mr. and Mrs. Munson left by motor on a 
trip that took them to Yosemite Valley, 
then to Del Monte and Los Angeles, 
from which point they will visit San 
Diego, and return East, stopping on the 
way at the Grand Canyon. 








Hipp. Didisheim Company Holds 
Sales Convention 


The Winton Watch division of the 
Hipp. Didisheim Co., Inc., recently closed 
its annual sales meeting at the offices 
of the company, 20 W. 36th St., New 
York. 

Henri M. Didisheim, president of the 
company, presided at the meetings, 
where full details of the new Winton 
Watch line, and 1928 plans for national 
advertising were presented and dis- 
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cussed. Mr. Didisheim announced that 
Liberty, Cosmopolitan, Photoplay, and 
College Humor magazines would form 
the backbone of the new campaign, as- 
sisted by such other media as would be 
considered advisable from time to time. 

Six additional men have been added 
. to the sales force. Robert Q. Davies, 
formerly with the Stange Co. of St. 
Louis, Mo., and more recently with 
Klein Bros. Co., Cincinnati, Ohio, will 
cover Illinois, Kentucky, Missouri, Vir- 
ginia, and West Virginia. A. Stuart 
Lindner will travel Minnesota, Iowa and 
Wisconsin—a territory that he is fa- 
miliar with as a result of his seven years 
experience with the Bulova Watch Co. 
Irving D. Adler, for four and a half 
years with H. Lerner Co., Brooklyn, will 
cover his old territory of New England. 
Hosea Weiss, former advertising man- 
ager of the Winton Watch Division, will 
travel the Southern States, and David 
Goodman, who has also been with the 
organization for some time will cover 
part of New York city. 

Several new display pieces were shown 
at the meetings, which will be distributed 
to the trade during the year. 

Among those attending the convention 
were Henri M. Didisheim, Edwin J. Hil- 
ler, Edwin T. Harman, Samuel Mendel- 
sohn, James P. Duffy, Arthur M. Carey, 
Irving D. Adler, Henry I. Cohen, Robert 
Q. Davies, A. Stuart Lindner, Philip J. 
Parke, Irving Richman, David Goodman, 
Wm. Rothschild, Henry P. Sengelmann, 
Hosea Weiss. 








Testimonial Dinner to John H. Bal- 
lard, Sales Manager of the Bulova 


Watch Co., New York 


Forty-six of John Ballard’s salesmen 
tendered him a testimonial dinner in the 
Yacht Room of the Hotel Astor, New 
York, on Jan. 27, as a token of their 
respect and appreciation for his leader- 
ship. 

The dinner was held as the climax of 
the annual sales convention, just before 
the men departed for their respective 
territories. The dinner was in every 
sense held under the auspices of the 
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sales staff, who acted as hosts, the offi- 
cers of the Bulova Watch Co. being 
guests. 

Harry H. Taub, one of Mr. Ballard’s 
men, acted as toastmaster and handled 
his task in a way that kept the gather- 
ing intensely interested all evening. 

Talks were delivered by Joseph 
Bulova, Adolph Bulova, Milton H. Biow 
and Samuel P. Epstein, to all of which 
Mr. Ballard masterfully responded. 

In his address, Joseph Bulova, senior 
member of the company, discussed the 
foundation of the business over a half 
century ago. He said he determined 
then, that as long as he was in busi- 
ness, he would make only the finest mer- 
chandise possible and there would be no 
stone left unturned to accomplish that 
end. He said that the principle incul- 
cated in the business since its inception 
is now so large a part of it—so deeply 
rooted in its makeup—that it will al- 
ways be the driving force behind the in- 
stitution. 

Mr. Ballard’s response to the testi- 
monial dinner was both appreciative and 
humorous. He handled the situation in 
keeping with his established record of 
being a master salesman. 








Reading, Pa., Jewelers’ Guild Holds 


Annual Dinner Meeting 


READING, PA., Jan. 30.—Jeweler Paul 
D. Harbach, 451 Schuylkill Ave., Read- 
ing, Pa., was elected president of the 
Reading Jewelers’ Guild at the annual 
dinner-meeting held at the Mansion 
House. 

Norman Keeport, retiring president, 
was in the chair, and Mr. Harbach re- 
corded the minutes. Other officers 
elected were: Vice president, Arthur 
Schwemmer; secretary-treasurer, Daniel 
Manmiller. The board of directors con- 
sists of Samuel Levitz, Arthur B. Elliott 
and John F. Beyerle. Mr. Harbach had 
been secretary-treasurer of the organi- 
zation since it was formed in 1917. 








The Russell & Thompson jewelry store 
at Jacksonville, Ill., was recently dam- 
aged by fire. 





SALESMEN OF BULOVA WATCH CO., AT DINNER TO JOHN H. BALLARD 

















70g 


Reported Advance in Rough 





Cables to Some New York Cutters Say Syndi- 
cate Has Increased Price Five Per Cent 
on Rough of Three Karats or Over 


Cables received yesterday by diamond 
cutters in New York announced that 
the London Diamond Syndicate has 
increased the price of rough 5 per cent. 
According to these announcements, sent 
in most cases by the London brokers of 
the American firms, the advance applies 
to rough of 3 karats and upward. 

Sol Von Wezel stated that the cable 
from his broker announced the increase, 
but it stated that this applied to all 
roughs of 3 karats or over, except “cleav-. 
ages.” A similar cable was received by 
S. L. Von Wezel, another prominent 
cutter. ° 

At Baumgold Bros. & Co. it was 
stated that this advance had been ex- 
pected, as they understand that action 
to this effect had been recently urged 
by Sir Ernest Oppenheimer. “Cleav- 
ages,” which are of inferior grade and 
are not a factor in the American market, 
have been high for some time, and it was 
natural that they would be excepted 
to the present advance. 

An advance on rough of 8 karats, said 
a prominent New York diamond man, 
means an advance not only on stones 
cut from rough of that size, but may 
mean an increase on cut from % of a 
karat up, as many 3-karat stones have 
to be sawed in half, giving rough of 
a karat and a half before the cutting 
begins. 

A number of the larger cutters had 
not received cables up to the time THE 
JEWELERS’ CIRCULAR went to press, but 
some expected word from London any 
minute. An endeavor is being made to 

‘have the London Syndicate cable an offi- 
cial announcement of the change to this 
eountry. 








A Correction 


An error occurred last week in the 
banquet notes of the Jewelers 24 Karat 
Club in referring to Geo. C. Lunt, the 
newly elected president of the Sterling 
Silversmiths’ Guild in which his name 
was associated with the Towle Mfg. Co. 
Mr. Lunt is the head of the Rogers, 
Lunt & Bowlen Co., Newburyport, Mass. 
and was a prominent figure among the 
silver men at the Handy & Harman 
party at the banquet. 








The Blairsville Dispatch, Blairsville, 
Pa., recently published a tabulation on 
figures prepared by J. P. Archibald, 
State registrar, who is a retail jeweler 
of Blairsville, and a former president of 
the American National Retail Jewelers’ 
Association, which showed that in a period 
of 22 years, or since the foundation of a 
Bureau of Vital Statistics, there have 
been 2732 deaths and 5091 births in 
Blairsville, Black Lick and Burrell town- 
ships. 
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W. Clarke Mays spent the last week- 
end in New York city and vicinity. 

Arthur Henius has been elected a di- 
rector of the Providence Safety Council. 

Stanley H. Lyons is confined to his 
home by a sprained ankle. 

James Cannell was elected a vestry- 
man at the annual parish meeting of St. 
Martin’s Episcopal Church last week. 

Mr. and Mrs. Calvin Dean left last 
Thursday for Florida, where they will 
remain for several months. 

Mr. and Mrs. Horace F. Carpenter 
left last week for a three months’ auto- 
mobile trip through the South and West. 

Mr. and Mrs. Ira G. Whittier spent 
the last week-end with relatives at Wel- 
lesley, Mass. 

Herbert Payton, of the H. Payton & 
Co., is on an extended business trip 
through the West. 

Herman Foeller, doing business as the 
Foeller Chain Co., at 191 Pine St., is 
out of business. 

Mr. and Mrs. A. T. Wall are guests 
at the Hotel Roosevelt, New York city, 
for a short stay. 

Mr. and Mrs. William L. Mauran have 
returned from a short stay in New York 
city. 

Edmund A. Truelove was elected 
treasurer of the British Club of Rhode 
Island at the annual meeting held the 
past week. 

John Kelso was elected treasurer of 
the corporation at the annual parish 
meeting of the Church of the Redeemer 
last week. 

Frank W. Matteson was elected treas- 
urer of the Butler Hospital Corporation 
at the 84th annual meeting held last 
week. 

Asa Cushman has given a mortgage 
for $7,000 to the Citizens Saving Bank 
on property at the corner of Congress 
Ave. and Niagara St. 

Henry C. Tilden, formerly of the Til- 
den-Thurber Corp., this city, but now of 
the Spaulding Co., Chicago, is visiting 
in this city and vicinity. 

Arthur Lindquist, manager of the 
Chicago office of the George H. Fuller & 
Sons Co., has been spending several 
days at the firm’s plant in Pawtucket. 

Mr. and Mrs. Albert A. Remington 
were guests at the Melrose cottage at 
Harwichport down on Cape Cod over 
the last week-end. 

At the 100th annual election of the 
parish officers of Grace Episcopal 
Church last week, William A. Viall and 
Frederick D. Carr were elected vestry- 
men. 

Ralph C. Ostby, John S. Palmer, New- 
ton P. Hutchison and Frederick Schwinn 
were among those who attended the re- 
union dinner of the Brown University 
Class of 705 at Carr’s the other evening. 

The case of Thomas L. Sterin & Co., 
appellant, against Weiner & Woolf, 
which was on the calendar of Superior 
Court for a jury trial last week, was 
passed for a reassignment. 
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Col. and Mrs. Joseph Samuels left 
last Thursday for New York on their 
way to Palm Beach, Fla., where they 
will spend the remainder of the season. 

At the annual parish election of 
Trinity Episcopal Church, at Pawtuxet, 
last week, A. Leo Kilkenny, Samuel J. 
Greene and William G. Lind were among 
the vestrymen elected. 

With the 100th anniversary of the 
Arcade, one of the most widely known 
and unique marts of trade in the coun- 
try, A. J. Morrison at No. 7 is also cele- 
brating his 20th year on the Arcade’s 
first floor. 

Miss M. Lindberg, rolling for No. 2 
Team in the Tilden-Thurber Corp. Bow]l- 
ing League on the Washington alleys, 
scored high in the weekly series when 
she reached the altitude of 277 total on 
Wednesday. 

B. H. Rossman, president of the A. & 
Z. Chain Co., is on a _ business trip 
through the West. During his stay in 
Chicago he will take charge of the con- 
ference of the sales staff of the Chicago 
office. 

Slight damage was caused by fire, 
smoke and water to the three-story 
wooden building, at the rear of 289 
Thurbers Ave. the other evening. Among 
the occupants of the building are the 
Indivory Corp., jewelry and novelties 
and C. D. Hersey, hub and die cutter. 

Archibald Silverman, president of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, was one 
of the guests at the annual banquet of 
the Jewelers’ 24-Karat Club at the 
Waldorf-Astoria Hote), New York city, 
last week. 

A permit for the erection of a two- 
story brick manufacturing building, 80 
by 147 feet, on land bounded by Eddy, 
Cass and Ernest Sts., was issued the 
past week by the inspector of buildings 
to Frank E. Farnham. The cost of the 
structure is estimated at $80,000. 

Henry D. Sharpe was re-elected pres- 
ident of the Providence Community 
Fund at the annual meeting of the 
board of directors the past week. Among 
the directors are: Arthur L. Aldred, 
Edmund C. Mayo, Erling C. Ostby, 
Mrs. Alfred K. Potter, Joseph Samuels 
and Archibald Silverman. 

Among the members of committees 
for the annual ladies’ night of Harmony 
Lodge of Masons at Rhodes-on-the- 
Pawtuxet the other evening were: 
Samuel F. Babbitt, Sylvester K. M. Rob- 
ertson, Sylvester M. Budlong, William 
H. Sykes, Harry M. Mays, Harry B. 
Reed and A. Leo Kilkenny. 

M. I. Guertin, retail jeweler at Arctic, 
has been elected president of the Paw- 
tuxet Valley Poultry Association. He 
is proprietor of the Modern Poultry 
Yards and is breeder of a strain of 
Single Comb Rhode Island Reds, which 
has won numerous prizes at some of the 
iargest fairs and shows in the East. 

William H. Sheehan, credit manager 
of the Summerfield Co., died here Wed- 
nesday, Jan. 25, in the 48th year of his 
age. He was a member of the Knights 
of Columbus and the Benevolent Protec- 
tive Order of Elks Funeral services 
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were held at the Cathedral Saturday 
morning and burial was at St. Mary’s 
Cemetery, in Franklin, Mass. 

Mr. and Mrs. Henry C. Tilden of 
Evanston, IIll., have announced the en- 
gagement of their daughter, Miss Mary 
Tilden to Gordon Buchanan, Jr., also of 
Evanston. Miss Tilden is a niece of . 
Mr. and Mrs. H. Anthony Dyer of this 
city and her father was formerly of the 
local retail silversmiths, Tilden-Thurber 
Corp. 

Announcement has been made from 
the office of Samuel P. Harris, Inc., 
jewelers’ cards, etc., that the business 
which was incorporated shortly before 
the death of Mr. Harris, will be con- 
tinued at 185 Public St. under the super- 
vision of Mrs. Harris, who has had per- 
sonal contact with the business for a 
number of years. John F. Borden, also 
connected with the business since its in- 
ception, will continue with it. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Crowley, 
of W. A. Greene & Co., Dallas, Tex.; 
Miss Klueck of May Co. (May Stores), 
Cleveland, O.; Miss Zastrow, of May 
Co. (May Stores), St. Louis, Mo.; Mr. 
Vitelli, of Borrelli & Vitelli, New York 
city; Mr. Schwab, of Julius Schwab & 
Co., New York city; Louis Hirsch, of L. 
Hirsch & Co., Los Angeles, Cal.; Ed- 
ward Sickles, of M. Sickles & Co., Phil- 
adelphia; Miss Corbett and Mr. Adams, 
of the Davis Co., Chicago; Mr. Mascuca, 
of L. Bamberger & Co., Inc., Newark, 
N. J.; Mr. Mayer of A. Steinhardt & Co., 
Inc., New York city; Arthur Caro of Ben 
Felsenthal Co., New York city; Mr. 
Ernstein, of the Leather Products Co., 
Chicago; M. D. Simons of Simo Watch 

o., Winnipeg, Manitoba; Miss Birken- 
buhl, Miss Bagley and Miss Donaldson, 
all of Marshall Field Co., Chicago; Mr. 
Samstag, of Samstag & Hilder Bros., 
New York city. 








Canada Notes 





David Racine, jeweler of Quebec, died 
recently. 

O. Lamonde, unregistered manufac- 
turing jeweler, is registered in Montreal 
by Aurelien. Lamonde. 

William L. Reeve, jeweler of Barrie, 
Ont., has given a chattel mortgage to 
W. P. Ellis & Co., Ltd., for $6,273. 

L. T. Laflamme, jeweler of Three 
Rivers, Que., has assigned, and Henri 
Bisson has been appointed custodian. 

Michel Renaud, jeweler of Longueil, 
Quebec, has assigned, and Hermas Per- 
ras has been appointed custodian. 

Philip Perlmutter, trading as_ the 
Petite Jewelry Shop of Windsor, Ont., 
has assigned, and Humphrey Colquhoun 
has been appointed custodian. 

The jewelry stores of W. A. Gervais, 
317 Rachel St., and Roy & Freres of 886 
Mount Royal Ave., Montreal, was visited 
by burglares during the night of Jan. 
25 who broke the front windows and 
stole goods to the value of about $50 in 
each establishment. A witness to the 
robbery gave the alarm and furnished 
the description of two men. 
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ashen A. Dubuc is confined to the 
Sturdy Memorial Hospital by illness. 

Mr. and Mrs. Eben F. Wilde were 
guests at the Melrose cottage at Har- 
wichport, on Cape Cod, over the last 
week-end. 

Wendell T. MacKendric of W. T. Mac- 
Kendrick Co., was registered at the May- 
flower in Washington, D. C., the past 
week. 

The civic week arranged for and spon- 
sored by the Attleboro Chamber of Com- 
merce is being conducted this week with 
considerable enthusiasm. It began last 
Sunday and will close Friday. 

Frank J. Nerney attended an impor- 
tant meeting of the Republican State 
committee in Boston the past week as 
Republican district representative, at 
which plans for organization work for 
the coming year were discussed 

Joseph Finberg was host to the Attle- 
boro Boys’ Band of which he was the 
founder, at its fourth annual banquet at 
the Y. M. C. A. the other evening. He 
was greeted with rousing cheers when 
he appeared. 

The R. F. Simmons Co. took the meas- 
ure of the S. O. Bigney Co. team the 
other evening, thus giving the L. G. 
Balfour Co. a chance to tie for first 
place in the Y. M. C. A. basketball 
league. The Bigney team went down 
to a 38-24 defeat on account of the great 
attack displayed by the Simmons boys. 

George E. Lee, 68 years old, for many 
years a skilled journeyman jeweler em- 
ployed at the C. M. Robbins Co., was 
found dead in his room at 47 Pleasant 
St., the other morning when fellow work- 
men instituted an inquiry after he failed 
to appear for work. He had been in his 
usual health. He was a native of this 
city and had always lived here. He is 
survived by two sisters. 

The Mossberg Pressed Steel Corpora- 
tion held its annual meeting last week 
at which among the directors elected 
were: Sidney O. Bigney, Frank Moss- 
berg, D. E. Makepeace, George E. 
Nerney and Stephen J. Clulee. An eight 
per cent dividend was voted to be paid 
on or before Feb. 10 to stockholders of 
record of Jan. 31. It was stated that 
the company has worked to its full 
capacity, with considerable overtime 
work, during the entire year of 1927 
and is starting the new year with a 
substantial amount of orders on_ its 
books and with favorable prospects for 
a prosperous year. 

More than 600 members and guests 
attended the meeting of Attleboro Lodge 
of Elks the other evening to greet Dis- 
trict Deputy Grand Exalted Ruler 
Thomas E. McCaffrey, the first Attleboro 
Elk to hold that office, in his last appear- 
ance of this year’s tour of the 15 lodges 
that his district includes. Among those 
who attended in the official suite were: 
Harold E. Sweet, James L. Wiggmore, 
Harry J. Moelter, Joseph Williams, Wil- 
bur Stowe, Thomas F. Manning and 
Ervin V. Sweet, John J. Hodge, William 
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A. Rohman and Forest C. Worrall, all 
of this city and Thomas J. Kelley, Fred- 
erick G. Welden and Joseph H. Irvine 
of North Attleboro. 
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A large gathering of friends helped 
George S. Shindel, the Lansford jeweler. 
to observe his birthday anniversary on 
Wednesday evening. 

Louis E. Hertz, manager of the Rogers 
jewelry store, 610 Hamilton St., returned 
from a week’s trip to Ashland, Ky., 
where he attended the annual meeting of 
the stockholders of the company. 

Due to the strong winds which swept 
over this section on Wednesday, the large 
pane of glass in the show window of 
Faust & Landes, prominent jewelers, was 
blown in and broken into hundreds of 
pieces. A contractor boarded up the 
window until a new pane of glass is se- 
cured. 

On Thursday night thieves, using a 
piece of cobble stone, smashed a show 
window in the pawnshop and jewelry 
store of Barney Berkov, 387 Hamilton 
St., and escaped with a 22-calibre revol- 
ver and a Remington pocket knife. The 
stolen articles are valued at $21.75. The 
police have not as yet been able to ap- 
prehend the culprits. 

One of the first fountain pens made, 
which won a gold medal at the Inter- 
national Exposition in London in 1884, 
was among the material stolen by bur- 
glars who broke into the plant of the 
Paul E. Wirt Co., Bloomsburg, over the 
week-end. The loot consisted of $500 
worth of pens and gold not yet made into 
pens, in addition to the prize-winning 
pen, which is said to be priceless now. 

Saturday marked the 30th anniversary 


of the fire in the jewelry store of E. ' 


Keller & Sons, 711 Hamilton St. The 
blaze was discovered in the basement by 
Lemuel Fisher, one of the engravers, 
who turned in the alarm. Much damage 
was done to the stock by reason of the 
dense clouds of smoke which found their 
way through the store from the base- 
ment. Valiant work on the part of the 
firemen saved the building from destruc- 
tion. 

The following traveling men are call- 
ing on the trade in this vicinity: M. 
Weixelbaum, with American Thermo- 
Ware Co., Inc.; Wm. L. Little, with 
George H. Fuller & Son Co.; Frank Di- 
mond, with R. Wallace & Sons Mfg. Co.; 
T. A. Brennan, with Harry Newburg; 
Philip Pardee, with Towle Mfg. Co.; 
Charles A. Parker, with Bates & Bacon; 
Jacob Block, with Harry Block & Bro.; 
E. H. Bingham, with Western Clock Co., 
and John S. Modra, with Indra Pearl Co., 
Ine. 

Five hundred Allentonians, among the 
number being many prominent local 
jewelers, gathered around the festive 
board at Mealey’s auditorium on Monday 
night to do honor to Clarence D. Cham- 
berlin, the New York to Germany flight 
hero. A gold medal, struck for this oc- 
casion, bearing the coat of arms of the 
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city of Allentown and suspended with 
ribbon of the city colors, was presented 
to Chamberlin by the Chamber of Com- 
merce. Allentown was the first stop of 
this famous aviator’s good-will flight, 
which will include 100 leading cities in 
48 States. Because Allentown is on the 
New York and Chicago main air-mail 
line, it is likely that this city will have 
an airport in the near future. 
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The Hixon, North Attleboro’s new 
hotel, will be formally opened on April 
14, it was announced the past week. 

Wallace D. Kenyon of the Webster 
Co., was elected treasurer of the Jacobs 
Hill Hunt Club at the annual meeting 
last week. 

Edison Franklin of E. I. Franklin &&, 
Co. is making a business tour of the 
Middle West in the interests of his con- 
cern. 

J. J. Sommer of the J. J. Sommer Co. 
is calling upon the firm’s trade along 
the Pacific Coast. He is accompanied 
on his trip by Mrs. Sommer. 

At the annual parish meeting last 
week of Grace Episcopal Church among 
the vestrymen elected were: James E. 
Totten, Frederick Negus, William H. 
Court, Henry Grant, Allan A. Gordon 
and Victor Chevers. 

Among the members of the committee 
for the annual ball of Bristol Lodge of 
Masons to be held Feb. 16, are David 
Sinclair, chairman; Ernest Ebert, secre- 
tary, and Donald Bishop, A. Victor 
Chevers, John H. Paton, John Straker, 
A. C. Straker and Walter Lenzen. 

J. H. Peckham & Son, Inc., has been 
incorporated under the laws of Massa- 
chusetts, to conduct a manufacturing 
jewelry business with an authorized 
capital of $200,000. The officers of the 


corporation are as follows: President, 
William B. Peckham; Treasurer, 
Charles S. Peckham, and Secretary, 


John H. Peckham, who compose the di- 
rectors. 
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Fred J. Dorn, pioneer Genesee St. 
jeweler, and Mrs. Dorn, left by motor 
with some friends Saturday for a trip 
to Florida and Havana, Cuba, and ex- 
pects to absent for five or six weeks. 

Charles C. Bradley, prominent Ba- 
tavia jeweler, accompanied by Mrs. 
Bradley, left Batavia last Thursday for 
New York, from whence they sailed on 
Saturday on a month’s cruise to the 
West Indies. 

Roger W. Wellington, in charge of 
King & Eisle Co.’s service department, 
who is convalescing from an attack of 
pneumonia, plans to take a rest at his 
home in Pittsfield, Mass., returning to 
work about March 1. 
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59% Anniversary Number 
of 


Che PFewelers’ Circular 


Will be issued February 23rd 


SPECIAL NUMBER of 
2 pane excellence, an 

elaborate and artistic edt- 
tion, reviewing the jewelry trade of 
the past, forecasting the styles for the 
coming year, illustrating new designs 
and patterns for the Spring buying 
season, containing about 80 pages of 
special articles of the utmost interest 
to jewelers, covering every phase of 
the industry, about 25 pages of new 
jewelry designs for the coming season. 


/ iene big annuals, of 400 pages 

or more, which have appeared for 
so many years, longer in fact than 
most jewelers have been in business, 
have become a tradition in the jewelry 
trade, are looked forward to by the 
whole industry and are preserved for 
future reference and referred to fre- 
quently throughout the year. 


DEEP sentiment and strong 

prestige are attached to these 
Anniversary Numbers, aside from 
their intrinsic merit, which lend a 
distinct and additional value to their 
advertising columns. They are the 
standard year books of the trade and 
constitute the most comprehensive col- 
lection of advertisements of the lead- 
ing houses. 


ie advertising value that these 
Annual Numbers offer ts apparent 
to anyone. They are the most tmpor- 
tant and largest productions of trade 
journalism in the jewelry and kindred 
trades, have the largest circulation, are 
of the greatest interest and contain the 
most enduring features, which assure 
the greatest attention on the part of the 
readers. 


ge! unquestionably will find it a 
profitable investment to have your 
advertisement in the Fifty-ninth An- 
niversary Number of The Jewelers’ 
Circular and be placed in contact with 
practically every buyer at this all im- 
portant time — the opening of the 
Spring buying season. 


, pibocenig in the Fifty-ninth Anniver- 
sary Number should be reserved 
at once and advertising copy sent as 
soon as possible, to receive the best at- 
tention. 


HE JEWELERS’ CIRCULAR 

is the greatest factor in the pro- 
motion of sales—it 1s the one big me- 
dium between buyers and sellers. Over 
a period of more than a quarter of a 
century it has published more adver- 
tising than any 3 other jewelry jour- 
nals combined and more than twice 
as much as any one of them, and its 
advertising rates are the lowest per 
thousand guaranteed and sworn paid 
circulation. 


The Jewelers Publishing Corporation, 1] John Street, New York 
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Lew Smit, well known to the trade in 
Pittsburgh and formerly engaged in 
business here, but who has been living 
in Atlantic City, is making an extensive 
European trip. 

Ike DeRoy of Louis DeRoy & Bros. 
last week sailed on the Aquitania for 
a two months’ tour of Europe, accom- 
panied by Mrs. DeRoy. They will visit 
France, Italy, Germany, England and 
other countries. Mr. DeRoy believes in 
taking winter vacations. He will seek 
the warmer climates of Europe first. 

At the meeting of the Big Four Credit 
Conference held in Toledo last week, 
A. B. Buckeridge, manager of the Pitts- 
burgh Credit Bureau and secretary of 
the Retail Credit Men’s Association, was 
elected treasurer. Mr. Buckeridge says 
that a lot of important subjects were 
discussed in the safe guarding of the 
credit business. 

The Tri-State Conference of the Re- 
tail Credit Association will be held in the 
Hotel Cleveland at Cleveland, Feb. 13 
and 14. A number of important subjects 
will come up for discussion, including 
publicity and advertising in credit work; 
the determination of a profitable ac- 
count; credit profit and organized effort; 
credit frauds and other subjects. The 
jewelry group conference gathering will 
be headed by J. G. Orr. Many lines of 
industry will be represented. 

President Francis A. Keating of the 
Grogan Co. last week closed a 15-year 
lease for the present store room at 541 
Wood St., at the corner of Sixth Ave., 
and the adjoining store room in the 
same building, and he will convert the 
enlarged establishment into one of the 
finest jewelry stores in Pittsburgh and 
the nation. A small fortune will be 
spent in carrying out the plans. The 
increased store room will give the Gro- 
gan Co. a frontage of 80 feet in Wood 
St. with a single entrance—the one 
being used for the present store. Mr. 
Keating says that the additional room 
will be converted into a silver room and 
built like an English living room, for 
the display of silverware in particular 
and other high class merchandise which 
this house handles. A foyer will be con- 
structed connecting the present store 
room with the new one. The additional 
store room will not have an entrance, the 
entire front of this new portion to be 
converted into windows which will be 
attractive not only from the outside but 
within. Mr. Keating feels that the clien- 
téle of his house is entitled to larger 
and more roomy quarters for the selec- 
tion of goods and will enlarge the place 
with a view of giving to the public some- 
thing new and original in jewelry store 
interior construction. New cases also 
will be installed. In four years hence 
this house will observe its 100th anni- 
versary, the business having been 
founded by Henry Richardson. The Gro- 
gan Co. caters to a high class trade and 
will continue to bid for the very best 
of patronage. In carrying out the plans 
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the members of the firm have in mind, 
they believe they will give to Pitts- 
burgh a store in keeping with the high 
character and standing of the house and 
the trade which it serves. 











Industrial and manufacturing activi- 
ties have improved considerably in the 
Birmingham district during the past 
week. As a result there has been a 
noticeable improvement in retail trade 
of all kinds, including the retail jewelry 
business. Birmingham now, has on one 
of the biggest building programs in the 
history of the city. Many business 
blocks and residences are under construc- 
tion. It is being predicted that spring 
will witness a great improvement in 
business, manufacturing and building. 
Local financiers and bankers are of the 
opinion that this being presidential year 
will not retard business and manufactur- 
ing at all. 

The Associated Retail Credit Men of 
Birmingham, whose membership is com- 
posed of retail jewelers and retail mer- 
chants in every line, are planning a 
“pay-up campaign” to be put on within 
a short time. A committee composed of 
Leo M. Karpeles, Sig G. Bauer, W. V. 
Trammell and Herbert J. Baum has 
been appointed to work out the details 
of the campaign. One of the features 
of this campaign will be the publication 
of a series of advertisements in the daily 
newspapers calling attention to the 
necessity for paying obligations prompt- 
ly. Delinquent accounts was the prin- 
cipal topic of discussion at the last 
meeting of the association. 


Announcement is just made that the | 


annual meeting of the Alabama Retail 
Jewelers Association will be held at 
Huntsville, in the extreme northern part 
of the State, May 9 and 10. Huntsville 
jewelers, watchmakers and optometrists 
have organized a club to be known as 
the 24 Karat Club and will act as hosts 
at the convention. The membership of 
the association has grown considerably 
since the last state meeting in Birming- 
ham. It is predicted that the Huntsville 
meeting will be the largest attended 
ever held by the association. Huntsville, 
where the convention meets this year, is 
noted for its southern hospitality, for 
being the first seat of State government 
of Alabama after the State was ad- 
mitted into the Union, and for the 
biggest natural spring in the United 
States. This spring supplies the city 
with water. 








Carl Hase, prominent Ontario, Cal., 
jeweler, is now located on Euclid Ave. 
He has moved his headquarters from 
West C. St., in the Emmons building, to 
127 N. Euclid Ave., the place formerly 
occupied by Thompson’s Jewelry Shop. 
Mr. Hase has purchased the Thompson 
fixtures but has moved in a completely 
new stock of merchandise. 





73 


Atlanta 


J. Busch, of Athens, Ga., was a visitor 
in Atlanta during the week. 

W. J. Weisser, Rome, Ga., was a visi- 
tor in Atlanta during the week, making 
a.short buying trip for his store. 

Alexander Fish, manager of the Bir- 
mingham branch office of Ewing Bros., 
wholesale jewelers, was in Atlanta for a 
day during the week. 

Nalpe, Incorporated, has moved into 
its new store at 109 Peachtree St. The 
shop has been entirely finished in new 
materials and is one of the handsomest 
in the city. 

C. E. Johnson, of Ewing Bros., whole- 
sale jewelers, spent several days last 
week in Atlanta, following a successful 
trip through Virginia and the Carolinas. 
He has now returned to his territory. 

T. M. Rogers, Jr., son of T. M. Rog- 
ers, a well-known retail jeweler of New- 
berry, S. C., spent a day in Atlanta last 
week on his way to the Bowman Tech- 
nical School, in Lancaster, Pa., where he 
will take the course in watchmaking. 

J. H. Shotwell, formerly located in 
Cocoanut Grove, Fla., has secured a po- 
sition with N. Ungurian, trade jeweler, 
at 4% Auburn Ave., in the Haynes 
building. Mr. Ungurian has taken over 
the business formerly conducted by Mr. 
Fischer. 

Nat Ullman, formerly president of 
the Atlanta Retail Jewelers’ Association 
and vice-president of the Atlanta Retail 
Merchants’ Association, was paid special 
tribute by the merchants’ organization 
at its annual meeting recently for his 
work during the past year. At the same 
meeting, E. B. Freeman, Jr., president 
of the Atlanta Retail Jewelers’ Associa- 
tion, was elected vice-president of the 
Atlanta Retail Merchants’ Association 
for the coming year. 

Fred C. Williams, 97 Decatur St., who 
recently celebrated his 25th anniversary 
as official watch inspector for the 
Georgia Power Co., was the subject of 
a write-up in the January, 1928, Snap 
Shots, the official organ of the power 
company. Mr. Williams was appointed 
official watch inspector for the company 
by H. N. Hurt, then superintendent of 
the street railway system, on Dec. 2, 
1902, after an accident on one of the car 
lines which was attributed to faulty 
watches. 

Organization of the Atlanta Society 
of Optometrists was effected at a recent 
meeting of several local companies in 
the Atlanta Athletic Club building. Dr. 
James L. McCord, of the A. K. Hawkes 
Co., was elected president, with Dr. C. 
D. Bennett, of M. Rich & Bros., vice- 
president, and Dr. S. C. Outlaw, also of 
the Hawkes company, secretary and 
treasurer. The organization proposes to 
present educational programs particu- 
larly adapted to the profession and to 
foster round table discussions and a 
spirit of cooperation and congeniality 
among the several Atlanta concerns. 











The Interstate Merchants Association 
will hold its 18th semi-annual conven- 
tion in Chicago on Feb. 7, 8 and 9. 
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FOUR WAYS 
TO INCREASE YOUR 
STERLING SALES 
FOR 1928 





THE WILLIAM AND MARY STYLE THE MARY II 










“TREASURE” Solid Silver has a particular appeal 
to women who require the closest approach to per- 
fection in the selection of the appointments for their 
home. Because “Treasure” Silver is designed with 
the express purpose of harmonizing with the favored 
decorative schemes of modern fine dining rooms. 

















Here featured are four “Treasure” patterns which 
find their source and inspiration in the same periods 
of Early English and Early American design which 
are so popular to-day in American interior decora- 
tion. 








Such patterns give new impetus to the sale of Ster- 
ling Silver Tableware. For, added to attractiveness 
of beauty and fine craftsmanship is this important 
feature of selecting one’s pattern in a design which 
really fits gracefully into its surroundings. 









In short, here are four excellent ways to increase 
your Sterling Sales for 1928. 







ROGERS, LUNT & BOWLEN Co. 
Silversmiths — Creators of Distinctive Tableware 
GREENFIELD — MASSACHUSETTS 
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Editorials 





Celebrating Our A: oe — 
aeadtiaie ‘ CIRCULAR 
will mark the pass- 
ing of another year of its history by 
the publication of a large anniversary 
number, but instead of celebrating the 
anniversary on the first issue of 
February, as has been the custom in 
the past, we find that this year it will 
be more fitting and convenient both 
for ourselves, our advertisers and sub- 
scribers to publish this unusual and 
special edition later in the month. For 
this reason, the issue of the 23rd is 
chosen as the most available date for 
the appearance of the anniversary or 
birthday number. ; 

THE JEWELERS’ CIRCULAR as it i 
now constituted, is, as most mem- 
bers of the trade know, a publication of 
many roots, the oldest of which goes 
back to 1869 when the American 
Horological Journal was - started. 
Later, in November, 1873, this was 
merged with THE JEWELERS’ CIRCULAR, 
whose first issue was published Feb. 
15, 1870. It has been the birthday 
of THE JEWELERS’ CIRCULAR that has 
been celebrated with an anniversary 
number since that tirmme even after 
The Jewelers’ Weekly had been bought 
out and consolidated with this paper 
in 1900 and the Jewelers Review in 
1902. February is, therefore, our 
birth month and in celebrating it the 
latter part instead of the early part, 
as usual, we are in no way breaking 
tradition. 

The Anniversary Number, this year, 
will contain a number of special fea- 
tures of unusual interest together with 
the continuation of those features of 
past issues which have proved valu- 
able to the trade at large. 





Antwerp Resents [’ was but natu- 


ral that the re- 


Reports of ports in the 
Diamond daily press, tellin 
Smuggling ae “ 


of the smuggling 
situation in this country, as developed 
at the recent hearing before the Ways 
and Means Committee, should cause 
resentment in Europe; first, because 
the evidence presented showed the 
smuggling to be of European origin 
and fostered by European firms; and 
second, because the testimony of the 
Consul General at Antwerp indicated 
that little aid in stopping smuggling 
could be obtained from the diamond 
organizations there, particularly the 
diamond clubs, because so many of the 
members participated in or benefited 


by this practice. What is more, the 
evidence tended to indicate that many 
European cutters and brokers seemed 
to feel that there was no moral turpi- 
tude in the act of smuggling, treated 
it more or less as a game with our. 
government and had organized the 
clandestine importation of goods into 
America on a regular business basis. 
To such an extent had this gone that 
the dealers purchasing goods there 
were offered delivery of them in this 
country, free of duty, on a charge of 
8 per cent of the invoice value. 

It was to be assumed that these 
charges should be resented whether 
they were true or false, and dispatches 
last week, from Belgium particularly, 
indicated that this resentment had 
been voiced both in the trade and in 
the newspapers. According to reports 
received in this country, last week, a 
storm of indignation broke out among 
the Belgian merchants when cable 
dispatches told of the reports at the 
smuggling hearing. The Matin of 
Antwerp, Jan. 23, came to the defense 
of the diamond men of that country 
by branding the reports as an “exag- 
geration coming near to absurdity,” 
particularly that part that reported 
the amount of diamonds smuggled at 
several millions. The Antwerp Matin 
voiced the expression of some of the 
diamond trade in saying that esti- 
mates of smuggling laid before the 


‘Congressional Committee “were de- 


duced from figures that were false and 
newspaper statements that were exag- 
gerated.” While this organ admits 
that smuggling exists in the diamond 
trade, it protested vigorously against 
these reports which give Antwerp a 
reputation of being a nest of smug- 
glers. 

Unfortunately, for our Antwerp 
friends, no real facts in refutation of 
the charges that the Antwerp diamond 
trade is honeycombed with smuggling 
has been brought forth in defense as 
yet and we fear that the official report 
of the Congressional hearing, if sent 
over there, will prove even more un- 
pleasant reading than did the news- 
paper accounts, which simply gave a 
brief summary of the facts presented. 
While everyone here knows that there 
are a number of reputable cutters and 
brokers of Antwerp who have no toler- 
ation for the nefarious acts of the 
smuggler, there is little doubt here 
that the main facts so far brought out 
are true in a general way and that 
there is a toleration of smuggling to 
the United States among a large ele- 
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ment of the Antwerp diamond trade, 
which is responsible for the increase 
the evil to the extent to which it has 
grown in recent years. 


7 Weop: it is 
Consumption ee owe 
that the 
Versus . 

Overproduction jewelry trade has 
been _ suffering 
from unusual competition among the 
manufacturers in its various lines to 
an extent that has, in some cases, de- 
moralized business, nevertheless we 
feel that too many members of the 
trade are being discouraged in the 
summing up of the situation as one of 
“overproduction.” There may be 
overproduction in some instances and 
in some particular lines, but this will 
always happen as a temporary incident 
to all businesses. We donot think that 
overproduction exists in the industry 
as a whole or that the situation is one 
that cannot be properly remedied by 
normal and natural stimulation of bus- 
iness on the part of the distributor 

and the producer. 

To those pessimistically inclined we 
call attention to the fact that the mere 
fact that sales to the consumer do not 
equal or exceed the amount manufac- 
tured is no symptom of overproduc- 
tion. It may be a symptom of wnder- 
consumption, which is an _ entirely 
different thing. If the possibilities for 
a market are there, and the market is 
not developed, the remedy is not in 
cutting off production but in interest- 
ing the consumer to the extent that 
he will realize his need for the article 
in question; and this is often easily 
done through proper advertising and 
sales propaganda on the part of the 
distributor, manufacturer or both. 

In an advertisement that appeared 
in this journal recently, a prominent 
ring manufacturer of Newark called 
to the jewelry trade’s attention the ex- 
perience of the motor car industry a 
few years back showing that as far 
back as 10 years ago alarmists 
pointed to the high production and 
declared that everybody who could 
buy a car had bought a car and that 
the market was saturated. Yet pro- 
duction in the automobile field has 
continued to increase in the _ last 
decade as never before and today the 
normal demand for a single brand of 
motor car among the people of the 
United States is many times that pro- 
duced by the entire motor car industry 
in past years after it was believed that 
the point of saturation had been 
reached. The motor car manufactur- 
ers and distributors cultivated the pos- 
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The Herald Watch Co., Inc., 20 W. 
47th St., was recently elected a member 
of the Merchants Association of Greater 
New York. 

The business of the Jacy Jewelry Co., 
this city, was incorporated recently at 
Albany, N. Y., with a capital of 50 
shares of common stock. 


Frederick Meyer, member of the firm 
of L. S. Meyer & Bro., 25 Maiden Lane, 
is enjoying his winter vacation at Miami 
and Palm Beach, Fla. 

Leo Kobrin of Kobrin Bros., Inc., 
jewelers, 49 Maiden Lane and 3579 
Broadway, sailed last Friday on the 
Aquitania to visit the diamond markets 
of Amsterdam and Antwerp. 


Sidney Wolff, who was formerly em- 
ployed by Goodfriend Bros. and S. 
Nathan & Co., will now represent Kittay 
& Blitz, 200 Broadway, importers of 
precious and semi-precious stones. 

Jerome B. Katz, of Katz Bros. & Aul, 
Inc., diamond importers, 20 W. 47th St., 
returned from abroad, last Thursday, on 
the Aquitania after an extensive buying 
trip taken in the interest of his concern. 

Perry Marks, manufacturer’ of 
watches and diamond mountings, has 
moved his office and factory from 106 
Fulton St. to Room 505 and 506 at 74 
W. 46th St. 

Joseph M. Kempner, Little Rock, 
Ark., who came to New York to attend 
the annual banquet of the Jewelers 24 
Karat Club on Saturday evening, Jan. 
21, is still in this city and is stopping at 
the Sherman Square Hotel. 

W. H. Alger, vice-president and local 
manager of the North American Watch 
Co., left Wednesday for Mansfield, Ohio, 
to attend the annual banquet and confer- 
ence which is to be held at the resi- 
dence of W. W. Stark, president of the 
company. 

Harry C. Maybaum of Maybaum 
Bros., Inc., importers of diamonds and 
pearls, 48 W. 48th St., will sail for Eu- 
rope, on Feb. 4 aboard the Paris. Mr. 
Maybaum is going abroad on an ex- 
tended purchasing trip, visiting the dia- 
mond and pearl markets of Paris, Lon- 
don, Amsterdam and Antwerp. 

Joseph D. Little, in charge of the 
Sterling Silver Galleries of the Inter- 
national Silver Co., 15 Maiden Lane, 
left for Wallingford, Conn., several days 
ago where he attended a semi-annual 
meeting of the travelers and managers 
of Factory L. (Simpson, Hall & Miller) 
of the International Silver Co. 

Louis Freund of Henry Freund & 
Bro., is scheduled to return from Eu- 
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rope, Feb. 7, on the Berengaria after 
a visit to the markets in Switzerland 
where he selected many new novelties in 
watches for the fall trade. T. G. Fahey, 
representing the Freund concern, has 
left for his territory in the South while 
S. J. Manheimer will soon visit the trade 
in Philadelphia and other Pennsylvania 
cities. D. J. Heitel will also leave short- 
ly for his territory in New York State 
and the Middle West. 


The firm of Maurice Tishman, 71 
Nassau St., wishes ‘to announce that 
David Kaiser expects to be able to be at 
work again within a short time. Charles 
Goetz, who has been representing the 
house in the East, has severed his con- 
nection with the business. William J. 
Kaufman, who has been covering New 
England territory, will now cover the 
territory formerly taken by Mr. Goetz. 
P. J. Gaudreau will cover Mr. Kauf- 
man’s territory and Geo. A. Jochum,. who 
is leaving for his trip, will cover the 
Middle West and Southern territory. 


Creditors of William Kaplan, Inc., 
dealer in jewelry, 44 Eldridge St., 
started bankruptcy proceedings against 
the concern last Friday in the United 
States District Court. The creditors 
filing the petition and their claims in- 
clude: Triangle Jewelry Co., $1,348; 
Duneier & Cohen, $1,074 and Samuel 
Schreier, $309. The petition claims that 
the alleged bankrupt has written credi- 
tors that the concern is unable to meet 
its obligations. Judge Goddard has ap- 
pointed Abraham Greenthal as receiver 
under a bond of $4,000. The concern’s 
assets are estimated at approximately 
$8,000, while the liabilities, it is said, 
are in excess of $14,000. 


Max Speier and Berthold Speier, trad- 
ing as Speier Bros., jewelers, 581 Third 
Ave., this city, filed a voluntary petition 
in bankruptcy, last Thursday, in the 
United States District Court, in which 
they placed their liabilities at $1,974 as 
against assets of $2,375. All of the 
debts represent unsecured claims, while 
the assets include machinery, tools, etc., 
$75, stock in trade, $300 and policies of 
insurance, $2,000. The largest unsecured 
creditors include: S. & W. Mfg. Co., 
$351; Bruner Watch Co., $338; Aisen- 
stein & Woronock, $153; Dattlebaum & 
Friedman, $112; Louis Gray & Co., 
$137; Interstate Watch Co., $196; R. 
Perlman, $150, and J. R. Wood & Sons, 
$135. 

Prominent speakers have been chosem 


to address the members and guests of 
the East New York Retail Jewelers As- 
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sociation who will attend the banquet 
of the organization to be held on Sunday 
evening, Feb. 5, at Union Temple, East- 
ern Parkway, Brooklyn. Among those 
on the program are Conrad J. Brotherly, 
president of the American National Re- 
tail Jewelers Association; E. H. Quigley, 
secretary to the national president, and 
A. Landau, president of the Bronx Re- 
tail Jewelers Association. Murray 
Hearn, attorney for the executive board 
of the New York Retail Jewelers As- 
sociation, will act as toastmaster at the 
banquet. The sale of tickets for this 
affair closed on Jan. 30. Jerome Roller 
is president of the organization. 

The creditors of the Gemart Jewelry 
Mfg. Co., Inc., now in bankruptcy, were 
notified last week that the trustee in 
this action has filed his final account in 
the office of Seaman Miller, referee in 
bankruptcy, where it may be inspected. 
A final meeting of the creditors will be 
held at Referee Miller’s office, 20 Vesey 
St., at 2 p. m., today, (Feb. 2.) If the 
trustee’s account is found correct, the 
same will be allowed and the trustee dis- 
charged of his trust. If there are any 
remaining assets, a final dividend will be 
declared. The following applications 
for allowances will also be passed upon 
at this meeting: Arthur C. Leach, 


,trustee’s commissions, $75.95, Goldman 


& Frier and Sternberg & Rosen, at- 
torneys for trustee, $175. 

A voluntary petition in bankruptcy 
was filed last Monday in the United 
States District Court, this city, by Irving 
H. Rocke, a jewelry worker, living at 
436 Fort Washington Ave., and giving 
his place of business as 58 W. 40th St. 
He lists his liabilities at $4,953 including 
secured claims, $900 and _ unsecured 
claims, $4,053. The assets are placed 
at $4,075 and of this amount, there are 
policies of insurance amounting to $4,- 
000 and property in reversion, remainder 
and trust, $75. The largest unsecured 
creditors include: Philip Marenstein, 
$100; Maiden Lane Jewelry Co., $1,146; 
Standard Jewelry Co., $285; L. Stern 
& Co., $518; William V. Schmidt Co., 
Inc., $151; Interstate Trust & Banking 
Co., $375; Morris Plan Bank, $260; 
Coats Safe & Lock Co., $100; H. Schmidt 
& Son, $189; T. Mitchel, $200; Frank 
Mami, $200, and Pere Marquette build- 
ing, $231. 

Jacob Horowitz, dealer in jewelry and 
diamonds, 136 E. Houston St., was pe- 
titioned into bankruptcy in the United 
States District Court, this city, last Fri- 
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Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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day. The creditors instituting the ac- 
tion include Martin A. Sherre, who has 
a claim for $630, Max Machlis, $400, 
and Horowitz Bros., $382. 

Fried & Neely, jewelers, moved on 
Feb. 1 from 7 W. 45th St., to 74 W. 46th 
St. 

The business of the Schnelwar Mfg. 
Co., jeweler, this city, was incorporated 
last week at Albany, N. Y., with a capi- 
tal of $10,000. 

T. Kirkpatrick & Co., jewelers, this 
city, will move on May 2 from 624 Fifth 
Ave. to their new quarters in the Ritz 
Tower, Park Ave. and 57th St. 

Irving T. Lewis, formerly connected 
with Samuel Goldberg, has started in 
business for himself at 65 Nassau St., 
where he will specialize in antique 
jewelry and unusual modern pieces. 

Milton Mermell and Charles Newman 
have started out for their respective 
territories with their line of Roxy 
watches representing the Roxy Watch 
Co.. 9 Maiden Lane. 

Sydney Goldblum, brother of Henry 
Goldblum, importer of diamonds at 10 
W. 47th St., sailed Friday on the 
Aquitania for an extended trip to the 
European markets. 

Ben Cohen of Ben Cohen & Bro., 
manufacturing jewelers, 15 W. 47th St., 
sailed for Europe, last Friday night, on 
the Aquitania to visit the foreign dia- 
mond markets in the interest of his con- 
cern. 

Max Epstein of M. Epstein & Bro., 
importers and jobbers of watches, 2 
Maiden Lane, sailed for Europe, last 
week, going abroad on a _ purchasing 
trip. Mr. Epstein will be gone about 
five weeks. 

Leo E. Sherman of the firm of Sher- 
man & Henken, importers of diamonds, 
15 Maiden Lane, recently returned from 
a purchasing trip in the European dia- 
mond markets, after an absence of sev- 
eral months. 

Martin M. Simmons, western repre- 
sentative for the Arrow Mfg. Co., Inc., 
Hoboken, N. J., is calling on the trade 
in his territory, which includes Chicago, 
Kansas City, St. Louis, Detroit, Cincin- 
nati, Cleveland, Pittsburgh, Baltimore 
and Philadelphia. 

The Jewelers Square Club of this city 
will hold a meeting on Monday evening, 
Feb. 6, at 6:30 o’clock at the Cafe Boule- 
vard. 41st St. and Broadway. At this 
meeting, the officers who were installed 
at the last session will officiate in their 
new offices. Isidor Lassner is the new 
President of this club. 

Charles Glickman has opened a new 
office and show room at 48 W. 48th St., 
m order to take care of his rapidly in- 
creasing business in platinum and gold 
diamond mounted jewelry. Mr. Glick- 
man specializes in what is known as 
California jewelry and has made many 


friends with this line throughout the 
country. 
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Samuel Bamberger of Lassner & Bam- 
berger, Inc., importers of pearls, pre- 
cious and semi-precious stones, 10 W. 
47th St., will be a passenger on the 
Olympic when that boat sails from this 
city at midnight on Friday, Feb. 3. Mr. 
Bamberger is going abroad in the in- 
terest of his concern and will visit the 
markets in France, Spain, Germany and 
Czecho Slovakia. 

Jack Saltzman, dealer in diamonds, 
jewelry and diamond settings, 29 Eld- 
ridge St., this city, filed a voluntary pe- 
tition in bankruptcy in the United 
States District Court on Wednesday, 
Jan. 25. Mr. Saltzman included no 
schedules with his petition but on the 
same day the petition was filed, he was 
adjudicated a bankrupt and the case 
was referred to Harold P. Coffin, ref- 
eree. 

Creditors of Leon Hirsch Corp., 37 
Maiden Lane, held a meeting last Friday 
at the concern’s offices. At that time, 
it was said that the firm owes about 
$160,000 and has free assets which are 
represented largely in old stock worth 
about $10,000. An offer of 25 cents 
on the dollar was made and it is under- 
stood that the creditors will accept this 
proposition. This settlement is payable 
when accepted, five cents in cash and the 
balance in four unindorsed notes of five 
cents each, maturing in three, six, nine 
and 12 months. The unsecured debts 
amount to about $55,000. 

The Good-Siegel Co., Inc., made an 
offer of settlement, last Friday, on the 
basis of 25 cents on the dollar. This 
offer was made at a meeting of the cred- 
itors held at the offices of the Weinstrum 
Watch Co., which concern is one of the 
creditors. A creditors’ committee ap- 
pointed at a previous meeting held last 
week, at the office of the attorney for 
the debtor, recommended the acceptance 
of this offer which is payable 10 cents 
in cash and the balance of 15 cents in 
notes satisfactorily indorsed. These 
notes are to be due in three, six, nine, 
12 and 15 months. 

A meeting of the creditors of Veit 
Hirsh & Son, 6 Maiden Lane, was held 
last Friday at the offices of Goldman & 
Frier, 15 Maiden Lane. The concern, it 
is alleged, owes about $68,000 while the 
value of the assets is unknown. A 
creditors’ committee consisting of Wil- 
liam Loeb by Mr. Embrie; L. L. Wax 
by Mr. Jasie; George D. Sass; Sam 
Ackerman by B. E. Weisburg, and 
Unique Jewelry Co. by Israel Mandel- 
korn, was appointed to investigate. The 
liabilities for merchandise are listed as 
$68,000, and $14,000 for money loaned. 
There are $36,000 in book assets consist- 
ing of outstanding accounts, merchan- 
dise and equity in collateral. 

Last Friday, the creditors of John 
Rosenfeld, who conducts jewelry stores 
in Philadelphia and Reading, Pa., held 
a meeting at the Hotel Pennsylvania, 
this city. It is claimed that the con- 
cern’s indebtedness amounts to $58,000 
while the assets are estimated to be 
worth less than $20,000. He made an 
original offer of settlement to creditors 
on the basis of 20 cents on the dollar 

but this was later raised to 25 cents on 
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the dollar payable 10 cents in cash and 
the balance of 15 cents in three notes 
maturing in May, June and July of 
this year. These notes are to be indorsed 
by someone satisfactory to the creditors’ 
‘committee. The offer is still pending. 

The creditors of N. Marcus, retail 
jeweler, Hoboken, N. J., met in the office 
of Goldman & Frier, 15 Maiden Lane, 
last Friday. A committee consisting of 
Joseph H. Frier, Samuel Pitzele, Nathan 
Atlesburg of Atlesberg & Kleinman; 
Norman Levy of C. M. Levy & Son; Wil- 
liam Jasie and Bernard Weisberg. The 
liabilities are given as over $120,000 
and the assets as stated by Mr. Marcus 
are approximately $150,000 consisting 
of instalment accounts $135,000 and 
$15,000 in merchandise and fixtures. 
Examinations are being conducted by 
Referee Beach of 75 Montgomery St., 
Jersey City. A voluntary petition in 
bankruptcy was recently filed by this 
concern. The creditors’ committee has 
been authorized to make a careful in- 
vestigation. 











The display window of the Nathan 
Kramer store, at 1025 Market St., was 
smashed by a thief, who used a brick. 
and snatched a handful of wrist watches 
and fled. Two small boys who saw the 
robbery notified a policeman, but the 
latter’s search of the vicinity failed to 
find the thief. 

A. H. Maybaum, of Lasser & May- 
baum, and George Bovard, Manayunk, 
are two Philadelphia jewelers who are 
on their way to bask on the balmy 
beaches of Florida, much to the envy of 
their less fortunate brethren who are 
obliged to stay here and be chilled. They 
are on their way by motor, but no re- 
ports of progress have been heard as yet. 

Paul Stern, son of Louis Stern, manu- 
facturing jeweler of this city and Provi- 
dence, who has just returned from a 
Western trip for the concern, is now 
booked for six weeks in Providence, 
where he will take charge of the manu- 
facturing plant, while James Oppenheim, 
factory manager for Mr. Stern, enjoys a 
Mediterranean cruise for that period. 

R. E. Williams and “Hank” Tomlinson, 
diplomatic representatives oY the Inter- 
national Silver Co., have ended their ex- 
hibit at the Benjamin Franklin Hotel, 
having had a very successful stay here. 
Among the novelties that attracted most 
attention among jewelers who visited 
them here was a service for either tea or 
coffee patterned after an early Georgian 
model and with the beautiful lines char- 
acteristic of that period. This was the 
first showing of the set of three pieces 
and tray and it received many compli- 
ments. Another service admired is of 
early American pattern. A decided nov- 
elty which caused much favorable com- 
ment from jewelers was an “Overnight 
Case” of russet cowhide, just large 


enough for two one-gallon silver flasks, . 


the size insuring precaution against a 
week-end drought. 
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I. Gamler, head of the company hear- 
ing his name at 224 Main St. E., left, 
last week, for a business trip to New 
York city and other cities of the East. 

H. I. Short, member of the staff of the 
Berson-Marine Co., Central building 
manufacturer, is back in Rochester after 
a business trip through the East. 

Benjamin H. Turk, member of the 
firm of Turk & Lisson, Central building 
manufacturers, will leave next week, for 
a business trip through New York and 
Pennsylvania. 

Haskell H. Marks, member of the firm 
of Marks & Abramson, retailers of 64 
State St., went to the hospital last week, 
where he was scheduled to undergo a 
tonsil operation. 

Joseph Schirmer, jeweler for Ray 
Weyl, Central building manufacturer, 
and his brother, Frances, are off on a 
hunting trip to Canada despite heavy 
snows which struck the district earlier 
in the week. They are expected to be 
gone for two weeks. 

New furniture and extensive remodel- 
ing was installed in the credit depart- 
ment of the Steidlitz Jewelry Co., re- 
tailer, 16 Main St. E., last week. The 
credit department, according to J. Steid- 
litz, president of the company, will be 
modernized by new equipment. 

Newly elected officers of the Rochester 
Retail Jewelers’ Association, headed by 
Charles P. Coster, retailer of 1519 Lake 
Ave., president, are planning a meeting 
_as a committee to lay plans for the or- 
ganization’s annual midwinter banquet 
to take place in February. Aside from 
the fact that wives will be invited to 
attend, no plans have been announced. 

Charles L. Shannon, 20 years old, 
alleged navy deserter, was indicted for 
burglary, third degree, last week, by a 
Monroe County Grand Jury as the after- 
math of his alleged theft of rings valued 
at $200 from Sibley, Lindsay & Curr, 
228 Main St. E., Dec. 23. Shannon was 
arrested in the street by John Haggerty, 
secretary to Detective-Captain John P. 
McDonald. 

Retail business did better in Rochester 
during the first month in 1928 than it 
did in the same period in 1927, a checkup 
of retailers indicates. Although the 
trade lapsed into the usual after-holiday 
lull, substantial gains were reported in 
clocks, watches and a few in gems. The 
diamond trade, in general is only mod- 
erately brisk, although Burt Klem, Mer- 
cantile building diamond expert, reports 
a better month than usual. Wholesalers, 
to date, have been moderately active. 
The general consensus of opinion is that 
1928 promises to be a good year. 

S. J. Rudolph, for several years gen- 
eral manager of Rudolph’s Jewelers, re- 
tailers of 217 Main St. E., was trans- 
ferred to general manager of the Syra- 
cuse store last week. Edward Altman, 
formerly general manager of the 
Rudolph store in Schenectady, was 
transferred to Rochester. Bjérn Lind- 
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boe, Rochester credit man, was added to 
the staff of the Rochester store as credit 
manager. The Rudolph Stores is a 
chain of six retail jewelry establish- 
ments. The latest one was opened a 
short time ago in Oswego. Omar Van 
de Castle, formerly associated with the 
Rochester store, was named general 
manager. 

Haste of thieves who looted outside 
showcases of two jewelry stores during 
the midst of a night snowstorm last 
week is believed responsible for their 
failure to make away with more than 
$50 in stock. A dozen fountain pens 
were scooped from a case display at the 
foot of stairs leading to the J. C. Wilson 
jewelry store on the second floor of 39 
Main St. E. The thieves forced the lock 
on the showcase. Smashing the glass in 
another case less than a block away at 
the Marks & Abramson store, retailers 
of 64 State St., thieves made away with 
jewelry valued at $25. The theft was 
discovered by a passing motorcycle 
officer. 














Jack Lee, after spending two months 
at Cuba and Miami, Fla., is now back 
with Frank A. Andrews, Inec., at 276 
Washington St. 

Ed Lilley of Milford is conducting a 
Kelley sale of stock with a view to re- 
plenishing with a complete new line of 
merchandise to meet the demands of his 
large business in that town. 

An exhibition of Oriental pearls is be- 
ing held by Carl H. Skinner, Inc., at 500 
Boylston St. It includes necklaces and 
ropes and an interesting selection of 
loose pearls for addition. 

Lawrence Eaton, of Daniel Low, Inc., 
Salem, is recovering from an operation 
for appendicitis. The latest reports are 
that he is making good headway and that 
he expects to be back at his post in the 
near future. He is one of the most active 
asistants in the diamond department. 

Mr. Braun was the expert called in 
during the investigation of the S-4 dis- 
aster. He represented Shreve, Crump & 
Low, Inc. Several watches were examined 
by him, including Longines, Hamp- 
dens and government-owned timepieces. 
The watches found on the bodies of the 
six of the S-4’s crew ran for about 12 
hours after the submarine was sunk. 

The engagement is anounced of Allen 


Davidson and Miss Dorothy Williams of ° 


Auburndale. Mr. Davidson is a son of 
Frank F. Davidson, treasurer of Thomas 
Long Co. He is a graduate of Amherst, 
’22, and Harvard Law School, ’25. Miss 
Williams is a graduate of Wellesley Col- 
lege, ’27. Mr. Davidson is engaged in 
the business of the Thomas Long Co. 
and has undergone special training to 
equip him for participating in the con- 
duct of its development. 

Boston’s newest jewelry store was 
opened last week by Clair & Co., 168 
Tremont St. The quarters are sumptu- 
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ous and in keeping with a fine display of 
diamonds and jewelry. Other jewelry 
houses of the city sent felicitations and 
floral displays as good-will expressions. 
S. Clair established business in 1887. The 
business was carried on until a few years 
ago by his daughter, who now lives in 
California. Harry Clair is now conduct- 
ing the business. 








EDITORIAL 


(Continued from page 76) 








sible market for their product, and in- 
creased consumption so rapidly that 
they were barely able to keep up with 
the orders. Whether they have yet 
reached the point of overproduction is 
still a subject of debate. 

An examination of the jewelry in- 
dustry generally and of the possibie 
market for jewelry would indicate that 
what our manufacturers are suffering 
from is under-consumption. When we 
compute the amount of jewelry sold 
10 years ago, as compared with the 
amount sold today, and realize that in 
that time the potential market for 
jewelry has increased tenfold at least, 
it does not seem possible that we are 
anywhere near the point of overpro- 
duction. Today the possible buyers of 
jewelry in the United States can be 
numbered in the millions where they 
could be numbered in hundreds of 
thousands a decade ago. Today we 
have more people with more money to 
buy jewelry than was ever dreamed of 
in the pre-war period. The potential 
market has increased many, many fold 
though the sales to this market con- 
tinue to lag. 

Men in other industries have taken 
advantage of this prosperous condition 
of the buying public by stimulating 
the demand for their products and 
making the potential market an actual 


-one. Is it not possible for the jeweler, 


manufacturer, wholesaler and retailer 
to do the same for our industry as has 
been done for automobiles, radios, 
flowers and others? It cannot be done 
without the expenditure of effort and 
even money on the part of everyone; 
and these should be offered freely. 
But as important as these two factors 
are, even more important is the re- 
alization that the condition is not 
hopeless, that the point of saturation 
has not been reached in jewelry con- 
sumption, nor will it be until long after 
the people of the United States have 
been made thoroughly “jewelry con- 
scious.” , 

If we think of the. situation in 
terms of wnder-consumption rather 
than overproduction, we may all be en- 
couraged todo our part in. bringing 
about a condition so much needed in 
our industry today. 
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operating and a beautiful easel window display 
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Price for Complete Outfit $80.00, less 6% 
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C. & E. Marshall Co. 


Use it in fitting for 30 days, if then 
you are not satisfied, return the out- 
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will be necessary to distinguish the 
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Chicago Notes 





W. F. Fleek, representing the Juer- 
gens & Andersen Co., returned to Den- 
ver this week and will start out on his 
western territory within a few days. 

Jaffe Lawson, representative for S. 
Wechter & Co., will leave this week on 
his trip through the Middle West. Mr. 
Lawson will visit the retail trade and 
will be away for several weeks. 

T. Leonard Goodman of the Israel- 
Lessing Sales Co., has just returned 
from an extended business trip through 
the South and Middle West territory, 
and reports conditions as fair. 

M. Z. Holland, south side retail jewel- 
er, accompanied by Mrs. Holland, re- 
turned recently from Bermuda, where 
they spent three weeks resting after the 
holiday rush. 

Leonard Hoffman, southern and Pa- 
cific Coast representative for S. Wechter 
& Co., left on Wednesday of this week 
for his territory. This is Mr. Hoffman’s 
initial trip for this firm. 

Leonard B. Lewy of the Israel-Lessing 
Sales Co., Heyworth building, just com- 
pleted a trip through the Middle West 
where he spent several weeks in calling 
on the wholesale trade. 

D. L. Nesler, manufacturers’ represen- 
tative, with offices in the Columbus Me- 
morial building, left this week on a busi- 
ness trip through Illinois and will return 
home about the middle of February. 

Fred Whitney, manager of the Chi- 
cago office of the Hadley Co., is making 
his regular business trip through Ohio 
and Michigan and will return home the 
end of this week. 

William F. Juergens of the Juergens & 
Andersen Co., left this week accom- 
panied by Mrs. Juergens, for Biloxi, 
Miss., to spend the entire month of Feb- 
Tuary enjoying a good rest. 

The first and second dividends to the 
creditors of Cecil J. Fishbein, N. Cicero 
Ave., amounting to 15 per cent, was sent 
out to creditors recently. A total of 
27% per cent is to be paid creditors. 

Paul Samuels, Chicago manager for 
Katz & Ogush, Inc., has been confined to 
his home for the past week on account 
of illness. He is back on the job again 
this week and will leave for his western 
trip within a few days. 

Percy D. Lucas, representing the 
Schumer Bros. Co., Cincinnati, left Chi- 
cago this week for Detroit and cities in 
the East, and will visit the retail trade. 


He expects to return to Chicago about 
Feb. 15. 

E. J. Hiller of the New York office 
of Hipp. Didisheim Co., spent the past 
week in Chicago visiting members in the 
trade and making his headquarters at 
this firm’s local office in the Heyworth 
building. 

Harry Vasel of Vasel & Vass Co., re- 
tail jewelers at Centralia, IIll., spent a 
few days of the past week in Chicago 
looking over spring merchandise and 
making purchases. While here Mr. 
Vasel announced that he has taken over 
the interest of Mr. Vass, and is now sole 
owner of the business. 

N. T. Sherwood, with headquarters 
in the Columbus Memorial building, re- 
cently announced that he now represents 
the Mulholland Silver Co. of Aurora, in 
connection with T. Knoebber & Co., Cin- 
cinnati. Mr. Sherwood is now on his 
southern territory visiting the retail 
trade and will not return to Chicago 
until some time in March. 

E. Henning. representing William F. 
Srrague & Co., has opened a Chicago 
office in Room 900. Heyworth building, 
This concerns manufacturers’ clocks and 
musical novelties. For many months 
Mr. Henning maintained a room at the 
Lamer House, where he made his head- 
quarters. and always had a complete dis- 
plav of his merchandise. 

Fred Nielsen, former south side retail 
jeweler. who was thrown into bank- 
ruptcy last April, was indicted last week 
on a charge of perjury committed dur- 
ing his examination before the Referee 
in Bankruptcy. An apvropriation of the 
fighting fund of the National Jewelers 
Board of Trade is being used in this 
matter. 

In the matter of S. J. Friedman. Mil- 
waukee Ave., J. M. Braude of Rosen- 
berg, Braude & Zimmerman. mailed out 
a dividend of 6 per cent to the creditors. 
This makes a total of 25 ner cent paid 
to date. The Adjustment Committee of 
the National Jewelers Board of Trade 
arranged a 55 per cent settlement in 
this matter. The matter of the insur- 
ance policy is now being litigated. 

Sympathy from members in the trade 
was extended to Albert E. Wuesteman 
of Champaign. IIl.. last week when word 
was received that his wife passed away 
at a local hospital after an overation. 
Mrs. Wuesteman had been ill for about 
two months, but finally submitted to an 
operation which proved fatal. Funeral 








services were held on Friday of last 
week and interment was at a local 
cemetery. 

Maurice Weiss announced last week 
that he is now associated with the U. S. 
Chain Co., and the Hercules Chain Co. 
of New York city, and will represent 
them in Chicago with offices in the 
Columbus Memorial building vaults. 
For the past few months Mr. Weiss has 
been confined at his home on account 
of illness and recuperating from an 
operation. He is now completely re- 
covered and able to look after business 
again. 

The Referee in Bankruptcy in the R. 
N. Schrager & Co., bankruptcy matter, 
entered a turn-over order last week 
against Rudy Schrager demanding 
$8,000, and a similar order against 
Joseph Simmons, demanding the return 
of certain dies and $5,000, and the 
matter has been, laid before the District 
Attorney. An involuntary petition in 
bankruptcy was filed early in December, 
1926, against the R. N. Schrager Co., 
179 N. State St., and against the indi- 
viduals, Rudy N. Schrager, Daniel D. 
Schrager and Joseph J. Simmons. 

Roberts & Co., who have conducted a 
retail credit jewelry business in Chicago 
for the past 16 years, closed their doors 
on Tuesday night of last week, and have 
discontinued business. Harry and Joe 
Swartz, the brothers interested in this 
business, also operate the credit jewelry 
store of Swartz Bros., Inc., 156 N. State 
St., and in the future will devote all of 
their time to this business. The busi- 
ness of Roberts & Co., was started by 
the three brothers, Robert, Harry and 
Joe Swartz in the Mentor building. 
After a few years the business had out- 
grown its space and larger quarters 
were required in the North American 
building. They remained there until 
about 10 years ago when they moved to 
their present site, 9 W. Madison St. A 
few years ago Robert Swartz passed 
away and the remaining brothers 
operated the business. 

Olaf Iverson, who for the past 38 
years was associated with the Juergens 
& Andersen €o., as a platinum worker, 
passed away on Saturday of last week 
at the Rogers Park Hospital, after an 
illness of more than four weeks. Mr. 
Iverson was born in Norway, 64 years 
ago. He learned the jewelry manufac- 





(Continued on page 84) 
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turing business in that country and 
when a young man came to the United 
States and made his home in Chicago. 
In 1890, he commenced work with the 
Juergens & Andersen concern, and re- 
mained with this house until his death. 
He is survived by his widow, one daugh- 
ter and one son. Funeral services were 
held on Wednesday at Schmidt’s Chapel, 
3836 Irving Park boulevard, and inter- 
ment was at Mount Olivet cemetery. He 
was a member of the Maccabee Lodge 
and made his home at 3836 N. Drake 
Ave. 

Joe Goldstone of Blauer-Goldstone Co., 
left on Sunday for New York and other 
eastern cities, where he expects to 
spend about a week on business. 

Charles H. Carpenter of J. B. Hudson 
& Son, Minneapolis, Minn., stopped off 
in Chicago last week for a few days en- 
route to St. Petersburg, Fla., where he 
will spend several weeks enjoying a rest. 

Fred C. Emerson and F. P. Redmond 
of the Chicago office of the Eisenstadt 
Mfg. Co., returned to Chicago last Fri- 
day after spending several days in St. 
Louis visiting at the home offices. 

G. Harry Adams of the Speidel Chain 
Co., spent a few days in Chicago recent- 
ly. He called on the trade and visited 
with R. B. Piawaty, whose resignation 
as Chicago representative became effec- 
tive on Jan. 1. 

L. J. Will, retail jeweler at Iron Moun- 
tain, Mich., accompanied by his son Roy, 
arrived in Chicago last week. Roy Will 
has entered the Northern Illinois College 
of Optometry and will remain here for 
several months. L. J. Will spent a 
few days here with his son and looked 
over new spring lines. 

William R. Neumann of W. R. Neu- 
mann & Co., wholesale jewelers in the 
Butler building, left on Sunday, accom- 
panied by Mrs. Neumann and their 
daughter, to motor to Duluth, Minn. 
From there they will make a trip 
through Canada and to the Pacific Coast 
returning home by way of the South. 
They will be away for about two months. 

Ben Steelman, manager for Olsen & 
Ebann in Kalamazoo, Mich., and the 
hustling secretary of the Michigan Re- 
tail Jewelers Association, spent a few 
days in Chicago last week. He had just 
attended a meeting of the board with 
jewelers of Detroit and stated that they 
expected to have one of their greatest 
conventions in Detroit on May 7, 8 and 9. 

Rudolph Huebsch, retail jeweler, at 
4817 S. Ashland Ave. for a great many 
years, has discontinued his business and 
sold out his stock at auction. Mrs. 
Huebsch, who was associated with him 
in business, left last week for California, 
and Mr. Huebsch, will follow some time 
this week. They will remain there for 
some time just resting and visiting with 
friends. No plans have as yet been 
made for the future. 

Among the retail jewelers who visited 
the markets in Chicago during the past 
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week were: O. H. Arosin, St. Paul, 
Minn.; L. J. Will of Iron Mountain, 
Mich.; L. N. Pittman, Amarillo, Tex.; 
Chester M. Proper, Nebraska City, Neb.; 
Herman Kupper, Milwaukee, Wis.; 
Frank Mayr of Frank Mayr & Sons Co., 
South Bend, Ind.; Messrs. Cleus & Goetz, 
South Bend, Ind.; Willet L. Robertson, 
Rawlins, Wyo.; Ed. Sibbling of the 
Schneider Jewelry Co., Dubuque, Iowa; 
Ed. Butler of Keis & Butler, Dubuque, 
Iowa. 

Creditors of A. L. Bloomquist, retail 
jeweler, at 7934 S. Halsted St., gathered 
in the offices of Goldman, Allshouse & 
Healy, last week. The following state- 
ment of assets and liabilities was sub- 
mitted by the debtor: Assets $12,846.69, 
consisting of merchandise (at cost), 
$7,546.69; equity in pawned merchan- 
dise, $2,500; furniture and fixtures 
(cost), $2,000, and accounts receivable, 
$800. The liabilities amount to $5,222.38 
and this is to merchandise creditors. 
The creditors present were of the opin- 
ion that in time and by operating under 
the supervision of a creditors’ committee 
all creditors would receive payment in 
full. Under present arrangement a 
minimum of 5 per cent per month will 
be paid creditors and as much more as 
in the opinion of the creditors’ commit- 
tee will be available for distribution. D. 
W. Bergstrom of the Dirigold Corp.; 
Irving J. Freedman of Tucker & Freed- 
man, and Michael Atz of Atz Bros., 
members of the creditors’ committee will 
verify the figures of the debtor and to- 
gether with their attorneys will take 
every measure necessary to safeguard 
creditors’ ultimate payment of the ac- 
counts. Goldman, Allshouse & Healy 
and Rosenberg, Braude & Zimmerman 
represent the creditors’ committee. 











C. B. Dyer has returned to his home 
after being a patient at the Methodist 
Hospital for the past week. 

C. E. Reagan, Baldwin-Miller Co., has 
returned from a two weeks’ sojourn in 
Florida. 

Jack Zeller, manager of the L. S. 
Ayres & Co. jewelry store, has returned 
from an extended buying trip to New 
York. 

The C. B. Dyer jewelry firm was offi- 
cially represented at the Delta Theta 
Tau convention held at the Murat Hotel, 
Jan. 21. 

A. E. Kiewitt, 232 Massachusetts Ave., 
has been appointed local representative 
for the radio line of the National Elec- 
tric Co., Cedar Rapids, Iowa. 

The Standard Jewelry Corporation 
contemplates substantial improvements 
soon in the matter of equipment and 
additional space. 

R. C. Eisenbach, Lafayette; A. W. 
Herman, Bloomington; Herman E. 
Barth, North Vernon, and Mark Hazel- 
tine of Kokomo were recent visitors at 
local wholesale houses. 
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Deckert Bell & Reis Co., 203 Liberty 
building, have signed a lease for space 
in the Century building. They will 
occupy quarters on the seventh floor and 
expect to move some time in March. 

C. B. Dyer was host to his employees 
at a recent dinner at the Columbia Club, 
After the dinner they attended a show 
at the Indiana. Twenty-one enjoyed the 
affair, which is an annual event. 

Mr. Pierson of Crane’s jewelry store 
has recovered from an automobile acci- 
dent suffered on Sept. 28, last, at which 
time a broken leg was among injuries 
sustained. 

Harry Sebel returned Saturday from 
a buying trip to New York. Mr. Sebel 
reports the season just closed as being 
most satisfactory and he is looking for- 
ward to good business during the coming 
year. 

J. V. Rollins, 243 Massachusetts Ave., 
is to be credited with a steady improve- 
ment in the appearance of his shop and 
the care used in window displays. The 
latter are of the type that invite patron- 
age. Mr. Rollins is ably assisted by his 
wife. A spirit of friendliness on their 
part also is no doubt one of the secrets 
of their success. 

Jacob Goodman of Goodman & (Co., 
left yesterday for Fort Wayne. From 
there he will go to Chicago and other 
cities of Illinois. Irwin Goodwin of this 
firm will start on his Indiana territory 
next week. This concern is one of the 
most progressive in the city. They re- 
port the closing year collections as 
highly satisfactory. 

The Indiana Jewelry Supply Co., 
fourth floor of the Illinois building, 
found increasing trade made larger 
quarters necessary. On Jan. 7, they 
moved to Room 424 of the same building. 
The new location furnishes unexcelled 
conditions in the matter of lighting as 
well as additional floor space available 
for display and carrying stock. New 
and attractive cases have been added. 
Altogether this establishment is on a 
par with those of larger cities. Un- 
intentionally an error was recently made 
in announcing an increase in number of 
directors of this firm from three to four. 
It should have been a decrease in mem- 
bership from three to two directors. 








The Nelson Jewelry Co. of Lake 
Wales, Fla., was robbed recently while 
Mr. Nelson was showing two negro men 
some wrist watches. Noticing that one 
of the timepieces had disappeared Mr. 
Nelson accused one of his “customers” 
of taking it, but the man denied his 
guilt. A short time later he left the 
store under the pretense that he had to 
meet another man. After the negro left 
the jeweler he stopped to deposit some- 
thing in a trash box. Several pedes- 
trians, seeing the man’s peculiar action, 
started after him for an explanation. 
But the man started to run and the 
others followed in pursuit. The chase 
lasted for several blocks before the man 
was caught. Coming back to the trash 
box, the watch was found. The Negro 
was turned over to police authorities. 








~~ mr A _. OF Ae it epee, it oh 


om ae ett OO OAR Le 














February 2, 1928 





William Jaccard is in the East on a 
business trip. ‘ 

Mrs. C. S. Craven has returned from 
Dallas, Tex., where she was called by the 
death of her father, J. M. Cole. 


Gilbert Jaccard, of the Jaccard 
Jewelry Corporation, who has been se- 
riously ill, is still confined to his home 
but is improving. 

E. L. Donaldson, Edwards-Ludwig- 
Fuller Jewelry Co., will make a. trip 
through Texas and New Mexico in Feb- 
ruary. 

Ill health has caused the temporary 
retirement from business of A. T. Roth- 
rock, Casper, Wyo., who has been in the 
jewelry business for the past 20 years. 
He expects to open a shop later if his 
health permits. 

The Ryer jewelry stock is being sold 
at auction following the consolidation of 
the Mace-Ryer Co. In addition to jewelry 
the company carries clothing, radios 
and tires, occupying all of the three 
floors of the Mace building, 1122 Grand 
Ave. 

Cc. S. Craven has opened a gift and 
linen shop in the second floor of the 
Waldheim building which is _ called 
Craven’s Art & Gift Shop. Mr. Craven 
bought a bankrupt linen stock in De- 
cember and after closing out a large 
part of it decided to open a shop in a 
new location. His Diamond Shop, at 6 
E. 11th St., is entirely separate from 
the art shop. 

At the annual meeting of the Knaul- 
Cuthbert-Munn Jewelry Co., the follow- 
ing officers were elected: E. L. Munn, 
president; L. B. Ely, vice-president; 
Miss Margaret Smith, secretary and 
treasurer. The territory covered by the 
salesmen of this company this season 
will be as follows: L. E. Baum, western 
Kansas and Oklahoma; Floyd Stephens, 
eastern Kansas and western Missouri; 
Otto Knaul, Kansas and Missouri; E. L. 
Munn, Nebraska and part of Texas. 

The annual report of the Better Busi- 
ness Bureau, Inc., of Kansas City, has 
the following to say under the head of 
“Jewelry Corrections”: Most jewelers 
are in agreement with standards of ad- 
vertising in this field. Occasional prac- 
tice relating to diamonds advertised as 
“blue white” or “perfect cut” which are 
not entitled to such designations were 
corrected. Exaggerated illustrations of 
diamond sizes, incorrect terms applied 
‘ to plated ware, trading on famous 
names, wrongful designations of imita- 
tion pearls, platinum, ivory, gold con- 
tent of watch cases, and other items 
were corrected. A jewelry auction of 
dubious standing was stopped, under the 
city ordinance which regulates such of- 
ferings, during the year. This should 
have the effect of curbing periodic or 
seasonal “auctions” which have afflicted 
Kansas City in the past and brought 
complaints. Regulation of “yokel row” 
stores, on Main St., near the Union Sta- 
tion, has also been brought closer by 


publicity of “pulling in” tactics em- 
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ployed by several of these places and 
by conviction and fines imposed upon 
such gentry the past year. Kansas City 
has received unfavorable publicity from 
swindles perpetrated upon visitors by 
concerns of this type, in inferior jewelry 
and eye-glass offerings. 
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A. W. Cohen, representing Abraham 
& Cohen, New York, called on local 
wholesale houses during the past week. 

Adolph Possin of the Bozhardt-Possin 
Co., spent a few days during the past 
week at Lancaster, Pa. 

George Armstrong, representative of 
the General Chain Co., and J. F. Stur- 
dy’s Sons Co., was a visitor in Mil- 
waukee during the past week. 

Members of the firm of William F. 
Gollberg have been working overtime 
during the past week on the annual in- 
ventory. 

Among retail jewelers in the State 
who called at local wholesale houses dur- 
ing the past week are G. H. Frank, Jack- 
son; O. C. Boelte, Columbus; A. Jones, 
Waukesha; Ernst Wegner, Beaver Dam, 
and W. L. Crane, Adams. 

Ed Rathke, who has just opened a 
store in Mayville, is apparently doing a 
good business. He has been in Mil- 
waukee practically every week since he 
opened his store to buy from local whole- 
sale houses. 

Ida Dahl Rohn, 57, wife of Edmund J. 
Rohn, retail jeweler, died Wednesday, 
Jan. 25, at her home, 1436 Humboidt 
Ave., following an illness of six months. 
Sympathy of the local jewelry fra- 
ternity has been extended to Mr. Rohn. 

M. Barkan, well known among the 
jewelry trade at Spokane, Wash., is visit- 
ing his cousin, M. B. Barkan of the M. 
B. Barkan Co. The two men have not 
seen each other for 15 years and they 
are having a pleasant time renewing old 
associations and reviving old experi- 
ences. 

Cooperation and good will was stressed 
at the meeting of the Milwaukee Whole- 
sale Jewelers’ Association held Friday, 
Jan. 27, at the Elks’ Club here. About 
40 people attended the meeting of the 
local jewelers’ association, including 
members of firms and representatives 
of Milwaukee wholesalers’ shops. Nomi- 
nations for officers for the coming year 
were made. Officers will be elected at 
the March meeting. A.dinner preceded 
the business meeting. 

The Ladies’ Auxiliary of the Milwau- 
kee District Jewelers’ Club will give a 
dinner-dance Feb. 1 at the Elks’ Club 
here. Judging from the amount of in- 
terest already displayed, a good at- 
tendance can be expected, according to 
Mrs. A. C. Hentschel, president. The 
ladies’ section of the club has been ex- 
tremely active during the entire year, 
meeting regularly once a month and 
conducting card parties for the benefit 
of the association. The next meeting 
will be held at the home of Mrs. A. C. 
Hentschel. At the meeting following 
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that new officers will be elected to serve 
for the ensuing 12 months. Present offi- 
cers include Mrs. A. C. Hentschel, presi- 
dent, Mrs. Edward Motl, vice-president, 
and Mrs. Albert Fuchs, secretary and 
treasurer. 

A special meeting of the Milwaukee 
District Jewelers Club was held during 
the past week at the Association of 
Commerce rooms for the purpose of giv- 
ing members a chance to express their 
opinions regarding proposed changes 
which will be asked in the auction ordi- 
nance here. Objections were cited to 
the present ordinance in that it has not 
sufficient regulative power. One sugges- 
tion was made to the effect that an ap- 
plicant for an auction license should be 
made to submit an inventory of his 
stock. In this way he would be pre- 
vented from replenishing the stock while 
an auction sale was in progress. It is 
planned to hold another meeting in the 
very near future. After the association 
and members of the Association of Com- 
merce have agreed on the changes they 
desire to have made the city council will 
be asked to alter the present ordinance. 








Oregon Notes 





A man, believed to be a negro, threw 
a rock through the window of the Al. 
Rogoway jewelry store, 80 N. Sixth St., 
Portland, one night recently, and made 
away with seven watches. A passerby 
= a tall negro running north on Sixth 

t. 

John Thompson, dishwasher of As- 

toria, who smashed a window recently at 
the Ekstrom jewelry store, Astoria, -and 
stole $1200 worth of jewelry, has been 
sentenced to five years in the State Pen- 
itentiary, after pleading guilty to the 
charge. 
_ The Cramer Jewelry Co., located on 
the seventh floor of the Selling building, 
Portland, recently used as an advertise- 
ment a letter received from Charles I. 
Reid of New York city, in which he in- 
formed them that Paul Poiret, Grand 
Couturier of Paris, would make an 
agreement with one American manufac- 
turer of jewelry to create original jewel- 
ry designs for him, and suggested that 
Mr. Cramer take advantage of this won- 
derful opportunity. 








“It’s never too late to learn” is the 
attitude of Albert Edholm, prominent 
Omaha jeweler, who has enrolled as a 
student in a retail selling class at the 
Young Men’s_ Christian Association 
night school. Mr. Edholm is 63. He has 
been engaged in retail selling for 49 
years. He has been in the jewelry busi- 
ness most of that time, and is venerated 
around Omaha as a sort of dean of the 
retail jewelry business. He ,has been 
eminently successful in his retail jewel- 
ry business, so that naturally his start- 
ing to take a course of instruction in 
retail selling after he has himself been 
training retail salesmen in his own store 
for nearly half a century, attracted a 
great deal of attention in Omaha, both 
among the business people generally, 
and among the jewelers of Omaha. 














Harry Pogue, 6611 VanDyke Ave., is 
back at his duties again after passing 
a few days’ vacation at Indianapolis. 

John Turk, Wayne, Mich., is anticipat- 
ing an early opening of retail buying. 
He was in Detroit last week buying new 
merchandise. 

R. H. Gregory, Lapeer, was in Detroit 
last week, calling on the wholesalers and 
buying new merchandise for his mid- 
winter trade. 

Ried Berkey of the Charles A. Berkey 
Co., manufacturing jeweler, left this 
week for a trip of a month or so through 
the southern States. 

Arnold Neiss, diamond cutter, at 33 
John R. St., accompanied by Mrs. Neiss, 
has left Detroit for Europe on a visit to 
the European main office in Antwerp. 

A jury, after deliberating less than 
an hour, acquitted Alex D’Amico of a 
charge of holding up and robbing Mrs. 
Esther Blitstein’s jewelery shop, 13202 
Jefferson Ave., on the morning of 
April 11, 1927. 

M. J. Yake, Deckerville, paid a visit 
to Detroit last week, where he bought 
new merchandise for spring business. 

Jack Graham of Bad Axe, was in De- 
troit last week and optimistic regarding 
an early opening of spring buying in his 
territory. 

It is announced that S. E. Lind, whose 
retail jewelry store at 9660 Grand River 
Ave., was recently raided by holdup 
men, has recovered most of the $10,000 
worth of merchandise he lost. The bal- 
ance, it is stated, is fully covered by 
insurance. Both of the men were 
captured. 

The Pudrith bowling team went out 
to Royal Oak on a recent evening and 
engaged another team representing the 
Codling Retail Jewelry Co. When asked 
who won, Albert Kanberg announced 
promptly, “It was the Pudriths. They 
always do.” Following the game the De- 
troit jewelers were entertained by the 
Codling players. 

Liesemer Bros., who have been in the 
retail jewelry business for a number of 
years at 225 Michigan Ave., on Feb. 1 
moved to much larger quarters on the 
second floor of the Metropolitan build- 
ing. They will have new fixtures and 
are planning an exceedingly attractive 
place. The Metropolitan building is now 
gradually becoming a center of business 
for both wholesale and retail jewelers. 

A middle-aged woman of somewhat 
prepossessing appearance made a pur- 
chase from the Max-Feinberg Co. in the 
Metropolitan building recently. She paid 
with a check, but in due time it was re- 
turned for lack of funds. The amount 
was not large, but the management of 
this organization is looking for her, and 
passes the information along to other 
jewelers who may perhaps meet her face 
to face over the counter. 

The Wil-Mart Jewelers at 331 W. 
Grand River Ave., are official watch in- 
spectors for the Michigan Central, the 
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New York Central, the Canadian Na- 
tional Railways, the Union Belt of De- 
troit, the Pere Marquette, the Wabash, 
and the Grand Trunk railroads entering 
Detroit. About April 1, the cleaning 
time comes on and as that is very near 
now the concern will be kept on the jump 
until the railroad watches have been put 
through their paces and pronounced ex- 
actly perfect. 











A. Miller has taken a position with 
Colman Bros., local material house. 

Mr. Moross, formerly of the Sigler 
Bros. Co., who left for a trip to Okla- 
homa, is back again in Cleveland. 

Davies-Blossom, who are starting in 
the retail jewelry business on the fourth 
floor of the Swetland Building, have been 
incorporated. 

Louis Vatbros, Canton retail jeweler 
who was recently married, is spending 
his honeymoon in and around Cleveland. 

The Cleveland Automobile Show this 
week has brought a large number of vis- 
itors into Cleveland, among them many 
out of town jewelers. 

Representatives of the Wagner-Gilger- 
Cohn Co., W. H. Cohn, W. H. Arnold, 
A. C. McKay and L. I. Goetz, have left 
for their respective territories. 

Fred Heisler, of Sussfeld, Lorsch & 
Schimmel, called on the material trade 
last week. He is now covering the terri- 
tory formerly covered by J. F. Frank. 

Out of town jewelers in Cleveland last 
week included: C. H. Steele, Elkhart, 
Ind.; Ray Lewis, Warren, Ohio; Chas. 
Jeliife, Mansfield; C. Herrick, Oberlin; 
Geo. W. Fisher, Sharon, Pa. 

Sol Nussbaum, for many years con- 
nected with the Sigler Bros. Co. and 
other Cleveland jewelry concerns, total- 
ing 50 years in all, has left for a trip 
around the world. 

Among manufacturers’ representatives 
in Cleveland the past week were: H. N. 
Brandes of the American Watch Case 
Co.; B. N. Biggs of Jacques Kreisler Co. 
and Mr. Koneik of the Apex Sales Co. 

J. Herman, who was formerly with 
Sol Bergman, has gone into business for 


-himself and has opened a trade repair 


shop on the second floor of the Prospect 
Fourth Building. 

Nick Ming has purchased the shop 
equipment of the Sigler Bros. Co. and 
will probably start in business in the Ball 
Building. The-remaining stock of the 
Sigler Bros. Co. is now being offered to 
dealers in order to close it out. 

C. F. Pecoy of the Cowell & Hubbell 
Co., who has been on the sick list for 
some time past, is reported to be improv- 
ing. W. O. Knight of the same com- 
pany, who has been absent from his 
duties for several months past on ac- 
count of a breakdown in health, resumes 
his duties on Feb. 1. J. Marbaugh of 
the repair department of the concern 
died last week, after an extended illness, 
and was buried on Thursday, Jan. 26. 
He recently resigned his position. 
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Mrs. Emma Weinzimmer, wife of 
Nathan Weinzimmer, now under arrest 
in New York city for alleged participa. 
tion in jewelry robberies, was sentenced 
by Federal Judge John Killits to 30 days 
in the Canton workhouse and fined $50, 
Bernard “Willie” Weinzimmer, brother 
of Nathan Weinzimmer, was sentenced 
to four months’ imprisonment at Day- 
ton and fined $100, the charge against 
both being a violation of the prohibition 
laws. Nathan Weinzimmer also has a 
similar charge against him, but due to 
the more serious charges against him 
in New York, the Federal court has al- 
lowed him to be tried on these. 

Two armed bandits held up and robbed 
Morris Kaplan, pawnbroker of 2120 Pros- 
pect Ave., on Tuesday. They escaped 
with $50 in cash and $500 worth of 
jewelry. Kaplan told police that he 
was waiting on a customer, Roy Mer. 
rel, when the robbers entered and one 
stated that he wanted to pawn a watch. 
As Kaplan started to wait on them one 
of the pair produced a gun and ordered 
the pawnbroker and his customer into a 
back room. Here they were both tied 
with wire and the robbers then robbed 
the safe, which was unlocked, and took 
whatever appealed to their fancy and 
then walked out. Kaplan managed to 
free his hands, and then released Merrel 
and notified the police. 

A case that is of interest to the trade 
in general was decided the past week. 
Frank Russert, local jeweler, brought 
suit against a man under the following 
circumstances. The man and his wife, 
with their daughter and her fiance, came 
to the store to select a diamond ring for 
the girl. The man, whom Mr. Russert 
knew, made the statement that the 
younger man, who was to purchase the 
ring, “was all right.” The jeweler al- 
lowed the ring to be taken by the young 
man without a deposit. It appeared that 
he disappeared shortly afterward with 
the ring, valued at $500. Mr. Russert 
brought suit against the elder man on 
the grounds that he had said the pur- 
chaser “was all right,” which is natu- 
rally construed to mean his credit. How- 
ever, the court ruled against the jeweler. 
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Business Troubles 








A. Rodelius & Son, Evanston, III, re- 
tail jewelers, are financially embar- 
rassed. Their assets are listed as $17,- 
170.58, with liabilities at $22,521.88. 
This concern is making a cash settlement 
offer of 50 per cent. 

Jos. Reissmann, of 118 S. Halsted St., 
Chicago, is insolvent, and at a recent 
meeting of creditors, held in the offices 
of Goldman, Allshouse & Healy, he made 
an offer of settlement of 25 per cent. 
The assets are about $2.500 and the lia- 
bilities are estimated at $10,000. 

Creditors of Martin Fox, diamond 
dealer in the Columbus Memorial Build- 
ing, Chicago, will gather this week in 
the Chicago offices of the National 
Jewelers’ Board of Trade, and attempt 
to effect some kind of a_ settlement. 
Fox’s assets are approximately $26,000 
with liabilities at $70,000. 
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Abe Wolf, Inc., 112 S. Dearborn St., 
Chicago, has been financially embar- 
rassed and recently appealed to his 
creditors for an extension. While this 
was pending an involuntary petition in 
bankruptcy. was filed, owing to the fact 
the landlord had instituted distress 
proceedings. The assets are approxi- 
mately the same as the liabilities, in the 
neighborhood of $20,000. The petition was 
filed jointly by Goldman, Allshouse & 
Healy and Rosenberg, Braude & Zimmer- 
man. 

A. Newburger, diamond dealer of Chi- 
cago, is financially embarrassed and has 
called on his creditors for assistance. A 
meeting of Chicago creditors was held 
on Tuesday at the offices of the Na- 
tional Jewelers’ Bcard of Trade, and on 
Monday of last week a meeting of East- 
ern creditors was held at the New York 
office of the board. J. M. Braude, mana- 
ger of the Chicago office, presided over 
both meetings. Creditors present voted 
to accept the offer of 30 per cent, 25 per 
cent to be in cash and 5 per cent in 
notes, due in 10 months. 

















Local retailers say their trade has 
held up very well during the past week 
and that in fact they have no room for 
complaint. 

Clark Whitman, of the Whitman de- 
partment store and large handler of 
jewelry, is expecting to take a promi- 
nent part in the spring ceremonial of 
Hadi Temple of Shriners in this city, the 
date of which is to be set soon. 

E. A. Rhoades, well known retail 
jeweler at Chrisney, Ind., reports a good 
trade since the first of the year and says 
there is no reason why business for this 
year should not be as good or even better 
than it was last year. 

Ben Kruckemeyer, of Kruckemeyer & 
Cohn, retail jewelers of this city, has 
returned from a business trip to Indian- 
apolis. Mr. Kruckemeyer is optimistic 
regarding the future business outlook 
in Evansville and southern Indiana. 

J. G. Quiatt, retail jeweler at Tenny- 
son, Ind., and his wife were in Boonville, 
Ind., a few days ago on business and re- 
ported that trade in his field has been 
coming along all right during the past 
few weeks and he is looking for a very 
good spring and summer trade. 

T. S. Bayse, retail jeweler at Rock- 
port, Ind., reports a very good volume 
of trade in that section of the State. 
Mr. Bayse is one of the oldest and best 
known retail jewelers in southern In- 
diana. He has been in business for 
nearly a half century and his store is 
one of the finest to be found in this part 
of the State. 

Curtis T. Mushlitz, secretary of the 
Evansville Retail Jewelry Association, 
also secretary of the Better Business 
League, has resigned his position as sec- 
retary of the Retail Merchants’ Division 
of the local Chamber of Commerce, 
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which position he filled for a number of 
years. He will have more time now to 
devote to the other two associations in 
which he is deeply interested. He is 
popular among the retail jewelers of 
Evansville and has many friends in the 
trade. 

The Boonville Kiwanis Club at Boon- 
ville, Ind., was visited on Tuesday of 
this week by the Evansville Kiwanis 
Club, the latter organization having put 
on the program for the Boonville Club 
in the basement of the St. Charles Hotel. 
There was a large attendance and the 
program was greatly enjoyed. Theodore 
Bitterman, of Bitterman Bros., retail 
jewelers of this city, and Floyd Nester. 
of Heinzle & Nester, retail jewelers of 
Boonville, attended. The Boonville Ki- 
wanis Club returned the visit later on 
in the week. 

Indications are that there will be con- 
siderable activity among the mussel shell 
camps along the rivers in southern In- 
diana after the first of the coming 
April. While the shells in Indiana 
rivers are not as plentiful as they were 
a few years ago, there still are a good 
many shells left and the men employed 
in this industry make good money dur- 
ing the summer months. Few pearls 
were found in the Indiana rivers during 
the past season. Mussel shells obtained 
from the rivers in this section are all 
consumed by the pearl button factories 
at Rockvort, Leavenworth, Shoals and 
other Indiana towns. 








Minneapolis and St. Paul 





Harry A. Neville. traveling for Jules 
Racine & Co., New York, was in St. Paul 
on Jan. 28, calling on the retail trade. 

Albert L. Haman, wholesaler of 
watches. 283 Endicott Bldg., St. Paul, 
returned on Jan. 20 from Chicago. 

R. Saygol, of the R. Saygol Co., whole- 
sale jewelers, St. Paul, left on Jan. 26 
for a trip through the Northwest. One 
of his first points was Duluth, Minn. 

O. J. Elmquist, Willmar, Minn., who 
visited the wholesale center of Minneapo- 
lis on Jan. 27, reported that his January 
business was ahead of that for the 
month of December. 

W. J. Courteau, representing J. M. 
Bennett Co., wholesale jewelers, 627 
First Ave. N., Minneapolis, left on Jan. 
26 for a trip of about three weeks 
through his territory. 

J. G. Enos, of the Barth Co., Minne- 
apolis, was the guest at a surprise re- 
ception given him by the members of 
his office and shop staffs on the after- 
noon of Jan. 27, which was his birthday. 

J. Listman, traveling for the Gorham 
Co., was in Minneapolis on Jan. 26, and 
was in St. Paul on Jan. 27 and 28, mak- 
ing his first trip through this particular 
territory. He travels from the Chicago 
office. 

R. H. Covyeow, retail jeweler, Elk 
River, Minn., was a Minneapolis visitor 
Jan. 27. Mr. Covyeow is rearranging 
his store, doing some decorating, and re- 
finishing his fixtures. He started on 
this improvement program on Jan. 26. 
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O. H. Arosin, of O. H. Arosin Co., re- 
tail jewelers, 414 Robert St., St. Paul, 
left on Jan. 25 for Chicago, where he ex- 
pected to do a considerable amount of 
buying. He intended to return in about 
a week. 

Peter O. Lee, who has been in the 
retail jewelry business in Mora, Minn., 
about the middle of January sold out to 
Henry Stigen. Mr. Lee has moved to 
Bismarck, N. Dak., where he has ac- 
cepted a position with the Royal Jewelry 
Co., retailers. 

The Charles Beard Co., wholesale 
jewelers, St. Paul, on Jan. 16 sent their 
traveling representatives to their respec- 
tive regular territories. Those who went 
out were J. A. Beard, Henry Lind and 
F. B. Sweet. They expected to be away 
about a month. 

Under date of Jan. 25, 1928, H. B. 
Cole, assignee, Eagle Grove, Iowa, sent 
a printed notice to the creditors of H. 
H. Carroll, retail jeweler, Eagle Grove, 
stating that on Jan. 23 Mr. Carroll made 
a general assignment to Mr. Cole. Cred- 
itors were advised to have their claims 
properly presented to the assignee with- 
in three months from date. 

Fred L. Hartwig, representing Oneida 
Community, Ltd., Oneida, N. Y., and 
Mrs. Hartwig returned to St. Paul on 
Jan. 24 from Norway, where they went 
on their honeymoon trip. ‘They were 
away about six weeks. Mr. Hartwig 
travels out of the St. Paul office of 
Oneida Community, Ltd., and he ex- 
pected to leave this week on a trip to 
North Dakota. 

Retail jewelers who were in St. Paul 
within the past two weeks or so included 
H. J. Anderson, Red Wing, Minn.; Max 
Distel, Le Seuer, Minn.; E. M. Gerster, 
Farmington, Minn.; E. C. Gross, Litch- 
field, Minn.; Oscar W. Jacobson, Sand- 
stone, Minn.; F. G. Mahler, Le Sueur, 
‘Minn.; E. F. Mueller, Centralia, Minn.; 
Albert Skierka, Shelby, Mont.; E. J. 
Thurber, Bemidji, Minn. 

Wheelhouse & Dornfeld, manufactur- 
ing jewelers, Metropolitan Opera House 
building, St. Paul, reached their first an- 
niversary in January, 1928. There are 
now five workmen, including Mr. Wheel- 
house and Mr. Dornfeld. Mr. Wheel- 
house is one of the most experienced 
diamond setters in this part of. the 
country, and E. Schmalz, who is an 
employee, is a veteran manufacturing 
jeweler, being in his 77th year. 

Chester A. Billings, former Y. M. C. 
A. instructor, who is serving a sentence 
at the Minnesota reformatory in St. 
Cloud, Minn., for robbing the retail 
jewelry store of Chester W. Gaskell, 86 
E. 5th St., St. Paul, in December, 1927, 
is eligible for parole at any time that 
the board sees fit to extend him liberty. 
according to the interpretation of the 
law by the St. Paul police department. 
The sentence of Billings, who is in his 
early twenties, runs for a period of from 
nothing to five years. Billings was 
caught a short time after the Gaskell 
crime in connection with another rob- 
bery, and through merchandise found in 
his room and in pawnshops was identi- 
fied as the jewelry thief. 
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Mayer & Weinshenk are moving into 
larger offices on the fifth floor of the 
Mutual building, 704 Market St. 

Herbert Weinshenk, representing the 
I. Offendorff Co., New York, is visiting 
the towns around Los Angeles. 

Thomas O’Neil is visiting dealers in 
the San Joaquin Valley for S. J. Ham- 
mond. - 

News has reached this city of the 
passing away of Frank G. Will, for 
many years one of the leading jewelers 
of Albany, Ore. 

H. C. Van Ness, Pacific coast district 
manager for the Gorham Co., returned 
from the factory in the latter part of 
January. 

When everyone was talking of a cold 
spell, Pete Johnson with A. I. Hall & 
Son, took a trip to the Sierras to enjoy 
some real cold and play in the snow. 

Early in February J. H. Spiro is mov- 
ing from the Phelan to the Mutual build- 
ing. He is preparing to do a lot of 
manufacturing when established in his 
new location. 

After staying in town during the 
greater part of January, Frank Cresalia 
of Levy & Cresalia left for his terri- 
tory. Speaking of the 1927 business of 
the firm, Emanual Levy said that they 
had a pretty good year and feel satis- 


. fied. 


Franklin R. Haley, president of the 
Edson Adams Co., says that they are 
laying plans for the new year. E. J. 
Gorman has left for the southern terri- 
tory; Lloyd F. Haley is covering north- 
ern California and P. L. Espy is in the 
Northwest. 

The trade has been receiving calls 
from the following out-of-town jewel- 
ers: J. D. Bennett, San Rafael; E. L. 
Bothwell, San Jose; Mr. Fisher of the 
Nielsen jewelry store, Fresno; Leo 
Smith, Marysvilie; and V. R. Wilson of 
Coquille, Ore. Mr. Wilson reports that 
the holiday business was pretty good. 

William M. Gillies, veteran watch- 
maker of this city, is now on the 10th 
floor of 704 Market St. and is manu- 
facturing his unbreakable watch glasses, 
in odd shapes. Mr. Gillies says that the 
process is his own invention and he has 
never patented it because he thinks that 
would tell others of what his synthetic 
glass is composed. 

On returning from the factory in the 
middle of January, Ivan L. Smith, coast 
manager for the Oneida Community 
Ltd., only stayed a day or two in this 
city and then left for Sacramento and 


_Los Angeles.. Mr. Smith went East to 


attend the annual meeting. All the 
other coast representatives of the Com- 
munity who went East have now re- 
turned. 

Directors of the Down Town Associa- 
tion have elected Constant J. Auger, 
well-known San Francisco retail jeweler 
as their president for the coming year. 
James A. Sorensen, also well-known re- 
tail jeweler is chairman of the fire pro- 
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tection and insurance committee and 
Horace H. Allen of the Oneida Com- 
munity Ltd., is chairman of the public 
utilities committee in the 1928 direc- 
torate. 

Prior to sending out its travelers, 
stock-taking made a busy time at head- 
quarters of the W. B. Glidden Co., rep- 
resentatives of R. Wallace & Sons Mfg. 
Co. P. A. Hansen has now left for south- 
ern California, Arizona and New Mex- 
ico, Howard Kennedy is in central Cali- 
fornia and C. A. Fisher is on the long 
Pacific northwest trip which includes 
Oregon, Washington, Idaho, Utah and 
Nevada points. 

Manufacturers’ representatives are 
beginning to come here on their spring 
trips, among the early arrivals being: 
William E. Phillips, representative of 
the Helbein-Stone Co. and L. Heller & 
Son; Roy Saunders, representing Ostby 
& Barton; Walter B. Marble of Finberg 
& Co., and Bugbee & Niles Co.; Max 
Mendelbaum of England, Klein & Levy; 
H. Tourtellot of Waite, Thresher Co.; 
and Mr. Payette of the S. O. Bigney Co. 

The quarterly meeting of the Western 
Material Dealers’ Association, held on 
Jan. 20 and 21, was the best these deal- 
ers ever had, in the opinion of the secre- 
tary of the organization, A. V. Davidson. 
The gathering opened with a luncheon 
at the Commercial Club in this city, 
followed by a business session at which 
many details of importance to the trade 
were discussed. Later there was a din- 
ner at Charlotte’s Tavern on Powell St., 
followed by attendance at a local thea- 
ter. Sessions were resumed on Satur- 
day morning. Present from Los Angeles 
were: Arthur P. Care of the E. W. Rey- 
nolds Co.; Paul Sischo of Sischo & Sons, 
Ralph Friedman of Friedman, Gessler 
Co. and P. H. Dunn of Armeer & Brown 
Co. San Francisco dealers present were 
Robert and Lee Myers and G. L. Algie 
of the R. & L. Myers Co.; Bert Nordman 
and Leon ‘Aurich of Nordman & Aurich 
and three representatives of the Den- 
nison Mfg. Co., Messrs. Allured, Walter 
Poore and V. Firebaugh. Illness pre- 
vented the attendance of H. Williams 
of Williams & Petersen. The next quar- 
terly meeting will be held in Los An- 
geles, April 28 and 29. 








Pacific Coast Notes 


After holding a closing-out auction 
sale, Guy D. Jones, jeweler of Gresham, 
Ore., has closed out his business in that 
location and has moved to Portland, 
Ore., his plans being to open a store 
there at 20th St. and Hawthorne Ave., 
carrying the same lines of jewelry 
and novelties which he featured in his 
store at Gresham. Mr. Jones is very 
musical and he thinks of opening a voice 
studio in connection with his new store. 

A. L. Whiffin, retail jeweler of Ritz- 
ville, Wash., has engaged Pete Riley as 
watchmaker for the Whiffin jewelry 
store. For some years past, L. R. Dil- 
lingham, owner of the Ritz Theater, has 
been giving part time to the watchmak- 
ing and repair departments of the Whif- 
fin store. However, repair work has in- 
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creased so much that Whiffin needs a 
man on full time while Dillingham feels 
that his theater needs all his attention, 

H. W. Schueler, retail jeweler of For- 
tuna, Cal., has purchased an old stable 
building which he plans to demolish and 
have a modern jewelry store erected on 
its site. Mr. Schueler therefore has 
earned the gratitude of his fellow towns- 
men doubly, first for removing a build- 
ing which has been regarded as unsight- 
ly and secondly for having plans drawn 
for an attractive modern store. The 
work of wrecking the old building was 
started in January. 


Salt Lake City 


Jess Taylor, Taylor & Co., manufac- 
turing jewelers in the Boyd Park Build- 
ing, is very ill with throat trouble. 

The credit business went ahead in 
1927, acording to J. S. Jensen & Sons 
Co. 

Mrs. Florence Blacklock, who has been 
with *the Leyson-Pearsall Jewelry Co. 
for the past eight years, is now living 
with her brother in Spokane, Wash. 

John A. Adams, vice-president of the 
J. S. Lewis Co., Ogden, has returned to 
the store following a sickness which 
kept him idle for some time. 

Fred V. Miller, accused of an attempt 
to enter a South Main St. jewelry 
store on Christmas night last, was last 
week bound over to the district court to 
stand trial on a charge of burglary. 

E. E. Dahlin, in charge of watch in- 
spection service for the J. S. Lewis Co. 
of Ogden, has gone to Omaha. While 
away he will attend the Union Pacific 
System’s watch inspectors’ convention in 
that city. 

Thomas Mizas, head watchmaker at 
the Leyson-Pearsall Jewelry Co., has 
just returned from a six months’ vaca- 
tion in Europe and while away visited all 
of the leading watch factories in Switz- 
erland. He also visited Paris, Vienna, 
and Budapest. 

Miss Margaret Anderson, sister of 
Alexander Anderson of the Daynes 
Jewelry Co., has succeeded Miss Dorothy 
Banks, who has resigned to get married. 
J. Fred Daynes, head of the firm, leaves 
for California this week on a business 
trip. 

The last Friday 13, “Jinx Day” sale of 
the W. M. McConahy jewelery store, was 
more successful, Mr. McConahy said, 
than any previous “Jinx” day sale he had 
held. “More than 300 people entered 
the store during the day,” Mr. McConahy 
said, “and we made 400 sales.” 

















Thieves secured watches valued at 
$1,500 from the King Jewelry Co., 
Wheeling, W. Va., one morning recently 
after they broke the large show window 
of the store. A cobble stone weighing 
about three pounds, wrapped in a pink 
edition of the Pittsburgh Press of Jan. 
13 was found in the store and is the only 
clue that the sleuths of the Wheeling 
police department have to work on. The 
robbery was discovered by J. E. Taylor, 
general manager of the store, when he 
opened the place for business the next 
morning. 
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Louis E. Schneider of Louisville, Ky., 
was a visitor in ‘Cincinnati last week. 

C. E. Richter and Hobart Wehking of 
the Richter & Phillips Co., were among 
the guests who attended the huge an- 
nual banquet held by the Chicago 
Jewelers’ Association at Chicago, last 
week. 

George S. Fox, of Fox & Son, returned 
to Cincinnati Thursday after a two 
months’ trip to Florida. Accompanied 
by Mrs. Fox he left this city Dec. 5 and 
spent the intervening time in selling 
jewelry. Fred Ullman of the Fox firm 
left Sunday for a_ six weeks’ trip 
through the Southwest. 


All of the road representatives of the 
Wallenstein-Mayer Co. are on the road 
as are those of the D. Jacobs Sons’ Co. 
A majority of the traveling men of L. 
Gutmann & Sons are en tour while those 
of A. G. Schwab & Sons are preparing 
to leave next week. Those of Frohman 
& Co. are also on the road. 


The Sterling Glass Co. is preparing to 
enlarge its plant on Celestial St., Mount 
Adams, on the brow of the hill over- 
looking the down town section of Cin- 
cinnati. The concern bought a 50-foot 
lot adjoining its plant on the thorough- 
fare from Gertrude Marcus for $10,000 
in order to be in a position to build a 
new section for the plant when the need 
arises. 

Sam R. Young, president of the Rich- 
ter & Phillips Co., was removed from 
the Good Samaritan Hospital to his 
home on Wellston Place, Hyde Park, 
Sunday. Mr. Young recently underwent 
a double operation for sinus trouble as 
surgeons removed growths on _ both 
sides of his nose while he was a patient 
at the hospital. The jeweler was:in pain 
for a while but is reported to be feeling 
better. 

Lee Loeb, head of L. Loeb & Sons is 
back in Cincinnati after a months’ stay 
with his daughter at Selma, Ala. He 
and Mrs. Loeb went south in order to 
obtain a good rest. Clarence Loeb, 
chairman of the entertainment commit- 
tee of the Wholesale Jewelers and Manu- 
facturers Association is on the road 
after a busy season preparing for the 
annual meeting of the jewelers’ organi- 
zation. 

Edgar Noterman of Joseph Noterman 
& Co., as Eminent Commander will head 
Covington Commandery when that body 
calls on the Commanderies of Greater 
Cincinnati in the dedication exercises of 
the massive Masonic Temple that was 
opened ‘this week. The temple is now 
complete after an 18 months’ building 
program, carried out at an estimated 
cost of $2,500,000, which was raised by 
contributions from citizens in all walks 
of life in the Queen City. 

_ Improvement in shop work is reported 
im 1927, in the Canton, Ohio, area ac- 
cording to L. S. Punches, head of a 
large jewelry repair firm here. “While 
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retail business was off somewhat, all of 
the shops seemed to experience better 
business during the year just ended 
compared to previous years,” Mr. 
Punches said. “I observed that no large 
sales were made by Canton jewelers the 
past year, although there were some 
nice diamond transactions.” 


George J. Gruen, local watch manu- 
fdcturer and president of the National 
Association of Credit Men introduced 
Dr. Stephen I. Miller of New York, new 
executive manager of the association at 
a joint meeting of the Chamber of Com- 
merce and Cincinnati Association of 
Credit Men, Tuesday night, Jan. 24. Dr. 
Miller is an economist of wide renown. 
In his address he discouraged the idea 
that 1928 would be a year of depression 
because it is seven years since the let 
down that occurred in 1921. 


Edward E. Metzger, jeweler and op- 
tician at 14 W. Liberty St., is going out 
of the jewelry business but will continue 
as an optician at the same location, ac- 
cording to announcement made Tuesday. 
Metzger has been engaged as a jeweler 
for more than a score of years, 22 to be 
exact, but is giving that up to engage 
solely as an optician. His establishment 
was robbed on New Year’s Day by a 
thief who broke a show window with a 
brick, seized several trays of jewelry 
and made his escape. 


“Uncle Mose” Schwab attended the 
annual dinner of the Chicago Jewelers’ 
Association at Chicago last week after 
all. Because of a heavy cold Mr. Schwab 
canceled his reservations made with offi- 
cials of the Wadsworth Watch Case Co. 
to go to the dinner Tuesday night. He 
remained at home Tuesday and Wednes- 
day but was examined by his physician 
early enough Thursday morning and 
given permission to leave so he and his 
daughter caught the morning train and 
were in Chicago Thursday evening in 
time for the affair. 


A schedule of assets and liabilities of 
Jean Holmes, alleged absconding dia- 
mond dealer, was filed in the United 
States District Court by William J. 
Reilly, attorney for the Central Trust 
Co. The trust company was a petition- 
ing creditor in the involuntary bank- 
ruptcy proceedings filed against Holmes 
several months ago. Liabilities amount- 
ed to $106,993.02, while assets amounted 
to $66,517.43, which are based on in- 
formation gathered by Carl G. Werner, 
attorney, who was appointed receiver for 
Holmes. 


Sig Strauss, diamond merchant and 
new chairman of the Cincinnati District 
of the National Jewelers’ Board of 
Trade, left Cincinnati Wednesday for 
several points in Florida. He is a little 
worn from the interest taken in jewelry 
matters outside of his own business and 
is going south for a little rest. Mr. 
Strauss, however, will combine a little 
business with his pleasure jaunt as he 
intends to sell diamonds while in Flor- 
ida. His stay in that State will be de- 
termined by the kind of weather Cincin- 
nati is to have during the remainder of 
the winter season. 
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The luncheon and dance given by the 
Richter & Phillips Co., at the Friars 
Club, Friday night, was enjoyed by 
employees of the firm. The festivities 
were enjoyed by the employees because a 
group of them thought they could play 
basketball. That is, they tried to play 
against the regular team representing 
the jewelry house. The score was some- 
thing like 61 to 18 and literally was a 
rout. Officials of the firm tendered the 
regular team the luncheon because they 
are well pleased with the work of the 
quintette which has won 12 out of 16 
games so far this season. 


Hugh Stewart, auditor of the Wads- 
worth Watch Case Co., and Bart Cook, 
two of Greater Cincinnati’s ranking 
bowlers, met in the first of 10 games of 
a home-and-home match Saturday with 
Stewart returning the victor 2078 to 
1905. Stewart is a member of the Pot- 
ter team in the Hamilton County league 
while Cook rolls for the Cincinnati Gym 
quintette. Like his year in and year out 
bowling the watch case auditor rolled an 
average of more than 200 for each game 
which is his usual total. Stewart is re- 
garded as one of the best “money” bowl- 
ers in Cincinnati as he rolls his best 
when under the greatest competition. 


William F. Grassmuck, retail jeweler 
now located at Opera Place and Race 
St., will pay a monthly rental of $1,125 
or $15,000 a year for his new location 
in the Fountain Square Hotel on Vine 
St. between Fourth and Fifth Sts. The 
jewelry establishment will be moved 
from Race St. when the Smith-Kasson 
Co., owner, proceeds with its scheduled 
improvement of building a huge depart- 
ment store. Grassmuck succeeded one 
of the Greenwalds in the jewelry estab- 
lishment and will go into a larger loca- 
tion when he moves to the new place. 
This is located in the huge theater and 
hotel building that was built by the 
Keith-Albee-Libson theatrical interests 
in Cincinnati. The new Albee Theater 
is the largest in Cincinnati, seating 4000 
persons. It was opened Christmas Eve 
and the main lobby is off Fountain 
Square. 








Excessive Zeal 


Someone, in great haste, told the Po- 
lice Bureau: “I have given a description 
of a watch stolen from me today. I was 
mistaken; I have found it.” 

The Inspector replied: “I much regret 
it; but tne thief has just been arrested.” 
—Le Grand Négoce. 








The Court of Customs Appeals sus- 
tained the U. S. Customs Court in over- 
ruling a protest of Ellen Cassity, a 
resident of the United States, against 
the payment of ‘80 per cent duty on 
a platinum bracelet set with diamonds. 
Miss Cassity took the bracelet and also 
a ring set with two diamonds abroad 
with her. While abroad the two dia- 
monds were used in the remodeling of 
the bracelet and upon her return the 
latter was assessed at 80 per cent as 
jewelry. 
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NECKTIE RACKS. 
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“A.L.REED CO. 


INCORPORATED 1697 


Makers of REED CRAFT Gather Goods 
Also a General Gine of Geather Novelties SL SOLD 6 PURSE 
200 Madison Avenue, New York City 


We will exhibit at Palmer House, Chicago, Rooms 876, 877, 878, February 6th to 17th 
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An Artistic Gift Corner 


Newark, N. J., Jewelry Concern finds that new depart- 
ment attracts much trade 

















HE Gift Corner conducted by the 
Norman Co., in the store at 22 W. 
Park St., Newark, N. J., is stimulating 
business in a most gratifying way, ac- 
cording to Jay DeRoy, the manager, 


ing cards from France were added to 
the stock which includes an alluring as- 
sortment of bridge and mah jong prizes, 
table favors, place card holders and 
daily gift specials from $1 to $5. There 





WINDOW DISPLAY IN THE GIFT CORNER OF 


One half of the store has been turned 
over to the Gift Corner, and the store 
has been enlarged by adding several 
feet at the rear, so that the space allotted 
to jewelry showcases is virtually the 
Same as before. The new department is 
under the direction of E. DeRoy Koch. 
The firm’s literature describes it as “a 
meeting place for seekers of the ex- 
quisite and unusual in the arts and 
crafts—gifts for every occasion, most 
moderately priced.” 

Before the holidays Christmas greet- 


A NEWARK, N. J., 


STORE 


are vases from the master potters and 
glass makers of the world. The sub- 
dued tones of Fulper potteries find con- 
trast in the brilliant colors of the Italian 
and Spanish pieces. The delicate Corn- 
ing glass and the vivid Moorcroft and 
Sang de Boef give variety to the display. 

The lamps are equally versatile in de- 
sign and material. There are charming 
reproductions, in copper, of California 
Mission lighters, Colonial brasses with 
sheepskin shades, reproductions of oil 


burners with Macbeth chimneys and 


with 


hand-painted 


porcelain lamps 
shades to match. 

A _list*of the merchandise would in- 
clude Sterling hollowware, Sterling flat 


ware, plated silver, coffee tables in 
bronze, iron and tiled tops, Florentine 
leather goods, book ends, candlesticks, 


torchiers and cigarette boxes and even 
book shelves and sconces. 

The Norman Co., a corporation, has 
always been located in W. Park St., 
beginning in half a store at No. 4, mov- 
ing to larger quarters at No. 8, then 
to a still larger store at No. 12. The 
present building at 22, is 25.by 100 feet. 

Since Mr. DeRoy became manager of 
the store in 1924 the business of the 
firm has trebled. He adopted several 
new policies intended to keep up with 
the trend of modern business. The Gift 
Corner is his most recent innovation. 





Showing Birthday Gifts in the 
Window Displays 


T is always someone’s birthday and this 

fact can be used to advantage by the gift 
department of the jewelry store in securing 
more business. 

For instance, the gift department can 
stage a window display showing articles 
suitable for presentation to men of varying 
ages and can then use a placard in the 
window stating that it is going to do its bit 
toward making some men happy on their 
birthdays by offering the gifts during the 
department’s own birthday week at especially 
attractive prices. The placard can also urge 
people to stock up on the articles for future 
use. 

The store can also use some newspaper 
advertising telling about the display and 
urging folks to come to the store and look 
at the display. 

In connection with such a display it would 
be good business for the gift department to 
ask all of its male employes to go over the 
articles in the department and pick out the 
articles which they would most iike to have 
given to them on their birthdays. 

These articles could then be siown in the 
window with placards attached telling how 
the articles had been picked out and also 
giving some of the reasons advanced by the 
employes for choosing the particular articles. 
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Illustrations Actual Size 


Butterfly Jewelry in Appealing Designs 
Accents the Blues of the Mode Sponsored by Premet 
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Visit Our Display 
at the 


Eastern Manufacturers 


and 
Importers Exhibit 
Palmer House 
Chicago 
February 


Eom! 1225 Fifth Avenue, New York 


~ p OU will find this gorgeous butter- In addition to the items illustrated, our 
fly jewelry to be one of the quick- ine includes miniatures, trays, cigarette 


ing i y re ever featured. . 
est selling items you have ever feature ae ae 


The exquisite colors and the charming ia bs 
effects achieved by the use of genuine 1andsome cream colored display 
tropical butterflies gives it an instant pad is furnished free with all orders 
appeal to every customer that enters amounting to $50.00 or over. 
your store. 

SEND For Our ILLUSTRATED CATALOG 
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Selling Gift Merchandise in ‘Texas 


Personal Association with Customers and High Business Standards Build Trade, Says 
Pioneer “Lone Star” State Jeweler 




















6¢7T takes personal association to 

build a large gift business,” says 
Joe Koen of Joe Koen & Son, jewelers 
of Austin, Tex. Koen does not draw 
his conclusions from the air; but he 
does draw them from 37 years of retail 
experience in his present location. The 
old days of the West were in full swing 
when Koen entered the jewelry business. 
It was not uncommon to see gunmen of 
the West and officers shoot out their 
differences, but in the face of this care- 
free reckless spirit, Koen built up a 
strong list of friends that have stayed 
with him in building one of the biggest 
jewelry and gift trades of the Texas 
territory. 

According to this successful retailer, 
the gift department of the jewelry store 
is quite a different problem from the 
gift department of the average depart- 
ment store. In fact, Koen does not try 
to meet department store competition, 
nor stock items of the same quality that 
are moved for a price in these stores. 

Quality merchandise that makes the 
gift articles a staple stock are the ones 
that are featured by this firm. The 
same mark up of profit is made on the 
gift articles as is made on the jewelry 
of the firm. At no time is there un- 
reasonable mark up on seasonable gift 
articles. Koen finds that many gift 
shops can take a $2.25 article and sell 
the first run for $10. After the pick 
is made, the culls are placed in the win- 
dow with cards that announce “Reduced 
from $10 to $3.75.” Although this 
reduction may be a sales building plan 
for some gift departments, Koen finds 
that it can not work successfully in a 
jewelry shop. As for his own trade, 
he never makes a price appeal. His 
gift merchandise carries a fair margin 
of profit at all times. After selling out 
practically all the pieces of a certain 
pattern, he sometimes makes a slight 
price reduction. 

When a mark down is necessary, the 
articles are never piled into the display 
window with a price slashing card. In- 
stead the new arrivals are placed in the 
display window to create sales and bring 
in the prospects, while the culls from 
the older patterns are placed in a neat 
arrangement and carry a modest little 
card that announces a reduction of from 
10 to 20 per cent, a fact that assures 
the prospect that they may always de- 
pend upon a fair price when shopping 
in this gift department. 

“There must be a certain amount of 
prestige in holding up the trade of the 
high class gift department of a jewelry 
store,” says this pioneer business man. 
“You may drive an automobile around 
to the office of a friend for a demon- 
stration and impress the prospect with 





the superior qualities of the automobile; 
but you can not carry over a watch or a 
diamond without inviting suspicion that 
it is not of the highest quality. The 
same fact is true of gifts from our de- 
partment. We must keep them on a 
high plane and we must hold the con- 
fidence of our customers. I never fea- 
ture some piece of pottery or glassware 
for 98 cents; instead I work to bring 
the customer to my store not knowing 
just what she will select, but fully 
knowing that she can find a wide selec- 
tion of gifts and authorities to help 
her select just the correct gift for the 
special occasion,” continues this retailer. 

Koen further brings out the fact that 
he and his son William have made it a 
point to know his customers both in and 
out of the store. They and their sales- 
force are constantly on the alert for the 
small details about their customers and 
prospects. They try to personally know 
the individual homes of the customers 
as to the type of architecture, color 
harmony of the home, and individual 
.tastes and likes of the members of the 
family. These little bits of human- 
interest knowledge are the direct source 
of many increased sales. 

The prospect that wishes a suitable 
gift is first assured that gifts must 
emphasize the individuality of the one 
that gives the gift as well as the one 
that receives it. This prospect is taken 
into confidence regarding the latest 
things that are appreciated for wed- 
dings, births, anniversaries, showers, and 
the dozens of other occasions that are 
remembered in this manner. At the 
same time, little friendly suggestions 
and questions bring out the personal 
likes of the one to receive the gift, the 
color scheme of the home, and any 
knowledge of patterns already possessed. 
if the gift is of this type of merchandise. 
In this manner, it is easy to sell the 
customer just the right gift for this 
special purpose, a fact that inspires 
confidence to the extent of bringing back 
the customer, while in addition, the one 
that receives the gift and her friends 
learn that they, too, may depend upon 
Koen and his salesforce to solve every 
gift need. 

This jeweler explains, “Our gift stock 
is naturally smaller. We stock several 
patterns of articles of some 50 pieces. 
In the way of glass, we usually sell 
these in half dozen pieces at a retail 
price of from $4 to $10 each. Our per- 
sonal knowl@dge of the patterns owned 
by a host of our customers makes it 
easy to suggest the right pattern to the 
prospective buyer that informs us of the 
one to receive the gift. Each new pat- 
tern that arrives is made into an invit- 
ing window display, while our news- 


paper copy continually stresses a gift 
department of articles of highest quality 
with no special mention of any one 
article. In this way, we keep our cus- 
tomers returning each week to see just 
what new items we have in for their 
inspection.” 

Quality glassware, Spanish and Ital- 
ian pottery, and similar articles are 
having the best demand with this firm. 
Boudoir lamps have had some movement, 
as well as smoking sets of four pieces, 
but Koen finds that in lamps and such 
larger items, there will be several quick 
sales of select shades; then the remain- 
der of the stock is shelf worn, as most 
of the customers will find that the par- 
ticular shades in stock do not har- 
monize with their home color plans. 
Therefore lamps and articles that require 
a large amount of space und a large as- 
sortment for a volume business are not 
featured to a great extent, but the 
smaller items that can be considered 
staple stock regardless of the season- 
able run are sold to a fine advantage. 
Light stocks of new items are kept com- 
ing, but only a few pieces at a time 
which insures no leftovers. An example 
of such a demand for new things is 
shown in a good movement of flower 
bowls—the “Italian Graffito.” 

The telephone is used from time to 
time by this firm to reach select pros- 
pects and invite them down to inspect 
the arrival of new gift merchandise. At 
this time no mention of the particular 
items or the price is made, but just the 
invitation to visit the department is left. 
In this manner, the prospect arrives and 
is easy to reach with suggestive selling. 

But on the whole, the senior and 
junior members of this firm find that 
their sales lie in merchandise that will 
sell for a good price. Each sale means 
a direct worth-while profit that is not 
based on a large volume of business, 
but a steady trade of repeat orders. 
Every effort is made to know the small 
things regarding every prospect; then 
educate these prospects to know that 
they may buy gifts of individuality from 
a gift department that keeps a step 
ahead. 





Several Kansas City gift houses have 
brought out new goods for the winter 
trade in the southwestern territory. The 
Gift Shop Necessities Co., a Kansas City 
institution with headquarters at 3309-11 
Troost Ave., has just recently created 
an elephant composition which stands 
six inches high and is nine inches long. 
On one side of a leather saddle buckled 
on his back may be placed a package 
of cigarettes and on the other a box of 
matches. 
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Visit Our Display 
at the 
Eastern Manufacturers 
and 
Importers Exhibit 
PALMER HOUSE 
Chicago, Il. 
Feb. 6th to 17th, 1928 
Represented by 
Mr. W. F. Wegert 





No. 8128 
Empireware Jewel 
Half oval in shape and fitted with brown 
velvet lining. 





No. 185—Beverage Service 
Six colored stem glasses mounted on 
decorated wood tray with metal rim, han- 
die and holders. Antique gilt or silver 


finish. 


No. 198—Beverage - 
stem glasses on 


wood ith metal rim and —. ee . — ” 
ates” walle shaker. Where Novelties Originate complete with shaker. Antique silver 
Gnish. 8 





Six colored 


New York Representative: 
Philip Ebb 
Room 516, 
Fifth Ave. Bldg., 
200 Fifth Ave. 





Case 






The Gift Line for the Jeweler wes ou vispey 


at the 
National Gift and Art 
Association 
ADELPHIA HOTEL 
Philadelphia, Pa. 
Feb. 27th to March 3, 1928 
Room 1002 


Represented by 
Mr. J. H. Barbour 





No. 81 17—Empirew are Beverage 
et 


Six colored crackled Bod with sippers, mounted 
in gold plated server. 





No. 8107 
Empireware Dresser Set 
Colored glass base with fancy metal cover 
% — gold finish (no fittings sup- 

Diied). 





No. 8134 
Empireware — Candy 
ox 
Three compartment colored glass insert 
with metal holder and cover in antique 

gold finish. 





No. X3000-622E 
Indian Design Casserole 
Fitted with Pyrex inserts in various sizes. 








No. 8126 
Empireware Ice Pail, 
Strainer and Tongs 
Antique gold plate tub with Em- 
pire design. Fitted with strainer 

and tongs. 
















No. 194—Beverage Set 
Six colored stem glasses on decorated 
wood tray with metal rim and holders, 





Antique silver 


M. W. Carr & Company, Ine. rcssc cau ronennive 


e Sunderland & Miller, Inc. 
Manufacturers Since 1869 807 Title Guarantee Bldg., 


West Somerville, Massachusetts 220 West Sth 8t., 


Los Angeles, California 
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New Merchandise for the Gift Department 
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Automatic cigar lighter in lovely Just ' 
Andersen pewter. Shown by Palmer 
& Dillon, 225 Fifth Ave., New York 





Cigar lighter. When the fig- 
ure is tilted up from the 
base it lights automatically. 
Shown by Frankart, Inc., 
225 Fifth Ave., New York 





An attractive pottery 
lamp with parchment 
shade in matching col- 
ors. Shown by Art In- 
dustries, Inc., 225 Fifth 
Ave., New York 





New design in sterling silver 
vanity shown by Leo J. Grogan, 
225 Fifth Ave., New York 





Cigarette box with lace decoration set 
between two plates. Shown by Farber 
Bros., 13 Crosby St., New York 

















Sweden sends us works of fine artistry : ; : 
in glassware. Shown by Orrefors, 18 W. Beverage set with silver plated holder in basket de- 
23rd St., New York sign. Made by M. W. Carr & Co., Somerville, Mass. 
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Manufacturers and Importers of Jewelry to the Trade Since 1910 


Specialists to the Gift Buyer of the Jewelry Store 
We Know What to Buy and Where to Buy It at the Price | 
Merchandise for Your Gift Department 








We have made a study of 


(A your Gift Department (A 
Glassware not too problems and feel confi- Boudoir Lamps 
high in price, but | dent that we are in a posi- that we know you 
exquisite in de- tion to serve you best, cannot duplicate 


sign, coloring and . : 
i having been a part of your for the price. 


cutting. 
business for over 18 years. 


Imported Imita- 


Leather Bridge 


Sets, Secretary No Question Too nig - Dutch 
. ~ » liver rays, 

Portfolios, Card Difficult to At iswer Boxes, Bowls 
Cases and oth ‘ S, ; 
val No Merchandise bin. ek wee 


items too numer- 


Too Hard to Get doubtedly will 


ous to mention 
make sales. Work- 


all at a price that 
manship is the 








is unusual and Visit our display in Room 
workmanship of 707, Eastern Manufactur- highest and the 
the highest. ers and Importers Exhibit, prices the lowest. 
SU Palmer House, Chicago, Sy 
February 6 to 17. 














WE HAVE HUNDREDS OF ITEMS OF INTEREST TO THE RETAIL JEWELER 


POLTOCK & SEELER CO., INC. 


Genuine Materials for All American Watches 


Fine Watch and Clock Material 





Community 


Dennison 
Goods | JEWELRY | Plate 





Pyralin Toiletware 


15-17-19 MAIDEN LANE, NEW YORK 
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Picture made from butterfly wings. 
Shown by Owen Bros., 225 Fifth Ave., 
New York 


“Swallow” lamp shown by Unaka Studios, 

225 Fifth Ave., New York, in brown and 

gold, red and black and a vivid blue pottery 
base with harmonizing parchment shade 





Sterling silver “Reddy Tee’ an 

ideal gift for a golf enthusiast. 

A silver name plate holds the 

two chains together. Shown by 

Lambert Bros., Third Ave. and 
58th St., New York 


of blue, green, red and orange. 
Fifth Ave., New York 
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Suggestions for Discriminating Buyers 








Mahogany or walnut finished cig- 

arette box with porcelain lined top 

and bottom. Sides and ends are 

mahogany lined and there is an 

inside stop hinge. Made by Wm. 

Black & Co., 111 ata Ave., New 
Yor 





Chinese brass dinner’ gong 
which strikes the weird Oriental 
note of the Chinese temple. Im- 
ported by I. Shainin & Co., 212 
Fifth Ave., New York 


New Spode pattern designed from a Gobelin tapestry in rich enamel colors 


Shown by Copeland & Thompson, 206 
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NATIONAL GIFT \PU 
— SHOW 
ADELPHIA HOTEL 


FEBRUARY 27 


TO MARCH 3 
1928 


The most complete exhibit of the choicest Gift in one place. Make early reservations for rooms 
and Art Wares of over one hundred of the lead- direct with hotel. For information write 


ing wholesale distributors, manufacturers and im- NATIONAL GIFT AND ART ASSOCIATION 
porters. Concentrate your buying at one time and Drexel Building Philadelphia 





HUNDREDS . OF . JEWELERS . ARE . COMING . FROM. ALL . PARTS . OF . THE . COUNTRY 
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Attractive Lamps and Aquarium for the Home 


J 


{ 











Metal lamp with octa- 
gon shaped parchment 


shade. Shown by The Lf” 
Gift Bazaar, 225 Fifth 
Avenue, New York GS 





“London,” a lamp designed in old English 

style with shades of sheepskin decorated with 

English countryside scenes. Stand is of 

wrought iron. Displayed by Arthur H. Poyn- 
ter, 225 Fifth Ave., New York 





Colonial wrought iron 
lamp with double arm 
oil fonts of antique 
brass and parchment 
shades of simple Colo- 
nial design. Shown by 
Norman Hawthorne, 
225 Fifth Avenue, New 
York. 

















Fe > 
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Aquarium with stand of imitation French bronze in dark green finish.. Glass bowl is 
: removable. Shown by Strauss Silver Co., Inc., 315 Fifth Avenue, New York. 
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FORERUNNERS 


of a Succession of New Things 
for the Modern Jeweler 


UST released by the U. S. Customs these modern art 
J clocks are the pioneers - a new line we are preparing 
for the jeweler’s giftware department. This new line, 
starting with novelty items to be retailed at one dollar, will 
possess the exact shade of exclusiveness the jeweler 
requires. 


These exquisite and voguish clocks are made in Vert Marin 
and Maroc marbles of beautiful graining. The ornamental 
trimmings are all of solid bronze, gold plated. Eight day 
movements with half-hour chimes equipment complete the 
desirability of these new timepieces. The triangular clock, 
No. 375, is 10” to the apex. The rectangular clock, No. 377, 
is 13” long. 

In Chicago at the Eastern Manufacturers and Importers 

Exhibit, the Bing lines will be displayed in Rooms 784, 

785, and 786 at the Palmer House. At the National 


Gift & Art Show, Philadelphia, we shall exhibit in 
Room 806 at the Hotel Adelphia. 


FERDINAND BING & CO.’S Successors, Inc. 
67-69 Irving Place, New York City 
Pacific Coast Representative 


HENRY C. HUBLEY, Transportation Bldg., Los Angeles 





CIRCULAR 














M. WILLE-ART GOODS 


258-60 Fifth Ave., New York, N. Y. 


We have moved into 


OUR NEW HOME 


as announced in the January fifth issue. The 
entire fifth floor is devoted to the display of 
the most unique and interesting collection of 
imported art goods and gift wares of character 
and quality. 


Showing the 


Dragsted 
Famous Pewter 


FROM DENMARK 











The variety is greater than ever; the collection now 
consists of over one thousand pieces. 


KAEHLER POTTERY 


From the same country comes a tremendous assort- 
ment incomparably beautiful. 


From SWEDEN comes the latest creation, never 
before shown in this Country — METALLO- 
KERAMIC in wonderful irridescent colors. 


MODERNISTIC DESIGNS 


Rare beauty is predominant in our Keramics, Glass- 
ware, Metal and Leather Goods, etc.; collected from 
all over Europe; amongst them hundreds of num- 
bers, designed and created by MR. WILLE during 
his recent trip abroad. 

All these new creations are initialed and are not 
obtainable elsewhere. 


CHIicaAaAG® 
Eastern Manufacturers and Importers Association, 
PALMER HOUSE 
February 6th to 17th, Rooms 760-761 


PHILADELPHIA 
National Gift & Art Association 
ADELPHIA HOTEL, ROOM 1016 
February 27th to March 3rd 


BOSTON 


Associated Eastern Exhibitors, 
HOTEL STATLER, ROOM 416 
March 5th to 10th 
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Glassware for the Jeweler 





Some Suggestions to Help in Selecting Lines Suitable for the Gift Department 


By Y. JENISHEK * 

















(Continued from the Issue of Jan. 5) 





EEP abreast 
with the times 
or give people what 
they want and you 
will constantly 
write in the right 
hand column of 
your ledger. 
Our taste is sub- 











ject to weather, 
seasons, newspaper 
Y. JENISHEK write-ups, styles 


from Paris, and to 

hundreds of other things. A successful 

business man follows these changes in 
taste. 

Collecting of antiques has been a sport 


American influenced the architecture 
and interior decoration to Colonial and 
early American styles. 

The antique collectors and dealers 
scoured the country for American an- 
tiques. Sale after sale was arranged by 
the leading auction rooms on Colonial 
furniture, Stiegel glass, Sandwich glass, 
etc. Prices advanced by leaps and 
bounds for the demand was much 
greater than the supply. 

The clever manufacturer realizing the 
situation reproduced the most desirable 
items so that today any amount of 
“Early American” objects may be had 
to satisfy the increasing taste and de- 
mand for the articles of our forefathers. 

In order to create an “Early Ameri- 
can” atmosphere in a colonial house or 





LIQUEUR SET IN THE “BARON” STIEGEL GREENISH BUBBLY GLASS, WITH OLD 
FASHIONED SHIP ENGRAVING 


of the idle rich for many years and with 
the ever increasing number of this class 
of people the hunt for antiques has in- 
creased to such proportions that all the 
demands for real antiques could not be 
filled. Spurious antiques sold for genu- 
ine articles and reproductions sold as 
such found their way to the market. 
People had to have them, because their 
interior decorators told them so or be- 
cause it was the style to have antiques 
or for some other reason.—They did not 
know why, but they had to have them. 
After the war the delayed activities 
in private undertaking began slowly to 
awaken to new life with enormous 
potentiality. Real estate booms and 
building of new residences were mani- 
fested on all sides. The newly acquired 
taste and appreciation for anything 





W. E. Lindemann & Co., New York. 





room reproductions of furniture and 
decorative objects are mainly used which 
can be purchased at reasonable prices 
while the priceless originals are reserved 
for collectors. Thus the entire public 
is satisfied. 

To understand the value of antiques 
we must realize and understand the cir- 
cumstances and difficulties under which 
they were created. This is unknown to 
most of us who live in the present time 
of toasted tobacco, dyed muskrat and 
synthetic complexions. There are, how- 
ever, people who dig into the past and 
think they know all about the making 
of the particular antique piece they 
possess. 

The first glassworks in the New 
World dates back to 1607 and was built 
at Jamestown, Va. Afterward in differ- 
ent parts of the Colony glass furnaces 





sprung up. Of the better known glass- 
works with which the present day collec- 
tor, interior decorator and gift buyer are 
concerned are the works of 
Sandwich Glass Co. 


“Baron” 


Stiegel, (pressed 





ATTRACTIVE VASES MADE IN SOUTH 
JERSEY STYLE 


glass) and works in South Jersey and 
the Wistarberg Glassworks. 


Reproductions of Early American Glass 


Reproduction of the “Baron” Stiegel 
glass will interest the jeweler most. Be- 
sides being reproductions of “Early 
American” glass, they are very use- 
ful as flower holders and decorative arti- 
cles. An entire table service has been 
produced in this style. All these articles 
meet with a great favor from the public. 

“Baron” Stiegel, a German emigrant, 
who married a rich American woman, 
made his glass at Mannheim, Pa. His 
was blown glass, bottles, drinking 
glasses, vases, decanters, jelly glasses, 
flip glasses and other useful articles. 
The shapes run along the same line as 
glassware then blown in Italy and which 
we see repeated from the time glass was 
first invented. Some of the shapes al- 
though in much smaller sizes we see in 
the Metropolitan Museum of Art, New 
York, labeled as coming from Cyprus, 
where they were made in the second 
and third century A. D. 

Today’s reproductions in the “Stiegel” 
style are made in greenish bubbly glass 
with engravings of flower baskets, as he 
used, or with engravings of old fash- 
ioned ships, which the public of today 
prefers. 

In the accompanying illustrations are 
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FLL <4 DEMANN LINE & 


BOHEMIAN GLASS 


| A few samples of the 
BOHEMIAN GLASS and 
of the “WATERFORD” 
style Glass. 
Ask for other illustrations 











with prices. 


Call when in New York. 
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POMPEIAN BRONZE CO,Inc. 


ROOM 501 


2.25 AFTH AVENUE 





NEW YORK CITY. 
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shown some of the most popular and 
most desirable articles from the jewel- 
er’s point of view. The flip glasses rang- 
ing from six to 12 inches high are used 
as flower holders. Candlesticks with 
bowl are ysed as console sets and then 
come goblets, wine and liqueur glasses, 
whiskey and cordial sets, cocktails of 
different shapes, sherbets, plates, finger 
bowls, bathroom bottles and other desira- 
ble articles. 

Sandwich Glass was made near Boston 
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What Is Bronze?’* 


pe many years the metal industry 
and retailing have faced confusion 
as to a definition of the term “Bronze.” 
It is said that there are close to 200 
recognized alloys. Each of them has a 
Bronze name but many fail to include 
all of the ingredients and properties 
which scientific opinion holds true bronze 
should possess. 

At the present time and for some 





A SERIES OF COCKTAIL GLASSES EXECUTED IN THE EARLY AMERICAN STYLE 


from 1825 to 1888, when through an un- 
reasonable strike of the workmen, the 
works were closed never to reopen. The 
most famous pieces of any value to col- 
lectors were until about three years ago 
pressed Dolphin candlesticks in various 
sizes, designs and colors, and cup plates, 
depicting some historical figure. These 
were given away as souvenirs of some 
historical occasion or as an advertising 
medium of some commercial enterprise. 

Since these pieces were in great de- 
mand a few years ago some manufac- 
turers made copy forms and flooded the 
country with them. 

On the contrary, however, the glass 
referred to in this article as “Baron” 
Stiegel, Early American and South 
Jersey glass, being of the blown type, 
remains well liked and is eagerly sought. 
The crude finish and antique appearance 
of these articles is something unusual. 
It appeals to a large range of people 
from the “400” down to the more modest 
gift buyers. 

The articles described and illustrated 
in this article were selected with espe- 
cial attention to their value as worthy 
and commercially profitable to the jewel- 
er trade. Of course there are many 
more articles to be had in this line, and 
if the jeweler will follow the pointers 
given he will have no difficulty in select- 
ing merchandise for his clientele. 

(To be continued) 








Watch the Gift Department for new 
merchandise. 





months past, committees representing 
the industry have been wrestling with 
this problem. But since the consumer 
interest demanded early action in one 
direction, this Bureau held a conference 
to discuss bronze as the term is applied 
to cast articles commonly sold in New 
York retail stores. The stores wanted 
something definite for their own guid- 
ance. 

On Nov. 15, there met with the Bu- 
reau at the Waldorf Astoria Hotel, 
representatives of trade associations, re- 
tail stores, manufacturers, founders and 
testing laboratories, and it was the 
agreement of those present that it had 
been difficult in the past for stores to 
give their customers protection through 
accurate description of bronze articles 
such as lamps, book ends, and small 
statues. 

The conference agreed that to define 
and to preserve the meaning of genuine 
bronze, certain minimum requirements 
for the alloy should be observed. These 
were stated and approved in the follow- 
ing recommendations: 

Products made by casting (art 
and decorative objects) sold to the 
consumer and stamped or otherwise 
described as bronze, should contain 
a minimum of 85% copper, 3% tin, 
the balance of other metals. 

Products not conforming to the 
above definition, made principally of 
copper and zinc, should be described 
as brass. 


*From Accuracy, the bulletin of the Better 
Business Bureau of New York. 
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Attracting Men to the Gift 
Department 


ANY people seem to have the fdea 

that only women, or mainly women, 
patronize the gift department of the 
jewelry store. Consequently it would 
be a splendid idea for the store to do 
something to show that it has numer- 
ous male patrons, as when it does this 
the store will make certain of securing 
more male patronage than might other- 
wise be the case. 


An excellent method of showing the 
public that the store is enjoying a quite 
considerable volume of male patronage 
is by using a window display in which 
articles are shown that men have re- 
cently purchased at the gift depart- 
ment. 

When such a window display is ar- 
ranged it is a good plan for the store 
to use a placard with the display read- 
ing about like this: 

“WHAT MEN BUY AT OUR GIFT DEPART- 
MENT. 


“This store enjoys a splendid male 
patronage. Here are articles of the sort 
that men bought from us recently.” 


Then with each of the articles on dis- 
play the store could use a small placard 
telling the use to which the articles were 
put by the purchasers. For instance, 
with one article it could be stated that 
the purchaser bought it for presentation 
to another man on the latter’s birthday. 
With a second article it could be stated 
that the purchaser bought it for use on 
his office desk. A third article could 
carry a placard stating that the article 
was purchased for presentation to the 
purchaser’s wife on their wedding an- 
niversary. Other ideas will be sure to 
occur to the jeweler. 


Such a display would be really newsy 
and so it would get a great deal of at- 
tention and arouse quite a lot of talk and 
be of proportionate help to the gift de- 
partment in increasing sales. 








The Bunde & Upmeyer Co., Milwau- 
kee, Wis., is having great success with 
the sale of individually monogramed 
bridge sets, which the company has had 
especially manufactured. The cards are 
of the best linen’ stock and are sold two 
decks at a time in a handsome silk-rib- 
boned imported box. The box, which is 
extremely dainty and beautiful, simu- 
lates fine leathers of contrasting colors 
and is hand-tooled with gold inlay. Be- 
neath a transparent window is inset a 
genuine piece of petite pointe in silk. In 
a circular mailed to the trade the Bunde 
& Upmeyer Co. characterizes the bridge 
sets as “a gift ideal for a multitude of 
friends, appropriate, useful and undeni- 
ably smart.” “The sale on these mono- 
gramed cards has been phenomenal,” 
said H. Sauer, of the stationery depart- 
ment of the Bunde & Upmeyer Co. “We 
have had hundreds of calls for them and 
we expect this demand to continue for 
a long time.” 
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-ORREFORS GLASSWARE 


Nothing Better from Anywhere 
Awarded the Grand Prize at Paris Exposition, 1925 


Swedish Rock Crystal in Delightful Colorings and Shapes 





Exhibited at 
Museum of Art, 
New York, 
and Other Art 
Museums in 
United States 








ORREFORS BLUE 
ORREFORS AMETHYST 

















Exhibited at 
Eastern Manufacturers 
and Importers 
Exhibit 
Palmer House, 
February 6th to 17th 








ORREFORS AMBER 
HOFMANTORP TOPAZ 











r 


ORREFORS GLASSWARE means the highest standard of quality, wonderful shapes and 
exquisite colorings in table and fancy glass. 
Write for particulars 


A. 4. VAN DUGTEREN & SONS 
18 West 23rd Street, New York 











OT. G. HAWKES & CO. 


Glass Manufacturers 


CORNING, N. Y. 


wn York Office Pacific Coast Office 


542 Fifth Avenue 140 Geary St. 
San Francisco 


FOR THE TABLE OF THE 
FASHIONABLE HOSTESS 


Steadily gaining momentum during the 
past 18 months has been the tendency 
of the smart hostess toward Rock Crystal 
Glass for the table. To meet this steadily 
growing demand by your most discrim- 
inating clientele there is available to 


you— 
HAWKES ROCK CRYSTAL 


Goblets from $14.50 to $500.00 
the dozen net. Other items of 
the service at prices in propor- 
tion. 

Producers of Rock Crystal 

for nearly half a century. 


3) 


HAWKES 


GRAND PRIZE—GOLD MEDAL PARIS 














Hubley Metal Products 





No. 279—Wire-Haired Fox Terrier Door Stop. 
Very lifelike reproduction, finished in Natural 
Colors. Size 8 in. x 9 in. 


Send for Illustrated Catalogue and Price List. 


New York Representatives Western Representative 


a Bing & Co. Henry C. Hub! 
lace, Transportation B 
Bush Tune Sales "Bldg. 


Los Angeles, Calif. 
130 West 42nd St. la iaacaaes 


Hubley Manufacturing Co. 
Lancaster, Pa. 
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National Gift and Art Association 








Spring Show to be held at Adelphi Hotel, Philadelphia, 
Feb. 27 to March 3, may see organization 
formed by Gift and Art Retailers 

















WO features at the National Gift 

and Art Show to be held at the Hotel 
Adelphia here from Feb. 27 to March 3, 
that will interest every wide awake 
jeweler who handles gift wares, are an- 
nounced by the National Gift and Art 
Association, both being part of the co- 
operative work of the association in aid- 
ing the jeweler and other retailers. 

This is the seventh consecutive year 
of the association’s existence, a fact sig- 
nificant as showing not only the neces- 
sity of an organization of this kind but 
also evidencing its inherent strength. 

One of these features is the retailers’ 
conference and open forum scheduled for 
the evening of March 1 when retailers in 
all lines of gift and art wares will re- 
solve themselves into something akin to 
the old-fashioned “town meeting,” bring 
out their individual problems and 
thrash them over with others in the 
trade with probability of solutions in 
every case as a result of a frank and 
free discussion. Everyone will be free 
to talk and relate his or her experiences 
in that particular problem and to make 
suggestions that are likely to be helpful. 

One of the most gifted women in the 
gift business, Mrs. Grace P. T. Knudson, 
an authority on gift shop and depart- 
ment management is to preside at the 
forum. As owner of a successful shop 
in Camden, S. C., during the winter sea- 
son and in Maine during the summer, 
her experience is practical, not theo- 
retical and she has solved so many prob- 
lems of gift shop management herself 
that her experience should be helpful to 
others. 

To further aid the retailers the show 
management has arranged to have Mrs. 
Knudson give a series of personal con- 
ferences during four days of the show 
and answer any questions dealers may 
ask. For this purpose her headquarters 
will be in the cozy rest and buyers’ room 
which the association will establish on 
one of the exhibition floors for the con- 
venience of those who attend the show. 

The truth is, both retailers and whole- 
salers need each other. Without whole- 
salers, manufacturers and importers, to 
supply merchandise—where would the 
retailers be? And true, too, without re- 
tailers to dispose of the wares produced 
—where would the wholesalers be? Both 
groups have common problems and re- 
tailers and wholesalers will progress 
more rapidly, by a better understanding 
of each others’ viewpoint. 

Mrs. Knudson has stated that she is 
first of all a retailer. The retailer’s 
Cause is her cause. But—Mrs. Knudson 
appreciates the rapid strides that have 
been made by the National Gift and Art 


Association—an organization that is na- 
tional in service as well as in name, and 
Mrs. Knudson understands too that the 
progress of the association would not 
have been possible without the retailers. 

With a complete understanding of 
what retailers need, Mrs. Knudson has 
suggested that during the Buyers’ Con- 
ference at the National Spring Show 
in Philadelphia, the retailers should 
form their own organization, with their 
own officers, by-laws, etc., and that this 
body be admitted to affiliated or asso- 
ciate membership in the National Gift 
and Art Association. 





Gift Show Calendar 


Chicago China, Glass and Gift 
Show at the Hotel Stevens, Jan. 
30—Feb. 4. 

Eastern Manufacturers and 
Importers Exhibit, Inc., at the 
Palmer House, Chicago, Feb. 6 
—Feb. 17. 

* * * 

National Gift and Art Associ- 
ation at the Hotel Adelphia, 
Philadelphia, Feb. 27—March 3. 

New York National Gift and 
Art Show at the Hotel Imperial, 
March 12-17. 

* * * 

Associated Eastern Exhibitors 
at the Hotel Statler, Boston, 
March 5-9. 











The trends in modern business have 
pointed the way to many innovations in 
the buying and selling of merchandise, 
says W. S. Hays, secretary of the as- 
sociation. He points out that increasing 
demands upon buyers and executives’ 
time—and growing tendencies on the 
part of the public—require a complete 
reversal of old time methods of buying 
goods for resale and of merchandising 
them to consumers. There is little time 
for experimentation, and the quickest, 
most efficient and economical methods 
must be adopted—with the least delay— 
to enable any mercantile business to re- 
main in the running. Scientific buying 
and scientific merchandising are now 
first essentials to the success of any com- 
mercial enterprise. 

Several years ago—before the present 
economic trends were so generally rec- 
ognized—a small but progressive or- 
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ganization was formed to promote a ba- 
sically sound service to both manufac- 
turers and retailers. These pioneers 
knew that within a few years such a 
service would become an established fac- 
tor in the more scientific buying and 
selling of goods. 

That the National Gift and Art Asso- 
ciation has grown to a large organiza- 
tion, reaching through its service every 
State in the Union, may be attributed to 
the rightness of its early principles. 
First established in Philadelphia, this 
association has provided a large con- 
centrated buying market for the display 
of hundreds of types of sales creating 
merchandise. Semi-annually, exhibits 
are held in the Adelphia Hotel, Philadel- 
phia, to enable retailers to conserve 
their time and to buy scientifically from 
a vast assortment of the best sellers in 
gift and art merchandise. 

Scientific merchandising has become a 
part of the National Gift and Art Asso- 
ciation’s service—bulletins and booklets 
covering various phases of merchandis- 
ing, attractive window cards displaying 
the association’s slogan—“Every Day Is 
a Gift Day,” all have been mailed to 
retailers and at the semi-annual shows 
in the Adelphia Hotel, Philadelphia, buy- 
ers’ conferences and talks by merchan- 
dising authorities have given attending 
buyers many profitable ideas. 


Announcing a New York National Show 


In order to better serve the retailers 
in the great metropolitan New York 
trading area in which reside nearly 10 
per cent of the total population of the 
country, according to surveys of the 
Merchants Association of New York, a 
New York National Gift and Art Show 
will be in full swing from March 12 to 
17 at the Hotel Imperial. This will be 
the first exhibit of its kind to be held 
in New York city. 

The advantage to buyers who will at- 
tend both the New York show and the 
Philadelphia show will be two-fold. Buy- 
ers who have business in New York city 
can leave the National Show in the 
Adelphia Hotel, Philadelphia, Feb. 27 to 
March 3, and continue their buying from 
exhibits in both shows still under one 
roof in the National Show in the Hotel 
Imperial. 

The New York National Show will 
feature many of the exclusive displays 
of gift and art merchandise that have 
distinguished all previous National 
shows. 








Associated Eastern Exhibitors 
to Hold Spring Display 
of Gift and Art Wares 
at Hotel Statler, 

March 5-9 


As the opening day on March 5 of the 
Associated Eastern Exhibitors in Boston 
draws nearer, interest in this important 
event takes on an increasingly keen 
edge. Merchandise that will be sub- 
mitted by the leading manufacturers 





(Continued on page 111) 
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THE SELECT PALMER-DILLON LINES 


Many novelties with 





The products of Europe’s finest manufacturers will be found in our display. 
odd treatments, for which foreign manufacturers are famous. 


JUST ANDERSEN 
PEWTER 


The quaint and delightful 
pieces that may be found in 
our assortment of this fine 
Pewter tell an old story in 
a modern way. The variety 
is larger and the values will 
show a nice margin of profit. 





ORREFORS GLASSWARE 
We have just added this 


beautiful glassware to our 
other leading lines which are 
known the world over. Sur- 
passes anything we have 
shown heretofore. 














Italian Importations by G. Granata Co. are selected by experts and stand beyond competition 





Visit Our Displays at the 
Hand Tooled Leather lg A gal Lamps and Shades 
: Importers Exhibit, Palmer : 
Gold Inlaid House, Chicago, Feb. 6 to 17th. by Tessie Lou 











ARTHUR J. PALMER, Jr. and J. EDWARD DILLON 


Room 411, 225 Fifth Avenue, New York, N. Y. 




















Gifts that please 


any clientele 


George S. Heineman displays at 
his Showrooms the smartest of 
gift suggestions. . . . Bridge 
Sets and Bridge Accessories, un- Lees ra | 

usual and appropriate Bon Voy- LAY f ' 4 - ax. rt net in 
age gifts, and an assortment aa ‘igi ‘ bullies 
Leather Novelties . . ; ™ : 

variety of Men’s things for which 
there is always a demand. 


Increase your sales and profits 
with this fast-selling collection 
of gifts . . . a line that will 
make your store the shopping 
centre for gifts of good taste. 








Also: unusual playing 
cards and gift wrappings 


h ke gi lete. 

inhi items A PRICELESS COLLECTION 
Hand Made French Steel Beaded Bags 
Silk Lined and Fitted with Purse and Mirror 














PECIALTIES 
Ss — 





GEOR MAN In a Combination of Colors That Far Surpass 
let MOVES” Your Expectations. Over a Thousand 
ae Pieces Are Included 

- 34 Memorandum Package Sent on Request. Trade References Required. 
isaac iaeaeniel Peni S. B. IMPORTING CO. 
NEW YORK 


Dept. H 200 FIFTH AVENUE, New York 1123 BROADWAY 
——————=(Suite 1005, Fifth Ave. Bldg.) 
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Lechenger’s De Luxe Gift Shop 





Houston, Tex., Jeweler Features “Gifts from all over the World” 
in His Unique and Attractive Treasure Trove 


N the lower level of the handsome 

jewelry establishment of L. Lechen- 
ger, Houston, Tex., is one of the finest 
gift shops in the land. It is called the 
Treasure Trove, and features “Gifts 
from all over the world.” Leading down 
to the lower level from the main store 
are broad marble steps forming an Ital- 
ian grilled stairway. Half-way down 
there is a landing on which is a platform, 
and here are cabinets in which artistic 
merchandise is displayed. A few steps 
farther and the customer is in the gift 
shop—a quiet, restful place, where one 
may wander at will and choose at 
leisure. 

This Treasure Trove holds gifts col- 
lected from all over the world by L. 
Lechenger and a corps of trained buyers. 
Here are exquisite linen, tapestries, 
brocades, decorative furniture, mirrors, 
pictures, pewter, ceramics, objets d’art 
from China and Japan, Grecian pottery, 
Old Saxony, flowers, Altmeissen and 
bisque ware, bronzes, clocks, leather 
goods and interior decorations from 
every part of the world. 

In speaking of the gift room, R. B. 
Lechenger, the manager, said: “Our 
plans call for carrying over 800 articles 
to be sold between $1 and $3, everyone 
of which is of decided artistic merit. 
At prices ranging from 25 cents to $5, 
we will have a splendid array of this 
type of merchandise, much of which will 
be exclusive with us. Our aim is to 
have a store where objects of beauty 
and worth may be sold at lower prices 
than prevail in the average shop of our 
distinction. This we feel we will be able 
to do on account of the volume of our 
purchases, the buying ability of our rep- 
resentatives and our direct importing 
facilities. 

“A rather unusual line for the jeweler, 
in which we do an excellent business, is 
perfumes. We have bottles of perfume 
and toilet waters of all sizes, both do- 
mestic and imported. We do nothing 
whatever in the refill line, so that each 
purchase means the sale of a rather 
expensive container. We also have a 
special blend of perfume made for us, 
put up and sold under our own crest, 
which cannot be purchased elsewhere in 
Houston.” 

Much of the gift merchandise is shown 
on tables, while the more valuable pieces 
and imported novelties are displayed in 
cases. At one end is a splendid collec- 
tion of lamps, from the dainty little 
boudoir trifle to the tall floor lamp, with 
spreading silk or parchment shade. 
This Treasure Trove is advertised by 
direct mail several times in the course 
of the year, especially during the pre- 
graduation and pre-holiday seasons. 


One of their recent letters calling atten- 
tion to it read: 





Dear Madam: 

Every Day Is Gift Day. 

For every day is someone’s birthday, 
betrothal, wedding day or the anniver- 
sary of some milestone of the past. 

We can say in this connection, and 
with great emphasis, that our gift 
selections this year are the most won- 
derful that have ever been obtained 
by this store. For not only have we 
secured some of the most unusual and 
fascinating things offered in the do- 
mestic markets, but we have made 
Oriental and European connections 
from which sources will come the most 
novel gifts that have ever been viewed 
in Houston. 

Unusual glass from Italy, France 
and Bohemia; pottery from the Ori- 


ent, Czecho-Slovakia and Portugal; 
Oriental and French _lustreware; 
wrought iron and the finest bone 


china in England. In fact, from the 

four corners of the world will come 

gifts to gladden the hearts of you who 
have tired of the monotony of “the 
same old things.” 

Every price requirement has been 
met, which makes it possible for you 
to obtain a worthwhile gift at the very 
price you wish to spend. And because 
we have put thought and care into the 
selection of every item, each gift will 
be one of charming beauty and origin- 
ality. 

Gifts are arriving daily. Won’t you 
pay us frequent visits? 

Like many other modern merchants, 
they are strong advocates of the “shop 
early” plan as applied to Christmas buy- 
ing, and one of their direct mail letters, 
sent the first of November, resulted in 
sending many people to their gift de- 
partment earlier than usual. It read as 
follows: 

Dear Madam: 

Christmas is just around the corner. 

Is it your intention this year to shop 
early, and by so doing make this 
Christmas one of pleasing purchases? 
Or will it be “last minute shopping,” 
so unsatisfactory and so fraught with 
worry and half-hearted selections? 

Let us urge you to make your selec- 
tions early—and, after giving us in- 
structions for delivery, we request you 
to give these gifts no further thought. 
For each article will be daintily 
dressed in Christmas attire and de- 
livered as requested. 

Our preparations this year far sur- 
pass any of our previous efforts, and 
because of advantageous connections 
in both domestic and foreign markets, 
our displays are vastly more charming 
and the price consistently lower. 

Won’t you come in and spend awhile 
viewing the new gift selections the 
next time you are downtown? 

With the letter sent out advertising 


their Treasure Trove Gift Shop pre- 
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vious to the holidays was inclosed a 
little folder, listing gifts at different 
prices, and also lines appropriate for 
men, women and children. 








Associated Eastern Exhibitors 
(Continued from page 107) 








and importers of the art and gift trade 
will be unusual since many _ im- 
porters have brought into this country 
art ware that has the modern art ten- 
dency. French designers, since the war, 
have combined their efforts with that 
of the manufacturers and through ex- 
perimentation have so _ successfully 
brought out modern art that it will be 
shown at this exhibit in a mature style. 
The exhibit will be held at the Hotel 
Statler from March 5 to March 9 in- 
clusive. 

Modernist art will soon have to be 
seriously considered by the up-to-date 
buyer of today. We may not all like 
the examples developed thus far, but 
considering the sincere efforts the pro- 
ducers have put forth the art ought to 
be accorded a serious examination. 

American designers of today are pro- 
ducing furniture that, in the modern 
mode of studied usefulness, simplicity of 
surface and frank recognition of the 
decorative values of woods and metals, 
has important phases of the design in- 
spired by American life. Experiments are 
being made constantly and new sources 
for design motifs are being tapped. To 
try and mention the number of the dif- 
ferent classes of merchandise to be seen 
at this exposition is something that 
space will not permit as over 100 
lines will be shown. 

Glass will be shown in every color of 
the rainbow. The inimitable touch of 
the hand, combined with modern im- 
provements in the composition and col- 
oring of glass and the rediscovery of an 
ancient trade secret, are being capital- 
ized by progressive manufacturers so 
that recent examples produced in Amer- 
ican factories may well rank with the 
best of modern glass-making done 
abroad. To see this wonderful display 
is well worth the journey from any sec- 
tion of the country. 

Pottery from every country, leather 
from France and all parts of the world, 
art ware of every conceivable kind from 
every corner of the globe, lamps for 
every room and purpose, china and other 
lines of interest to jewelers will be in- 
cluded in this exhibit. 








Mrs. Lulu Scott Backus, teacher of 
pottery and basketry in the Mechanics 
Institute, has been given the Lillian 
Fairchild memorial award for the most 
significant work in the fine arts or lit- 
erature produced in Rochester, N. Y., in 
the last year. The award is made for 
work exhibited in the Memorial Art Gal- 
lery last May, and for contributions to 
the art of ceramics through the origina- 
tion of new glazes for pottery, made 
possible by her own experimentation in 
this field. - 
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USING FINE OLD AMERICAN NAMES 


TO SELL WATCHES 


OF UNCERTAIN PARENTAGE 


A man stepped up to the 
watch counter and addressed 
the clerk. 


“T see you are advertising 
Elgin watches at special 
prices,” he said, exhibiting a 
large display ad, torn from 
the morning paper. “‘I’d like 
to look at them.” “Cer- 
tainly,” replied the clerk,smiling.cordially. 
“But before you look at the Elgins, | 
have something very special here I’d like 
to show you.” 


“You know,” continued the clerk witha 
confidential air, “we don’t always adver- 
tise our best bargains. You came in at just 
the right time. For here’s a new lot of very 
choice watches. . . elegant values . 

which will certainly give you’a thrill. 
Look at this one...” And so forth. 


Fortunately, the merchant who baits his 
trade by advertising fictitious sales of well- 
known American products is not so 
numerous as he was. But he still exists. 
So in public interest, as well as in behalf 
of the reputable jewelers of America, we 
are publishing this page to let in a little 
light on his methods. 


His plan is simple. He picks out some 
nationally respected product like the Elgin 
watch and advertises it at a price on which 
he could not possibly make a profit. 





Customers calling to buy 
these Elgins are induced by 
high-pressure salesmanship 
to switch to a watch of un- 
certain parentage and one 
that pays this jeweler an ab- 
normal profit. ‘This dealer 
seldom intends toreally make 
good on his special Elgin 
price, unless absolutely 
forced to. He simply uses a fine old Ameri- 
can name in connection with “bait price” 


to bring vou to his store. 


_ 


As we said, there are not many of these 
black sheep in the jewelry fold today. 
For the American jeweler has done more 
than his share to pioneer the high-planed 
policies of fair and honorable dealing that 
now dominate American business. 


But still, he will get in, here and there. 
And to help the jewelers of America get 
rid of him, or to persuade him to change 
his methods, we are publishing this page. 


His conversion is up to you... the buyer. 
And the help you can give, while very 
simple, is greatly in your own interest. 


It is just this: Beware of the man who 
advertises a well-known product (at a cut 
price) and then tries to switch you over to 
something else, of unknown parentage. 


ELGIN NATIONAL WATCH COMPANY 


ELGIN, ILLINOIS, U. S. A. 



































This advertisement appears in the February r1th issue of The Saturday Evening Post and the February issue of National Geographic. 
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The Outstanding Jewelry Establishment 





Written expressly for THE JEWELERS’ CIRCULAR 














(Continued from issue of Jan. 26) 
TRAFFIC policeman recently asked 
a salesman for a large, high-class 
jewelry establishment how the Christmas 
business had been. 

“Fine,” replied the salesman. ‘Much 
better than we had a right to expect, in 
view of the fact that general business 
conditions were not what could be 
hoped.” 

“Well,” said the policeman, “that is 
not to be wondered at in your store. 
Your people all have money and chang- 
ing business conditions don’t affect them 
so much.” 

Wouldn’t that policeman have been 
surprised to know that the sales of that 
store averaged around $25 each, and the 
bulk of its patrons were wage-earners, 
just like himself! But because that 
store had for a half-century been adver- 
tising in a conservative, convincing, 
high-class manner, and been showing 
merchandise of the finest quality, as 
well as much medium priced merchandise 
of good quality, it had attracted both 
high and low to its doors, and a tem- 
porary depression in general business 
had not injured its holiday trade. This 
is but another instance of the cumulative 
effect of well-reasoned, high-plane ad- 
vertising. If such long-continued ad- 
vertising results only in getting the ma- 
jority of jewelry buying prospects to 
give such a store a “look-in” when they 
get ready to buy it has fulfilled a glori- 
ous mission. To be included on the list 
of the “shopper” when he or she is out 
to select jewelry is a privilege greatly 
to be desired. Some statisticians have 
figured that it costs from $2.50 to $4.50 
each to get a person to enter your store. 
This average includes those who come to 
buy, those who come to look and those 
who come to have watches examined or 
Jewelry repaired. 


If you could assure any jeweler in any 
city that you could guarantee him that 
80 per cent of prospective jewelry buy- 
ers of a desirable kind in his city would 
come into his store whenever they 
wanted to buy jewelry, I fancy he would 








Dominate Your Field 


HERE is a place in every com- 

munity for one dominant jeweler 
just as there is for one dominant 
department store, furniture store or 
candy shop. It is up to the man 
with ambition to steel his heart, dip 
deep into his pocket book and go 
after the commanding position. 
Backed by established prestige he 
can do much to accomplish this 
enviable position by intelligent ad- 
vertising. 

Advertising that is distinctive and 
honest will make a jeweler an out- 
standing factor in his peculiar field. 
There will, of course, be lean years, 
but the impetus received by wise 
merchandising, sensible advertising 
and square dealing will keep the es- 
tablishment clear of all hazardous 
business reefs. 








be willing to put you on his pay-roll at 
$10,000 to $25,000 per year, according 
to the number of prospects in his trade 
territory! And that is just the point I 
have been trying to make. These years 
of excellent, prestige-building advertis- 
ing have done just this in many instances 
for many fine old jewelry houses. 

If the jeweler can just be assured that 
a prospect will give him a “look-in” that 
is all he should ask. It is then up to his 
salesmen to sell this prospect on the 
quality, style and price of the merchan- 
dise. And it is just this mission that 


continued advertising performs, 


— G is very much like any 
other business creation. It increases 
in value as well-reasoned investment is 
put into it. An automobile plant cannot 
function successfully or put out a 
quality car until millions have been in- 
vested in jogs, dies, machinery, foun- 
dries, etc. Why expect anything more 


' from advertising? Judicious advertising 


over a long period of years—dominating 
advertising, if possible—creates an un- 
beatable condition—a state of public 
mind prejudiced in favor of that jeweler, 
that results in a larger percentage of 
sales—because it brings that jeweler a 
larger percentage of buyer-prospects. 

Just as the maker of a distinctive 
quality automobile stands preeminent in 
his field—a ranking name by which all 
other products are judged—so does domi- 
nating advertising establish a jeweler at 
the top of his peculiar field (providing 
always his business policies are in con- 
sonance with a high-class advertising 
practice). 

I will even go further and state as a 
truism that any jeweler who can com- 
mand the capital, and who has conducted 
a high-class business, can by judicious 
merchandising, begin to dominate the 
advertising in his field and eventually 
become the dominant jeweler in his terri- 
tory. There will, of course, be a lean 
period in which he will have to steel 
his heart and purse with the strength of 
an everlasting good faith, and pay huge 
advertising bills when business fre- 
quently does not warrant it. It takes un- 
limited nerve to pay out more than comes 
in. But just as sure as water runs down 
hill, it will pay a profit in the end—pro- 
vided merchandising policies are right. 

But do not—of all things—make the 
fatal mistake of cutting down on adver- 
tising expenditures after you have 
reached the top. You can cut down on 
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TOUGH COMPETITION 


| from Cheap Alarm Clocks 
Selling at “Cheap’’ Prices 


HOW TO 


A every jeweler knows, there is an immense demand for 
low priced alarm clocks. 


The demand is so great that it has brought forth all manner 
of nondescript clocks selling at almost any price, some of 
these clocks reasonably well constructed and some, well— 
not so good! 


Tough competition! Fight fire with fire and you have all 
kinds of repair, exchange, make-good trouble on your hands 
—with no actual profit to yourself. 


Let it slide—and it means your customers going into other 
stores buying these clocks and other things, too. 


We ask you—honestly now, isn’t the Ingersoll TYPE-T at 
$1.50 the answer to your problem? 


Here is a real clock with a real name on its dial, a real 
guarantee and a real service department back of it—and 
heavily advertised. It sells at a known price, and yields you 
a legitimate profit! 


A fine looking clock! Look at the illustration and note some 
of the points. Look at the handle. Note how the handle 
and bell are designed with the clock, and together become 
an ornament instead of an eye-sore. Look at the heavy rolled 
edge case. The dial is mat finish metal. The case is seamless. 
The knob alarm switch makes you think of high grade light- 
ing fixtures. The feet are fastened on for keeps. The feel of 
the whole clock is solid and substantial. 


Starting January 28th, full page, half-page and two-thirds 


Made by the Makers of 


Sugerdoll, 


WATCHES 





INGERSOLL WATCH Co.,, Inc. 


30 Irving Place 215 W. Randolph St. 290 First St. 
New York Chicago . San Francisco 


——— ey 





MEET IT 


page advertisements run every week in One of more maga- 
zines and farm papers, including The Saturday Evening Post 
Chalf page Jan. 28th, full page Feb. 11th, full page Mar. 
10th), American Magazine, Collier's, Liberty, Farm Journal, 
Successful Farming, Farm & Fireside, etc., etc. 


Every one of these many large ads features the Ingersoll TYPE-T 
at $1.50. 


We believe that the Ingersoll TYPE-T Alarm Clock is des- 
tined to be the largest selling alarm clock in America, just 
as the Ingersoll Yankee is the most popular watch. 


We are offering a special proposition in Ingersoll Alarm 
Clocks. Ask your jobbers’ salesman, the Ingersoll salesman ; 
or write your jobber or us direct. Look for the Ingersoll 
Alarm Clock Circular. 
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Storekeeping Department 








your gas when coasting downhill, but you 
can’t cut down on the gas and keep your 
speed on the level or climb to greater 
heights. You cannot do business on the 
momentum gained by past efforts. The 
great truth taught by advertising is that 
it pays big returns, but it will pay only 
in proportion to what you put into it. 
You cannot buy advertising “bargains” 
any more than you can buy merchandise 
“bargains.” You pay for what you get, 
always and every time, no matter what 
you buy. 


HAT, then, should be the policy of 

a jeweler setting out to dominate 
the field in his city? If there is no 
jeweler there who has been a large ad- 
vertiser the task will be much easier 
than if he had an aggressive competitor 
to vanquish. A jeweler ambitious to 
dominate should have certain antecedent 
conditions for the task. He should have 
been well established; he should enjoy 
as much of the public confidence as any 
other jeweler, at any rate. With these 
conditions present and a store which is 
large enough to make a good impression, 
he should frankly talk with the quality 
manufacturers in whom he has most 
faith. He should tell them what he pro- 
poses to do. He should look carefully 
to his merchandise sources and the state 
of his credit there. He should then look 
carefully to his sales-force. He should 
be certain that the force is the best pos- 
sible. They should be schooled in the 
ideas he wishes to fix in the public mind. 
They should be so versed in his policies 
that they will respect it in their sales 
talks. He should want certain funda- 
mental thoughts expressed by them 
whenever they are showing merchan- 
dise. In short they should be able to re- 
peat to the customer in person the truths 
and policies which his advertising has 
expressed in ink. 

His merchandise should, of course, live 
up to the representations made for it. 
He should handle the very finest in cer- 
tain lines, as well as much of the de- 
pendable, worth-while merchandise which 
can be moderately priced. But there 
should be one guiding principle influenc- 
ing all his buying: 

“All merchandise sold here shall be of 
unquestioned quality and worth; must 
give the service and have the style and 
workmanship expected of it—no matter 
what the selling price may be.” 

It is hard to beat such a merchandis- 
ing policy. Any well-established jeweler 
will know where to get such merchan- 
dise. And he should only buy it from the 
manufacturer in whom he has implicit 
faith. For, after all, does he not have to 
exercise, in a larger measure, the faith 
and confidence which he preaches to his 
customers? Does he not have to buy 
iridium-platinum from a manufacturer 
in whom he believes with all his heart? 
Otherwise how can he know that he is 
getting 10 per cent iridium in his 
platinum instead of 5 per cent iridium? 
He cannot test every piece. How can he 
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know the melee in his jewelry is of a 
certain quality except through the manu- 
facturey’s say-so? He cannot dismount 
every tiny diamond and submit it to a 
test. 

He must connect with certain manu- 
facturers just as carefully as he asks 
the public to connect with him—on the 
basis of absolute confidence. 


HESE conditions worked out, he must 

decide upon the media for his adver- 
tising. The newspapers will get the 
lion’s share of it, but these newspapers 
must be carefully selected. They must be 
judged from the standpoint of reader 
class, quantity of circulation, character 
of advertising in them, rates, etc. After 
deciding on his newspapers he must be 
forever insistent on the question of po- 
sition for his advertising. Some adver- 
tisers pay as high as 100 per cent 
premium for choice position in news- 
paper columns. I see no reason for a 
local merchant, setting out on an ag- 
gressive advertising campaign to domi- 
nate his field, being required to pay a 
premium for position. If he lets the ad- 
vertising manager of the paper into his 
confidence he will find that man more 
than anxious to cooperate with him. Be- 
cause better position means more profit- 
able business for the advertiser, and 
more business means more advertising. 
It is a circle with all sections equal. 

The merchant also will use a certain 
amount of direct-mail advertising; may- 
be 10 per cent, 25 per cent or 30 per 
cent of his total advertising appropria- 
tion. But he will test carefully all di- 
rect-mail advertising before spending 
money on a certain form of it. There is 
no reason to mail out 50,000 letters or 
circulars, when a test-mailing of 1000 
will show you whether the idea is re- 
sultful. 

A good advertising manager will be 
an essential to such a campaign for 
dominance. No one merchant is capable 
of giving all departments of such an am- 
bitious business the attention they de- 
serve. He will, of course, exercise a gen- 
eral supervision over personnel, buying, 
advertising and credit departments. That 
will give any proprietor a full day’s 
work almost seven days a week. 

The jewelry business exists because 
there is a demand for the merchandise 
the jeweler handles. There is a place in 
every community for one dominant 
jeweler, just as there is for one dominant 
department ‘store, furniture store or 
candy shop. It is up to the man with 
ambition and established antecedent con- 
ditions to steel his heart, dig deep into 
his pocket-book and to go after that com- 
manding position. 

THE END 








New Yorker: So you are from Chi- 
cago. I used to live in the country my- 
self. * * * 


“What do you think of the Eighteenth 
Amendment?” 

“Oh, I suppose it serves a good pur- 
pose. They do say that most policemen 
were shamefully underpaid before it 
was passed.—Ghost. 
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Competition 


HE jewelers job is to get the public 

buy his wares in the face of strenuous 
outside competition. R. C. Hudson, 
president of O’Neill & Co., Baltimore, 
Md., and president of the National Re- 
tail Dry Goods Association, when asked 
who, what and where is your competi- 
tion, jotted down the following extended 
list: 


Paris New York 
Automobiles Gasoline 
Other stores Radios 
Movies Real Estate 


Sporting Events 
Country Clubs 
Savings 
Bootleggers 


Ice machines 
Washing machines 
Investments 

Travel 


This, of course, is only a part of the 
competition which must be met, as was 
indicated in a recent issue of the Phila- 
delphia Retail Ledger 

“The first and biggest job is that of 
selling the public,” continues _ this 
journal, “on the desirability of the 
goods you handle as compared with other 
expenditures which are clamoring for 
attention.” 

Wise jewelers no longer consider the 
jewelry business a two-month business, 
they use intensive effort every day and 
every month throughout the entire year 
to create business, for business today 
must be created and developed constant- 
ly. There are more opportunities in the 
jewelry business than some realize. 
Every man must have a watch, every 
woman loves a diamond and there are 
many numerous articles in the jewelers’ 
stock which are no longer considered 
luxuries but necessities. The “sit-down- 
and-wait-man” will certainly get tired 
sitting and waiting. Every retailer today 
must be up and doing, use-up to date 
selling plans, take advantage of current 
selling events, keep the public informed 
of his service and merchandise through 
newspaper advertising and direct by 
mail advertising and be a_ constant 
reader of his trade journal, which will 
keep him posted on new goods as well 
as on practical and helpful methods of 
doing business. 








The old clepsydra was guarded sa- 
credly and was brought from Egypt 
into Greece and later into Rome, accord- 
ing to “Time-Telling Through the 
Ages.” One was enough for each town. 
It was set up in the market place or 
some public square. A _ special officer 
guarded the clock and filled the unique 
timepiece at stated times with diligent 
attention. The aristocracy of the time 
would send their servants to find out the 
exact time. The poorer residents were 
notified occasionally of the time of day 
by the sound of the horn which was 
blown by the attendant of the clepsydra 
to denote the hour of changing the 
guard. 

* * * 

“Another fifty dollar raze,” said the 
house wrecker, as he received a new 
order.—Pennsylvania Punch Bowl. 
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Feature Men’s Rings for Valentine’s 
Day 


T. VALENTINE’S DAY offers an op- 

portunity to play up engagement 
rings for men. Remind readers of this 
custom. Tell the girls, through your 
newspaper advertisements, that St. Val- 
entine’s Day is an opportune occasion on 
which to give an engagement ring to the 
man of her choice. 

Rings should be featured in the show 
window during the month of February. 
Feature birthstone rings, fancy rings, 
diamond rings and, above all, emphasize 
the timeliness and appropriateness of 
giving a ring as a Valentine gift. 

* * * 


To Be Successful 


ET us bear in mind the following 

business precepts: 

(1) Keep your eye on your business 
barometer—your stock records and ac- 
counting system. 

(2) Make your show window work 
hard for you. 

(3) Cooperate with the worthy na- 
tional advertiser. Cash in on his ad- 
vertising in your local territory. 

(4) Seek out attractive, new, quickly 
salable merchandise. 

(5) Buy wisely and adjust the volume 
of buying to the demand. 

(6) Put human interest in your ad- 
vertising copy. 

(7) Advertise honestly, thoughtfully 
and frequently. 

(8) Keep informed of social, civic, 
political, industrial and sporting events. 
Use them as selling occasions. 

(9) Study the merchandising and 
advertising methods of successful re- 
tailers in your own and in other lines. 

(10) Add side lines after careful 
study of their salability and adaptability 
to your trade. 

(11) Make your Repair Department 
pay a profit. Realize its importance. 
It can make or break you. 

(12) Have a business library on your 
‘desk. Successful retailing requires head 
work—theory plus practice. 

(13) Know your exact cost of doing 
business. Figure your profits prefer- 
ably on your selling price. 

(14) Properly classify everything that 
comes into and everything that goes out 
of your store by an intelligent system 
of accounting. 

(15) Suggest salable timely merchan- 
dise to manufacturers. 

(16) Be a real merchant, know your 
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business, conduct a first-class repair de- 


partment and fear no competition. 
R. F. N. 
* cS * 
Ideas for Valentine’s Day 


ANY jewelers have made Valen- 

tine’s Day a profitable selling event. 
A little effort, in which some enterpris- 
ing advertising and good merchandising 
is included will help increase the turn- 
over for this month. Figures obtained 
by us some years ago for February 


_range from as low as 2% per cent up 


to as high as 10 per cent. The high per 
cent was due to the fact that this jeweler 
conducted a pre-inventory sale and used 
intensive effort through original mer- 
chandising, newspaper advertising, win- 
dow display, etc., to obtain this high 
figure. Seven per cent of the total an- 
nual gross sales were reported for Feb- 
ruary by a Kentucky jeweler, which is 
very good. 

Many jewelers for years past have 
been successful in the featuring of Val- 
entine gifts. Noteworthy among these 
jewelers are Henry Birks & Son, Mon- 
treal, Can. A little suggestion for a 
Valentine announcement is this: 





Valentine Gifts of 
Lasting Value 


T. VALENTINE’S DAY is a 

suitable time to give your best 
girl an engagement ring. She will 
remember the gift all the more pleas- 
antly if you present it on this day, 
when lovers pledge their troth. Beau- 
tiful diamonds as low as $—. 











As will be seen from this advertise- 
ment, the jeweler has the opportunity, 
by the power of suggestion, to increase 
his diamond sales on this day and not 
merely to sell only low priced gifts. The 
gift department, however, should be 
played up for the occasion, for many 
who cannot afford to buy diamonds will 
at least want to give something worth 
while. The public must be continually, 
powerfully and suggestively appealed to. 

Here is another little original an- 
nouncement that might offer a sugges- 
tion: 





What Will You Give Her 


on St. Valentine’s Day? 


(THERE is no time more appro- 
priate to give her that great gift 
of love—a diamond—and our de- 
ferred-payment plan, by the way, 
makes it easy for you to place the 
ring upon your best girl’s finger on 
St. Valentine’s Day. Our store, how- 
ever, is not stocked exclusively with 
diamonds, as you know, for we have | 
made it a great gift center, with | 
prices to fit every purse. 

Here you may buy an appropriate 
gift as low as $1.00. Drop in today 
and see for yourself the many beau- 
tiful rings and other tokens at modest 
prices, but which will make you 
favorably remembered. 

Buy the ring on St. Valentine’s Day. 
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Inexpensive Letters 


ANY jewelers would like to use 

more direct mail advertising but 
hesitate to do so because of the expense 
and trouble connected with it. Such 
jewelers will, then, be interested in 
learning of a method which cuts down 
the expense and trouble very materially 
while, at the same time, it gives greater 
individuality to the advertising and 
brings each letter home more personally 
to the recipient. 

The proposition consists in hiring a 
clever student from some business col- 
lege to individually type the letters the 
store is planning to send out. A girl 
can generally be secured for such work 
at not more than $2 a day and after the 
first day or so she should be able to type 
about 100 one-page letters a day and ad- 
dress the envelopes, fold and insert the 
letters and seal the envelopes ready for 
mailing. 

This individual typing of the letters 
makes it possible for the jeweler to send 
out letters to various classes of people 
which deal specifically with them and 
which, therefore, have much more sales 
force than more generalized letters. For 
instance, a specific letter can be sent 
out to the bankers of the city which is 
framed in such language that all recipi- 
ents see it applies to them alone. In the 
same way, letters can be sent out to so- 
ciety women of the city applying speci- 
fically to them. And so on with various 
other classes of people. 

Of course, all such people will see, at 
once, that the letters are individually 
typed and are not just ordinary form 
letters and will, therefore, be that much 
more impressed by them. 

This two cents a letter cost is the only 
cost, outside of postage and stationery. 
Postage should, of course, be two cents 
a letter—as letters sent out under first 
class rates get much more attention and 
better results than regular circulars. 
Cost of the stationery will run from two 
to five cents per letter. This makes the 
total cost six to nine cents each. 

The fact of having a girl in the store 
busily typing the letters helps to make 
the store look busy and prosperous and 


‘this has its effect in bringing more peo- 


ple into the establishment and in mak- 
ing more of them feel like buying.— 
F. H. W. * * & 


Sterling Silver Always 


A New York city jeweler advertises 
Sterling Silverware in the following 
words: 

“There’s thrift in Sterling Silver. It 
is the most durable of all, looks best and 
makes good food taste better. 

“We are, and always have been the 
leading dealers in Sterling.” 

Another says— 

“Buy silverware for every purpose 
where silverware can be used, and 
remember, the uses of silverware are as 
numerous as its use is long.”—A. E. E. 








Radcliffe: A little puff would blow 
your dress away. 
Priscilla: Yes, dear; it’s pipe organdy. 
—Penn. State Froth. 
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T is only by planning, and getting 
ready beforehand, that the jeweler 

will be ready for the spring business 
when it comes. Everything that should 
be done to make ready for the spring 
business is an essential part of every 
plan, and the carrying of it through. 

The first thing to think of in planning 
ahead is the merchandise itself. The 
stocks must be new and complete. The 
more recent novelties should be selected 
to sweeten up the stock for the season 
ahead. A review of the stocks fre- 
quently in order to detect gaps in its 
line up is as necessary as anything else 
to the successful start of any season. 

After the stock has been bought and 
received the next point in order is its 
arrangement in the cases and on the 
shelves. It is a wise jeweler who re- 
arranges his stocks frequently. Very 
often a customer may see a piece of 
jewelry or silverware from a different 
angle through just having it in a dif- 
ferent part of the store. This applies 
to lines of more or less staple character, 
lines carried over from one season to an- 
other and repeat lines. 

The arrangement of any line of mer- 
chandise has a great deal to do with its 
ready sale. Jewelers will do well to visit 
other stores for the purpose of taking 
notice of the arrangements of the vari- 
ous stocks. Not only the jewelry stores 
of other merchants, but stores in other 
lines of trade will furnish ideas and 
suggestions for the observant jeweler. 

Springtime is a good time to have 
new decorations and new fixtures with 
which to greet the customer. In stores 
with unit display fixtures they may be 
arranged in a different order so as to 
present a new appearance to old cus- 
tomers. A new rug or two fof the floor, 
new mats for the cases, new shades for 
the lighting fixtures, new counter fix- 
tures, and new window decorations rep- 
resent to the public mind the newness 
of the season, and this newness of the 
equipment is connected with the mer- 
chandise giving all a new appearance 
that is valuable to the jeweler. 

With everything in readiness, the 
merchandise and the store, it remains 
for the jeweler to plan his methods of 
getting business, for business will not 
come in large volume today to any mer- 
chant who does not go out after it ag- 
gressively. : 

One of the things to do is to study 
the women’s publications closely to see 
what is being offered by fashion writers 
as the proper jewelry to be worn this 
spring. The jeweler does not always 
agree with fashion writers in their pre- 
dictions and offerings, but the closer 


harmony there is between what these 
writers say is the right thing and the 
offerings of the jeweler the better it will 
be for business. 

This brings up the idea of a fashion 
exhibit. The wearing apparel stores 
will hold fashion shows, spring style 
exhibitions, demonstrations of spring 
fashions, and other introductory ideas 
to present new styles, and to encourage 
the buying public to desire them. The 
jeweler cannot do worse than join in 
with these fashion displays, especially 
when in any city or retail center a con- 
certed action is taken by the merchants 
interested. 

The jeweler can cooperate with the 
costume dealer in putting on a style 
show. The wearing apparel will be 
given a better setting for the combina- 
tion of costume and jewelry, so that the 
specialty store handling women’s wear 
will benefit. The same combination will 
help the jeweler get a lot of publicity 
that he cannot otherwise expect to se- 
cure. More attention by jewelers to 
costume jewelry and its style possibili- 
ties for increasing business should be 
given. 

Some jewelers are of the opinion that 
jewelry should not be pushed as a style 
proposition, believing that expensive 
jewelry will not be purchased by people 
who think it is of passing style value. 
There are ways of presenting this style 
feature without endangering the sale of 
diamond jewelry that is expected by the 
customer to be stylish for years to come. 
The use of style jewelry in addition to 
the more permanent pieces will bring 
the jeweler increased business, and he 
needs this business to make him a suc- 
cessful merchandiser of ornaments for 
the person. 

There are many dress accessories that 
the jeweler handles successfully that 
can be used in the spring dress-up plan- 
ning besides actual jewelry. Hand- 
bags, fans, vanities, cigarette holders 
and other items will be easily recalled 
as falling into this classification. All 
of these should be displayed in the style 
show when possible by the jeweler. 

The jeweler who has a mailing list of 
desirable customers may start his cam- 
paign by an invitation to inspect the 
new offerings for the season. A _ spe- 
cially prepared leaflet or booklet illus- 
trating a few items from the new stock 
may accompany the letter announcing 
the opening of the new season. 

The newspaper advertisements should 
preach newness as the reason for a visit 
to the jeweler. The people should be 
urged to visit the jewelry store more 
frequently, ‘just to see what is new,” if 
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for no other purpose. It is then up to 
the salespeople to make sales when the 
people reach the store. The advertise- 
ments should portray by picture and 
words the newer novelties and types of 
jewelry. Standardized lines should be 
forgotten in this advertising. The peo- 
ple look for something new in the spring- 
time and the jeweler should see to it 
that they are not disappointed. 

This spring publicity should breathe 
the air of spring. The decorations of 
the advertisement, the phraseology of 
the text, and the entire trend and ap- 
pearance of the advertisement should 
carry with it the sunshine of spring, 
the odor of the spring flowers and the 
brightness of the spring coloring. 

In the store and the windows spring 
flowers should be present. These give 
the store an atmosphere of spring that 
people like to breathe. Along with these 
spring flowers may be displayed and 
advertised the receptacles that usually 
go with them. Vases are a profitable 
line to sell and the flowers will help to 
sell them, as well as give the store the 
beauty that charms the soul. 

The spring advertisement should 
abound with allusions to r»ring, and its 
flowers and sunshine. Hastily written 
advertisements seldom bring business in 
sufficient volume to pay for the space 
used in the newspapers. Advertisements 
should be carefully and thoughtfully 
written. A leaf should be taken from 
the professional copy writer’s notebook. 
These specialists often spend an hour in 
finding the right word to créate the 
exact feeling the copy writer desires to 
inculcate in the mind of the reader. The 
jeweler cannot do better than strive to 
create feelings and emotions that will 
result in sales of his merchanidse, the 
most beautiful things worn by beautiful 
women. 

Quotations from the poets extolling 
spring and its sunshine, flowers and 
their fragrance and nature in its bright- 
est period should be given in the .adver- 
tisements. Allusions to the “smell of 
violets,” the “dewy sweetness of the wild 
flowers,” the “delicate tinting of the 
rose,” and similar allusions should be 
plentifully used to create the proper 
spring atmosphere in the advertise- 
ments. 

For instance, here is a quotation from 
an advertisement: 

“From the gold-carpeted fields— 
treasures, as it were—visitors in our 
midst delightedly gather bouquets of 
Nature’s loveliness.” 

To these visitors we say: “Come to 
our store and view the unusual jewel 
treasures displayed artistically in the 
leading jewelry store of the Southland.” 

This kind of language is more effec- 
tive in bringing the jeweler a favorable 
thought than hard and fast facts about 
the jewelry that is featured. So in the 
springtime, the allusions to spring sun- 
shine and flowers should be linked up 
with the brightness and beauty of 
jewelry. 

Another jeweler speaks of his crystal 
ware as “sunlight on clear water,” an 





(Continued on page 130) 
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The Incomparable Wrist Watch Crystal 
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Most perfect fitting edge. 
Made of crystal pure glass without color. 
Most perfect bend conforming to shape of case. 


Made by artisans perfect in their art of watch glass 
making for generations. 

Made for 700 staple and popular American made wrist 
watch cases. 


1928 Catalog for the asking from your wholesaler- = = 
= = =-or from the undersigned. 


V.T.F. MIFANS labeled and cataloged so that selection 
for fitting may be made with the least possible effort. 


Attractive, well finished Cabinets in various sizes and 
combinations at lowest in the market prices= = = = = = 
ask your wholesaler. 


PRICES 
Per Dozen 
Oval, Rectangular, Square, Tonneau and other plain shapes $1.00 
Extra Large Glasses, Curved Glasses and fancy shapes 1.50 
— iG 











fl 
HAMMEL, RIGLANDER & CO., 
NEW YORK, U.S.A. 


Exclusive Wholesale Distributors 
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AuTHOR’s Notm—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
time pieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker,” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.: that of 
interesting and imparting information to the 
beginner.—L. ,. 





(Continued from Technical Issue 
of Jan. 5, 1928.) 

QUESTION.—How shall we proceed to 
make the winding and setting clutch? 

ANSWER.—Referring to Fig. 129 we 
observe that the diameter of the winding 
and setting clutch is .102 and the length 
Is .088. Our first operation will be to 
center a piece of steel rod carefully and 
drill a hole in order to form the square 
for the stem. We may obtain the diam- 
eter of this hole by measuring across 
the parallel sides of the stem. We will 
assume this measurement to be .040. 
Then we may drill the hole this diameter 
and to a depth of .110 which will be 
ample for our purpose. Then we may 
turn the blank to the approximate di- 
ameter and cut it off, allowing sufficient 
stock for finishing to size. In order to 


form the square hole to take the stem, 
we may make a small sub punch, which 
may be hardened and drawn to a light 
straw color. 


The sub punch may be 


made of stock .097 in diameter, which 
will fit in the hole of one of our large 
staking tool punches. After the sub 
punch is hardened and tempered, we 
may grind it to the same dimensions as 
the square of the stem and also face the 
end of the punch flat. The length of 
the square which we grind should be 





Fig. 131 


Fig. 130 


just sufficient to go through the blank. 
Then we may center a hole in the stak- 
ing tool die that will clear the sub 
punch, and with the blank in position 
we may readily punch a square hole in 
the blank that will fit the square of the 
stem. As the sub punch will wedge 
tightly in the blank, we may remove it 
by reversing the blank in the die and 
drive the sub punch out with a smal! 
round punch. If we follow this method, 
we may form a square hole very quickly 
and it will be straight and smooth. 

In order to hold the blank securely 
while milling the teeth, we may use the 
rod from which we cut the blank, if we 
grind a square on the end of the rod and 
force the blank securely onto this 
square. Soldering in this case will be 


unnecessary if we make a tight fit. 


With the blank in position on the end 
of the rod, we may turn it to the exact 
diameter, .102 and also recess the end 
to match the recess in the bevel pinion. 
Then we may proceed to mill the ratchet 
teeth in the blank to match the bevel 
pinion, using our very small ratchet cut- 
ter for this purpose. 

Our next step will be to remove the 
blank from the end of the rod and re- 
verse it. Then we may turn the blank 
to the exact length, .088 and recess it 
similar to the opposite end. The teeth 
may be milled in the end of the blank, 
in this case, with a large pinion cutter 
of the correct form to mesh with the in- 
ter-setting wheel. We need not mill the 
teeth straight across the end of the 
blank, but may set the slide at a 
slight angle, just sufficient to cut a 
full tooth and clear the opposite side 
of the blank. The teeth in the end of 
the winding and setting clutch are 
usually cut at this slight angle, princi- 
pally to allow the use of a large pinion 
cutter, as we can always work to better 
advantage with the large cutters. 
Furthermore, such teeth are in action 
only when the watch requires setting; 
therefore, they do not affect actual run- 
ning conditions. 

Assuming that the tooth milling op- 
erations have been completed, then we 
may turn the groove in the winding and 
setting clutch to fit the clutch spring, 
which should be a free fit. 

QUESTION.—How shall we proceed to 
harden the three parts we have made? 

ANSWER.—We place each part on a 
small iron wire, heat it to a cherry red 
and quench in cottonseed oil. 

QUESTION.—How shall we proceed toa 
temper the three parts? 

ANSWER.—In most tempering opera- 
tions, we brighten the steel parts in 
order to observe the proper temperature 
color. It is not always convenient to 





























Lrery Store Nees Ths| 


A Dust Collector draws away dust and prevents illness, 
keeps your store or workroom clean and inviting in ap- 
pearance. 

And every article you polish contributes its mite—the 
little, valuable metallic particles removed and caught 
by the suction—to pay for the machine in short order. 
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Makers of good Machinery for 35 Years 
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Precious Metal Scrap 


For Refining 


W= hy have money tied 
up in old jewelry, polish- 
ings and sweepings? 


You receive full value 
for all the precious metal 
content by shipping it to 
us for refining. 


Spyco Smelting & RefiningCo. 
51 South Third Street 


Minneapolis = Minnesota 
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CONFIDENCE 


After serving the trade for more than 
sixty years our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 


wastes year after year. 
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Refiners of Precious Metals 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmend St., Providence, R. I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 
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brighten such parts. In this case we 
may use a piece of flat steel, large 
enough to contain all of the parts we 
wish to temper. The flat piece of steel 
may then be brightened. If we place all 
of the parts of this flat piece of steel 
and draw the color to a full blue, then 
quench in water, we may obtain the 
same results as in brightening and 
drawing each part separately. 

QuESTION.—How shall we proceed to 
finish the parts for use in the watch? 

ANSWER.—The teeth will require pol- 
ishing in order to facilitate smooth op- 
eration. We may polish the teeth with 
a stiff bristle lathe brush, using a small 
amount of rottenstone and oil on the 
brush. Such polishing should be done 
cautiously, as too much polishing may 
change the form of the teeth. 

The flat surface of the crown wheel 
may be lapped smooth and polished, if 
required. Then we may place the crown 
wheel in a wheel chuck and turn out suf- 
ficient stock to fit the cap properly. 

The bevel pinion may be lapped flat 
and polished on the flat surface. Then 
if we wish to make a first class finish on 
the bevel pinion and the winding and 
setting clutch, we may turn a blank stem 
to fit the two parts and file or grind a 
square to take the winding and setting 
clutch. The two parts may be cemented 
to the blank stem. Then we may grind 
and lap the cylindrical portions of the 
two parts. If we use the pivot polisher 
for this purpose, we may produce a first 
class finish. The final operation will be 
a slight amount of fitting to insure 
free action in the watch. 

QUESTION.—Assuming that a special 
barrel is required, what type of cutter 
is most suitable for milling the teeth 
in the barrel? 

ANSWER.—The teeth in barrels and 
all wheels which are made of brass are 
usually cut with a fly cutter, which is 
simply a single cutting tooth held in an 
arbor and run at a high speed. 

QUESTION.—What type of fly. cutter 
arbor is most suitable to use in connec- 
tion with our wheel and pinion cutting 
attachment ? 

ANSWER.—We may use our regular 
pinion cutter arbor for this purpose as 
we make a special holder to carry fly 
cutters. The special holder is simply 
two steel disks positioned together with 
steady pins and adapted to carry a small 
fly cutter. 

Referring to Fig. 130 A and B are 
two disks of soft steel, .625 in diameter 
by .085 in thickness, which should be 
turned to uniform thickness and lapped 
smooth on all sides. The hole in the 
center should fit the cutter arbor. 

B is also shown in plan, with steady 
pins fitted for positioning the two disks 
together. With the two disks held se- 
curely together in the cutter arbor, a 
hole may be drilled from the edge to. the 
arbor hole, bisecting each half. The 
hole should be drilled .097 in diameter 
and all fly cutters should be made of 
stock this diameter. The hole should 
also be drilled slightly off center, so 
that when a fly cutter is made and fitted 
betwen the two disks, the cutting face 
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will be radial with the center. In order 


to hold the fly cutters securely between’ 


the two disks, we may lap them off 
slightly after the hole is drilled. Then 
when we secure the two disks in the cut- 
ter arbor, the fly cutter will be held 
securely in position. 

QUESTION.—How shall we proceed to 
make fly cutters for use in the special 
holder? 

ANSWER.—Excellent fly cutters of any 
desired tooth curve may be . readily 
formed if we use a 10° taper mill in 
connection with our wheel and pinion 
cutting attachment. The taper mill may 
be made of stock .088 in diameter or 
even smaller, as the point of the mill is 
used for forming the tooth curve of very 
fine teeth. 

To make the 10° taper mill, we insert 
a piece of stock in a wire chuck and 
turn it to the required taper. Then we 
use a 30° cutter in our cutter arbor and 
mill 8 teeth in the taper mill. The cut- 
ting face of these teeth should be radial 
with the center. After hardening the 
taper mill we may insert it in the wire 
chuck and place the chuck in our wheel 
and pinion cutting attachment. Then 
we insert a piece of stock .097 in diam- 
eter in a wire chuck in the lathe. With 
a flat file, we may remove about one-third 
of the diameter of the stock and about 
one-eighth of an inch at the end. Then 
we place this flat surface facing the bed 
of the lathe and lock the head in posi- 
tion with the index pin. If we place 
the index pin in one of the quarters 
(which are indicated with a long mark 
on the index) it will facilitate examina- 
tion of the curve we wish to produce. 

Assuming that we have at hand, the 
barrel which we wish to make; we may 
set the taper mill at the approximate 
point to form the proper curve and take 
a cut in the end of the stock, driving 
the taper mill parallel with the lathe 
bed. A stop should be used in connec- 
tion with this operation in order to have 
each side of the fly cutter of equal 
length. If we take a cut on each side 
of the stock and remove an equal 
amount of stock from each side of the 
blank we may produce a definite curve. 
We may readily determine if this curve 
is suitable for our barrel, if we release 
the index pin and swing the head around 
for comparison. The taper mill may be 
raised or lowered as required to produce 
any desired curve. The end of the 
blank may also be faced off with the 
taper mill. 

The essential feature in making fly 
cutters by this method is the fact that 
the cutter is formed and relieved at a 
single operation. 

Fig. 131 illustrates the taper mill and 
three views of a fly cutter formed. by 
this method. In order to obtain the 
proper circumferential speed the taper 
mill should be run at a very high speed; 
at least 8000 r.p.m. If we make the fin- 
ishing cut on the blank a very light cut, 
our fly cutter will do excellent work. 
Assuming that the end of the fly cutter 
has been formed to the proper curve, 
then we may cut it to the required length 
and harden it. Such cutters should not 
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extend more than one-sixteenth of an 


“inch from the edge of the disks or spe- 


cial holder. This length will be ample 
for cutting a full tooth in a wheel and 
also is very substantial. 

QUESTION.—How shall we proceed to 
make the special barrel, using a fly cut- 
ter as above described for cutting the 
teeth in the edge of the barrel? 

ANSWER.—It will be assumed that all 
dimensions of the barrel have been ob- 
tained from the old part. Then we may 
select a piece of brass plate of suitable 
thickness and saw out a circle. This 
circle may be held in a wheel chuck and 
faced off flat, and trued in the round. 
A small hole should be drilled in the 
center. Then we may remove from the 
wheel chuck and attach the blank to a 
cement brass with gum shellac. The 
blank may then be turned true, inside 
and outside, and to the proper dimen- 
sions and the ridge formed for the teeth. 
We will assume that 84 teeth are re- 
quired in the barrel. Then we may set 
up the index plate and the wheel and 
pinion cutting attachment with the re- 
quired fly cutter. In order to have the 
teeth radial with the center, we must 
center the fly cutter very carefully. 
This may be readily done if we place a 
fine pointed taper in the tail stock and 
examine the position of the fly cutter 
with a glass. 

Assuming that this point has beer 
properly located, then we may set the 
fly cutter in contact with the edge of the 
blank and note the depth of the cut re- 
quired. It is best to make two cuts of 
this job, making the last cut very light. 
A stop on the slide rest is a decided ad- 
vantage, as when we are set to make 
the full cut clear through the edge of 
the blank, we may work very quickly 
and also do not incur any risk of injur- 
ing the fly cutter. 

When cutting brass wheels with a fly 
cutter, the cutter should be run at a 
much higher speed than we use in cut- 
ting steel wheels with a multiple edge 
cutter. In this case we may use a speed 
of about 2500 r.p.m. , 

Assuming that the teeth have been cut 
in the barrel, then we may remove the 
cement brass with barrel attached and 
make the cap. The cap may be turned 
from a piece of brass plate, leaving it 
just a trifle large. Then we place the 
barrel in the lathe again and turn the 
groove for the cap to snap into. 

The last operation will be to bore the 
holes to take the barrel arbor and this 
should be done with the cap in position 
on the barrel. In this manner we are 
sure to have a barrel that will run true 
on the arbor. With this completed, 
then we may place a small dot on the 
face of the barrel and intersecting the 
edge of the barrel and cap. This will 
facilitate replacing the cap in the same 


osition. 
, (To be continued) - 








Ring: She’s so old she has a complete 
set of wrinkles. 

Louder: Yes, you have to watch close 
to see which one opens when she speaks. 
—Notre Dame Juggler. 
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HE grandfather clock presents one 

of the most fascinating studies of 
its kind, and its development, along the 
lines of “fashion” in the great “periods” 
of English furniture, is easy and interest- 
ing to follow. 

In the year 1660 the clockmaking 
trade was in a very flourishing state, 
and from that date till over a century 
later Britain’s craftsmen improved ex- 
ceedingly and left behind them examples 
of their skill which today rank as some 
of the finest specimens ever made, both 
as regards the movements and the ex- 
quisite cases. 

Until then the much-cherished article 
had taken the form of a bracket, or 
table clock. But from 1660 to 1670 the 
demand asserted itself, that a clock 
should be a piece of furniture as well 
as a timepiece; hence the evolution of 
the “long case.” 

Generally speaking, the “periods” of 
grandfather clocks may be divided into 
three: The oak period, the walnut, or 
Queen Anne period, and the mahogany. 
The oak cases were made extensively till 
about the year 1685 by London and pro- 
vincial makers, and were usually severe- 
ly plain in design, with square heads and 
plinths and corkscrew turned pillars 
flanking the dials, narrow bodies for the 
pendulum to swing in and the weights 
to rise and fall, and a greenish bull’s-eye 
glass was often set in the center of the 
door. 

The dials of these early clocks are 
very interesting. They were small in 
comparison with later ones, had only 
one hand, the hour hand, hence the space 
between each numeral was divided off 
into four, denoting the quarters. The 
corner pieces in the earliest specimens 
were merely engraved, either convention- 
ally, with lines of verse or with a floral 
design; later one finds figures of cherubs’ 
or angels’ heads, or finely pierced foli- 
age corner piece. 

The dials of grandfather clocks of all 
periods were almost without exception 
engraved with the clockmaker’s name 
and town, and this, together with the 
style of case, the type of movement and 
dial, forms very material aid in giving 
the approximate date of its manufac- 
ture. 

In the year 1631 (King Charles I 
period) a royal charter had been given 
to form the Clockmakers’ Company, 
which protected the rights of the craft 
and prevented “bad, deceitful and in- 
sufficient clocks from being sold.” 

‘All clockmakers of repute were mem- 
bers. Thomas East, maker to Charles I, 
and Daniel Quare, the maker of the 
magnificent walnut long-case clock now 
at Hampton Court Palace, were early 
leading lights of the Guild; also Thomas 


Tompion, “the father of English clock- 
making,” who was born at Bedford and 
flourished till 1713. 

The second, or walnut, period lasted 
from 1685 (William III) till 1710 (Anne), 
and during those 25 years some of the 
most magnificent clocks in existence 
came into being. Progress by the clock- 
makers was going on apace, and it would 
seem that the cabinet makers, not to be 
outdone, strived more and more to raise 
the cases from mere shells for the works 
to beautiful works of art. 

This brief epoch provided us with 
clock cases of many kinds; some were 
plain or burr walnut alone, some deli- 
cately inlaid with stringing of boxwood 
in oyster shell, or geometrical design, 
which inlay, coupled with Dutch and 
French influences of the time, gradually 
led up to the exquisite marquetry de- 
signs, some of the floral effects of which 
are really a study in botany. 

Fine specimens of walnut and mar- 
quetry clocks by Tompion are now to 
be seen in Windsor Castle, Buckingham 
Palace and Admiralty House. One par- 
ticularly fine, pillar-shaped grandfather 
clock by the same master hand was 
placed in the old Pump Room at Bath, 
where at a later date Dr. Johnson, Sir 
Thomas Gainsborough, Mrs. Siddons and 
the Duchess of Devonshire were wont to 
foregather and quaff the waters in the 
mornings and tread the minuet o’ nights. 

In terms of money, too, grandfather 
clocks of the walnut period are today 
by far the most valuable. 

The third, or mahogany, stage, 1710 
to 1800, was one that saw many changes 
in fashion. This wood was imported into 
England about 1708, and soon became 
the principal wood in good quality fur- 
niture on account of its beauty, dura- 
bility and being impervious to worms. 

The George I, or Hogarth, period, 
1714 to 1727, saw the severe plain out- 
line in clock cases which marked almost 
everything in furniture, architecture and 
decorations during this period. Yet it 
provided many distinguished grand- 
father clocks. 

This period first saw the grandmother 
clock, which was a two-third sized coun- 
terpart of its larger brother, and usually 
stood in a recess or alcove, while the 
larger specimen basked in the limelight 
of hall, staircase, vestibule or gallery. 
The dials during these years, like the 
outer cases, were larger and bolder, and 
the 12-inch square dial now generally took 
the place of the 11-inch (or less) former 
one. Beautifully pierced and chased cor- 


ner pieces and fretted blue steel hands 
enhanced the beauty, and gilded brass 
ornaments now began to appear at the 
headtops. 

The plain designs had again to-suc- 
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cumb to the decree of fashion, and from 
1735 onward, through the time of the 
great Thomas Chippendale and his son, 
on till nearly 1770 the designs of the 
mahogany grandfather clock cases were 
revolutionized. Some of the mahogany 
ones were now lacquered in the Oriental 
taste, some in black and gold, green and 
gold, and sealing wax red and gold. 
Cases were even made in Britain and 
sent to China by the trading merchant- 
men, lacquered there and returned. Most, 
of course, were lacquered or japanned at 
home, and some very choice specimens 
of these are to be seen at South Kensing- 
ton and other museums. 

In the majority of instances, however, 
the clock cases now became beautifully 
shaped at head and plinth, the borders 
and pillars carved and fretted, and love- 
ly detail took the place of former plain- 
ness. Mellow gongs were introduced into 
the movements, chiming the hours and 
quarters with cathedral tune, and even 
musical clocks became fashionable, play- 
ing a simple tune on bells at each hour. 
Chippendale and his contemporary case- 
makers’ forte was carving and decorat- 
ing the woodwork, while later on Shera- 
ton—1761 to 1806—set still another 
caprice by veneering and inlaying the 
cases, and the brothers Adam supplied 
still an extra decoration by placing their 
classic urn and festoon carving on the 
heads and plinths. During this long 
mahogany period the dials also altered 
considerably, and the arched top coming 
into prominence, also additional small 


dials giving the month, date, high water : 


at London time, and phases of the moon 
and stars, etc. 


From the latter end of the eighteenth - 


century artistic taste and design in the 
construction of grandfather clocks, like 
many other articles of furniture and 
works of art, saw deterioration set in, 
and in 1800 it could be truly said that 
the grandfather clock had passed the 
zenith of its beauty and artistry, and 
gradually fell into the limbo of medi- 
ocrity. 


Nowadays in Britain a good early oak ; 


clock can be bought for $200. Fine wal- 


nut marquetry specimens command up |: 


to $1,500, or more, while a choice Chip- 
pendale one with carved case and chim- 
ing movement will fetch. this - figure. 
Later specimens of the eighteenth cen- 
tury can still be purchased for $200.~ 

Of course exceptionally fine clocks of 
any period command much higher prites 
than these. S 

As to whether the clockmakers were 
always as enthusiastic about their nerve- 
wracking labors as the casemakers is a 
moot point. 
grandfather clock was taken to pieces 
in London, and neatly engraved on the 
back of the brass dial was Hamlet’s fa- 
mous utterance: 

“The time is out of joint. 


O cursed spite, 
That ever I was born to set it right.” 








“T hate these woolen bathing suits.” 

“Why? Are they expensive?” 

“No, it’s not the cost; it’s the up- 
creep.” —Cornell Widow. 





Recently a fine, intricate “ 
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ranted Yourself by the Experience of Others 


One of the best known business men in the country has said: “Every man 
in business will have to go over a hard road and find out its turnings for him- 
self, but he need not go over this road in the dark, if he can take with him the 
light of other men’s experience.’ 

So it is with Bradley students, who are possessed of the light of experience 
of the teachers under whose instructions they gain the knowledge of all the 
crooks and turns and short cuts to the goal for which they are aiming. 

Only a short time is required to complete the course—and common education 
will carry you through. 

Thousands have taken Watchwork, Jewelry and Engraving the Bradley way. 
It may be there is a Bradley student in your town, who will be glad to tell you 
all about the methods pursued at Bradley Polytechnic Institute. Get the Bradley 
way! It will increase vour earning capacity from one to two hundred per cent. 

HOROLOGY HALL Address a post card to Bradley Horological, Dept. “C,” Peoria, Illinois, asking 
This entire building devoted exclusively to for our latest catalogue. 
Watchwork, Jewelry and Engraving Bradley Institute immediately and reap the benefits. 


Make your arrangements to join your forces with 








SOMETHING NEW! 
Blue-White Finish 


of Platinum Color 
Applied in a Minute 


With This Product and Directions Anyone Can Now 
Plate a Beautiful Blue White Finish of 
Platinum Color 


Over Platinum and White Gold 
Jewelry 


Covers Defects and Solder Marks. 
Refinishes Shopworn Goods. 
Contains No Tin, Nickel or Platinum. 


Can be used with batteries, dynamo, direct-current lamp- 
board or A.C. plater 


Several Hundred Pieces Can Be Plated with This 
Solution and Anode 


PRICE COMPLETE 


$5.00 


This Product of True Platinum Color Eliminates 
Nickel Finish on White Gold. 


YOUR JOBBER OR 


Chicago Jewelers Tool Works 
10 S. Wabash Ave. CHICAGO 




















T. 
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NYES OIL 


for 50 years the Standard Lubricant 


Buy of Your Jobber 


for Watches and Clocks 


Prcoaabe Ooh Cis Topaing] 


THE HOUSE THAT DELIVERS THE GOODS 


ANNOUNCEMENT is made of the merger of — 


Art Watch Case Co. 
Becker-Heckman Co. 


established watch case repair houses, both located in the 
Heyworth Building at 29 East Madison Street, Chicago. 
The new company, which is capitalized for $10,000, 
occupies greatly enlarged quarters on the 8th floor of 
the Heyworth Building. Its mechanics are all experi- 


enced men, capable of the best workman- 


ship 


and thoroughly reliable service. 


Patronage of the trade is cordially solicited 
with the assurance that “The Goods will be Delivered.” 





BECKER-HECKMAN COMPANY 
29 East Madison St., 803 Heyworth Bldg., Chicago 
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[Answers are also solicited from our readers to the questions published on this page) 
No attention paid to communications unless acoompanied by full name and address of the writer. 


QuESTION No. 4150—The Flat Polish- 
ing of Steel Parts.—IJ often have occa- 
sion to polish flat steel parts, but never 
seem to be able to make them look as 
well as I would like to have them. Will 
you please describe a method by which 
I can turn out a job that will be strictly 
first class?—M. G. S. 

ANSWER.—The flat polishing of steel 
parts, such as winding wheels, regula- 
tors, etc., is an art that few workmen 
take the trouble to master. 

Nevertheless, it is a very simple mat- 
ter, if we use the proper equipment and 
carefully perform all operations. We 
will assume that you wish to flat polish 
a winding wheel of the exposed type. 
For equipment, we shall require a cast 
iron lapping plate about 1 x 4 x 6 inches. 
This plate must be ground absolutely 
flat and smooth on each side. One 
side may be scored with half-inch 
squares in order to hold the coarse 
abrasives, while the other side may be 
smooth and is used for finishing with 
fine abrasives. 

We shall also require a piece of box- 
wood of similar size, preferably with 
the end of the grain exposed to work on. 
Each side of the boxwood lap should be 
flat and smooth. Then, we shall also re- 
quire a small steel or brass cement block 
in order to hold the winding wheel while 
lapping and polishing. This cement 
block may be of any convenient size to 
handle our work. 

If we wish to polish a single wheel, 
it is best to select two blanks of similar 
thickness to facilitate accurate work. 
Each of the three parts may be ce- 
mented onto the cement block with gum 
shellac and at equi-distant points. While 
the shellac is soft, we press them onto 
the lapping plate in order to have the 
entire lot as flat as possible. 

When the cement has set, then we 
apply a small amount of flour emery 
and oil to the scored side of the cast 
iron lapping plate. With short, circular 
motions, we proceed to grind the wind- 
ing wheels flat and smooth. 

Careful examination will determine 
when we have attained this point. Then 
we may wash the lot carefully with a 
stiff brush and benzine, being very par- 
ticular to remove every speck of emery 
Powder. Next, we reverse the lapping 
Plate, clean it and carefully apply a 
small amount of oil-stone powder and oil 
and proceed to fine lap the steel parts, 
using short, circular motions. The 


proper condition of the surface is at- 





tained when we produce a smooth, even 
gray surface. Then we may clean the 
work in the same manner as above de- 
scribed, but in this case, we use clean 
benzine. Every speck of the oil-stone 
powder must be removed. 

It must be strictly borne in mind that 
the foundation of a beautiful rolish on 
flat steel parts consists almost entirely 
in the production of an absolutely flat 
surface of uniform texture. 

To flat polish the steel parts, we shall 
apply a small amount of Vienna Lime 
and alcohol to the boxwood lap and pro- 
ceed to lap the parts in the same man- 
ner as in the previous operations, keep- 
ing the work moist with alcohol. A 
small oil can is very convenient for ap- 
plying the alcohol. A few moments’ 
lapping in this manner will produce a 
highly polished flat surface. 

To remove the gum shellac from the 
finished pieces: heat the cement block 
sufficiently to melt the shellac, then wipe 
off most of it and place the wheel in al- 
cohol for a short time or, the shellac 
may be quickly removed by boiling in a 
strong lye solution. When all of the 
shellac is removed, then we wash the 
wheel with a very soft brush and soapy 
water, rinse carefully and dry in hot 
sawdust. 

In the watch factories, all lapping 
and polishing operations are performed 
automatically, the only requirements 
being to feed the blocks of wheels to the 
machines. However, perfect work may 
be done by hand in the above manner. 


QUESTION No. 4151—Cuttle Bone 
Casting.—One of my customers brought 
in an old style pendant earring of fancy 
design and wants a duplicate made. The 
design is pear shape in outline with 
opening in the center and a pear shape 
garnet suspended on a loop. I have tried 
to cast this in cuttle bone but cannot fill 
out the design completely. Can you ad- 
vise me of the best way to go about this 
job?—S. H. D. 

ANSWER.—There is no good reason 
why such a job cannot be cast in cuttle 
bone. We will assume that the earring 
you wish to duplicate is a loop outline 
with fancy border, which was a common 
design in the old styles. If you try to 
cast this from the edge the fancy part 
will not fill out fully. The method we 
find most satisfactory is to select a 
piece of cuttle bone sufficient size and 
flatten it, then press the fancy part of 
the piece into the cuttle bone, using a 
flat piece of metal to force the design 
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into the cuttle bone and have it flush 
with the top. Then we prepare a char- 
coal gate (which, by the way, may be 
used for a great many jobs of this kind, 
as it does not burn out like the cuttle 
bone) in two halves, wired together and 
flattened on the end. We drill a quar- 
ter-inch hole through and bisecting each 
half and also cut a cone in the top to 
receive the metal. As your design is a 
loop similar in form to a plain ring, it 
will be necessary to run a bridge across 
the loop to fill the design properly. The 
bridge is formed by cutting a groove 
across the end of the charcoal gate to 
connect the two sides of your design. 
This bridge will cause the molten metal 
to “throw” to all parts of the design 
uniformly. 

Make five or six fine cuts from the 
edge of the design to the outside edge 
of the cuttle bone mold to allow the 
gases to escape when the molten metal 
enters the mold. 

A common mistake in such casting is 
in using too small an amount of metal. 
At least ten times the weight of the fin- 
ished piece should be used in such jobs. 
The charcoal gate may be of any conve- 
nient size, but we find that a length of 
two inches for the gate, or hole through 
which the molten metal is passed will 
carry sufficient metal and_ sufficient 
weight to insure a first class casting. 

With the gate prepared and the cut- 
tle bone mold ready, we simply wire 
them together in the proper position, 
then melt and pour the metal into the 
mold. The bridge may be sawed off and 
the design filed flat on the back, the 
edges trimmed and engraved on the sur- 
face if required. With a charcoal gate 
of this kind, an impression may be made 
and the design cast in a few moments, 
with the least possible waste of cuttle 
bone. 


QUESTION No. 4152—Hard Solder Job. 
—I have 25 red garnets, which were for- 
merly in a brooch. These garnets are 
about quarter-carat size and are set in 
bezels. My customer wants a necklace 
made of them. A small jump ring sol- 
dered to the edge of the bezel would pro- 
vide the most suitable means for attach- 
ing to a chain for the necklace. If I re- 
move all of the garnets for hard solder- 
ing and reset the stones it makes a 
rather expensive job. Is it possible to 


hard solder without removing the 
stones?—L. E. B. 
ANSWER.—Certain stones may be 


heated sufficiently to fuse a low flowing 
hard solder. If we had to do a job of 
this kind, we would most assuredly do 
the hard soldering without removing the 
stones. However, there are certain pre- 
cautions that must be observed. 

When the heat is applied, be sure that 
the garnets do not touch the charcoal 
block or soldering pad. Do not apply 
any anti-oxidiser or borax to the surface 
of the garnets. Do not apply more heat 


than is absolutely necessary to flow the 
solder, as a garnet can be fused into a 
bead with intense heat. After soldering, 
do not handle the garnets until they 
are thoroughly cooled. Then place them 
in cold pickle for a few hours. 
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Beautify Your White Gold Jewelry 


Use HOR<Phoenix White Finish 


It gives your white gold jewelry the 
beautiful blue-white platinum color, 
covers the soldered spots—AND DOES 
NOT TARNISH. 
It contains no gold, no platinum, no 
chromium, no cadmium. Anode and full 
directions included in every package. 
Ask for free Circular C. W. F. 


Sam W. Hoke Mgr, 


Jewelers’ Technical Advice Co. 
1 quart $5.00 22 Albany Street, New York City 
































Do You Need 
Trained Watchmakers? 


We supply competent men without cost to 
employer or employe. We teach watch 
repairing, clock repairing, how to regulate 
chimes and strikes in clocks, and engraving 
and jewelry work. 


Students Work Way Thru School 


We help students secure spare time em- 
WM. BOLD ployment. Advanced students earn money 
Educational Director on repair work while learning. Personal 
instruction—no books or classes. Day or 


35 years of experience L 
as practical watch- night school. 


maker and instructor - 
Send for Free Book 


If you have a son, relative or friend who wants to learn the 
watchmaking trade, have him write for our FREE BOOK, 


NATIONAL SCHOOL of WATCHMAKING 
1340 S. Michigan Avenue - Dept. 24 - Chicago, Iil. 
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SILVERWARE 


Repaired — Replated 


AND RESTORED LIKE NEW 


Mesh Bags Repaired 
Replated and Relined—Same as New 
Advance Estimates Furnished if Desired. 


SWARTZ & CO. 


10 South Wabash Ave. CHICAGO 
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Files, Jewelers’ Tools and Supplies 











Telephone Cortlandt 5222 


AMERICAN-SWISS FILE & TOOL CO.’S 
AMERICAN GAS FURNACE CO.’s 
Gas Furnaces for Melting, Annealing, Enamel- 
ing, Hardening, Assaying, Etc. Positive Pree- 
Sand Blast sure Blowers. 


Anchor Tool & Supply Co., Inc. 


Formerly crcenieiank” Gor” in 
E. P. REICHHELM Ine. 


24 JOHN ST. $8 "NEW YORK 








unregistered, used by manufacturers, 
wholesalers and importers in the 
jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


Jewelers Publishing Corporation 
11 John Street, New York, N. Y. 
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Progress in Cleansing and Plating 
Operations 





By A. G. Reeve, Bridgeport, Conn., in Metal Industry 




















LATING consists of a series of opera- 

tions or steps, like links in a chain. 
Each plating shop has problems all its 
own and does things in a somewhat dif- 
ferent manner than any other. This is 
generally true even when comparing two 
or more establishments making the same 
line of goods—each has developed its 
own chain of operations or links, the 
details of which differ from those used 
in the other shops in no small degree; 
thus it is, that when Mr. A tells Mr. B 
that he has excellent success in using 
a certain acid in a certain step in his 
process and B tries it and gets inferior 
results, it merely illustrates the fact 
that A uses a different style of chain 
than friend B, and Mr. A’s link, al- 
though a very good one, does not work 
well in Mr. B’s chain. 

With this idea in mind, if any of the 
fellow members are able to adapt any- 
thing that follows in this paper so that 
it will fit into their chain and be of any 
value, the author will feel well repaid 
for having given it. 

Early Silver Plating Methods 


In 1880 it was customary in silver 
plating small articles of brass, copper 
or nickel-silver to cleanse them by boil- 
ing in strong caustic potash (12°) until 
thoroughly discolored; remove discolora- 
tion in cyanide dip; pass through the 
bright acid dip and then through the 
“Quick-Dip” (a very dilute solution of 
mercury) and thence to the silver strike 
and plating bath. This is a good 
process, but best adapted for use on 
articles having a heavy plating which 
is well burnished before silver buffing, 
as some of the original lustre is lost 
before actual plating begins. 

“Quick Dip” Omitted 

Inasmuch as there was no anode to 
maintain the metal content of the 
“Quick-Dip,” volume production im- 
poverished it rapidly and it was later 
omitted and two strikes operated instead 
of one as formerly, the first being main- 
tained with about 3 dwts. silver and 9 oz. 
cyanide per gallon, while No. 2 strike 
had 6 dwts. silver and 7 oz. cyanide. 


Development of Cleaning Methods 


The brass goods made for gift enter- 
prises and the premium trade received 
only a thin silver plating over a coating 
of nickel and were given a buff finish, 
hence it was necessary to preserve the 
lustre of the base, and this was done by 
removing the black buff dirt in soap 
solution—taking off the soap film and 
water-break by a short immersion in hot 
caustic potash about 7° Bé. Next they 
were passed through the cyanide dip and 
after thorough rinsing placed directly in 
the nickel bath. 


By this method we dispensed with the 
“bright dip” or other acid, impairing 
the lustre of the brass base very little, 
and with the grease film completely re- 
moved and the goods thoroughly rinsed, 
the nickel plating adhered perfectly and 
the No. 2 strike was sufficient to make 
the silver hold firmly to this newly de- 
posited nickel. 

Later certain lines of inexpensive 
nickel-silver goods were nickel and silver 
plated in like manner, but on account 
of the nickel content of the base it was 
necessary to follow the cyanide dip by 
an acid dip of some kind (4 to 6° Bé). 
We used hydrochloric in preference to 
sulphuric. This HCl dip is doubly use- 
ful as it not only enables the nickeling 
to adhere tenaciously, but it also acts 
as an excellent test for the insidious 
water-break condition which is easily 
present when the oil or grease is not 
completely removed by the alkaline 
cleansing and a slippery soap film re- 
mains which may not at first be detected 
by a casual water-break test. In this 
case the HCl dip neutralizes the alkali 
that makes the grease film slippery, and 
by itself, the grease film, if present. 
makes a very noticeable water-break. 
After goods have passed through the 
HCl dip and are raised out of cold run- 
ning water (free from alkaline rinsings) 
and are able to be held in the air under 
observation for 60 seconds without the 
appearance of any sign of water-break 
they are generally free from soap or 
grease and usually take plating well— 
other conditions also being favorable. 

The cleansing and perfect preparation 
of work for plating, without diminution 
of lustre, is so important and surrounded 
by so much difficulty that we may 
reasonably expect it to constitute the 
greater part of the plater’s work and 
worry, and inasmuch as nothing human 
is perfect, we can appropriately consider 
preparation problems in degrees of per- 
fection. 

Fifty years ago before the advent of 
nickel plating, when non-ferrous articles 
were all bright-dipped and “struck” with 
silver direct upon the base, we recognize 
that the platers were then receiving 
benefit from what is now known as the 
“combined cleaning and striking” prin- 
ciple and their work “got by,” although 
their preliminary cleansing operations 
were quite primitive. The fact that the 
nickel bath is not alkaline, evolves very 
little hydrogen gas, and has no cleansing 
tendency, may account for the unfavor- 
able reputation commercial nickeling had 
during infancy when its adherence was 
not too good, and also for the great im- 
provements in cleansing operations 
which followed later. 
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A by-product resulting from refining 
whale oil is extensively used as a base 
for fish oil soaps variously called Platers’ 
Compound, Cleaning Compound, etce., 
which is very useful in removing buff 
dirt without any hand scrubbing opera- 
tions and no discoloration. If we add 
50 per cent as much borax as soap the 
solution works even better and should 
remove all the dirt in less than 30 min- 
utes’ boiling. 

An inexpensive brown soap made from 
“cotton oil foots” also works well for 
this purpose, especially with the borax 
addition. This being a vegetable soap 
it is well not to boil it when the work 
has thick buff dirt as some of the 
heavier dirt clots become cooked on, and 
are thereafter only removed with diffi- 
culty. Some positive mechanical agita- 
tion other than boiling is desirable. 

Another excellent soap is animal oil 
laundry soap chips. These are conve- 
nient to use, dry and therefore eco- 
nomical, and the solutions work well 
when boiling. Laundry requirements 
are very exacting, hence this kind of 
soap is uniform and reliable and has a 
minimum of free caustic. It may be 
well to emphasize at this point the 
necessity of avoiding the use of caustic 
or carbonates of any kind in the soap 
solution as they only retard the soap 
action, impair the luster and sometimes 
discolor the work; whereas, borax accel- 
erates the action and produces no un- 
favorable accompaniments. Some may 
consider borax expensive, but when we 
consider what it actually does as com- 
pared with inferior work, the cost is 
amply justified. 

Even on surplus stock that has pre- 
viously been washed and stored, the re- 
moval of the grease or dried soap film is 
facilitated by five minutes’ soak in hot 
soap solution. 

In order to avoid inferior plating 
where large volume production is the 
regular daily program, it is well to dis- 
card the soap or other cleansing solution 
after it has done a definite amount of 
work, which has previously been deter- 
mined by careful observation, rather 
than to make additions and discard the 
used solution later when inferior work 
has evidenced the necessity of renewal. 
In short, change the solution before bad 
work appears rather than after. 

When the work is taken out of the 
soap, the film that causes water-break is 
easily removed, especially if rinsed in 
warm water. This does not congeal the 
soap and rinses more of it off, so that 
a very brief boiling in one of a number 
of different alkaline solutions of very 
moderate strength will be ample. The 
writer at one time used for this purpose 
35 gallons of boiling water in which 
had been dissolved four to six ounces of 
caustic potash. When this was first 
made up in the morning it analyzed 
about 8 per cent carbonate and at the 
end of the day over 15 per cent. It 
removed water-break in one minute and 
the work could remain in it 20 minutes 
without harm if so desired. As the 
carbonate increased, the tendency to 
strain the work was greater, hence it 
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was made fresh every morning. This 
was not used extensively for any con- 
siderable period of time and therefore 
it cannot be recommended. 

The solutions more commonly used for 
this part of the cleansing often contain 
but a small percentage of caustic, to- 
gether with sodium silicate, sodium car- 
bonate, sodium aluminate and trisodium 
phosphate, in varying proportions. 
These are stable and reliable and some 
combinations of them do the work with 
great rapidity. 

The water-break having been effec- 
tually removed, the goods may now be 
dipped for a minute or two in a sodium 
cyanide dip to remove discoloration, if 
any, and after extremely thorough rins- 
ing, brass goods may be placed directly 
in the nickel bath. However, as pre- 
viously stated, nickel silver goods re- 
quire after the cyanide, a pickle (HCl 
preferred) to make the nickel adhere 
well. 

Electric Cleaning 


Before we come to the pickle or 4 per 
cent HCl dip, and when quality and 100 
per cent perfection are the primary 
objects we may follow the cyanide dip 
and rinse with a good electric cleaner. 
Our experience with electric cleaning 
since 1882 has taught us that it has its 
own peculiarities and limitations. It 
may operate as a benefit or a detriment, 
depending upon how we use it and what 
we endeavor to accomplish with it. It 
is certainly an excellent thing when 
rightly used to do work within its scope. 

It is owing to the evolution of much 
hydrogen gas at the cathode that the 
desired results are accomplished and 
apparently the more gas per unit of 
surface the better and quicker is the 
work done. Therefore, let the work be 
strung up or racked as for plating, well 
spread out, and place in the electric 
cleaner kettle only a small portion at a 
time so that large volumes of current 
will pass directly from the inside of the 
kettle to all cathode surfaces with the 
least possible shadowing. With favor- 
able solution at boiling temperature, 6 
or 12 volts from large bus-bars and 
ample generator capacity makes a sur- 
prising amount of gas and adds greatly 
to the violence of the ebullition. An 
electric contact of three or four seconds 
is usually sufficient, but in case of doubt 
do not let the goods remain in longer, 
but preferably rinse them off and give 
them a second immersion in the electric 
cleaner of like duration. This works 
better than one immersion of double the 
time. 

Sodium carbonate with 10 or 20 per 
cent of caustic added will make an ex- 
cellent electric cleaner, the density re- 
quired depending much upon current 
voltage available. The higher voltage 
and weaker solution is preferable be- 
cause frequent renewals will be less ex- 
pensive, and it is well to avoid letting 
the solution become impure with sub- 
stances which may deposit upon the 
cathode, and the brief electric contacts 





THE JEWELERS’ CIRCULAR 


are preferable for the same reason. It 
has sometimes been found good prac- 
tice to make a fresh electric cleaner 
solution every day—in this case the 
tank was not a very large one. Tri- 
sodium phosphate makes an electric 
cleaner solution that does very good 
work, but is, of course, more expensive. 

When peeling plate is caused by elec- 
tric cleaner cathode deposits, we believe 
it is due to long periods of electrolysis. 
We have seen brass goods become coated 
with a bright, clear deposit, resembling 
tin or lead in only a few seconds electric 
cleaning in an impure solution, and to 
which the nickel plating adhered so 
tenaciously that it could not be removed 
by any mechanical means. We believe 
that when only short electric contacts 
are made and immense volumes of gas 
thrown off, the reversal of current is 
unnecessary. 


Various Factors 


Chemists have often proved the truth 
of their contention by showing us the 
“whys and wherefores” of things that 
have been mysterious. It has been our 
experience that while an inferior silver 
plate quickly throws suspicion upon the 
silver bath, in a large majority of cases 
when the real cause of the trouble is 
finally located, it is found elsewhere— 
perhaps in the strikes or nickel bath, 
but most frequently in one or more of 
the cleansing operations. 

The ingredients of the silver bath may 
vary greatly and yet always be very 
efficient in depositing 24% dwts. per am- 
pere-hour and dissolving a like amount 
from the anodes. Some silver operators 
favor high cyanide with moderate metal 
content, while others like the reverse. 
The chief determining factor as to the 
proportions of these and the other in- 
gredients of the bath will be, of course, 
the exact character of deposit best suited 
to the individual requirements of the 
class of work being plated. Some main- 
tain three or four different kinds of 
cyanide silver baths. 

Addition agents that brighten the de- 
posits permit the use of higher current 
densities. The writer believes, however, 
that when high current densities are 
used, the distribution of the deposited 
metal will not be quite as uniform as 
with lower current density, provided, of 
course, that the other factors are the 
same in both cases. 








High Finance 


A frosh was walking across the quad 
and noticed a shining half dollar lying 
on the stone path. As he picked it up, 
and was smiling at his lucky break, a 
passing soph gently tapped him on the 
shoulder and said: 

“That’s my cartwheel, thank you. I 
dropped that silver dollar a few minutes 
ago and it must have rolled right into 
your path.” 

“Here,” lamented the timid frosh, 
“take this half dollar, and I’ll bring the 
other half down in a minute.”—Penn- 
sylvania Punch Bowl. 
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Records Time of Flight 


| iprrmiaglngg one below is an interesting 
time of flight clock which was re- 
cently described in the Scientific Amer- 
ican. The subsidiary dial records the 
time of flight in hours and minutes, 
When commencing a flight the winding 





FLIGHT CLOCK 


TIME OF 


button is pressed upward and this starts 
the trip mechanism. At the same time 
a red disk appears. A second push of the 
button stops the trip mechanism and the 
duration of the flight is thereby re- 
corded. 








Early Chronometer Balance Springs 


The balance spring used in the early 
chronometers of Harrison, Leroy, Ken- 
dall and Mudge were flat spirals such as 
had been employed in watches ever 
since the invention of the _ balance 
spring. The first maker who employed 
the helical spring was Arnold who used 
it in both box and pocket chronometers. 
In the former case his example was soon 
followed by the great majority of 
makers, but the spiral spring continued 
in favor for pocket chronometers. The 
helical spring takes up considerable 
space and for that reason is not well 
adapted for use in pocket timekeepers 
unless the watch is made very thick. 
Arnold discovered a very important fea- 
ture of the helical spring. He made the 
springs with their ends incurved and 
soon discovered that the form of the 
curve and the use of a length of spring 
sufficient to make slightly under or over 
a complete number of turns had an im- 
portant bearing on the isochronal quali- 
ties of the spring. It is a noteworthy 
fact that the helical balance spring used 
in Harrison’s No. 1 and 2 chronometer 
bears an exact similarity to the helical 
spring later devised by Arnold, at least 
in the arrangement of the coils and ter- 
minal curves. Harrison’s springs, how- 
ever, were used in tension, not in tor- 
sion and the terminal curves were em- 
ployed merely to centralize the pull at 
each end of the spring. 








“And is he a very good playwright?” 

“Good? Why, he wrote a play once in 
which they left two entire lines just as 
he wrote them.”—Notre Dame Juggler. 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 
Issue of January 17, 1928 


1,656,335. CLASP FOR BRACELETS AND 
LIKE ARTICLES OF JEWELRY. AL- 
mon L. NEWMAN, Warwick, R. IL, as- 
signor to A. L. Newman Co., Cranston, 
R. I. Filed May 2, 1925. Serial 27,477. 

7 claims. 

In an article of the type specified, the com- 
bination of a sheet-metal member having 
lateral wings projecting downwardly from 
its sides and a hook bent around in the 
same direction as the wings, a folded sheet- 
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metal strip extending between the wings in 
parallel relation with the edge of the hook, 
and a latch-lever held between the folded 
sides of said strip and slidable therein to 
project its end across the opening of the 
hook. 


1,656,785. COMBINATION CASE. INEZ 
Mercy Foster, East Simla, India. Filed 
Feb. 20, 1926, Serial 89,802, and in 
Great Britain Feb. 26, 1925. 1 claim. 

A casing of the class described including 

a central part and cover parts, one upon 

each side of the said central part, the three 

parts being hingedly connected at one side, 
the said central part having a longitudinal 
comb receiving pocket along its inner edge, 





a longitudinal partition in the side of the 
central part opposite to that having the 
comb pocket, said partition dividing the side 
into two compartments, a match holder 
formed with partitions dividing it into cham- 
bers, the lower portion of the match holder 
being beveled at one side, the said holder 
being pivoted at the obtuse angle formed by 
the straight and beveled portion of one side, 
and a spring attached to the holder and en- 
gaging the central part for normally forcing 
the upper end of said holder outwardly away 
from the central part until stopped by the 
contact of the central part with the beveled 
portion of the holder, the said tilting move- 
ment giving easy access to the matches car- 
ried by the holder and working automatically 
with the opening “of the casing. 


1,656,807. RING. HENRY ZINDEL, Hammon- 
ton, N. J. Filed Sept. 18, 1925. Serial 
57,194. 1 claim. 

A finger ring comprising a pair of ring 
sections spaced co-axially, the bottom of said 
ring sections having on their circumferen- 
tial outer surfaces a substantially long strip 
of arcuate formation connecting the two ring 
sections together and extending the greater 





part of the bottom of the two ring sections 
and up along the sides, whereby a U-shaped 
channel 


is formed, the said strip forming 
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the bottom and the two ring sections form- 
ing the side walls of the channel, a band 
ring fitting snugly and tightly between the 
two ring sections, supported at the bottom 
of the channel and held by the side walls 
thereof, the inner walls of the two ring sec- 
tions and the band being substantially flush. 


DESIGNS 


LIGHTER. LovuIs V. ARONSON, 


74,248. 








Newark, N. J. Filed Sept. 17, 1927. 
Serial 23,447. Term of patent 14 years. 


74,250. SPOON OR SIMILAR ARTICLE. 
ERNEST T. Beck, Meriden, Conn., as- 
signor to International Silver Co., Meri- 


£)) () 
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( 

| 
den, Conn. Filed Oct. 17, 1927. 
23,773. Term of patent 7 years. 


Serial 


74,258. BRACELET LINK. THEODORE A. 
Droz, Providence, R. I., assignor to 
Rosenheim Co., Providence, R. I., a Firm 
composed of Percival W. Jones, Milton 





E. Rosenheim, and Harry Wachenheim- 
er. Filed May 21, 1927. Serial 22,123. 
Term of patent 31% years. 


74,268. SPOON OR SIMILAR ARTICLE. 
HENRIK HILLBOM, Wallingford, Conn., 





/ 


' 





assignor to R. Wallace & Sons Mfg. Co., 
Wallingford, Conn. Filed Oct. 13, 1927. 
Serial 23,741. Term of patent 14 years. 


UNITED STATES TRADE-MARKS 





Issue of January 17, 1928 





The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for “under the ten-year 
proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Knife Handles, 
Fasteners, 
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THE NEW YorRK CLOCK CoR- 


Ser. 248,968. 
New York. Filed May 13, 


PORATION, 


NUAR 


Particular description of — —Clocks. 
Claims use since April 1, 1927. 


258,015. BENRUS WaATCH CO., 
York. Filed Nov. 25, 1927. 


SPORT KING 


Particular description of goods.—Watches. 
Claims use since Sept. 15, 1927. 





Ser. New 


Ser. 258,169. THE De Luxe CLock & MF@. 
en Inc., New York. Filed Nov. 29, 





description 


Particular of goods.—Clock 
Cases. 


Claims use since Sept. 15, 1927. 


Ser. 240,455. 


THETA CHI FRATERNITY, New 
York. 1926. 


Filed Nov. 22, 


Particular description of good.—Fraternity 


Badges, Lapel Buttons; Scarf, Lapel, and 
Breast Pins; Cuff Links, Tie Clasps, 
Charms, Finger Rings, Belt Buckles, and 


Ornamental Shields, All of Precious Metal 
Claims use since on or about April 1, 1917. 


Ser. 255,076. J. V. PILCHER MFe. Co., Louis- 
ville, Ky. Filed Sept. 22, 1927. 


MARY LOU 


Particular description of goods.—Compact 
or Vanity Cases Complete Made of Precious 
Metal—to wit, Cases Carrying Powder Com- 
pacts, Rouge Compacts, Lip Sticks, Cream 
Powder, Solid Perfumes, Powder Puffs, and 


Mirrors. 
Claims use since Aug. 1, 1927. 
Providence, R. 


Ser. od 899. SPEIDEL Lg 
I. Filed Nov. 21, 192 


CHROMEX 


Particular description of goods.—Key 
Chains, Buckles, Collar Buttons, Collar Fas- 
teners, Spring Rings, Eyeglass Holders, 
Badges, Key Rings, Chain 
Fasteners, Ornamental 
Tie Clasps, Belt Clasps, 
Bib Holders, Eyeglass 


Snap 
Hairpins, Swivels, 
Belt Supporters, 


Reels, and Vanity Cases, All of Which are 


Made of or Plated with Precious Metals; 


Bracelets, Chains for Personal Wear, Cuff 
Buttons, Pendants, Pin Stems, Cuff Links, 
Ornamental Pins, Charms, Finger Rings, 


Lockets, Fobs, Ornamental Clasp Pins, Pin 


Catches, Pin Joints, Brooches and Scarf Pins. 
Claims use since Nov. 17, 1927. 
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237,771. JEWELRY-CLEANING OUTFIT 


CONSISTING OF A BOX HAVING A 
DRAWER DIVIDED INTO A NUMBER 
OF COMPARTMENTS AND POLISH- 
ING ARTICLES FITTING IN THE 
DIFFERENT COMPARTMENTS, SAID 
ARTICLES CONSISTING OF SEVER- 
AL BRUSHES, FLASKS FOR CLEAN- 
ING AND POLISHING LIQUIDS, A 
WRAPPED-UP CAKE OF POLISHING 
MATERIAL, AND A DISH FOR CAR- 
RYING OUT THE CLEANING AND 
POLISHING PROCESS. HAroLp B. 
CALDWELL, doing business as Jewel-Ray 
Mfg. Co., Mount Vernon, N. Y. 

Filed Sept. 2, 1927. Serial 254,265. PUB- 

LISHED NOV. 8, 1927. 


Prints 





Published January 17, 1928 


10,519. Titles THE JEWELLED ORNA- 
MENT FOR DAYTIME WEAR HAS 
BEEN THE SUBJECT OF MUCH 
CAREFUL CONSIDERATION BY 
BLACK, STARR & FROST DESIGN- 
ERS. For Jewelry. Buack, STARR & 
Frost, New York. Published Dec. 15, 
1927 











Getting Ready for Spring Trade 
(Continued from page 117) 








allusion that brings visions of pleasure 
to the reader, and good will to the 
jeweler. 

Besides the printed advertisements the 
window displays should advertise spring 
in all its glory. Here the actual flowers 
(artificial representations) are to be 
shown in their delicate tints and glori- 
ous colors suggesting their odors so 
pleasing to the senses. Their use in 
plentiful profusion in the store and in 
the windows put the people seeing them 
into the proper condition to appreciate 
the spring offerings in the displays. 

Jewelry is a thing of beauty and it 
should by all rights be displayed in the 
most beautiful surroundings available to 
the jeweler. To enhance the style value 
of jewelry it is well to see that the win- 
dow displays are not crowded with of- 
ferings. A very few well-chosen items 
displayed at a single time will create a 
far better impression than a vast array 
of items. 

Get the merchandise right, and the 
sales plan right, and business will be 
right this spring. 








During a violent storm, that raged 
over Brittany, recently, burglars gained 
access to the treasure chamber of the 
Basilica of Saint Anne d’Auray, the most 
celebrated sanctuary in Brittany. They 
carried off church plate and precious 
stones, of great historic value. Fortu- 
nately in spite of the noise made by the 
storm, the beadle, sleeping in the room 
above the treasure chamber, was dis- 
turbed and came downstairs. This 
frightened the burglars who were only 
beginning their work. Fingerprints 
have been found on the iron bars, and it 
is expected that the burglars and their 
ill-gotten booty will be traced. Robber- 
ies of churches are becoming very com- 
mon in France and elsewhere in Europe, 
the States and South America being 
good markets for this kind of ware. 
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Charles F. Miller, president of the 
Hamilton Watch Co., and wife, are so- 
journing at Haddon Hall, Atlantic City. 

S. Kurtz Zook was a member of the 
Retailers’ Committee in charge of the 
Sales Day plans. 

Guy K. Herr of Herr & Kline, Nor- 
folk, Va., and wife, were recent visitors 
to his mother at Lyndon, near Lancaster. 

George R. Weber of Louis Weber & 
Son, and wife, have gone to Florida, in 
which State they will visit various places 
of interest. 

De Forest Hulburd, president of the 
Elgin National Watch Co., visited Lan- 
caster on Jan. 25 and was the guest of 
Robert E. Miller, vice-president of the 
Hamilton Watch Co. 

Last week an exhibit of figures in 
ivory, wonderfully carved by Japanese 
and Chinese, some evidently the work of 
years, was held at the Weber store, at- 
tracting much attention. 

John Timmins, a former student of 
the Bowman Technical School, has gone 
from Cameron, W. Va. to Shamokin, 
Pa., to take a position with Earl K. 
Boyar. While at the school he was cap- 
tain of the basketball team. 

Harry Killiam, an engraver at the 
Zook store, will in another week take a 
position with C. R. Boas, Harrisburg, 
Pa. S. Kurtz Zook and wife spent sev- 
eral days in New York recently. He 
was a guest at the banquet of the 24 
Karat Club of New York. 

M. Norman Bair, who recently 
acquired the East King St. store of the 
late Roy H. Lefever, has been connected 
with the jewelry trade for 12 years, for 
some years as representative of a whole- 
sale jewelry firm and later in business 
here for himself. During the World 
War he served in the United States 
Marine Service. 

John J. Bowman of the Bowman Tech- 
nical School, attended a meeting held in 
New York en Jan. 23 and 24, by a com- 
mittee of the Horological Institute of 
America. The bowling team of the 
school, the evening of Jan. 25, defeated 
the Lucky Five team and the basketball 
team defeated the team of the Millers- 
ville State Normal team. 

A letter received here recently shows 
that three former students of the Bow- 
man Technical School have become 


prominent. The letterhead of the South 
Carolina Retail Jewelers’ Association 
gives the information. Harry Gall, 


Florence, is first vice-president of the 
association and J. B. Frontes, Clinton, 
and Hewlett Sullivan, Greenville, are 
members of the executive committee. 
Wednesday, Jan. 25, was observed as 
the annual Winter Sales Day in Lan- 
caster, and thousands of out of town 
visitors came here over the three steam 
railroads, the 200 miles of trolley lines 
centering in Lancaster, and by trolley. 
Adjoining counties sent their quota. 
The stores of all kinds were crowded 
throughout the day by buyers, all bent 
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on securing the bargains offered. The 
jewelers had their share of the trade. 

The following trade representatives 
recently visited Lancaster: Harry Bar- 
nett, Wolfsheim & Sachs, New York; 
E. H. Bingham, Western Clock Co., La 
Salle, Ill.; Robert McClellan, George H. 
Fuller & Co., Chicago; George C. Wilt- 
shire, W. R. Cobb & Co., Pawtucket, 
R. I.; George Shedney, New Haven 
Clock Co., New Haven, Conn.; John R. 
Timmins, Cameron, W. Va.; Albert 
Boldt, Reading, Pa.; Jay Wehley, Den- 
nison Mfg. Co., Framingham, Mass.; 
T. B. Connor, Lovel Clock Co., Phila- 
delphia. 

An antique and very interesting 
grandfather’s clock has been on display 
in Weber’s jewelry store. It was made 
in 1728 by an Austrian, Franz Konrad, 
his name and the date being on the dial. 
For many years it stood in Konrad’s 
castle. After many vicissitudes it has 


finally reached Lancaster, being the 
property of L. R. Zifferer. The clock’s 
movement is of apple wood. Instead of 


striking the time musical selections are 
rendered on a sect of 14 pipes. A bel- 
lows is put in motion and run by a 
weight. Four selections are played. 








Florida Notes 





Ben E. Wilson, Miami, Fla., has 
moved to larger quarters, 76 N. E. First 
St. 

The Elebash Jewelry Co., Orlando, Fla., 
donated one of 10 trophies for winners 
of a 72 hole medal golf tournament held 
at Dubsdread Country Club at Orlando. 
The tournament aroused much interest 
among golfers in the winter resort, and 
the jewelry company derived its share 
of publicity through giving away the 
trophy. 

The Duval Jewelry Co., Jacksonville, 
Fla., has organized a basketball team 
that is giving a splendid account of it- 
self. The quintet is winning a large 
share of its games, and is giving the 
jewelry store a vast amount of valuable 
publicity through its activities. The 
team is made up of employes. 

Ralph, Jr., eight year old son of Mr. 
and Mrs. R. H. Herr of Wauchula, Fila., 
died early on the morning of Jan. 20 
from a complication of diseases. The 
boy had been ill for a long time. He 
was treated in Tampa and Baltimore by 
specialists. The funeral services were 
held on Jan. 21 at the home and inter- 
ment was in the Wauchula Cemetery. 
Mr. Herr is a prominent Wauchula 
jeweler. 

C. O. Kirkland, Jacksonville, Fla., has 
been appointed manager of the Duval 
Jewelry Co. store in Orlando. Mr. 
Kirkland was formerly associated with 
the Jacksonville store of the company. 
The new manager has had many years 
of experience in the jewelry business, 
and went to the Orlando store with a 
record of high efficiency and service. E. 
F. Couch, retiring manager of the Or- 
lando store, will take a position with the 
Jacksonville establishment. 





